
 
 
 
 

2 nd  International Congress  

on World Civilizations  

and Historic Routes  
Session 1: Creating Signature Cultural Tourism Experiences  

along the Historic Routes and World Civilizations  

Sofia, 2018 November  15th 

 
Antonio Barone  
Director  Phoenicians õ Route  
 
 

 
 

  
 

Enlarged Partial  Agreement  Cultural Routes  

Cultural Routes Program of  the Council  of  Europe 

1987 -  2018 



 
Enlarged Partial  Agreement  Cultural Routes  

Cultural Routes Program of  the Council  of  Europe(1987 -  2018) 

Enabled Routes (33) Itinéraires Certifiées 

 

Santiago de Compostela Pilgrim Routes, Via Hansa, Via Mozart,  Phoeniciansõ Route ,  

Vikings and Normans Routes, Legado Al - Andalus , Jewish Heritage Cultural Route,  

Via Francigena,  Cluniac  Sites in Europe,  St Martin of Tour Route, , Pirenaic Iron Route ,  

St. Olaf, Via Regia,  Cistercens Abbeys Route , Olive Tree Route, Prehistoric Rock Art Route, Transromanica ,  Iter  Vitis  

Chemin  de la Vigne , Cemetieres Route, Ceramic Route, 

European Heritage of Thermal Towns Art, Destination  Napoleon , Via Habsburg,  

Wenzel and Vauban Route : military architecture in the Grand Region,  

On the trail of the Huguenots and the Waldensians ,  European Route of Megalithic Culture,  

European Routes of Charles V,  Atrium: on the architecture of totalitarian regimes of the 20th century,  

The Roman Emperors and Wine along the Danube Route, Art Nouveau,  

  In the footsteps of  Robert Louis Stevenson,  Impressionisms  Routes, Via Charlemagne  



Cultural Routes like : 

-Method to discover and enhance the cultural heritage of a 
territory in an international perspective, both tangible and 
intangible heritage (traditions, typical products, language, 
lifestyles, music, landscape, know-how, crafts, etc.) 
 

-Facilitators of sustainable development and promotion of 
cultural diversity in the construction of a peaceful and 
democratic society 
 

-Tool to cross boundaries and discover other cultures and 
communities but also foundation to create new common 
cultures and new shared identities  



Cultural Routes like : 
-Territorial mediation tool between public and private, between 
local and global (g-local ), between operators and the market 
- from destination tourism to motivation tourism (experience, 
responsible, slow, sustainable, creative tourism, community 
tourism):                                             
the role of millennials and silver tourism   

Communication methodology between:  
 inhabitants and Visitors  
stakeholders 
Communities: NETWORKING  
Culture Tourism Education  
past and present 
local and global: G ð LOCAL  
man and heritage: HERITAGE PEDAGOGY 
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                                Cultural Routes Added Value 
 
1. Transnational cooperation 
2. Shared strategies  
3. Sustainable  and responsible tourism 
4. Civil society involvement 
5. Discover unknown destinations 
6. Innovation and creativity 
7. Common labels 
8. Local development by integrated approach 






