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THE NEW ZEALAND GOVERNMENT’S TOURISM OBJECTIVES

SUPPORT REGIONAL GROWTH TARGET PREMIUM VISITORS

ERTHE TOP HELICORTER S8

 i——

INCREASE VISITOR SATISFACTION
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THE INTERNATIONAL WINE TOURIST

$3.8 BILLION

(@1 SPENT PER YEAR

@ 35% SINCE 2015

712,135

% VISITORS PER YEAR

@ 29% SINCE 2015

PROPENSITY OF THE PiTA

USA
TOP VISITOR MARKETS
TO VISIT A WINERY EAZGEN AUSTRALIA

i3 CHINA

SPENDS STAYS
52.1% MORE 6 DAYS
THAN THE LONGER
AVERAGE & VISITS
HOLIDAY 4.6 \/S 3.5

VISITOR REGIONS

27% % 4
3 >
42% - 42%

OF CYCLISTS OF GOLFERS

VISITED A WINERY




THE DOMESTIC WINE TOURIST

$97,259

A (0] HOUSEHOLD INCOME

AVERAGE

—— 55% FEMALE / 45% MALE

3 P

TRAVELS WITH

91% - 9%

ADULTS ONLY +CHILDREN
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WINE +

SILVIST IN3UIS

pILE L]

279 WINERIES OFFERING 433 EXPERIENCES
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WINE TOURISM STRATEGY

FIVE KEY FOCUS AREAS
| | | | |

PRODUCT
DEVELOPMENT PARTNERSHIPS PROMOTION PREPARATION SUPPORT
X 3o & 3 O
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NORTHLAND

& 3 &L A
THE GREAT AOTEAROA WINE TRAIL

KUMEU
MATAKANA
_ WAIHEKE ISLAND

WAIKATO & BAY OF PLENTY

&2 PSH

GISBORNE
& L
HAWKE’S BAY
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AN WAIRARAPA
NELSON 7 ¢ QI z

b R &L 2 b %

MARLBOROUGH

KEY 9 P R sh
L CANTERBURY

@& maoricuture &7\ FisHiNG & NORTH CANTERBURY

™ DOLPHINS ‘Y. coLrneG 43

3¥ skinNG "M BeachEs

R HIKING A surrinG

B Kwis @t CYCLING WAITAKI VALLEY

& s L ) [ & CENTRAL OTAGO

- - R R ¥

AIRPORT 9 FERRY e v

nzwine.com/visit
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NZWINE.COM/VISIT
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NEW ZEALAND WINE
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WETUS  OuR RECIONS ouR winEsTYLES SUSTAIRABILITY INMOVATION NEWSEMEDA  vents

CONTACT US.

Visit Us

New Zealand's temperate maritime climate is not only ideal for Qrowing grapes, but also for tastii
10 visit New Zealand., vou can anjoy the winerica acros:

" and enjoying wine, f you are planning
s all 523350% and all weather,
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ONLINE EDUCATION MODULES

RESOURCES HWOME MENU

% NEW ZEALAND WINE
Suan BIAEEINES Select RESOURCES . { e
to access useful

We lco me links and tools

. 2 e 5 Select HOME Select MENU
New Zealand is a top wine destination for visitors from all over the world. to return to this whoi Vo a-rein =
These modules were created in partnership with Tourism New Zealand and New Welcomepage when  moqyle to jump to

Zealand Winegrowers and are intended to help you understand the tourism you are in:a module another page
industry, and prepare your business to operate in the tourism industry.
select amodule to see what it is about then go ahead and explore.

Wwhen you're ready, take the challenge.

Module 1 Module 2 Module 3 AP I uB R

Leveraging

Wine as an
digital and

international Understanding

other
marketing
channels

tourism roles
opportunity

Module 4 Module 5 Module 6

Improving The growing
service Chinese
I Select to see
delivery visitor market Stephen England-
Hall’s weicome
message

educationmodules.newzealand.com
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NATIONAL CELLAR DOOR DAY

SATURDAY 17 NOVEMBER 2018
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SOCIAL MEDIA

ol Spark NZ & 7:23PM

#nzmustdo

924K posts

Related: #travelnewzealand #destinationnz #eart

Top Recent

#nzmustdo videos

#nzwine
#nzmustdo

#yourwinery
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