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India’s First And Largest Community Of Travellers

Indian travellers
from the bustling metros and evolving towns

for whom travel is an integral part of their core personal identity



ENORMOUS VOLUME OF ADVISORY UGC

5Mn  1.1Mn  80K
Text Reviews Photo Reviews Video Reviews 

On

In The Form Of 

Sightseeing DestinationsHotels Attractions

Photo Reviews Text ReviewsVideo Reviews

DesktopMobile IOS Android

For



6 MN INDIA TRAVELLERS : FEEDBACK & INSIGHTS AS 
UGC

OBJECTS FORMATS

Destinations

Accommodation Sightseeing

Journeys

Photo Review

Video Review

Rating

Text Review



Click here to watch video

Watch The HolidayIQ Community In Action

https://www.youtube.com/watch?v=g9yXysIqJBw


The Traditional Approach To Content

BRILLIANT PHOTOS = CONTENT



TRAVEL
CONTENT

TOURISM PROMOTION 
The new DNA of Tourism Content



- What is inspiration
- Where to find inspiration
- Technology to find inspiration

TOURISM PROMOTION: Content, the new driver of 
technology

2. TECHNOLOGY OF PERSUASION

3. TECHNOLOGY OF PERSONALISATION

- What is persuasion
- The architecture of persuasion
- Communication dynamics

- What is Personalisation
- Traveller personalisation
- Planning personalisation

1. TECHNOLOGY OF INSPIRATION



...…………….

The Science of Inspiration

How to find inspiration?

Mine ‘stories’ From traveler-generated content

?
What is inspiration?

A uniquely different experience Highly evocative













HOLIDAY INSPIRATION: The Technology of Top of Funnel

MICRO SEGMENTS INSPIRATION CONTENT CONTENT-SEGMENT MAPPING DISTRIBUTION PROSPECT MAXIMIZATION

Leisure travellers across: 
travel type, destination 

type, travel 
companion(s)

from utility reviews 400 Content Posts 
matched to  200 Micro 

Segments

Facebook, Email, Jio 
etc.

Use of effective CTAs

HOLIDAY INTEREST DESTINATION INTEREST



HOLIDAY INSPIRATION: Intelligent automation



HOLIDAY INSPIRATION: Calls To Action



HOLIDAY INSPIRATION: tech integration for very wide 
distribution

FACEBOOK
240M User Base (India)

DAILYHUNT 
35M MAU

JIO 
100M Downloads

HOLIDAYIQ
12 M Travellers/Month



PERSUASION Trip Planning : Proactive Push

T=5 T=30 T=60

Holiday 
Interest

DESTINATION 
CERTAINTY

Destination Certain & Ready to 
Purchase

Destination 
Inspiration

Utility Info

HOLIDAY 
GOER STATES

Destination 
Intent

T=0

NUDGES
7 Dreamy Hill Stations That Are 

Perfect Family Stress Busters
Sam, find great bargains 

on rafting in Manali  
Sam, read reviews from 

travellers like you
Sam, best skiing 
lodges in Manali



ELEMENTS OF PERSUASION

PERSONAS VS. TRIP PROFILE NURTURING MECHANICS PERSONALIZATION ENGINE SCORING VALIDATION MECHANISM

• Deal based
• Social Led 
• Planning junkie 
• No Regret
• Laidback

• How 
• What
• Frequency
• Formats

Planning persona + Trip profile for destination certainty for destination certainty





Traditional Approach To Personalization: By Traveller Type

MALINI G. 
Entrepreneur | Jaipur 

JOSLYN CHITTILAPALLY
Photographer | Mumbai

HIRA SINGH
Photographer | Varanasi

NIKHIL KASHYAP
Marcom Strategist | Pune 

PRADEEP PRABHU
Banker | Indore

MANISH BHATNAGAR
Business Head | Delhi

MAHESH SUTHAR
Journalist | Bangalore

MAHUA PAUL
Architect | Kolkata

TRAVELER
PROFILES USUAL BUCKETS



The New Age Approach: By Personality Type

Need To Focus On The Personality Type For The Most Effective Personalization

Sample Persona 2:
Social Led

Sample Persona 1:
No Regret



PERSONA: NO REGRET



PERSONA: SOCIAL LED



PERSUASION Singular objective: Achieve threshold level of destination-
certainty prior to booking

Bookings of holiday packages

Hotel Bookings

Cab / Bus / Flight Bookings


