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H Challenges in Gastronomy Value Chain

Value Creation in Gastronomy Tourism

Case examples from Singapore



Progression of
social and
economic values in
light of:

 Evolution of
consumer
demand

* An Experience
Economy

 Globalisation

* Digital
Transformation

International markets

Environmental

Matural

Mational markets elements

-

Economic

Sustainability

Service
Distribution provision

Societal

Y Sociocultural

. elements
Finance

Organizational

elements
Input S
Production provision Institutional
elements
ey
Infrastructural

elements

Extended value chain

Global enabling environment



Progression of Economic and Social Value
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Create High Value Sustainable
Gastronomic Tourism Experiences

UNDERSTAND CO-CREATE
THE NEW AUTHENTIC,

TRAVELERS LOCALIZED
MEMORABLE

EXPERIENCES

INTEGRATE
TECHNOLOGY
TO ENHANCE
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Media and Marketing

Role of a popular locally-produced
television series, The Little Nyonya
</\¢ZE> as a destination pull
factor in culinary and heritage
tourism.

Mediatized consumption through
TV of Peranakan food & fashion

Use of familiar dramatic narrative
conventions & exotic
representations of Peranakan food
culture
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mTasting culture:
Mobile applications for culinary tourism

Allenby Road

Discover the beauty of the buildings
along the junction

Activity:
| SNAP A PHOTO!

Ghe AcbGivity butbon and
capbGure Ghe co rful ceramic wall Giles!
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