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4° Foro Mundial de la OMT sobre
Turismo Gastronomico

30 de mayo al 1 dea junio da 2018 aen Bangkok { lalancha)
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Online Reputation Study of the
Restaurants of the three Basque Capitals

# GETTING RESULTS FROM BIG DATA
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# DIGITAL FOOD TRAVELLER FINGER

line ratings and reviews am:\ﬂN"playing a major role in tou
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= Valoraciones negativas
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Valoraciones positivas
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= Accesibilidad, 1%
= Qcio nocturno, 1%

B Clima, 1%
= Comercio, 2%

= Deporte, 2%
® Actividades, 4% ~

» Gastronomia
30%

® Cultura
13%

© Playa/Naturaleza

= Emocionales 30%

16%
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“INTERPRETATION OF DATA
NEW PROFESSIONAL PROFILES
NEW SKILLS, TRAINING
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THANK YOU VERY MUCH

MUCHAS GRACIAS



