
How to Enhance Consumer 
Confidence in Destinations 
by Using User-Generated 
Graphic Content



CrowdRiff is proud to be the 
visual marketing platform 
of choice for over 300 
tourism brands



Travelers today are taking, 
sharing and viewing visuals 
like never before



2/3
Rely on UGC to 

make a purchase 
decision

1Source: PhocusWright and Microsoft, The Travel Marketer’s Guide to the U.S. Digital Travel Landscape, 2017
2 Source: MDG advertising
3 InfoTrends

65%
Trust UGC more 

than branded 
content



Destinations Using 
User-Generated Visuals 

to Attract and Engage Travellers





Thousands of visuals 
shared daily



@jibcob_sends







702,000 fans

216,000 followers

3.3 million views

125,000 followers

5,000,000 images
served



Record-breaking tourism numbers

> 77 million annual visitors
$19.1 billion in economic impact
$1.13 billion in taxes collected
Tourism growth 2x national average





“The real time aspect is appealing. We are 
not showcasing photos taken a year ago, 
we are showcasing photos that were 
taken a day ago.”

Julie Kaden, E-Marketing Specialist



“Visuals are hugely important. 
Being able to see and curate the 
organic social content tends to 
really bring out the natural 
in-the-moment stories.” Dan Hughes, Brand Manager





















Destination BC success

>$17 billion in annual tourism revenue
34% of Canadian ski trips are in BC
3 million images shared with #ExploreBC



The Future of UGC and 
Marketing Technology



WEBSITES & BLOGS DIGITAL ADS VIDEO

PRINT CUSTOM EXPERIENCES (via API) PUBLISHING

1| UGC powering every marketing channel



2| Collaboration & Co-creation networks





3| AI and machine learning 
applied to UGC





Approved by Quality Filter Rejected by Quality Filter



The Power of UGC

Trust

Personalization

Scale



Get in touch

Dan Holowack
Founder & CEO
dan@crowdriff.com


