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Technical note 

Background 

For many years, UNWTO and UNESCO have been working together to promote the strong 

interlinks between tourism and culture, while emphasising the need for mutually beneficial 

partnership models.  

Culture, encompassing heritage and creative industries are of immeasurable value to host 

communities, and are also important assets for tourism. Tourism can be a considerable force for 

the promotion and safeguarding of tangible and intangible heritage while encouraging the 

development of arts, crafts and other creative activities. However, if poorly managed, tourism can 

also cause negative impacts on culture.  

At a time of an unprecedented tourism growth, with more than one billion international tourists 

travelling worldwide every year; new partnership models are crucial for ensuring the sustainable 

and responsible management of cultural tourism. Success will require engaging culture and 

tourism stakeholders at all levels to address the shared responsibilities. 

The Conference  

The UNWTO/UNESCO World Conference on Tourism and Culture will bring together, for the first 

time, the Ministers of Tourism and the Ministers of Culture from all regions of the world.  

The Conference is hosted by the Government of Cambodia, and will count with the presence of 

His Majesty, the King of Cambodia, His Excellency the Prime Minister of Cambodia, UNESCO 

Director General and UNWTO Secretary-General. 

Objectives 

The main objectives of this unique event are: 

a) to identify key opportunities and obstacles for a stronger cooperation between tourism 

and culture;  

b) to discuss new partnership models, that strengthen the socio-economic links, reinforce 

mutual engagement in the promotion, interpretation, protection and safeguarding of 

culture, encompassing heritage and creative industries, and build up cultural tourism for 

sustainable development, and  
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c) to identify policy  recommendations for cross sector engagement  

The conference will explore the different roles and mandates of the two sectors and foster ways 

to build a new paradigm of collaboration. 

Who should attend? 

The Conference is aimed at all tourism and culture stakeholders and representatives from related 

sectors: Ministries of Tourism and Ministries of Culture, National Tourism Organizations (NTOS),  

Destinations Management Organizations (DMOs), cultural and heritage managers, tourism and 

culture associations, private sector, culture and conservation experts and practitioners, NGOs 

and media. 

Agenda 

The Conference is structured in two main blocks: 

- A Ministerial Dialogue addressing the policy and governance framework necessary to 

foster a new collaboration model between tourism and culture to support responsible, 

culturally-aware, inclusive and sustainable tourism that contribute to the socio-economic 

development of host communities, promote cross-cultural exchanges, and generate 

resources for the safeguarding of tangible and intangible heritage.  

 

- Four technical sessions, addressing the following issues:   

 

1. Promoting and safeguarding culture 

If properly managed, tourism can be a key driver in the safeguarding and promotion 

of culture, while nurturing a sense of pride within communities and destinations 

around the world.  

 

2. Living cultures and creative industries 

Tourism is about experiencing the world and its living cultures. Creative industries 

such as music, cinema, crafts, architecture or design, play an increasing role in 

creating a unique visitor experience, while tourism can foster innovation and the 

exchange of experiences that grow the creative industries and provide socio-

economic benefits to local communities.   

 

3. Linking people and fostering development through cultural routes 

Cultural routes offer important opportunities for tourism development, regional 

integration and economic development, while promoting the revitalization and 

promotion of cultural and economic links at national and international levels.  

 

4. Cultural tourism and urban regeneration  

With more than half of the world’s population living in cities, the scope for urban 

tourism is growing rapidly. Urban tourism can play an important role in the 

preservation of cultural identity, economic revitalization and for enriching city life. 
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The Conference will be developed against the background of the following key crosscutting 

issues:  

1. governance models, 

2. stakeholder participation,  

3. community engagement and sustainable development ,  

4. capacity-building,  

5. quality visitor experience,  

6. innovation and technology,  

7. corporate social responsibility and ethics of sustainable tourism 

8. public awareness, interpretation and visitor role in promoting and protecting cultural 

values and heritage. 

  


