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Part I: Report on the implementation of the  
General Programme of Work for 2016-2017 

I. Introduction  

1. This report presents a summary of the activities carried out by the Organization from August 2016 
to February 2017. It is the chronological continuation of document CE/104/5(a) presented at Luxor, 
Egypt, in October 2016. 

2. Annexes hereto include: Annex I: Report of the Committee on Tourism and Competitiveness; 
Annex II: Report of the Committee on Tourism and Sustainability; Annex III: Report of the Committee on 
Statistics and Tourism Satellite Account; Annex IV: UNWTO activities in the United Nations system; 
Annex V: UNWTO on the ground (Technical cooperation missions and projects, Silk Road activities, 
etc.); Annex VI: Guidelines for the adoption of the draft UNWTO conventions by the General Assembly 
and Annex VII: Authorizations granted for the use of the UNWTO logo. 

II. Competitiveness and quality 

A. Sharing knowledge and experiences and building capacity  

3. The link between wine tourism and culture, history and lifestyle and the contribution of this 
segment to the development of the sector was widely discussed during the 1st UNWTO Global 
Conference on Wine Tourism held in the Kahketi region in Georgia. During three days (7-9 September 
2016) the event convened over 200 participants including policymakers and tourism experts from nearly 
50 countries.  In the last decade, wine tourism has become a key component of gastronomy tourism 
and a pillar in the strategies of diversification of many destinations. More information online, including 
the Georgia Declaration on Wine Tourism. In line with this event, UNWTO is developing a Wine Tourism 
Prototype in Spain. The Prototype includes an analysis of wine tourism, in comparison with other 
tourism segments, and the design of an innovative product development model focused on the 
integration of the wineries into the cultural, economic, social and environmental heritage of their area of 
influence. 

4. The UNWTO Regional Workshop for Africa: ‘’Keys to Success in Quality Product 
Development in Tourism Destination’’ held in Addis Ababa, Ethiopia, on 15-17 September 2016 

mailto:omt@unwto.org
http://affiliatemembers.unwto.org/event/1st-unwto-global-conference-wine-tourism
http://cf.cdn.unwto.org/sites/all/files/pdf/georgia_declaration.pdf
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mainly focused on the ways to achieve success in quality product development in tourism destinations 
in Africa. The Workshop provided a global insight into the positioning of African destinations along with 
the new dynamics and trends in the overall marketplace and tried to set a shared vision and dialogue for 
adapting to change. It also explored the ways of how innovation can stimulate new products, niche 
markets. More information online. 

5. Tourism and sports are two social phenomena in the 21st century that mobilize millions of people 
over the world. Together, the two sectors also represent one of the most powerful economic driving 
forces of society today with enormous potential to generate a very wide range of economic spin-offs. In 
this context, UNWTO organized the International Conference on Tourism and Sports jointly with the 
Ministry of Culture, Tourism and Sports in Da Nang City, Viet Nam, from 23 to 25 September 2016. 
More information online. 

6. Egypt hosted in Cairo (25-29 September 2016) the UNWTO Capacity Building Workshop on 
Crisis Management, co-organized with the UNWTO.Themis Foundation. This provided participants 
with knowledge, skills and a forum for discussion and reflection on the various crisis management tools 
so that, by the end of the course, they will be able to plan and implement crisis management plans that 
mitigate the impact of crisis situations and accelerate recovery. 

7. The World Tourism Organization (UNWTO) and the European Bank for Reconstruction and 
Development (EBRD) in cooperation with the Ministry of Tourism and Antiquities of Jordan organized a 
regional conference on ‘Investing in Tourism for an Inclusive Future: Challenges and 
Opportunities’. The Conference took place in the world heritage city of Petra, Jordan, on 26-27 
October. The Conference drafted the Petra Declaration on Investing in Tourism for an Inclusive Future. 
More information online. 

8. Malaysia hosted the 4th edition of the World Tourism Conference (WTC) in Penang (17-19 
October 2016) jointly organized between UNWTO and the Ministry of Tourism and Culture Malaysia 
(MOTAC). Under the theme “Tourism Delights: Delivering the Unexpected’, the Conference focused on 
strategies to enhance the visitors experience under the principle of “tourists first”. The round tables on 
‘Tourism a Sunrise Industry?’ and ‘Tourism Experiences: Breaking New Grounds’ debated tourism 
trends beyond 2030 as well as how to reinvent the sector with a customer-oriented focus. More 
information online. 

9. UNWTO, the Pacific Asia Travel Association (PATA) and the People’s Government of Guilin of 
China held on 20-22 October the 10th UNWTO/PATA Forum on Tourism Trends and Outlook. The 
theme of this special 10th anniversary edition was “Tourism 10:10 - Looking back to look forward”. With 
the collaboration of the Hong Kong Polytechnic University, a UNWTO Affiliate Member, the Forum has 
become over the last 10 years a reference platform on global and regional tourism trends. More 
information online. 

10. The 5th UNWTO City Tourism Summit in Luxor, Egypt, gathered around 400 experts from 40 
countries to discuss the theme “Cities: Local culture for a global traveller”. The event, organized by 
UNWTO and the Ministry of Tourism of Egypt, back-to-back with the 104th UNWTO Executive 
Council, concluded on the importance of ensuring urban planning and city tourism development are 
fully coordinated. Authenticity, local culture, the engagement of local communities and the use of 
technology were pointed out as key success factors for city tourism. More information online. 

11. Ministers of Tourism from nearly 60 countries and industry leaders gathered at the Ministers’ 
Summit organized by UNWTO and World Travel Market in London (9 November 2016). The 10th 
edition of the Ministers’ Summit was held under the title “Tourism and Security: Promoting Safe 
and Seamless Travel”. The event discussed the various risks affecting travel and tourism - health  

mailto:omt@unwto.org
http://africa.unwto.org/event/unwto-regional-workshop-africa-keys-success-quality-product-development-tourism-destinations-a
http://asiapacific.unwto.org/event/unwto-international-conference-tourism-and-sports
http://cf.cdn.unwto.org/sites/all/files/pdf/final_petra-declaration_0.pdf
http://middle-east.unwto.org/node/45870
http://asiapacific.unwto.org/event/world-tourism-conference-2016-tourism-delights-delivering-unexpected
http://asiapacific.unwto.org/event/unwtopata-forum
http://destination.unwto.org/event/5th-global-summit-city-tourism
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scares, natural disasters, geopolitical changes and terrorism – and called for full integration of tourism 
into national crisis and emergency structures. More information online. 

12. The Regional Executive Training on Crisis Communication in Tourism organized by 
UNWTO and the UNWTO.Themis Foundation (Khartoum, Sudan, 15-17 November, 2016), brought 
together nearly 60 communications professionals from eleven African countries. During three days, 
participants increased their capacities on crisis communications preparedness and management and 
exchanged experiences in managing crises. More information online. 

13. UNWTO and the European Travel Commission (ETC) co-organized a working session with 
European countries to discuss crisis communications in tourism. The event was held at UNWTO 
headquarters in Madrid. One of the goals of the meeting was to advance crisis communications 
coordination and preparedness for all destinations. The meeting discussed crises of different types, 
ranking from natural disasters to political instability and health-related pandemics. 

14. In the context of FITUR 2017, the 8th Tourism Investment and Business Forum for Africa 
(INVESTOUR) was held with a new format designed to promote participation in discussions that 
produce ideas on how to increase the potential of African tourism at the regional and global levels. It 
features two round tables on the themes “Technology and the design of new tourism products” and 
“Skills development, youth and woman employment in tourism”. More information online. 

15. The Fifth Annual Ministerial Roundtable on the Current State and Future of Tourism in the 
Middle East and North Africa - jointly held with the Casa Árabe – was held within the framework of 
FITUR (19 January 2017). The discussion revolved around the dual themes of the industry’s resilience 
in the face of ongoing and evolving geopolitical and security challenges, as well as short-term prospects 
and strategies to enhance the resilience of the tourism sector to external shocks. 

16. Two successive meetings of the UNWTO Committee on Tourism and Competitiveness (CTC) 
– (a) 5th Face-to-Face Meeting (20 January 2017) and (b)) 5th Virtual Meeting (2 March 2017) – 
provided a follow-up on the progress already achieved by the Committee. During both meetings, the 
CTC members reviewed the working document which outlined the potential lines of action regarding the 
draft list of quantitative and qualitative factors for destination competitiveness and discussed the list of 
definitions on some of the selected tourism types. The Chair also presented a proposal for the work plan 
to be put in place for the period of 2018-19 which mainly focuses on developing technical guidelines 
with the aim of assisting the UNWTO Members in their efforts to measure the competitiveness factors 
which they consider relevant to their situation.  Once consensus is reached amongst its members, the 
CTC will submit the definitions on the prioritized tourism types to the statutory bodies of the 
Organization for endorsement. More information on the CTC in Annex I. 

17. The UNWTO Committee on Statistics and Tourism Satellite Account (CSTSA) held its 17th 
meeting (UNWTO Headquarters, Madrid, Spain, 24-25 January 2017) engaging over 50 representatives 
from 18 UNWTO Members States as well as Canada and Sweden, various UNWTO Affiliate Members 
and other representatives from academia, the private sector, regional tourism administrations and 
tourism observatories, in addition to the UN Statistics Division (UNSD), ILO, OECD and Eurostat. The 
primary focus of the discussions was on the work towards a Statistical Framework for Measuring 
Sustainable Tourism which received enthusiastic support. The conclusions of the meeting are given in 
Annex III. 

18. The continuous growth of the tourism sector and its current trends and challenges, including 
those related to safety and security and the expansion of new businesses models, require an adaptation 
of the global legal framework. In this regard, the World Tourism Organization (UNWTO) has been 
working since 2011 on the development of an international convention to protect tourists and ensure 
confidence in the tourism sector, an initiative now in its final phase. The 11th meeting of the Working 

mailto:omt@unwto.org
http://www2.unwto.org/event/unwto-wtm-ministers-summit-1
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http://www.ifema.es/investour_01/
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Group on the International Convention on the Protection of Tourists and the Rights and 
Obligations of Tourism Service Providers’ took place on 28-29 March 2017. The meeting was 
focused on advancing the draft Convention by incorporating the comments of UNWTO Member States 
received in the framework of the Public Consultation made between August and November 2016 
together with the comments of members of the Working Group. More information in the document 
CAM/61/6. In view of the eventual consideration, approval and adoption of the Convention at the 22nd 
session of the General Assembly in Chengdu, China, the Secretariat has prepared a set of special 
guidelines for the adoption of draft UNWTO Conventions by the General Assembly (more information in 
Annex VII).  

19. UNWTO and Algeria launched the Regional Capacity Building Programme on Tourism 
Statistics for the period 2017-2019 covering a series of three workshops and a regional seminar. The 
first workshop was held on 13-15 February 2017 in Algiers. It gathered over 80 participants from 15 
African countries. The three-day workshop was organized in a structured manner with harmonized 
support material to guide countries in better understanding the current status of their national Systems 
of Tourism Statistics. The workshop fostered collaboration and cooperation between the countries’ 
institutions involved with tourism statistics mainly NTAs, NSOs, central banks and immigration. More 
information online.  

20. Advancing and shaping a tourism model for the 21st century based on innovation, technology, 
sustainability and accessibility were the aims of the World Conference on Smart Destinations held in 
Murcia on 15-17 February, organized by UNWTO, the Ministry of Energy, Tourism and Digital Agenda of 
Spain, and the Region of Murcia. Topics such as smart destination systems for regular and timely 
measurement, intelligent promotion of tourist sites and digital accessibility formed part of the parallel 
presentations given over the three days. More information online. 

B. Data, research and guidance 

21. UNWTO World Tourism Barometer. Three volumes were released in the period of reference: 
September 2016, November 2016 and January 2017 that includes preliminary full year results for 
international tourism in 2016 based on data for international overnight visitors, as well as an outlook for 
2017 based on current trends and the assessment by the UNWTO Panel of Tourism Experts. More 
information online. 

22. European Union Short-Term Tourism Trends. This release is the first one in 2017 of a regular 
reporting on European Union Short-Term Tourism Trends by UNWTO as part of an agreement with the 
European Commission. Based on preliminary data available in January 2017, this is a first assessment 
of the trends regarding International Tourist Arrivals (overnight visitors) in the EU in 2016. More 
information online. 

23. The UNWTO/GTERC Asia Tourism Trends 2016 Edition, the third annual report in the series, 
highlights the rapidly growing tourism sector of Asia and the Pacific. Tourism is a reflection of the socio-
economic conditions of the region whose GDP has been growing much faster than the world’s average. 
More information online. 

24. Translation into English: Practical Guidelines for the Integrated Quality Management in 
Tourism Destinations is intended to offer a comprehensive and pragmatic approach to the 
improvement of quality of tourism destinations, and the components that go into it. The handbook is a 
perfect tool for tourism managers, planners, academics, professionals, entrepreneurs and decision-
makers. It clarifies and reflects upon tourism concepts with the aim at actualizing knowledge, learning 
from practical experiences and develops basic tools for improving quality at tourism destinations. More 
information online.   

mailto:omt@unwto.org
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http://mkt.unwto.org/barometer
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25. UNWTO manages the most comprehensive statistical database on the tourism sector. This gives 
rise to the Compendium of Tourism Statistics - 2017 Edition that provides statistical data and 
indicators on inbound, outbound and domestic tourism, as well as on the number and types of tourism 
industries, the number of employees by tourism industries, and macroeconomic indicators related to 
international tourism. It presents data for 201 countries from 2011 to 2015, with methodological notes in 
English, French and Spanish. More information online. 

26. The Yearbook of Tourism Statistics - 2017 Edition complements the Compendium and 
focuses on data related to inbound tourism (total arrivals and overnight stays), broken down by country 
of origin. It presents data for 198 countries from 2011 to 2015, with methodological notes in English, 
French and Spanish. More information online. 

III. Sustainability and ethics 

A. Sharing knowledge and experiences and building capacity  

27. Leading up to World Tourism Day, the island of Aruba hosted the Happiness 360 Conference 
World Tourism Aruba, an international symposium in partnership with the World Tourism Organization 
(UNWTO), on 13-14 September, highlighting industry trends and synergies between tourism, culture 
and happiness. More information online. 

28. Reaching universal accessibility in tourism is a shared responsibility of all parties involved in the 
tourism value chain, as well as a business opportunity for companies and destinations. About 500 
delegates from 60 countries have convened in Bangkok, Thailand (27 September 2016), to take part in 
the Official Celebrations of the World Tourism Day this year dedicated to the theme ‘Tourism for 
all: Promoting Universal Accessibility.’ Policy frameworks, capacity building, business strategies and 
awareness raising have been some of the areas tackled during the week of events that commenced on 
the 26th September with a ‘Tourism and the Media’ Session. More information online. 

29. The 38th Plenary Session of the UNWTO Affiliate Members took place in Yerevan, Armenia 
between 1 and 4 October 2016. The meeting discussed the latest tourism trends, public-private 
collaboration and promoting good practices in the sector. The event was held in parallel with the 43rd 
UNWTO Affiliate Members Board meeting, which adopted the Affiliate Members 2017 Action Plan. 
This year's session comprised debates on the key issues shaping the 2017 Action Plan: the future of 
tourism, cultural tourism, city tourism and the International Year of Sustainable Tourism for 
Development, 2017. More information online. 

30. Religious heritage tourism is today an international phenomenon, involving thousands of people 
of different nationalities from around the world. A conference on Religious Heritage and Tourism: 
“How to increase religious heritage tourism in a changing society” (5-7 October, Utrecht, the 
Netherlands), discussed how religious heritage sites enrich the attractiveness of destinations and how 
they drive international tourism and economic growth. More information online. 

31. UNWTO, together with the Ministry of Environment and Tourism of Mongolia and the World Cities 
Scientific Development Alliance (WCSDA), organized the International Silk Road Conference on 
Nomadic Tourism and Sustainable Cities in Ulaanbaatar, Mongolia, on 13-15 October 2016. The 
conference gathered Ministers and high-level officials from nine UNWTO Silk Road Member States, 
official representatives from Silk Road regions, the United Nations Educational, Scientific and Cultural 
Organization (UNESCO), and UNWTO Affiliate Members to address the potential of nomadic and 
sustainable city tourism. More information online. All Silk Road activities are reported in Annex V, B. 

mailto:omt@unwto.org
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32. An integral component of Mediterranean trade and culture, the Phoenicians’ Route, links three 
continents, 18 countries and more than 80 towns. With the aim of revitalizing this itinerary as a tourism 
route, UNWTO, the Ministry of Tourism of Lebanon and Council of Europe launched the Phoenicians’ 
Route Cultural Tourism Programme, which integrates public and private sector. During an event 
organized in the framework of the World Travel Market (7 November 2016), participants discussed the 
development and marketing of three pilot cultural tourism itineraries along the Phoenicians’ Route. More 
information online. 

33. Policy experts and statisticians specialized in sustainable development, environment and tourism 
gathered to agree on the way forward in developing a statistical framework for sustainable tourism. The 
meeting was held at UNWTO headquarters in Madrid last 20-21 October. The first meeting of the 
Working Group of Experts on Measuring Sustainable Tourism (MST) agreed that developing a 
statistical framework for sustainable tourism is a priority to support integrated policy responses at 
national and destination level, and urged UNWTO to lead this effort. More information online. 

34. The role of tourism in implementing the Paris Agreement was on the table on the occasion of the 
22nd Session of the UNFCCC Conference of Parties (COP22). The International Symposium of the 
Sustainable Tourism Programme of the United Nations 10-Year Framework of Programmes on 
Sustainable Consumption and Production (10YFP), held during COP 22, discussed how to advance 
Sustainable Tourism in a Changing Climate. The Symposium aimed at increasing awareness on tourism 
and climate change-related issues and encouraging the sector to engage in actions that reinforce 
national commitments to the Paris Agreement and the 2030 Sustainable Development Agenda. More 
information online. 

35. The World Tourism Organization and the Ministry of Tourism of the Republic of Bulgaria jointly 
hosted the International Congress on World Civilizations and Creative Tourism on 29 November - 
1 December 2016 in Sofia, Bulgaria. The Congress discussed how creative tourism can play a 
significant role in safeguarding and promoting tangible and intangible heritage as well as in generating 
socio-economic benefits. In 2015, almost 1.2 billion international tourists travelled the world and 
UNWTO forecasts continued growth in the years to come. UNWTO estimates that cultural tourism 
accounts for around 40% of all international tourist arrivals as per the report “Tourism and Culture 
Synergies”. More information online. 

36. UNWTO, Amadeus IT Group, and the Ministry of Tourism of Kenya signed an agreement at WTM 
London 2016 aimed at promoting inclusive local economic growth through travel and tourism by 
providing youth and women of underprivileged communities with access to employment and 
entrepreneurship opportunities. The kick-off meeting of the pilot project took place in Nairobi in 
December 2016 in order to start developing a training curriculum under the leadership of Utalii College.   

37. Nearly 600 participants attended the Official Launch of the International Year of Sustainable 
Tourism for Development 2017 (FITUR, Madrid, Spain, 18 January). More information in document 
CE/105/3(d) and on the website of the Year: www.tourism4development2017.org/  

38. Guanajuato’s State Ministry of Tourism (Mexico), Carlson Rezidor Hotel Group (Belgium), 
Govardhan Ecovillage (India) and Dutch Travel Trade Association (Netherlands) were the winners of the 
13th Edition of the UNWTO Awards for Excellence and Innovation in Tourism. Nearly 150 
initiatives from 55 countries applied for this edition. The UNWTO Awards paid tribute to the commitment 
of the tourism sector towards sustainability and innovation. The winning projects were announced during 
the UNWTO Awards Ceremony in the International Tourism Trade Fair (FITUR) in Madrid on 18 
January 2017. Tony Wheeler and Maureen Wheeler, founders of the widely-known Lonely Planet 
Publications have received the 13th UNWTO Lifetime Achievement Award. The prize is conferred every 

mailto:omt@unwto.org
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year to individuals with visionary leadership and significant contributions to the global tourism sector. 
More information online. 

39. The Jury of the World Committee on Tourism Ethics (WCTE) awarded Ilunion Hotels with the 
UNWTO Ethics Award, created as a new category of UNWTO Awards. Its aim is to recognize tourism 
companies which have signed the Private Sector Commitment to the Global Code of Ethics in Tourism 
for their achievements in implementing the principles of the Code and developing solid Corporate Social 
Responsibility (CSR) actions. More information online. 

40. The draft text of the Framework Convention on Tourism Ethics, which aims at converting the 
Global Code of Ethics for Tourism into a legally binding treaty, has been thoroughly revised by the 
special Working Group established for this purpose by the Secretary-General as requested by 
A/RES/668(XXI). The Working Group agreed not to make changes to the core principles of the Code of 
Ethics as these were already approved by the General Assembly in 1999 and have received wide 
international acceptance. The report of the Working Group together with the text of the draft Convention 
is available in the document CAM/61/8. The Members of the Executive Council have been invited to 
submit their comments to the text and participate in the third meeting of the Working Group to be held 
on the 12 and 13 May in order to finalize a draft text that could be submitted to the General Assembly. 
The set of special guidelines for the adoption of draft UNWTO Conventions by the General Assembly 
(see Annex VII) will also apply to the consideration, approval and adoption of this Convention if 
endorsed by the Executive Council and approved by the 22nd session of the General Assembly in 
Chengdu, China.  

41. In November 2016, the International Standardization Agency (ISO) approved a proposal 
submitted by UNWTO and its partners, the ONCE Foundation and the Spanish Standardization Agency 
(UNE), to develop a comprehensive International Standard on Accessible Tourism for All with 
concrete recommendations and requirements for the whole tourism value chain. A multi-stakeholder 
expert Working Group, chaired by UNWTO, was established under the aegis of ISO/TC228 to develop 
this project in the coming two to three years. The first meeting of the Working Group took place in 
Madrid in February 2017.  

B. Data, research and guidance 

42. The tourism sector and the SDGs. Responsible tourism, a global commitment. UNWTO and 
the United Nations Global Compact Initiative Spain joined forces in a project titled “Responsible tourism, 
a global commitment” that engaged 13 Spanish tourism entities. The aim of the project has been for 
tourism companies and trade associations to promote a tangible and lasting commitment to the ethical 
principles of responsible and sustainable tourism through their Corporate Social Responsibility (CSR) 
activities. Report available online in English and Spanish. 

43. Contribution of Islamic Culture and its Impact on the Asian Tourism Market highlights the 
influence of Islamic culture on Asian history and heritage and the potential of the emerging market for 
Islamic tourism. The publication outlines characteristics of the Islamic tourism market in Asia and the 
Pacific featuring 19 country monographs and case studies. Political, economic and socio-cultural 
dimensions of Islamic tourism in the region are outlined in each monograph. Report available online. 

44. The report of the conference Tourism – A Catalyst for Tourism Development, Peace and 
Reconciliation, held in Passikudah, Sri Lanka, on 11–14 July 2016, summarizes the four major themes 
discussed during the event: the close links between tourism, peace and reconciliation; the position and 
contribution of local communities in the development of “peace sensitive tourism”; the potential of 
public-private partnerships with small and medium-sized enterprises in the development of tourism in 
areas recovering from conflict; and marketing and re-branding of post-conflict destinations. More 
information online. 

mailto:omt@unwto.org
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45. The publication Tourism and Culture Partnership in Peru: Models for Collaboration among 
Tourism, Culture and Community analyses the importance of collaboration among three essential 
elements for the sustainable development of tourism destinations: tourism, culture and the community. 
Starting with a general framework, this book explores the subject by studying the case of Peru, as a 
country that has distinguished itself in its links to cultural tourism and in the tourism management of its 
heritage. More information online. 

46. Translation into English: Module I: Definition and Context of the Manual on Accessible Tourism 
for All: Principles, Tools and Good Practices, co-produced with the ONCE Foundation and the 
European Network for Accessible Tourism (ENAT). This publication is intended to provide stakeholders 
with a useful tool to understand the needs of the tourism sector in terms of accessibility, the profile of its 
direct and indirect beneficiaries, as well as the competitive advantages that accessibility for all entails. 
More information online.  

47. The World Committee on Tourism Ethics (WCTE), the independent and impartial body 
responsible for overseeing the implementation of the Global Code of Ethics for Tourism, convened for 
its 18th meeting in February 2017. The Ethics Committee adopted a set of Recommendations on the 
responsible use of ratings and reviews on digital platforms related to the tourism sector. More 
information online. 

48. Supporting Tourism for Development in Least Developed Countries: Produced together with 
the International Trade Centre (ITC) and the Enhanced Integrated Framework (EIF) a multi-donor trust 
fund, which provides financial and technical support to build trade capacity in all LDCs, the publication 
provides: (a) a better understanding how the inclusion of tourism in trade export strategies can help 
leveraging technical assistance through Aid for Trade (AfT) resources; (b) a roadmap for making tourism 
part of an inclusive and sustainable growth strategy for LDCs. More information online. 

49. UNWTO continued the successful expansion of the UNWTO International Network of 
Sustainable Tourism Observatories (INSTO), as crucial elements to monitor tourism development 
and ensure the sustainability of the tourism sector. As of December 2016, INSTO comprised 16 
observatories. Indonesia joined INSTO, in September 2016, with the opening of three sustainable 
tourism observatories, which positioned Indonesia as a sub-regional hub for sustainable tourism 
practices. It was followed by the Croatian Sustainable Tourism Observatory (CROSTO), which became 
a member in October 2016. This Observatory, hosted by the Institute for Tourism in Zagreb, is 
responsible for monitoring sustainable tourism in the Adriatic Croatia. The latest member, The Blue 
Community Observatory hosted by the USF Patel College of Global Sustainability (PCGs) of the 
University of South Florida, USA, joined the network in December 2016. This Observatory monitors the 
impact of tourism in parts of the Pinella and Manatee Counties, two popular tourist destinations in 
Florida. More information on INSTO is available online. 

50. The first and second editions of the “UNWTO on the ground” are available online: Issue 1 and 
Issue 2. A brochure on “Making tourism a tool to fight poverty: ten years of the ST-EP Initiative” is 
also available online. Additional information on projects and missions is reported in Annex V. 
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Regional Activities 

 

I. Introduction 

This report presents a summary of the activities carried out by the Regional Programme for the 
Americas since the 60th meeting of the Regional Commission held in Havana, Cuba, on 3 May 2016. As 
in previous biennia, the programme of work is structured around two interdependent strategic axes: 
improving competitiveness and quality, while promoting sustainability and ethics in the development of 
tourism.  

II. Activities 

The UNWTO’s activities in the Americas region have been guided by these strategic axes that are of 
global importance and have a direct impact at the local, regional and national levels.  
 
A. Competitiveness and quality  
 
1. The International Tourism and Culture Forum organized by the Nicaraguan Tourism Institute 
(INTUR) took place in Managua on 25-26 April 2016. It was attended by some 200 local participants and 
officials from neighbouring countries such as Guatemala, Mexico, Peru and El Salvador. Likewise, there 
was participation by international organizations such as the official representation of UNESCO in 
Managua.  
 
This International Forum is part of a series of events organized by INTUR throughout the year, with the 
purpose of bringing the latest developments in the tourism sector to local, national and regional 
audiences. 
 
The forum was opened by INTUR's Director for International Tourism Affairs, Anasha Campbell, a 
representative of the Ministry of Culture of Nicaragua and the UNWTO as a special speaker.  
 

 Regional Courses 
 
2. The UNWTO regional course on Excellence in Tourism Management: the Digital Tourist took 
place on 11-16 September 2016 in the city of Córdoba, Argentina. It was attended by officials from the 
national, provincial and local governments of Argentina, as well as officials from the national 
administrations of various UNWTO Member States.  

 
This course was aimed at giving participants the knowledge, tools, skills and opportunities to discuss 
and implement experiences in tourism marketing excellence. At the end of the course, participants were 
evaluated on their ability to design, plan and manage the overall strategy of a tourist destination, taking 
advantage of social media.  

 
In addition to the 26 officials representing 13 provinces of the Argentine Republic, also present were 20 
international officials, representatives of Brazil, Chile, Ecuador, El Salvador, Guatemala, Honduras, 
Mexico, Panama, Peru and the Dominican Republic, who took and active and participative role in the 
course. These officials received their certificates after having participated in this initiative that provided 
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an in-depth study of such a timely topic as technology and the impact that it is having in the area of 
marketing as well as on tourists themselves.  
 
At the end of the course, on Friday, 16 September, an open conference on Trends in Marketing for 
the Digital Tourist was held, where the experts shared with the participants new trends, international 
cases and good practices related to the subject. Among the experts in digital marketing in tourism we 
can highlight: Montserrat Peñarroya (Spain), Caroline Couret (France), Pablo Casals (Argentina) and 
Antonio López de Ávila (Spain)  
 
3. The World Tourism Organization, its UNWTO.Themis Foundation, the Ministry of Tourism of 
Mexico and its Institute of Tourism Competitiveness, held from 5 to 9 September 2016, in the city of 
Mérida, Yucatán State, the UNWTO Regional Course on Excellence in Tourism Marketing: Social 
Media in Tourism Destinations, in collaboration with the Secretariat of Tourism of the State of 
Yucatán.  

 
The objective of the course was to provide participants with strategies to contribute to improving the 
quality, sustainability and competitiveness of local tourist destinations through the exchange of tools that 
allow decision makers to implement their own tourism management system, using social networks.  

 
As part of the practical activities carried out, the participants toured various locations in the State of 
Yucatán, where they obtained information from various local actors involved in the management of the 
tourist destination and particularly in the design of tourism marketing, within the framework of social 
media management in tourist destinations.  

 
The course was attended by 42 officials from national, regional and local tourism administrations, 
academics and other professionals from Mexico, Brazil, Colombia, Chile, Ecuador, Guatemala, 
Honduras, Paraguay and Peru, who played an active and participatory role in the course  
 
4. The UNWTO/CTO Workshop in Saint Lucia on Sustainable Tourism Destination 
Management & Marketing, organized by the World Tourism Organization, its UNWTO.Themis 
Foundation and the Caribbean Tourism Organization (CTO) in collaboration with Global Sustainable 
Tourism Council (GSTC), was inaugurated on 27th March by Mr. Hugh Riley, Secretary General & Chief 
Executive Officer, CTO, Ms. Alba Fernandez Alonso, UNWTO.Themis Foundation Course Coordinator, 
Hon. Dominic Fedee, Minister of Tourism, Information & Broadcasting and the facilitators of the 
workshop, Ms. Kathleen Pessolano and Mr. Jonathon Day. 
 
This Capacity building workshop was designed for representatives of Destination Management 
Organizations involved in destination planning; product development; marketing and branding; as well 
as owners and operators of tourism businesses. 
 
Twenty-six participants from Anguilla, Antigua & Barbuda, Bahamas, Barbados, Belize, Cayman 
Islands, Dominica, Jamaica, St.Kitts, St. Vincent & The Grenadines, Turks and Caicos and Saint Lucia, 
attended the Workshop. 
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B. Sustainability and ethics 

 
5. In May 2016, the Regional Director for the Americas, Carlos Vogeler participated in the APEC 
meetings held in the city of Lima, Peru, where he made a presentation at the technical conference on 
Developing Traveller-Friendly Airports to Improve the Passenger Experience in the APEC Region 
coordinated by the United States Department of Commerce with support from USAID.  
 
He then made a presentation with the Minister of Foreign Trade and Tourism, Magali Silva, on the 
programme of work of the UNWTO in general, and in particular, the work carried out by the Committee 
on Tourism Competitiveness chaired by Peru.   
 
6. On Thursday, 22 September 2016, the Regional Director for the Americas participated along with 
the Chilean Undersecretary of Tourism, Javiera Montes, at the opening of the International Seminar 
on Accessible Tourism and subsequently in the panel on Accessibility: A Competitive Advantage 
in Tourism Destinations.  

This Seminar with international participants was organized jointly by the Under-Secretariat of Tourism of 
Chile, the National Tourism Service (SERNATUR) and UNWTO. Both institutions agree that the 
facilitation of tourism travel for people with disabilities is an essential element of any responsible and 
sustainable tourism development policy. They also highlight the need to provide clear information on the 
accessibility of tourist facilities, the availability of support services in the destinations of people with 
disabilities, and the training of employees regarding the special needs of these people.  

 
7. In September 2016, the Panamanian Tourism Authority (ATP), together with the authorities of the 
National Secretariat for Disability, organized the 1st Seminar on Accessible Tourism attended by the 
Deputy Regional Director for the Americas, Alejandro Varela. The event, with the participation of 
international panellists, had the objective of offering a global and local view of the activities that are 
being carried out in the area of accessibility on the part of tourism destinations as well as national 
institutions, and of the quality of a specialized tourism service for persons with reduced capacities.  
 
8. The Nicaraguan Institute of Tourism organized the International Congress on Inclusive Social 
Tourism in the city of Managua, where international organizations such as the UNWTO and the 
International Social Tourism Organisation (ISTO) expressed the importance of raising awareness of the 
development of social tourism. Other subjects discussed at the Congress were the campaigns for the 
promotion and communication of social, solidarity and inclusive tourism campaigns carried out by Peru, 
and “tourism for all” initiatives carried out by countries such as Uruguay or Chile.  

 
A large audience followed closely and participated in the post-presentation discussions that also 
included other topics such as training and public-private partnership.  

 
9. The Executive Director, Márcio Favilla, participated in the celebration of a parallel event in the 
framework of the Third United Nations Conference on Human Settlements (HABITAT III) that took 
place from 17 to 20 October 2016 in Quito, Ecuador. The event was organized by the Ministry of 
Tourism of Ecuador and UNWTO.  
 
The theme of the discussion was Sustainable Tourism in the New Urban Agenda, where officials 
from United Nations agencies, the Ministry of Tourism of Ecuador, experts and mayors met to discuss 
the application of sustainable tourism strategies in general development programmes in urban areas.  
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10. In December 2016, UNWTO Secretary-General Taleb Rifai, together with the Director of the 
Sustainable Development of Tourism Programme, Dirk Glaesser, participated in COP13, the United 
Nations Conference on Biodiversity held in Cancún, Mexico from 2 to 17 December. The Conference 
focuses on the mainstreaming of biodiversity in various sectors, especially agriculture, fisheries, forestry 
and tourism.  

 
Just a few weeks prior to the launching the International Year of Sustainable Tourism for Development, 
the UNWTO underscored at Cancún the need for policies and national frameworks for sustainable 
tourism to protect biodiversity and encourage multi-stakeholder collaboration.  

 
The UNWTO Secretary-General stated at the opening of the Conference that the UNWTO is firmly 
committed to working with the Convention on Biological Diversity and stressed that tourism can make a 
major contribution to the protection of biodiversity by promoting awareness, involving the tourism 
community and proposing sustainable alternatives to local communities.  

 
The Conference of the Parties is the governing body of the Convention on Biological Diversity and 
promotes the implementation of the Convention through the decisions it adopts at its regular meetings.  
 
11. The High Level Ministerial Forum organized jointly between the International Civil Aviation 
Organization (ICAO) and the UNWTO in the framework of the ICAO 2016 Air Services Negotiations 
meeting (ICAO 2016) was held in Nassau, Bahamas, in December 2016. The forum brought together 
representatives of governments from numerous states, commercial aviation, the tourism industry and 
financial institutions to build and implement holistic and inclusive strategies for the economic 
development of small islands through air connectivity and the promotion of tourism.  
 
The forum addressed in its deliberations the implementation of the Medellín Declaration on Tourism and 
Air Transport for Development, which was made at the last General Assembly of our Organization in 
2015, focusing specifically on small islands or groups of islands.   
 
12. During the last edition of WTM Latin America, held in Sao Paulo, Brazil, the Ministerial Meeting 
on Sustainable Development Goals and National Tourism Policies was held in relation to inclusive 
growth and job creation within the framework of the observance of the International Year of Sustainable 
Tourism for Development.  

 
This initiative of the Ministry of Tourism of Brazil and the UNWTO was attended by the Secretary of 
Tourism of Argentina, Alejandro Lastra, the Minister of Tourism of Brazil, Marx Beltrão and the Minister 
of Tourism of Uruguay, Liliam Kechichian who informed about the policies in their respective countries in 
terms of social inclusion, accessibility, regional integration and community development  
 
13. The Survey on Sustainable Tourism and Sustainable Development in Central America, for 
completion by Member States and UN Members from the Central American region aims at reviewing 
national approaches on these issues. 
 
It responds to the request made to UNWTO by the UN General Assembly to collaborate with the 
Secretary General in the submission of a report on the implementation of UN Resolution 70/196, entitled 
“Sustainable Tourism and Sustainable Development in Central America”, adopted by the Un General 
Assembly on 22 December 2015. 
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 Institutional participation 

 
14. From 24 to 26 April 2016, a new edition of the Tianguis Turístico took place in Guadalajara, 
Mexico, where UNWTO was represented by the Regional Director for the Americas, Carlos Vogeler.  
 
This event, which brings together more attendees every year, is focused mainly on the domestic market 
and Mexican offerings to international tour operators. The Regional Director held meetings with various 
officials of the national tourism administration and with other state administrations. He also held 
meetings with the local and international press that participated in the event.  
 
15. From 27 to 29 April 2016, the 2nd World Forum on Gastronomy Tourism was held in Lima, 
Peru, jointly organized by the Ministry of Foreign Trade and Tourism of Peru and the Affiliate Members 
Programme of the UNWTO.   
 
This Forum gathered around 2000 participants during the three days, which was divided into four 
sessions that dealt with topics such as the challenges of gastronomy tourism, training in this field, 
product development and good practices in the field. Each of these sessions then had a practical 
workshop to go deeper into the topics covered. It was an enriching experience with great international 
impact for the host country.  
 
16. The Regional Director for the Americas gave a presentation on Trends in International Tourism 
at the 3rd Colombia - European Union Forum on 31 May and 1 June 2016, whose agenda covered 
several aspects such as the peace process in Colombia, the digital transformation and tourism as a 
driver of economic and social growth.  

On that occasion he met with the Affiliate Members: the Hotel and Tourism Association of Colombia 
(COTELCO), the Colombian Association of Travel and Tourism Agencies (ANATO), The District Institute 
of Bogotá and with the Bogotá Chamber of Commerce, with the presence of the Vice-Minister of 
Tourism of Colombia, Sandra Victoria Howard Taylor. 

 
17. In September 2016, the Secretary-General travelled to Oranjestad, Aruba, to attend the Aruba 
Happiness 360 World Tourism Conference, where he gave the opening speech of the Conference 
together with the Aruba Minister of Tourism, Otmar Oduber, and held meetings with the Prime Minister 
of the island, Mike Eman.  
 
On that occasion the Secretary-General also participated, together with the Minister of Tourism and the 
Prime Minister, in a panel on the importance of tourism and its positive influence on happiness. He also 
gave a lecture to middle school students.  
 
18. In September 2016, the Regional Director paid an official visit to two countries: Argentina and 
Chile. In Argentina, the activities began with a courtesy visit to the President of Argentina, Mauricio 
Macri, who renewed the country’s commitment to the UNWTO and ratified the Argentine Republic's 
candidacy to host the 23rd UNWTO General Assembly.  
 
Mr. Carlos Vogeler held meetings with the Affiliate Members of Argentina and with the highest 
authorities of the Ministry of Tourism to discuss topics related to the national tourism activity, the 
ministry's work programme and the joint tasks that are carried out between the two institutions.  

 
He subsequently travelled to the city of Córdoba where he participated in the closing of the Themis 
Course held in that city. The course concluded with an international conference on Marketing Trends 
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for Digital Tourists, where the UNWTO played a prominent role and also participated in the awarding 
of diplomas for the course participants.  

 
19. Before leaving for Chile, the Regional Director gave a keynote address on the Outlook for 
Global Tourism within the framework of the 8th  National Education Network MINTUR: The New 
Challenges in Tourism: the Role of Knowledge and Creativity, at the Universidad Argentina de la 
Empresa, a member university of the TEDQUAL network.  

 
In Santiago, Chile, he held meetings with the Director of the National Tourism Service, Daniel Concha 
Gamboa as well as with other officials in charge of the key areas where the UNWTO has some degree 
of involvement.  

 
He also met with the directors of the Federation of Tourism Companies of Chile (FEDETUR), which 
brings together the main tourist associations in the country that are part of the Human Capital Bureau.  
 
20. In January 2017, the Regional Director for the Americas participated as a speaker at the 6th 
Anahuac Conference - NRM Communications, organized by the Universidad Anáhuac in Mexico City 
in early January of this year. His presentation was addressed to the students of the Faculty of Tourism 
and Gastronomy and focused on the outlook for tourism activity worldwide in 2017.  

 
21. The Inter-American Development Bank organized in mid-January 2017 a workshop to update the 
sector's tourism sector framework. The Director of the Affiliate Members Programme and the Deputy 
Regional Director were invited to participate along with a group of experts, academics, and private 
sector representatives in the review of the document.  

The IDB will prepare a document that will gather the observations made to the sectoral framework and 
circulate it for approval among the participants of the meeting.  

22. Mainstreaming tourism in the global agenda: The Secretary-General delivered the Open 
Letter to the Prime Minister of Barbados, Mr. Freundel J. Stuart, in the framework of the global 
campaign carried out by UNWTO and the World Travel and Tourism Council (WTTC). Since the 
campaign was launched in 2011, the Letter has been submitted to a total of 85 heads of State and 
Government. The aim of the initiative is to promote the role of the sector at the highest level, to foster 
coordination of cross-cutting tourism policies and to raise public awareness of the sector's urgent 
challenges.  
 
In April 2017, the Secretary-General travelled to Brasilia, Brazil, to deliver the Open Letter to the 
President of Brazil, Michel Temer in the framework of the campaign mentioned above. On that occasion 
he participated in the launch of the Brazil + Tourism Programme organized by the Ministry of Tourism 
of that country.  

This programme consists of a package of measures to strengthen the Brazilian tourism industry based 
on four main aspects: contributing to regional development, strengthening business development in the 
tourism sector, increasing international tourist arrivals, strengthening domestic tourism, creating more 
jobs and generating more revenue for the trade balance.  

In addition to meetings with Brazil's Minister of Tourism, Marx Beltrão and his team, the Secretary-
General met with the president of EMBRATUR, Vinicius Lummertz and a large group of public and 
private sector actors to exchange views on the progress of tourism and the actions carried out in the 
country.  
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 Technical assistance to countries  
 

23. In May 2016, the Coordinator of the Technical Cooperation Programme of the UNWTO together 
with a consultant travelled to Tegucigalpa to organize a workshop for specialized technicians in the area 
of statistics, specifically in the Tourism Satellite Account (TSA). The purpose of the workshop was to set 
out the UNWTO methodology for the development of a national tourism statistics system, and in 
particular that of a TSA.  
 
Seven countries of the region participated in the workshop: Costa Rica, El Salvador, Guatemala, 
Honduras, Nicaragua, Panama and Belize. The Secretariat of Central American Tourism Integration 
(SITCA) expressed the wish to continue working in collaboration with UNWTO and requested the 
UNWTO to prepare a proposal to organize a series of regional training workshops for the next three 
years with the objective of assisting countries with developing experimental TSAs.  

 
C. Meetings at Headquarters 

 
24. The annual meeting between the UNWTO and the Central American delegation was held for the 
first time in a working lunch format outside the headquarters of the Organization, on 20 January 2017, 
with Costa Rica as pro tempore  Chair, and was attended by delegations from the following countries: 
Costa Rica, El Salvador, Guatemala, Honduras and Belize and also present at the meeting were the 
Secretary of State for International Cooperation and Ibero-America, Fernando García Casas, as well as 
the Secretaries of the Tourism Promotion Agency of Central America (CATA) and of the Secretariat of 
Central American Tourism Integration (SITCA).  
 
This traditional meeting, which is held annually on the occasion of FITUR, allows the delegations to 
discuss and analyse the state of tourism in the Central American region, together with an update 
provided by the Secretariat on trends and outlook for the year in progress.  
 
25. In February 2017, the UNWTO organized a meeting for the ambassadors of the Member States 
of the region followed by a luncheon. The purpose of the meeting was to inform the ambassadors and 
members of the diplomatic corps activities being carried out by the Regional Programme with the aim of 
working more closely together and strengthen relations with the embassies of Member States in Madrid.  

 
26. Seventeen countries participated in the meeting: Argentina, Bolivia, Brazil, Colombia, Costa Rica, 
Cuba, Ecuador, El Salvador, Guatemala, Honduras, Mexico, Nicaragua, Paraguay, Peru, Uruguay, 
Venezuela and Canada, in addition to the participation of the Iberoamerican Secretary-General, Rebeca 
Grynspan and the Affiliate Member Universidad Anáhuac.  
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Annex I:  Report of the Committee on Tourism and Competitiveness (CTC) 

I. Background 

1. It is recalled that the Committee on Tourism and Competitiveness (CTC), as a subsidiary 

organ of the Executive Council, was established at the 95th Session of the Executive Council (Belgrade, 

Serbia, 27-29 May 2013, (CE/DEC/7(XCV)). 

 
2. Its Rules of Procedure and composition were approved by the Executive Council at its 96th 

Session (Victoria Falls, Zimbabwe, 25 August 2013, (CE/DEC/9(XCVI)). 

 
3. The new Members of the CTC for the period of 2015-2019 were elected by the Executive Council 

at its 102nd Session (Medellín, Colombia, 17 September 2015, (CE/DEC/4(CII))). Following the 

appointment of the CTC Members, Peru and Italy were elected as Chair and Vice-Chair, respectively.  

 
4. Two (recent) meetings of the UNWTO Committee on Tourism and Competitiveness (CTC) – i) 

5th (In-person) Meeting (20 January 2017) and ii) 5th Virtual Meeting (2 March 2017) – provided a follow 

up on the progress already achieved by the Committee. During both meetings, the CTC Members 

reviewed the working document which outlined the potential lines of action regarding the draft list of 

quantitative and qualitative factors for destination competitiveness and discussed the list of definitions 

on some of the selected/prioritized tourism types. The Chair also presented a proposal for the work plan 

to be put in place for the period 2018-19 which mainly focuses on developing technical guidelines with 

the aim of assisting the UNWTO Members in their efforts to measure the competitiveness factors that 

they consider relevant to their situation. Once consensus is reached amongst its Members, the CTC will 

submit the definitions on the prioritized tourism types to the statutory bodies of the Organization for 

endorsement. 

II. Priorities 

5. The key principles related to the work priorities of the Committee are to: 

 
(a) Support the Organization in fulfilling its normative role; 

 
(b) Provide a dialogue mechanism between the public and private tourism stakeholders and 

academia within a coherent framework to give guidance in building and strengthening tourism 

competitiveness policies and strategies; 

 
(c) Build synergies and strategic alignments in the harmonization of the related activities of the 

Secretariat as well as other collaborating organizations/entities in order to ensure consistency and 

consensus in the delivery of the outputs and reinforce the official position of the Organization; and 

 
6. Since its establishment, the CTC has focused its work mainly on assessing the current state of 

knowledge on the basic concept of “tourism destination competitiveness” and on identifying its key 

factors. This process has also included identification, development and harmonization of concepts, 

models and operational definitions used in the tourism value chain. The objective is to lead to a 
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validation process which will reinforce the normative role of the Organization while the technical outputs 

and recommendations can be used by the UNWTO Members for different purposes such as measuring, 

labelling and/or benchmarking.  

III. Definitions  

7. During its previous term 2013-2015, on the basis of the input provided by the UNWTO Secretariat 

the Committee on Tourism and Competitiveness (CTC) elaborated and agreed upon the following 

definitions, namely: Tourism Destination, Destination Management/Marketing Organization (DMO), 

Tourism Product, Tourism Value Chain, Quality of a Tourism Destination, Innovation in Tourism 

and Competitiveness of a Tourism Destination. These definitions were endorsed by the 103rd 

Executive Council held in Málaga, Spain, on 9-11 May 2016 (CE/DEC/7(CIII)) and will be submitted to 

the 22nd Session of the General Assembly (Chengdu, China) for approval:  

 
(a) Tourism Destination: 
 

 
A Tourism Destination is a physical space with or without administrative and/or analytical boundaries 
in which a visitor can spend an overnight. It is the cluster (co-location) of products and services, and of 
activities and experiences along the tourism value chain and a basic unit of analysis of tourism. A 
destination incorporates various stakeholders and can network to form larger destinations. It is also 
intangible with its image and identity which may influence its market competitiveness. 
 

 
(b) Destination Management/Marketing Organization (DMO): 
 

 
A Destination Management/Marketing Organization (DMO) is the leading organizational entity which 
may encompass the various authorities, stakeholders and professionals and facilitates tourism sector 
partnerships towards a collective destination vision. The governance structures of DMOs vary from a 
single public authority to a public/private partnership model with the key role of initiating, coordinating 
and managing certain activities such as implementation of tourism policies, strategic planning, product 
development, promotion and marketing and convention bureau activities.  
 
The functions of the DMOs may vary from national to regional and local levels depending on the current 
and potential needs as well as on the decentralization level of public administration. Not every tourism 
destination has a DMO.  
 

 
(c) Tourism Product: 
 

 
A Tourism Product is a combination of tangible and intangible elements, such as natural, cultural and 
man-made resources, attractions, facilities, services and activities around a specific center of interest 
which represents the core of the destination marketing mix and creates an overall visitor experience 
including emotional aspects for the potential customers. A tourism product is priced and sold through 
distribution channels and it has a life-cycle.  
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(d) Tourism Value Chain: 
 

 
Tourism Value Chain is the sequence of primary and support activities which are strategically 
fundamental for the performance of the tourism sector. Linked processes such as policy making and 
integrated planning, product development and packaging, promotion and marketing, distribution and 
sales and destination operations and services are the key primary activities of the tourism value chain.  
 
Support activities involve transport and infrastructure, human resource development, technology and 
systems development and other complementary goods and services which may not be related to core 
tourism businesses but have a high impact on the value of tourism. 
 

 
(e) Quality of a Tourism Destination: 

 

 
Quality of a Tourism Destination is the result of a process which implies the satisfaction of all tourism 
product and service needs, requirements and expectations of the consumer at an acceptable price, in 
conformity with mutually accepted contractual conditions and the implicit underlying factors such as 
safety and security, hygiene, accessibility, communication, infrastructure and public amenities and 
services. It also involves aspects of ethics, transparency and respect towards the human, natural and 
cultural environment.  
 
Quality, as one of the key drivers of tourism competitiveness, is also a professional tool for 
organizational, operational and perception purposes for tourism suppliers. 
 

 
(f) Innovation in Tourism: 

 

 
Innovation in Tourism is the introduction of a new or improved component which intends to bring 
tangible and intangible benefits to tourism stakeholders and the local community, improve the value of 
the tourism experience and the core competencies of the tourism sector and hence enhance tourism 
competitiveness and /or sustainability. Innovation in tourism may cover potential areas, such as tourism 
destinations, tourism products, technology, processes, organizations and business models, skills, 
architecture, services, tools and/or practices for management, marketing, communication, operation, 
quality assurance and pricing. 
 

 
(g) Competitiveness of a Tourism Destination: 
 

 
The Competitiveness of a Tourism Destination is the ability of the destination to use its natural, 
cultural, human, man-made and capital resources efficiently to develop and deliver quality, innovative, 
ethical and attractive tourism products and services in order to achieve a sustainable growth within its 
overall vision and strategic goals, increase the added value of the tourism sector, improve and diversify 
its market components and optimize its attractiveness and benefits both for visitors and the local 
community in a sustainable perspective. 
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8. In fulfilment of its mandate received from the 103rd Executive Council (Málaga, Spain, 9-11 May 

2016), the CTC also decided to further elaborate definitions on tourism types for review and consensus. 

The list of tourism types includes the following: 

 

 

a) Urban tourism 
b) Mountain tourism 
c) Rural tourism 
d) Cultural tourism 
e) Ecotourism 
f) Health tourism 
g) Wellness tourism 
h) Medical tourism 
i) Adventure tourism 
j) Business tourism (related to the 

Meetings Industry) 

 

k) Marine / Coastal tourism 

l) Nautical tourism 
m) Cruise tourism 
n) Spiritual tourism 
o) Gastronomy tourism 
p) Mega-events tourism 
q) Sports tourism 
r) Shopping tourism 
s) Education tourism 

 
9. The above is an open list which may be enlarged upon the proposal of the CTC Members during 
the process. 

 
10. During the 5th CTC Virtual Meeting held on 2 March 2017, the CTC recommended to prioritize 10 
tourism types from the list above with a view to start elaborating definitions which should be finalized by 
June 2017. The survey conducted among the CTC Members on the 10 prioritized tourism types for 
further definition at this stage yielded the following results: 

 
1) Cultural tourism 

2) Ecotourism 

3) Rural tourism 

4) Adventure tourism 

5) Health tourism 

6) Business tourism (related to the Meetings Industry) 

7) Gastronomy tourism 

8) Marine/Coastal tourism 

9) Urban tourism 

10) Mountain tourism 

Note: Upon the request of Gambia and Qatar, Members of the CTC, “education tourism” and “sports 
tourism” will also be reviewed and incorporated in the list.  

 
11. Once consensus is reached on part or all of the definitions, the proposal on the operational 
definitions shall be submitted to the 106th Executive Council and approval by the 22nd Session of the 
General Assembly, both to be held in Chengdu, China. 

IV. List of factors 

12. The Secretariat drafted a provisional list of relevant quantitative and qualitative factors to inform 
research and policy-making decisions regarding tourism destination competitiveness. These factors 
will be more discussed within the CTC in terms of their relevance and priority before moving towards 
further research. 
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13. The following list does not indicate any ranking in terms of the predominance of factors: 
 

Factors related to governance, management and the 
market dynamics 

Factors related to destination appeal, 
attractors, products and supply 

 
i. Sustainable tourism policy and regulations,  
ii. Strategic planning,  
iii. Public Private Partnership + vertical cooperation i.e. 

national-regional-local levels,   
iv. Governance structure,  
v. Safety and security,  
vi. Hygiene and health facilities,  
vii. Investment and entrepreneurship policy, and the business 

environment,  
viii. Promotion strategies and tools,  
ix. Economic impact,  
x. Entry visa facilitation,  
xi. Labour productivity in tourism services and human 

resources development,  
xii. Budget allocated to support the tourism sector,  
xiii. Volume of accommodation facilities + related and 

supportive facilities,  
xiv. Demand trends and patterns (number of visitors, length of 

stay, tourism revenues, tourism expenditure, seasonality, 
etc.)  

xv. Use of information technologies,  
xvi. Knowledge management and research,  
xvii. Capacity for innovation in tourism,  
xviii.  Accessibility for all  
xix.    Political and economic stability  
xx.     Others  
 

 
i. Geographical location and connectivity, 
ii. Natural resources,  
iii. Cultural resources (tangible, intangible),  
iv. Public and private amenities, 
v. Infrastructure,  
vi. Quality,  
vii. Local community awareness, hospitality, 
viii. Authenticity, 
ix. Seasonality,  
x. Ethical and responsible tourism products and 

services,  
xi. Destination image, 
xii. Destination brand,  
xiii. Positioning in the domestic  market, 
xiv. Positioning in the international market,  
xv. Innovative products and services,  
xvi. Price competitiveness,  
xvii. Others 
 

 
14. Based on the consensus reached by the CTC members with regards to the draft list of 
quantitative and qualitative factors for destination competitiveness listed above, the CTC agreed on 
several lines of action for each of the factors, categorized as follows: 
 

(a) Draft an operational definition, or 
(b) Draft a position paper / technical report (to be published), or 
(c) Compile the information and data from the already existing available sources. 

 
15. The CTC will identify, if needed, and suggest other quantitative and qualitative factors for 
destination competitiveness to enlarge the list proposed by the Secretariat.  
 
16. The CTC has decided to initiate drafting brief technical reports and / or position papers on the 
prioritized factors for competitiveness in tourism destinations. 
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V. Future Action 

17. At its 5th (In-person) Meeting held in Madrid, Spain, on 20 January 2017, Peru (Chair) suggested 
that the Committee further elaborates guidelines to measure destination competitiveness for the 
upcoming work period (2018-2019). The guidelines will facilitate a methodology to evaluate the 
quantitative and qualitative factors at destination level without having the objective of making a ranking.  
   
18. This proposal shall be subject to further discussion during the 6th (In-person) Meeting of the CTC 
envisaged to take place during the 22nd Session of the General Assembly (Chengdu, China) and a 
working document will be drafted for review and technical input.   

19. The CTC also agreed to include in its work the input from other related areas in the Organization 
(i.e. Technical Committees, Affiliate Members Programme, etc.) as well as from other institutions and 
relevant tourism stakeholders to maintain consistency and legitimacy. 
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Annex II:  Report of the Committee on Tourism and Sustainability 

1. The sixth meeting of the Committee was held via teleconference on 1 March 2016 with the 
participation of representatives from Bhutan, China, Colombia, Lithuania and Oman, and the 
representative of the Affiliate Members, the International Youth and Hostel Federation. During the 
meeting, the Secretariat provided the members with an overview on the previous and future activities of 
the Committee.  

 
2. In this regard, reference was made to the report on the Promotion of sustainable tourism, 
including ecotourism for poverty eradication and environment protection”, being prepared by UNWTO in 
2016, in response to the UN resolution 69/233 on the same issue, for which the CTS Members were 
consulted and validated the work prepared by the Secretariat. It was pointed out that the CTS Members 
would also be involved in the preparation of the 2017 report on the implementation of UN resolution 
70/196, entitled “Sustainable tourism and sustainable development in Central America”. 
 
3. An update on the Rules for the Operation and Management of the UNWTO International Network 
of Sustainable Tourism Observatories (INSTO), submitted to the last session of UNWTO GA, was 
provided. It was mentioned that since 2004, a total of ten UNWTO Observatories had been established: 
eight in China, one in Greece and one in Mexico. The observatories in process of incorporation were: 
the Observatory of Sustainable Tourism and Climate Change, in la Ceiba, Honduras; Iguassu Tri-
National Tourism Observatory and Observatories in Brazil and in the Danube region1. Furthermore, 
many expressions of interests had been received (eleven), which showed the need for further guidance 
on monitoring and measuring different issue areas covering all pillars of sustainability. 
 
4. Regarding the Sustainable Tourism Programme (STP) of the 10-Year Framework of Programmes 
on Sustainable Consumption and Production Patterns (10YFP STP), it was highlighted that the 
programme was promoting the development of two lines of projects contributing to the achievement of 
the overall objectives of the 10YFP STP. The intended two lines of projects were Flagship projects and 
Catalytic projects. The call for project proposals to the 10YFP Trust Fund was issued last year; it 
received over 300 proposals out of which 120 were eligible. They were being evaluated and the final 
result was going to be communicated in due course. 
 
5. The Secretariat informed the CTS Members that, in the absence of an Elected Chair, the Vice-
Chair would function as an Acting Chair during the mandate. 
 
6. The seventh meeting of the CTS took place on 24 June 2016 with the participation of 
representatives from China, Colombia and Morocco, and the representative of the Affiliate Members, 
International Youth and Hostel Federation. A representative of Chile joined as Observer.  
 
7. At the meeting, the Secretariat reported on the INSTO Open Consultation Meeting on Advancing 
the Measurement of Sustainable Tourism Development, which took place on 7-8 June 2016 and 
informed the Members on the issues discussed and experiences presented. It was said that UNWTO 
welcomed more than 70 experts at its Headquarters in Madrid, to discuss and share experiences related 
to the measurement and monitoring of the impact that tourism has on destinations. Special focus was 
put on the relevance and the opportunities available from non-traditional data sources, including social 

                                            
1 To date, there are sixteen observatories under operation: eight in China, one in Greece, one in Mexico, one in Brazil, three 
in Indonesia, one in Croatia and one in South Florida. 
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media analysis, geospatial data mapping, big and live data collection and usage, as well as the analysis 
of credit card spending patterns and the flow of visitors based on mobile device information. 
8. It was highlighted that the consultation took place in the context of recent achievements that 
underline and strengthen the role and responsibilities of sustainable tourism as a positive instrument for 
development such as the recently adopted Sustainable Development Goals (SDGs) as well as the 
upcoming International Year of Sustainable Tourism for Development, 2017. The two day meeting 
included presentations and discussions covering, among others, the processes of measuring 
sustainable tourism at the local level, common challenges and needs and the chances deriving from 
different data sources. 
 
9. It was mentioned that, due to the fact that many of the CTS Members participate in major tourism 
international fairs, the Secretariat was proposing to organize the next CTS meeting in-person and in 
conjunction with one international event. 
 
10. The Committee members, being informed of Chile’s wish to participate in the technical committee 
as observer, welcomed the representative of Chile. 
 
11. The Public Meeting of the CTS on the Occasion of the Official Opening of the International Year 
of Sustainable Tourism for Development took place in Madrid on 18 January 2017 in the framework of 
FITUR. It counted with the participation of representatives from China, Colombia (the Acting Chair, 
represented by the Vice Minister of Tourism, Ministry of Commerce, Industry and Tourism of Colombia), 
Lithuania, Morocco (the Secretary General of the Ministry of Tourism) and the representative of the 
Affiliate Members, International Youth and Hostel Federation as well as with distinguished invited 
experts, which included the Vice Minister of Tourism, Ministry of Foreign Trade and Tourism of Peru; the 
Undersecretary for Policy and Tourism Planning of the Mexico's Federal Secretariat of Tourism 
(SECTUR) and representatives from Sun Yat-sen University in China and the State Company for 
Tourism Technology and Innovation Management (SEGITTUR) of Spain. 
 
12. The role of the CTS as a consultation mechanism of UNWTO was recalled, underlining the 
special format of its eighth meeting which had been extended to the public on the occasion of the official 
opening of the International Year of Sustainable Tourism for Development. 
 
13. At the meeting it was stressed that sustainability is a process of continuous improvement which is 
vital to our sector long-term success and for fulfilling its role as an agent of change. 
 
14. Participants learnt about the important work of the INSTO observatories and how they are 
positioning themselves as boosters of sustainability at destinations and as a functioning model for 
ensuring that tourism meet its full potential as a contributor to sustainable development. 
 
15. The meeting stressed the vital importance of regular and timely measurement of tourism 
performance and of data monitoring and analysis as the foundation for policy development and 
implementation as well as the development of a holistic approach tackling the three dimensions of 
sustainability, particularly the socio-cultural dimension.  
 
16. An update on the ongoing research on the inclusion of sustainable consumption and production 
patterns (SCP) into national tourism planning was presented. It was also highlighted the importance of 
data collection and of working closely with key stakeholders to help solve the local and global 
sustainability challenges relevant to the tourism sector. 
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Annex III:  Report of the Committee on Statistics and Tourism Satellite Account  

Seventeenth meeting 
UNWTO Headquarters, Madrid, Spain, 24-25 January 2017 

 
The 17th meeting of the Committee on Statistics and Tourism Satellite Account gathered over fifty 
participants from 18 UNWTO Members States as well as Canada and Sweden, various UNWTO Affiliate 
Members and other representatives from academia, the private sector, regional tourism administrations 
and tourism observatories, in addition to  the UN Statistics Division (UNSD), International Labour 
Organization (ILO), Organisation for Economic Cooperation and Development (OECD) and Eurostat.  
 

Overview of the Committee on Statistics and Tourism Satellite Account 

The Committee is a subsidiary advisory body of the Executive Council. As such, it contributes to 
the fulfilment of the Agreement signed with the United Nations whereby UNWTO became a UN 
specialized agency (Art. 13):  

The World Tourism Organization recognizes that the United Nations is the central 
agency for the collection, analysis, publication, standardization and improvement of 
tourism statistics serving the general purposes of international organizations. 

The United Nations recognizes UNWTO as the appropriate organization to collect, to 
analyze, to publish, to standardize and to improve the statistics of tourism, and to 
promote the integration of these statistics within the sphere of the United Nations 
system.  

 
Consequently, the Executive Council requires the collaboration of the Committee in: 

 initiatives related to the design and implementation of international tourism statistics 
recommendations; 

 promoting international comparability of tourism statistics  by proposing initiatives 
relative to the collection, homogeneity, processing and dissemination of data; 

 supporting efforts to integrate such data into the frameworks of the system of 
national tourism statistics and the Tourism Satellite Account (TSA); 

 helping member countries in their initiatives to improve their respective national 
systems of tourism statistics and in the development of the TSA; 

 liaising with other international bodies with delegated responsibilities for leadership 
and coordination of related international statistics and their standards within the 
sphere of the UN system. 

 

The Committee on Tourism Statistics and TSA has existed since the early 1990s and has a 
strong track record of professionalism, worldwide consensus building and pioneering 
developments, such as: 

 The International Recommendations for Tourism Statistics 2008 

 The Tourism Satellite Account: Recommended Methodological Framework 2008 

 The ongoing work towards a statistical framework for measuring sustainable 
tourism.  

 

The Committee reports to the UN Statistical Commission, the highest decision making body in 
statistics. The Committee meets physically once a year, traditionally at UNWTO Headquarters, 
and works with its Secretariat, UNWTO’s Statistics and Tourism Satellite Account Programme, 
throughout the year.  
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The Committee, held in January 2017, considered the following items for discussion: 
 

1. The Statistical Framework for Measuring Sustainable Tourism (MST) under development 

2. Measuring tourism at subnational levels 

3. Sustainable Development Goals indicators 

4. UNWTO’s Programme of Work, including the official report to the UN Statistical 

Commission and the planned development of a TSA Compilation Guide  

1. Towards a Statistical Framework for Measuring Sustainable Tourism (MST) 

The Committee was informed of the progress on MST, including: 
 

1. annotated outline of the Statistical Framework for Measuring Sustainable Tourism (SF-

MST), 

2. annotated outline and tables for the technical note on System of Environmental-Economic 

Accounting (SEEA) and TSA, 

3. the discussion paper “Allocation of environmental flows to tourism”,  

4. proposed MST research programme, and 

5. progress on pilot studies and countries’ progress (Canada, Italy and The Netherlands were 

presented and the work of Fiji, Mexico and Wales/UK was referred to) 

The Committee was informed about the Working Group of Experts (WGE) on Measuring Sustainable 
Tourism whose formation was welcomed by the Committee in its 16th meeting (26-27 January 2016) 
and subsequently set up by UNWTO with the support of UNSD. The Committee endorsed the 
conclusions of the 1st meeting of the WGE, emphasizing that: 
 

 developing a Statistical Framework for Measuring Sustainable Tourism (SF-MST) is a 

priority; 

 the core rational for developing a statistical framework is to support the measurement of 

sustainable tourism in its various dimensions (economic, environmental and social) and at 

the relevant spatial levels (global, national, sub-national) by providing a common language 

for integration and an organizing structure; 

 integrated data is needed to support integrated policy responses at national and 

subnational level; 

 the statistical framework should make use of the richness of data already available;  

 SF-MST is the natural evolution of and complement to the existing statistical standards on 

tourism statistics (TSA and IRTS); 

 the starting foundation of MST is the bridging of economic and environmental dimensions 

through the linking of the TSA and the System of Environmental Economic Accounting 

(SEEA);  

 the work will form a solid foundation for integrating in time the social and cultural 

dimensions (like the ongoing work on Cultural Satellite Accounting), notwithstanding, social 

and cultural data can already be considered in the framework acknowledging that these will 

for the moment not be sourced from an integrated framework; 

 a standards-based statistical framework will support the credibility, comparability and 

outreach of data and of various measurement and monitoring programmes pertaining to 

sustainable tourism, including the Sustainable Development Goals (SDGs) indicators. 
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The Committee approved the Research Agenda, noting the need to develop a realistic work plan for the 
coming 1-2 years that reflects UNWTO’s limited resources and welcoming suggestions from the group 
to set priorities. 
 
The Committee warmly welcomed the pilot study work, highlighting that continued testing in countries of 
the relevance and feasibility of the framework under development is fundamental. 
 
Overall, the Committee enthusiastically supported the work of the Working Group of Experts towards a 
Statistical Framework for Measuring Sustainable Tourism.  
 
The Committee requested the progress to be taken to the next UNWTO Executive Council with the 
recommendation for the Council to support the conclusion by the Working Group of Experts on 
Measuring Sustainable Tourism and the UNWTO Committee on Statistics and TSA that developing a 
Statistical Framework for Measuring Sustainable Tourism is a priority, and to request the Secretary 
General and the General Assembly for support in its further development. 
 

2. Measuring tourism at subnational levels 

The Committee was informed of initiatives towards the measurement of tourism at subnational levels, 
notably the work of INRouTe entitled “Tourism, territory and sustainability: a statistical insight at 
subnational levels”.  
 
The Chair of the Committee transmitted a note with his recommendations to the Committee on this item. 
Following the discussion, the Committee acknowledged that subnational measurement is key and 
commended INRouTe for the document which is an impressive collection of thoughts, ideas, 
recommendations, references and research that very well substantiates the importance of measuring 
tourism at subnational levels and venues for doing so. The Committee noted that the INRouTe 
document be considered draft and recommended further work to be done, agreeing that (further) 
developments of some key elements of subnational measurement be integrated in the forthcoming 
statistical framework for Measuring Sustainable Tourism (following a systems approach) and a future 
TSA Compilation Guide. 
 
The Committee encouraged all to provide comments to the INRouTe document as part of the global 
discussion process open until 28 February 2017. 
 

3. Sustainable Development Goals (SDG) indicators 

During the meeting, the Committee was informed of the status of development of SDG indicators by the 
Inter-Agency and Expert Group on Sustainable Development Goal Indicators (IAEG-SDGs). Concern 
was expressed on the recent modification made to indicator 8.9.2, which is now “Proportion of jobs in 
sustainable industries out of total tourism jobs“, and concerns were reiterated on indicator 12.b 
(“Number of sustainable tourism strategies or policies and implemented action plans with agreed 
monitoring and evaluation tools”). The Committee discussed the note prepared and agreed that it would 
serve as a statement by the UNWTO Committee to be shared by Chair with the IAEG-SDG and the UN 
Statistical Commission.  
 
While the Committee generally supports the indicator framework proposed for Resolution, it feels there 
is a need to raise awareness about the issues confronting indicators 8.9.2 and 12.b. The Committee 
also hopes for closer collaboration with the IAEG-SDG on indicators related to sustainable tourism, and 
so as to link to the ongoing work towards a Statistical Framework for Measuring Sustainable Tourism. In 
this sense, there is the possibility of contributing to the process of the „annual minor refinements“ to 
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indicators specified in para. 21 (c) of the UNSC Report of the IAEG-SDG 
(https://unstats.un.org/unsd/statcom/48th-session/documents/2017-2-IAEG-SDGs-E.pdf), or to the more 
„comprehensive review“ that will be submitted to the UNSC in 2020 according to para. 22 of the 
Report.   
 
During the meeting, the Committee also stressed the importance that each member of the Committee 
informs the Chief Statistician of his/her country on the issue so that Chief Statisticians can voice these 
matters in the relevant platforms, notably the upcoming UN Statistical Commission in March 2017. 
 

4. UNWTO’s Programme of Work, including the official report to the UN Statistical Commission and 
the planned development of a TSA Compilation Guide  

The Committee was informed on the report of UNWTO on tourism statistics that will be circulated for 
discussion and decision at the UN Statistical Commission in March 2017. The report describes the 
planned development of the SF-MST to support more integrated measurement and policy in the context 
of the SDGs and also proposes the development of a compilation guide for TSA, and a technical note 
on linking the System of Environmental Economic Accounting (SEEA) and the TSA.   
 
The Committee welcomed the UNSD and UNWTO initiative to work on a Compilation Guide for TSA, 
underlining that many countries would benefit from this. The outline for the guide has been circulated 
among the Committee Members, and it should be based on and build on existing relevant work.  
 
The Committee was also informed of the Lunchtime Seminar “Accounting and statistics for sustainable 
tourism” that will be held during the Commission meeting and in the framework of the 2017 International 
Year of Sustainable Tourism for Development.  
 
The Committee welcomed all items for information: 

1. 6th UNWTO International Conference on Tourism Statistics: Measuring Sustainable 

Tourism, Manila, the Philippines, 21-24 June 2017   

The Philippines informed the Committee about the Sixth UNWTO International Conference on Tourism 
Statistics. Its theme and importance warranted its designation as official event of the International Year 
of Sustainable Tourism for Development, 2017. A first preliminary programme has been shared with the 
Committee but further work is needed. The Philippines and UNWTO have committed themselves to 
having the first draft of the SF-MST be presented at the Conference, in addition to the first draft of the 
technical note on TSA and SEEA and other central papers. 

2. Opportunities and challenges from big data 

Eurostat presented the lessons learnt from the ongoing work of the international Task Force on Big 
Data. It was recognized that Big Data offers many opportunities, and more specifically tourism statistics 
is an area that is at the frontline of developments on big data, but there are also risks associated 
(continuity, ownership, quality controls, managing high volumes of data, etc.).  

3. Roundtable discussion on the so-called “sharing economy” 

UNWTO’s Tourism Trends and Marketing Programme presented its work and provisional findings on 
private tourism services through digital platform. The City of Vienna presented their innovate approach 
to the policy challenge of newly emerging booking platforms and the implications it had for 
accommodation statistics. 

4. Various (country) presentations 
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Presentations were given of the excellent work being carried out by Canada, Italy, Mexico, Peru and 
The Netherlands as well NECSTouR, Sun Yat-Sen University, and University of the Aegean which all 
contribute to promote the use and further development of tourism statistics worldwide.  
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Annex IV:  UNWTO activities in the United Nations system 

Introduction 

1. The World Tourism Organization (UNWTO) has continued forging strong links with the United 
Nations (UN) and its relevant entities and institutions, including but not limited to the UN General 
Assembly (UNGA) and its subsidiary bodies, the Economic and Social Council (ECOSOC) as well as 
various inter-agency mechanisms and networks. The present report provides a summary of the main 
activities, including those of UNWTO’s New York and Geneva Liaison offices, with regard to the UN 
system. 

A. Participating in UN system substantive issues and activities 

2. UNWTO has continued to actively participate in relevant intergovernmental and inter-agency 
meetings and events held at UN Headquarters in New York, including the ongoing sessions of 71st 
session of the UN General Assembly (UNGA 71), which included, among others, meetings of the six 
UNGA Committees and UNGA Fifth Review of the UN Global Counter-Terrorism Strategy. UNWTO was 
also present at the 2016 High-Level Segment of ECOSOC; preparatory meetings of major international 
conferences, including among others, HABITAT III, held in Quito, Ecuador in October 2016; the Global 
Conference on Sustainable Transport held in Ashgabat, Turkmenistan, on 26-27 November 2016 and 
the forthcoming Oceans Conference for the Implementation of SDG 14, to be held in New York in June 
2017. 

3. Among the numerous resolutions adopted during UNGA 71, three resolutions had direct 
relevance to tourism, namely: "Promotion of Sustainable Tourism, including ecotourism, for poverty 
eradication and environment protection” (A/RES/71/240), “New Urban Agenda” (A/RES/71/256) and 
“Sustainable Mountain Development” (A/RES/71/234). 

4. In the margins of the Third UN Conference on Human Settlement (HABITAT III) held in Quito, 
Ecuador, UNWTO organized together with Ministry of Tourism of Ecuador de Turismo and CELTH 
Centre for Expertise – Leisure, Tourism & Hospitality a joint side event entitled Sustainable Tourism on 
the New Urban Agenda. The event was aimed at public authorities, urban planners, and interested 
stakeholders on the important role of placing sustainable tourism in the new urban agenda which 
ensures that cities, local citizens and stakeholders are prepared to adopt to the fast paradigm of 
change. 

5. UNWTO continues being the coordinating body of the UN System in Spain. The Spanish Ministry 
of Foreign Affairs and Cooperation (MEAC) has officially appointed the UNWTO Secretary-General as 
Dean of International Organizations in Spain. Following the decision, a meeting with all International 
Organizations was held in at UNWTO Headquarters on 10 October 2016. In addition, UNWTO and the 
13 members of the UN offices represented in Spain came together in January 2017 to organize a 
seminar to review the outcomes of HABITAT III and assess the opportunities and potential implications 
on Spanish national and local stakeholders. 

6. UNWTO participated in the International Symposium and Annual Conference of the 10YFP 
Sustainable Tourism Programme (STP) from 10-12 November 2016 that was hosted by the Ministry of 
Tourism of Morocco as a side-event of the twenty-second session of the Conferences of Parties 
(COP22) of the UN Framework Convention on Climate Change (UNFCCC) and organized by the 
10YFP STP. The event aimed at increasing awareness on tourism and climate change-related issues 
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and encourages the sector to engage in actions that reinforce national commitments to the Paris 
Agreement and the 2030 Sustainable Development Agenda. 

7. From 3-6 December 2016, UNWTO participated in the UN Biodiversity Conference COP13 in 
Cancun Mexico, which resulted in the Cancun Declaration on “Mainstreaming the Conservation and 
Sustainable Use of Biodiversity for Well-being”. 

8. At the International Travel Forum (ITF) annual consultation meeting of OECD held from, 14-15 
December 2016, UNWTO was present with other international organizations to discuss the shaping of 
the 2017 annual summits themes of the ITF, which included Decarbonizing Transport, Governance of 
Transport and Transport Safety and Security. 

B. Participating in UN meetings 

9. UNWTO hosted the 1st Meeting of the UNSD-UNWTO Working Group on Measuring Sustainable 
Tourism at its Headquarters in Madrid, from 20-21 October 2016. As part of UNWTO’s initiative Towards 
a Statistical Framework for Measuring Sustainable Tourism (MST), which is being developed since 
2015, there is support of the UN Statistical Division and the engagement of Austria, Fiji, Italy, Mexico, 
The Netherlands and Cardiff University (Wales). 

10. UNWTO participated in the Inter-Agency Support Group (IASG) meeting on disability, held on 2 
November 2016. The meeting was informed that preparations were underway for the Conference of 
State Parties, in New York, from 13-15 June 2017. Following the meeting, the “Manual on Accessible 
Tourism for All: Principles, Tools and Good Practices”, prepared by UNWTO, was circulated among 
IASG members. 

11. On 5 December 2016, UNWTO participated in the High Level Panel Discussions on “Targeting 
Heritage: in search of new paradigms – save heritage through dialogue” within the framework of the 
“Unite4Heritage” campaign of the United Nations Educational, Scientific and Cultural Organization 
(UNESCO). A presentation was made by UNWTO on its position about the promotion and protection of 
heritage through dialogue and tourism as well as about joint effort for resilience in cultural tourism in 
affected countries. 

12. UNWTO was present in the “One-Belt-One-Road inclusive and sustainable city exhibition and 
dialogue” hosted by the United Nations Industrial Development Organization (UNIDO) and co-organized 
by the Finance Centre for South-South Cooperation, Hong Kong, China from 17 - 21 October 2016 in 
Vienna. 

13. In July 2016, UNWTO took part in a meeting of the Committee on Trade and Development (CTD) 
of the World Trade Organization (WTO) in a session on the Small Economies Work Programme with a 
focus on tourism. Discussions touched on tourism’s value chains and recognized tourism as an 
important services export, which can support small economies with their economic development 
strategies. 

14. At the World Export Development Forum, a flagship event of the International Trade Centre (ITC) 
held in Colombo, Sri Lanka on 13 October 2016, UNWTO was represented at the plenary session on 
Authenticity: The New Tourism Destination. The joint work between UNWTO and ITC on building 
tourism export strategies across the full value chain was presented, underlining how authenticity 
provides an opportunity for a more inclusive growth, allows the country to reposition itself and create 
new demand stimulating links to new segments of customers. 
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15. UNWTO took part in the WTO workshop “Promoting Connectivity – Exploring the Services 
Dimension” on 17 October 2016. The workshop discussed the need to address both restrictive policies 
and poor regulatory environments, which hinder the development of competitive services sectors. ICT 
and digital technology, such as electronic visas, also offered opportunities to resolve travel facilitation 
bottlenecks. 

16. In October 2016, UNWTO was present at the First Intergovernmental Group of Experts (IGE) on 
Consumer Protection Law and Policy organized and led by UNCTAD. Attention to tourism was given in 
the round table “Engaging stakeholders for the achievement of the Sustainable Development Goals – 
leaving no consumer behind”. On the first gathering of the IGE, an advance version of the Manual on 
Consumer Protection was launched. Tourism has a dedicated paragraph under Chapter 8, where 
several international cooperation practices are addressed. 

17. In December 2016, UNWTO participated in a full day focus group meeting on the Global Initiative 
on Decent Jobs for Youth. The Global Initiative is the first-ever, comprehensive United Nations system-
wide effort for the promotion of youth employment worldwide. It brings together the vast global 
resources and convening power of the UN and other global key partners to maximize the effectiveness 
of youth employment investments and assist Member States in delivering on the 2030 Agenda for 
Sustainable Development. 

C. CEB and its subsidiary structure working groups 

18. The regular sessions of the CEB (Chief Executive Board), HLCP (High-level Committee on 
Programmes) and HLCM (High-level Committee on Management) sessions included the participation of 
UNWTO, while the work UN Development Group (UNDG) was followed remotely. 

19. UNWTO chaired a session in November 2016 of the UNDSS Security Management Team 
Meeting for Spain in its headquarters, dealing with implementation of UN policies and relations and 
support on security by the Spanish authorities. UNWTO also attended as Designated Official for Spain 
the IASMN Steering Group held in Valencia (9-10 November) on the review of the Framework of 
Accountability for the United Nations Security Management System (UNSMS). 

20. UNWTO attended the CEB/HLCM/FBN/Task Force on Accounting Standards on 14 October 201 
in Montreal, Canada dealing in particular with Revenue and Non-exchange Expenses projects, IPSAS-
compliant treatment of Control, Joint control or Influence Arrangements in the UN System, ASHI 
accounting and valuation methodologies, and Co-ordination of Accounting Diversity. 

21. UNWTO also participated at the CEB/HLCM/FB Finance and Budget Network through a video 
Conference meeting on 21 November 2016, dealing with Management and funding of the ASHI liability, 
quantifying the cost of oversight and accountability mechanisms in the UN system, and jointly financed 
security costs for the UN system. Other contributions in the finance area includes the review of outputs 
produced by the UN working group on Treasury, the provision of budgetary and financial statistics to the 
UN “Annual CEB Statistical Reporting”, and the reply to UN surveys on budget and finance and 
administration issues. 

22. UNWTO implemented the changes in the UN compensation package approved by the 103rd 
Executive Council, which were presented to UNWTO staff with details and explanations in September 
2016. The CEO of UNJSPF (United Nations Joint Staff Pension Fund) and the Pension Board were 
contacted to accelerate payments and improved service/provision of information following change of IT 
system at the UN pension fund, which resulted in abnormally high delays in pension payments. 
Furthermore a MOU was signed between UNDP and UNWTO for receiving Junior Professional Officers 
(JPO) from various Member States with no costs to UNWTO. 
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23. The UN Women Global Meeting took place in Vienna, Austria on 11 – 13 October 2016 with the 
attendance of UNWTO. The aim of the meeting was to discuss and understand new indicators, as well 
as to exchange best practices in order to reach better gender mainstreaming in UN Organizations. 

24. The UNWTO also conducted the salary survey in Spain for assisting ICSC in the determination of 
salaries of P-level staff. This survey was conducted under close guidance by ICSC. Furthermore, the 
Clinics on Best Practices in HR in International Organizations at the XIII Career Development 
Roundtable 2016 took place in Helsinki, Finland with UNWTO’s active participation. The main purpose 
was to gain insights on the best practices of other UN agencies by attending clinics focusing on 
recruitment process, performance management, staff well-being and conflict management. 

25. UNWTO attended the 127th Meeting of the CEB ICT Network in Geneva, Switzerland on 17-18 
October 2016 being its objective the review and discussion of the UN ICT System Digital Agenda, 
mainly State of ICT Report/ICT Dashboard and Integration of Technology into UN-wide development 
frameworks. 

26. Finally, the UNWTO withdrew from the UN procurement network in 2016, as costs to being part of 
such network was not seen justified for the time being. 

mailto:omt@unwto.org


CAM/61/4/Part I/Annex V 

 

 
Please recycle 

World Tourism Organization (UNWTO) - A Specialized Agency of the United Nations 
 

 

Capitán Haya 42, 28020 Madrid, Spain. Tel.: (34) 91 567 81 00 / Fax: (34) 91 571 37 33 – omt@unwto.org / unwto.org 
 

Annex V:  UNWTO on the ground  

A.  Technical Cooperation Projects and missions 

Country: Andorra 

 
Project Title: Development of a Hotel Classification System   
 
Duration: July 2016 – February 2017 
 
Objectives: As a follow up to its new Law on Tourism Accommodation, the Government of Andorra 
intends to review and update its classification criteria for a variety of tourism accommodation 
establishments including hotels, apartment-hotels, homestays, etc.  UNWTO undertook a detailed review 
of the criteria and updated them according to international best practices, with particular emphasis on the 
EU practices.  As an innovative practice, and to ensure ongoing competitiveness and commitment to 
quality services, make proposals on how to include online reviews as part of the evaluation and scoring 
for hotel classification. 
 

Results achieved: 

 First draft of the revised criteria submitted to the Government for their review and approval. 

 Series of Focus Groups established per type of accommodation category to review and approve 
revised criteria. 

 Revise criteria based on comments received by Government and private sector represented in 
the Focus Groups. 

 Submit to Government, for their review and approval, a proposal for the inclusion of online 
reviews in the scoring and evaluation of hotel classification. 
 

Country: Aruba 

Project Title: Development of a System of Tourism Statistics and Tourism Satellite Account  
 
Duration: December 2014 – December 2016 
 
Objectives: With the support of the Foundation Fondo Desaroyo Aruba, UNWTO is providing its 
technical assistance to the Central Bureau of Statistics (CBS) of the Ministry of Economic Affairs, 
Communication, Energy and Environment for the development of a System of Tourism Statistics (STS) 
with a view to establish a Tourism Satellite Account (TSA).  Tourism is one of the major economic 
activities in Aruba.  In 2012, a UNWTO needs assessment mission determined that while there was a 
great level of consistency of information in terms of tourism statistics, technical assistance was needed to 
further strengthen the existing national statistical system to obtain all the data for establishing a TSA.  In 
particular, the project will focus on:  
 

1. The strengthening of the System of Tourism Statistics (STS) with a view to enhancing the 
range of available statistical information for the period 2006-2013. 

 
2. The delivery of training and capacity building for CBS statisticians and other specialists as 

well as for the institution as a whole in each of the technical issues that are required for the 
development of a TSA. 
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3. The implementation of activities to improve the capacity of the STS in order to prepare new 

statistical compilations with particular emphasis on updating National Accounts with more 
demand and supply side data. 

Results achieved: 

 The project has been completed in terms of strengthening the STS and capacity building of 
CBS statisticians and other specialists in TSA development and compilation. 

 However, due to a delay in production of national accounts, it was not possible to calculate the 
TSA for the reference year in question.   

 As a result, it has been decided to extend the project to 2017 to include two additional missions 
which will calculate the TSA and organize a national seminar to officially present the TSA.   
 

Country: Bahamas 

Mission Title: Review of the Bahamas Building Code 
 
Duration: December 2016 
 
Objectives: To enhance the Bahamas Building Code in the following areas: energy Efficiency (how 
buildings are designed); sustainability (including long term lifecycle of buildings); renewable Energy 
(solar, hydro, wind, etc.); and climate change (design for flooding from sea level rise; stronger and more 
frequent hurricanes; address the increased costs of construction that may result from mitigating the 
effects of greater storm surges).  
 

Results achieved: 

 Research: reviewed initiatives that make reference to the Bahamas Building Code, as well as 
reports on sustainability and energy efficiency for The Bahamas 

 Consultation: interviews and meetings conducted with key stakeholders to ascertain ideas 
about code amendment possibilities and to learn about cultural, architectural and environmental 
particularities of The Bahamas. 

 Feedback: reviewed preliminary findings with stakeholders for further input and process refining 

 Recommendation: identified which of the two options (complete code overhaul or addendum to 
the code) would be the best solution for the Bahamian built environment and drafted Final 
Report with final recommendations for the Bahamas Building Code. 

 

Country: Bhutan  

Mission Title: Rapid Carrying Capacity Assessment 
 
Duration: November 2016 
 
Objectives: To carry out a rapid carrying capacity assessment for one specific tourist site and one 
larger tourist destination in Bhutan, and to develop a concept proposal for a long term project on 
undertaking carrying capacity studies in the country and preparing site management plans for key 
tourist attractions. 
 

Results achieved: 
A rapid assessment of the carrying capacity for Taktsang Monastery and Paro Valley was carried out, 
based on which recommendations were made for improved site and destination management. The final 
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report was presented to the Tourism Council of Bhutan and included concept proposals for in-depth 
carrying capacity studies and site management projects. 
  

Country: Bosnia and Herzegovina 

Project Title: Adventure Park of Children in Nature 
 
Duration: May – November 2016 
 
Objectives: To create preconditions for further tourism development in Jahorina, expanding the tourist 
season to all-year round, strengthening of local communities through tourism and increase economic 
opportunities and income.  
 
Currently, the Olympic Centre of Jahorina is primarily concentrated on the winter season, with more 
than 4500 beds available in hotels and private accommodation units, 20 km of constructed slopes, ski 
lift capacities exceeding 10.000 skiers per hour. Consequently, Jahorina suffers from the seasonality 
effect, with the level of occupancy in non-winter periods on the negligible level. Development of tourist 
infrastructure for non-winter periods is identified as one of the strategic directions in the near future, with 
special tourism forms in main focus. Adventure park facilities, which are the subject of this project, will 
increase attractiveness of Jahorina in non-winter periods, for specific target group of visitors such as 
families travelling children. 
 

Results achieved: 

 Mapping of potential areas and surfaces for setting up of the Adventure park in Jahorina 

 Creation of the construction plan with specification of works for Adventure park in Jahorina 

 Preparatory activities related to the process of public procurement by the Law of Bosnia and 
Herzegovina for construction works service and equipment for adventure children park 

 Company for the construction of the Adventure Park selected through a bidding process 

 Installation of tubing track, conveyor belt (30m), and entrance ramp 

 Test run of the tubing facility was conducted at the end of November 2016 in conjunction with 
the final Project Steering Committee meeting which UNWTO participated in to evaluate the 
progress of project activities.  

 The grand opening of the Adventure Park was held mid-December in time for the start of ski 
season in Jahorina, and thus all project activities were successfully completed. 

 

Country: Botswana 

Project Title: Development of Tourism Clusters   
 
Duration: July – September 2016 
 
Objectives: Through funding from the Ministry of Environment, Wildlife and Tourism, UNWTO provided 
technical assistance for the development of tourism clusters in the country.  In its endeavuor to market 
Botswana as a tourist destination of choice, the Government of Botswana, has embarked upon 
initiatives to stimulate tourism product development and diversification with a view to spreading the 
socio-economic impacts of the tourism sector and tourism development to all parts of the country. In 
order to achieve this, it is important that Botswana’s tourism attractions and services are packaged into 
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regional tourism clusters to enhance the overall visitor experience and broaden the traditional product 
mix. However, there is a need to build institutional capacity in the regions to ensure that the various 
tourism activities and initiatives are coordinated for greater effectiveness. This requires collaboration 
between the public and private tourism sectors and the development of mutually beneficial cooperative 
alliances. 

Results achieved: 

 Provide capacity building to the Botswana Tourism Organization (BTO) to develop, mentor and 
manage the tourism cluster development process. 

 Situation analysis of the need for tourism cluster development in three regions of Botswana: 
Kasane/Kazungula (Chobe District), North West Ngamiland (Ngamiland District) and Maun 
(Ngamiland District) – this included an analysis of the local economies and the current situation 
of tourism development in each region including identification of potential and constraints. 

 Identification of potential leadership teams for each cluster. 

 Guidelines for supporting the development of a specific cluster vision for each region. 

 A report submitted to the Ministry and BTO for the continued technical support and mentoring of 
cluster development. 

 

Country: Cameroon 

Project title:  Ecotourism Development at Kribi 
 
Duration: October 2012 – December 2016 
 
Objectives: To enhance quality and local benefits from tourism activities in Kribi through capacity 
building,sustainable planning and reinforced environmental management of coastal tourist sites, and 
promotion of SME development in the tourism supply chains. 
 
Results achieved: A value chain analysis has been completed and sustainable management plans 
were drafted through a participatory process for the sites of Lobé, Grand Batanga and Londji. A Local 
Tourism Committee was established and two community groups have been identified to operated tours 
in Londji and Grand Batanga. The project is also promoting community involvement in environmental 
protection such as tree planting and cleaning of beaches. The project carried out four ecotourism 
trainings in basic customer care, food processing and first aid techniques. An ecotourism manual was 
produced. In total 81 people were trained (20 women and 61 men). A chart of best practices for tourism 
visits to the Bagyeli Pygmy community was drafted and training of 3 Bagyeli trainers carried out. One 
more training in language skills and internet was also organized.  
 
Based on the Value Chain Analysis carried out, the project identified the following three eco-tourism 
sites for development:   

• The Lobe Falls Cultural Landscape; 
• The Grand Batanga, the historic site of the former capital of the Batanga people; with 

attractive beaches; and 
• The fishermen village of Londji. 

 
The project formulated sustainable management plans for the ecotourism sites, with active consultation 
of communities, private sector, and local stakeholders. These plans gave good guidelines to develop 
ecotourism products and take measures to protect the sites beyond 2016, and formed the basis to 
develop small tourism facilities at the sites where local entrepreneurs can sell food, beverages and 
handicrafts. 
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The project also built the capacity of local Pygmy groups to develop tourism circuits and organize 
excursions in their area. Further, trainings were organized on agro-tourism, on-line marketing and 
environmental sustainability for hotels, and brochures were developed to promote the different tourism 
activities in Kribi. All activities of the project were successfully completed in December 2016.  

 

Country: China 

Mission Title: Development of an International Tourism Marketing Strategy for the Province of Yunnan 
 
Duration: December 2016 
 
Objectives: To formulate a project document for the formulation of an International Tourism Marketing 
Strategy, including a destination brand approach, for the Yunnan Province for the period 2017 – 2022, 
as well as a 3-year detailed action plan and a specific destination market strategy for a selected source 
market.   
 

Results achieved: 
The detailed project document was submitted to the Yunnan Provincial Government for review and 
funding. 

 

Country: China 

Project title: Shandong Province Tourism Development Master Plan 2016-2025 
 
Duration: March – May 2017 
 
Objectives: To formulate a strategic tourism development plan for Shandong Province for the period 
2016-2025 as well as a 3-year detailed action plan and regional marketing strategies for Europe, Japan 
and South Korea. 
 
Results achieved:  

 Inception report within two weeks of the start of the project 

 Mid-term review presentation after six weeks of the start of the project 

 Validation workshop after three months of the start of the project 

 Review of all documents and studies on tourism in Shandong 

 Statistical analysis and in-country research 

 Field trips around the Province. The inventory and evaluation of existing and potential tourism 
resources and attractions. 

 Consultations with key public sector and private sector stakeholders 

 Formulation of a vision, goals, principles and strategic guidelines for developing and promoting 
tourism in the short-, medium- and long-term with specific objectives and strategies for tourism 
development at the provincial and local level 

 Formulation of a target market strategy that identifies a realistic range of segments as a 
departure point for an integrated development programme   

 Formulation of the Tourism development strategy 

 Recommendation on improvement of collection and compilation of tourism statistics 

 Economic forecasts 

 Workshop to present the strategic ideas and adjust recommendations 

 Demonstration projects for each strategic area 
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 A two-day workshop with staff of administrative organisations of Shandong Province delivered 
by the project team 

 Market research carried out to prepare regional marketing strategies for Europe, Japan and 
South Korea 

 In April 2017, a training seminar on the master plan and tourism planning and development will 
be organized for the Vice Mayors of all cities in Shandong Province and selected other senior 
government officials. 
 

Country: Ethiopia 

Project Title: Implementation of Hotel Classification Scheme   
 
Duration: December 2014 – December 2016 
 
Objectives: Through funding from the World Bank, the Ministry of Culture and Tourism of Ethiopia, 
through the Ethiopia Sustainable Tourism Development Project developed a new Classification and 
Grading system for the accommodation sector and has requested UNWTO’s technical assistance to 
implement this scheme and thereby launch Ethiopia’s first comprehensive hotel classification 
programme.  The overall purpose of the Ethiopia Classification and Grading Star Grading programme is 
to improve the quality of hotels and accommodations in Ethiopia.  The implementation of this programme 
will a) provide guidance to new accommodation developments in order to develop physical as well as 
managerial systems which are up to international standards and criteria; b) aim at creating a healthy 
business competition among the accommodation establishments motivating them to develop higher levels 
of service quality and facility standards; and, c) provide assurance to the international tourism community 
on the quality of Ethiopia’s accommodation sector thereby making Ethiopia a more competitive 
destination.  
 
Project activities have continued in 2016 to provide additional training to the Ministry of Culture and 
Tourism in the implementation of hotel classification schemes. 
 

Results achieved: 

 Capacity building for the Ministry of Culture and Tourism in coordinating and implementing the 
new hotel classification scheme. 

 Organization of two capacity building programmes aimed at the hotel sector on i) maintenance 
planning, and, b) sustainability planning. 
 

Country: Fiji  

Mission Title: Development of a Sustainable Tourism Policy 
 
Duration: December 2016 
 
Objectives: To determine through field research in which and to what extent the current policy and 
strategy framework in Fiji facilitates the long-term sustainability of the tourism sector, including 
identification of gaps, needs and options for sustainable tourism governance and management, and to 
prepare a project document for the development of a new sustainable tourism policy. 
 

Results achieved: 
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The assessment report on sustainable tourism governance in Fiji and the project document for the 
formulation of a sustainable tourism policy were submitted to the Ministry of Public Enterprises and 
Tourism for review and funding.  

 
Country: Ghana 

Project title: Improving Visitor Facilities and Interpretation of Nzulezu Village on Stilts 
 
Duration: April– December 2016 
 
Objectives: To improve visitor facilities and services in the Nzulezu stilt village, conserve the natural 
and cultural heritage of the site, and build capacities of local people providing goods and services to 
tourists with a view to attracting more visitors and creating job and income opportunities for the local 
people.  
 
Nzulezu is a village on stilts in the Jomoro District of the Western Region. The Ministry of Tourism, 
Culture and Arts wants to improve visitor facilities and services as its policy objective of redeveloping 
and conserving natural and cultural heritage to attract more visitations, whilst creating job and income 
opportunities for the people. Visitor facilities at Nzulezu Water on Stilts Village require improvement to 
enable tourists stay longer and spend money in the community, whilst social amenities need to be 
provided for the local people. 
 
Results achieved:  
The project built 10 toilets stalls with flush-system for use by visitors and locals alike, and implemented 
a training programme on cultural dance performance for 36 youth of the village. The village walkway 
and performance stage was also upgraded and about 20 litter bins have been installed in the village to 
discourage waste disposal into the water. Awareness-raising activities on sanitation and waste 
management were carried out, and other income generating opportunities discussed with the 
community, such as the sales of handicrafts and the traditional meals by women’s group. In addition, 
the project mounted bill boards at two major road junctions en route to Nzulezu. 
 
A project inception meeting and Project Steering Committee meeting took place in early and late April.  
UNWTO carried out a project review mission from 26-30 April 2016 and concluded that the project was 
on the right track for timely completion.  All project activities were completed successfully and a closing 
ceremony conducted in December 2016 with the presence of the former Minister of Tourism, Culture 
and Arts of Ghana.  

 

Country: Guinea-Bissau 

Mission Title: Review of the Tourism Sector   
 
Duration: October 2016 
 
Objectives: UNWTO conducted a mission to Guinea-Bissau to review the current situation of the 
tourism sector.  Based on discussions held with the Ministry of Tourism and other partner agencies such 
as UNDP and the World Bank, it was decided that tourism could play a key role in diversifying the 
country’s economy as well as provide a means of sustainable livelihoods, particularly for the large youth 
population.   
 

Results achieved: 

mailto:omt@unwto.org


CAM/61/4/Part I/Annex V 

 

 
World Tourism Organization (UNWTO) - A Specialized Agency of the United Nations 

 

 

Capitán Haya 42, 28020 Madrid, Spain. Tel.: (34) 91 567 81 00 / Fax: (34) 91 571 37 33 – omt@unwto.org / unwto.org 
40 

Project proposals on preparation of a Tourism Development Policy, Strategy and Master Plan; Tourism 
Law, Strengthening of National Tourism Statistical System; Hotel Classification; and, Development of a 
Hotel and Tourism Training Institute have been submitted to the Ministry and donors for their review and 
approval. 
 
Country: Haiti 

Project title:  Enhancing local economic impact from tourism development in Jacmel 
 
Duration: August 2014 – December 2017 
 
Objectives: To enhance the economic participation of the local population into the tourism value chain 
by creating new long term job positions while ameliorating and diversifying the offer of existing tourism 
products as well as creating new sustainable ones. 
 
Results achieved:  
1) Capacity building covering several topics such as storytelling, sustainable product development, 
introduction to SME development including web page and marketing knowledge, waste management, 
food safety, lifeguard training, first aid, client service, basic restaurant service, personal development 
and handicraft product development. The total number of beneficiaries of these capacity building 
activities is 149. 
2) Based on the skills obtained in the capacity building seminars, the project supports local people to 
develop and operate tourism businesses and excursions, e.g. through the provision of market 
intelligence, product presentations to potential travel agents, preparation of promotional materials and 
the creation of a network of tourism enterprises in the destination.  
3) Improvement of the most visited tourism sites (three beaches and site of natural pools) by creating 
local site management organizations aiming to achieve a more transparent, professional, secure and 
sustainable management, and to achieve a self-sustained economic status. A Pilot Committee for 
Tourism in the South-East Department has been established in order to monitor and support the 
progress of the local site organizations. This committee is formed by representatives of several 
ministries, local authorities, private sector and local population, and supports the creation of standards 
and certificates for the management of beaches and protected areas. 
4) Creation and improvement of new and existing excursions to help communities increase their income, 
fund reforestation for the area and add value to local products like sugar cane and coffee. 
5) Development of 3-5 city circuits and activities that provide visitors with an opportunity to experience 
the culture, music, dance, arts and crafts, history, food, and people of Jacmel. 
 
As the project area was severely hit by hurricane Matthew, the Government has recently focused on 
recovery efforts and expects to continue project activities in 2017. 

 
Country: Haiti 

Project title:  Needs Assessment for Development of Tourism Statistics and Tourism Satellite Account  
 
Duration: May – August 2016 
 
Objectives: Under the framework of the project of the Inter-American Development Bank (IADB) to 
develop sustainable coastal tourism in the country, the Ministry of Tourism and Creative Industries 
requested UNWTO’s technical assistance to undertake a detailed evaluation of the current tourism 
statistics system in the country and provide a road map for the strengthening of the statistical system 
with a view to developing a tourism satellite account (TSA). 
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Results achieved:  

 Needs assessment mission completed. 

 Project document for a three-year project to improve and strengthen the national tourism 
statistical system and develop an experimental TSA submitted to the Government and the IADB 
for approval and funding. 

 

Country: Honduras 

Project Title: Review of Methodologies Used in the Compilation of Basic Tourism Statistics   
 
Duration: November - December 2016 
 
Objectives: Through funding from the Instituto Hondureño de Turismo (IHT), UNWTO provided 
technical assistance for the review of currently survey methodologies developed and implemented by 
the IHT for calculating tourism expenditure (inbound and outbound) as well as determining market 
profiles. 
 

Results achieved: 

 Conduct a detailed evaluation of the current methodologies used by the IHT in conducting 
surveys to determine market profiles and visitor spend (both inbound and outbound). 

 Provide capacity building to technical level offices on how to improve the methodologies to 
expand the range of data obtained. 

 Propose a series of models to be used by the IHT to forecast tourism trends in the country. 

 Propose recommendations to the IHT on the development of quality indicators. 
 

Country: Kenya 

Mission Title: Seminar on Community-based Tourism in Kenya 
 
Duration: February 2017 
 
Objectives: To help facilitate a workshop on community-based tourism in Kenya, within the framework 
of an EU funded project, titled Enhancing Sustainable Tourism Innovation for Community Empowerment 
in Kenya, in which UNWTO participates as Associate Agency.  
 

Results achieved: 

 Opening and closing remarks were delivered at the workshop, a presentation was made on 

marketing of community-based tourism, and working sessions were facilitated on product 

development and improvement, promotional activities, and identification of support needs for 

community-based tourism in Kenya. The workshop was well attended by 45 participants who 

are actively involved in community-based tourism development in Kenya, and provided a good 

opportunity to share experiences and lessons learned, and to provide feedback and guidance to 

community-based tourism initiatives in Kenya. 

 Feedback was provided on the marketing activities and materials of various county 

governments in Kenya. 

Country: Lesotho 

Project title:  Kome Rural Homestays  
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Duration: October 2012 – June 2017 
 
Objectives: To improve community-based tourism within Pulane community as a way to improve 
livelihoods through tourism business activities. 
 
Results achieved: Training seminars were organized for excursion providers, tour guides, rural 
homestay providers, and crafters, and a tourist map was developed with hiking, biking, and pony 
trekking routes, linking the three project areas. The seminar for excursion providers was attended by 11 
small entrepreneurs. The seminar aimed to support the participants to start and/or grow an excursion 
enterprise, by building their capacity to develop excursions and to get access to tourism markets. The 
seminar provided the participants with valuable insights on how to develop new excursions or improve 
existing ones, making optimal use of the attractive natural and cultural heritage of the destination. It also 
gave detailed guidance to the excursion providers on marketing their products to individual tourists and 
establishing business linkages with foreign tour operators. 
 
Likewise, the seminars for tour guides, rural home stay providers and crafters focused on building the 
capacities to improve the products and services offered to tourists, and to strengthen their marketing 
skills. The seminars were attended by 16, 34 and 24 local participants, respectively. Following the 
training seminars, several participants directly started to put the lessons learned into practice by making 
improvements in the products and services offered to tourists and by establishing contacts with potential 
clients. 
 
During 2017, the following additional activities will be carried out:  
1. Guides training, especially at Malimong, and Thaba-Bosiu; 
2. Familiarization tour for Tour Operators from Lesotho and Clarence in South Africa;  
3. Roadshows to promote the tour route in Maseru city as well as to post adverts on television 
screens at Maseru Mall and Pionner Mall; and  
4. Registration of the enterprise groups at Thaba-Bosiu, and Ha Baroana. 
 

Country: Mauritania 

Project Title: Formulation of a National Tourism Strategy  
 
Duration: November 2016 – March 2017 
 
Objectives: The United Nations Development Programme (UNDP) is currently providing assistance to 
the Ministry of Trade, Industry and Tourism in the formulation of a National Tourism Strategy. As a 
partner organization, UNWTO was invited to provide its technical assistance in the process by reviewing 
the draft deliverables of the project and provide inputs and best practices. 
 

 

Results achieved: 

 Review the draft Situation Analysis and draft National Tourism Strategy and provide inputs on 
improvements to be made. 

 Participate in the Steering Committee Meeting to validate the final Tourism Strategy. 
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Country: Mongolia 

Mission Title: Formulation of tourism destination marketing strategies for Mongolia in key regional 
source markets of China, Japan, and South Korea 
 
Duration: December 2016 
 
Objectives: To prepare a project document for the formulation of tourism destination marketing 
strategies for Mongolia in key regional source markets of China, Japan, and South Korea.  
 

Results achieved: 
The project document was submitted  to the Ministry of Environment and Tourism for review and shared 
with donors for possible funding.  
 

Country: Mongolia 

Project title:  Capacity Building for Tourism Employees 
 
Duration: March 2015 – June 2017 
 
Objectives: to build capacities among tourism employees and unemployed young people to make a 
career in the tourism sector 
 
Results achieved: The project conducted a rapid assessment on curriculum development based on the 
needs of the private sector and developed two training modules on service and hospitality areas and 
tourism management.  
The following trainings have been or are currently being implemented by the project: 
• Train-the trainers training (30 trainers trained) 
• Housekeeping, front office, and office management training 
• Hospitality and tourism management training 
• Advanced hotel operations training 
• Tour guiding training 
• Advanced tourism management training  
So far, a total of 350 participants have joined the various training programmes, and constant contact is 
being made with the participants on their progress. Already 70 per cent of participants have gained 
employment in the tourism sector during the period of project implementation. 
 

Country: Morocco 

Project title: Establishment of a New System of Tourism Hotel Classification 
 
Duration: June 2013 – December 2018 
 
Objectives: In March 2013, UNWTO and UNDP Morocco signed an agreement to support the 
Moroccan Ministry of Tourism in the establishment of a new system of tourism hotel classification. The 
project aims to consolidate a standing level of competitiveness for the Moroccan hotels which will 
enable them operating on an international competition level and to develop a real culture of quality 
within tourism hotels. The review of the classification system is to:   
 

• Improve the quality of tourist accommodation establishments. 
• Facilitate the classification of tourist accommodation in terms of quality, safety, health and 
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sustainable development. 
• Adapt the classification system to the evolution and diversification of the tourist demand. 
• Develop a Guarantee involving regulatory standards and quality frameworks. 
• Implement a quality strategy in Morocco as a destination offering a sustainable competitive 
advantage. 

The general objective is to contribute to the economic and social development of Morocco.  

Results achieved: 

 Review of the existing hotel classification system and first draft of revised criteria prepared. 

 Training of 90 Inspectors of the Ministry of Tourism on the proposed revisions to the criteria and 
the impact that these will have on the inspection process.  Based on feedback from the training, 
a second revision of the revised criteria was prepared. 

 Practical training of 90 Inspectors of the Ministry of Tourism on the application of revised criteria 
is scheduled to be completed in August 2014.  This practical training activity is also serving as 
an awareness-raising exercise amongst the hoteliers to share with them the main revisions to 
the criteria and their application. 

 National Seminar on Hotel Classification in Morocco 

 Pilot testing of 450 mystery guest visits.   

 Manual for interpreting new hotel classification criteria. 

 Manual for Hotel classification process. 

 

Country: Mozambique 

Project title:  Human resource and SME development for the tourism sector in Inhambane province 
 
Duration: May 2011 (Phase I) – December 2017 (Phase II) 
 
Objectives: To enhance the local economic impact from tourism in Inhambane through human resource 
development and SME development in the tourism sector. 
 
Results achieved: The project builds on the experience of the previous project in the region. A major 
success has been the establishment of a multi-stakeholder platform (including tour operators, hotels 
and restaurants), which addresses marketing issues that had previously been identified as a major 
challenge for the destination. As a result, tourism enterprises collectively participate in international 
tourism trade shows, and are jointly promoting the destination to long-haul tourists. Over 600 local 
people, mainly women and youth have been trained in different tourism subjects, including 
housekeeping, hospitality, food preparation and tour guiding. The training has resulted in an improved 
level of service delivery in the sector, which has had a positive impact on the economic performance of 
individual enterprises as well as on the competitiveness of the Inhambane destination as a whole. For 
SME development, training on business management has been provided to 21 owners/managers of 
small tourism enterprises. Further, the project has provided micro finance to 9 small enterprises dealing 
with handicrafts production, supply of fruits, vegetables and eggs, organization of sailing tours and 
preparation of local meals. Successes have especially been booked with establishing business linkages 
for the local supply of agricultural products to hotels and restaurants, and with assisting handicraft 
producers to get better access to the tourism market.  A group of 20 handicraft producers has been 
supported by providing a space where they can sell their souvenirs to tourists. 
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Country: Mozambique 

Project title:  Vocational Training and SME Development for the Tourism Sector in Maputo 
 
Duration: November 2011 (Phase I) – December 2017 (Phase II) 
 
Objectives: To enhance the local economic impact from tourism in Maputo through vocational training 
and SME development in the tourism sector 
 
Results achieved: The project intends to create tangible benefits from tourism for 200 local households 
through the following ST-EP mechanisms:  
1. Employment in tourism enterprises  
2. Supply of goods and services to tourism enterprises  
3. Direct sales of goods and services to visitors 
4. Establishment and running of tourism enterprises 
Detailed training programmes and curricula have been developed and a train the trainer seminar was 
organized in February 2016 with 7 participants, which formed the basis to deliver vocational training 
seminars in the first semester of 2016 to 40 local people to assist them to obtain employment in the 
tourism sector. In the second semester of 2016, additional activities will be planned and implemented to 
support tourism SMEs to generate enhanced income from the sale of goods and services to tourists and 
larger tourism enterprises. Within the framework of the project, support has also been provided to 
preparing the new Strategic Plan for the Development of Tourism in Mozambique; especially to ensure 
that sustainability aspects are well covered in the plan. 

 
Country: Myanmar 

Project title:  Needs Assessment for Development of Tourism Statistics and Tourism Satellite Account  
 
Duration: August - October 2016 
 
Objectives: In collaboration with the International Trade Center (ITC) and under the framework of its 
project in Myanmar to develop inclusive tourism in the State of Kayah, UNWTO will provide its technical 
assistance by undertaking a detailed evaluation of the current tourism statistics system in the country 
and in the State of Kayah and provide a road map for the strengthening of the statistical system with a 
view to developing a tourism satellite account (TSA). 
 
Results achieved:  

 Detailed assessment of current national tourism statistical system undertaken including 
identification of data gaps, current level of institutional coordination and partnership, and, areas 
for further capacity building amongst Government institutions for data collection and analysis. 

 Organization of a 2-day national seminar on UNWTO statistical methodologies. 

 Preparation of a report for further technical assistance in strengthening national tourism statistics.  
This proposal has been approved by the ITC and project activities will commence in August 2017.  

 

Country: Namibia 

Mission Title: Review of the Tourism Policy   
 
Duration: December 2016 
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Objectives: At the request of the Ministry of Environment and Tourism, UNWTO provided technical 
assistance for the review of the Tourism Policy and the development of a Tourism Bill for Namibia.    

Results achieved: 

A report which recommended the preparation of a new Tourism Bill 2017 for Namibia which includes the 
proposal for the establishment of  the Namibia Tourism Authority; proposal on the organizational 
structure of the NTA including roles and responsibilities – by streamlining those of the Ministry and 
Board, and, preparation of a series of Direction Statements which extract the implementable actions and 
activities from the existing Policy and two Strategies to provide guidance and clarity to each entity as to 
their specific roles and responsibilities.  

 

Country: Nigeria 

Mission Title: Review and Updating of the Tourism Development Master Plan   
 
Duration: December  
 
Objectives: At the request of the Ministry of Information of Nigeria, UNWTO provided technical 
assistance to review the status of implementation of the Tourism Development Master Plan which had 
been prepared by UNWTO in 2006.   Based on the review, UNWTO was requested to prepare a 
proposal for further technical assistance in the preparation of a new and updated Tourism Development 
Master Plan. 

Results achieved: 

 Conduct a detailed analysis of the level of implementation of the current Tourism Development 
Master Plan. 

 Review the current tourism scenario – products, services, and source markets, and in relation to 
projected future growth, determine which elements of the Master Plan are outdated and need to 
be revised. 

 Prepare a detailed project proposal for the Ministry of Information for the review and updating of 
the Master Plan including technical assistance for the implementation of key priority actions. 

 
Country: Oman 

Project Title: Development of Tourism Statistics  
 
Duration: April 2015 – December 2017 
 
Objectives: The Omani government is keen to promote the tourism sector as part of its diversification 
strategy. Currently, tourism plays a key role in the economy and has the potential for further development. 
Therefore, having reliable, sufficient and adequate statistics are essential for policymakers to make 
effective decisions and to monitor the tourism strategy performance. Hence, in collaboration with the 
Ministry of Tourism, UNWTO is providing its technical assistance to conduct a comprehensive 
assessment of tourism statistics in Oman; prepare and implement an action plan for development of 
tourism statistics; and, develop a Tourism Satellite Account for the country.   
Results achieved: 

 To date, UNWTO has undertaken four missions to Oman to review data collection processes, 
design new processes and provide capacity building to the Ministry and other national partners 
in the design and implementation of statistical collection procedures, and, analysis and 
evaluation of results obtained.  
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 A fifth mission is scheduled for April 2017 which will focus on data collection regarding 
employment in tourism and investment in tourism.  Attention will also be paid to further 
improvements to the tourism database system. 

 

Country: Paraguay 

Mission Title: Update of the Sustainable Tourism Development Plan 
 
Duration: November 2016 
 
Objectives: To formulate a project document and a corresponding Work Plan for the update of the 
Sustainable Tourism Development Plan for Paraguay.  
 

Results achieved: 
Detailed assessment made on the current status of tourism in Paraguay and on the needs to update the 
Tourism Development Plan. A proposal for the updating of the Tourism Development Plan was prepared 
and shared with the Government for review and funding. 
 

Country: Paraguay 

Project Title: Strengthening of Tourism Statistics   
 
Duration: November 2016 
 
Objectives: At the request of the Secretaría Nacional de Turismo de Paraguay (SENATUR) and, in 
association with the Asunción Convention and Visitors Bureau, UNWTO provided technical assistance 
to review and evaluate the current national system of tourism statistics with particular emphasis on 
supply-side data.   

Results achieved: 

 A detailed review of the current national system of tourism statistics with particular emphasis on 
supply-side data. 

 Identification of key data gaps and recommendations on processes to be developed for data 
collection and analysis. 

 Review of current level of institutional partnership in the tourism statistical process. 

 Preparation of a proposal for further technical assistance in strengthening the national tourism 
statistical system.   

 

Country: Philippines 

Mission Title: Review of the Draft National Tourism Development Plan (2016-2022) 
 
Duration: August 2016 
  
Objectives: To assess the formulation of the Draft National Tourism Development Plan (2016-2022) 
and the final draft, and provide further inputs on the recommended strategic directions and action 
programmes to attain the vision and targets outlined therein. 
 

Results achieved: 
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 Based on in-depth stakeholder consultations and a field visit to Bohol, an assessment report of 
the formulation of the National Tourism Development Plan 2016-2022 was presented to 
Ministry, including recommendations on some strategic directions and programmes which could 
strengthen or supplement the Tourism Development Plan. 

 Detailed guidance was provided on how to attain the full benefits of the Tourism Development 
Plan, including recommendations for thematic areas on which UNWTO could provide further 
technical assistance to help successfully implement the Plan.  

 

Country: Republic of Congo 

Project Title: Sustainable Tourism Development Plan   

Duration: December 2014 – June 2016 
 
Objectives: In collaboration with UNDP, UNWTO provided its technical assistance to the Ministry of 
Tourism and Environment of the Republic of Congo for the formulation of a Sustainable Tourism 
Development Plan for the country.  In its 2012 Strategy for Growth, Employment and Poverty Reduction, 
the Government of the Republic of Congo identified tourism as a priority industry to stimulate economic 
growth while providing means for the creation of sustainable livelihoods.  The objective of the project is to 
undertake an exhaustive analysis of the country’s tourism sector (resources, infrastructure, institutions, 
human resources, source markets and tourism services) and formulate a Tourism Development Policy, 
Strategy and Master Plan which will stimulate the competitive yet sustainable growth of the tourism sector 
as a motor for stimulating economic growth in the country.  In particular, the Master Plan will provide a 
detailed framework for the systematic planning of the tourism sector, distribution and prioritisation of 
tourism resources, and better coordination amongst the various stakeholders in the management of the 
sector.    
 
Under the framework of this project, the Government of the Republic of Congo requested UNWTO’s 
technical assistance to train middles to senior representatives of the Ministry of Tourism on the 
Sustainable Tourism Development Plan and elaborate a work plan for the implementation of the National 
Tourism Forum (assises nationales du tourisme) tentatively scheduled for May/June. 
 

Results achieved:  

 Detailed situation analysis of the current opportunities and challenges facing sustainable 
tourism development in the Republic of Congo. 

 Formulation of a Tourism Policy which was approved by the Government and UNDP. 

 Formulation of a sustainable Tourism Development Strategy and Master Plan which was 
approved by the Government and UNDP. 

 Preparation of a separate Executive Summary of the Strategy to be circulated to donors and 
stakeholders. 

 

Country: Republic of Congo 

Project Title: Development of a Hotel Classification System   

Duration: July 2016 – June 2018 
 
Objectives: In collaboration with UNDP, UNWTO provided its technical assistance to the Ministry of 
Tourism and Environment of the Republic of Congo to conduct an in-depth analysis for the design and 
implementation of a new hotel classification system for the country.  Given the Government’s current 
endeavour to have a systematic approach to tourism development, commencing with the formulation of a 
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tourism policy and master plan, another priority activity is the systematic approach to quality assurance 
with regard to tourism accommodation establishments with a view, on one hand, to stimulate 
competitiveness amongst the accommodation providers and, on the other hand, to assist the Government 
in marketing and promoting quality-based tourism services.    

Results achieved: 

 The resultant project has been approved by the Government and UNDP and project activities for 
the development and implementation of a Hotel Classification System in the Republic of Congo 
was launched in July 2016.   

 Review of the existing hotel classification system and first draft of revised criteria prepared. 
 

Country: Republic of Congo 

Project Title: Needs Assessment for the Training of Staff in Hotels in Brazzaville  
 
Duration: July – September 2016 
 
Objectives: Under the framework of the Project for the Support of Economic Diversification of the World 
Bank (PADE), UNWTO will conduct a needs assessment for training of staff employed in larger, more 
renowned hotels in Brazzaville with a view to improving the quality of services offered in the hotels while, 
at the same time, creating a framework for continuous skills development, thereby facilitating the access 
of local communities, especially women and youth. This project is a direct result of the awareness raised 
amongst the donor community to align their programmes with tourism in light of the formulation of the 
Tourism Development Strategy and Master Plan.     

Results achieved: 
Project document for a two-year project for training of Staff in hotels in Brazzaville has been submitted 
to the donor for approval and funding. 

 

Country: Romania 

Project Title: Development of Destination Management Organizations (DMOs)   
 
Duration: January – April 2017 
 
Objectives: As part of its continuous efforts to further develop and strengthen the Romanian tourism 
sector as a competitive destination, the Government of Romania requested UNWTO’s technical 
assistance to recommend various options for the development of Destination Management 
Organizations (DMOs) in the country. 
 

Results achieved: 

 Analysis of the current situation of tourism organization and institutional structures available in 
Romania to coordinate tourism development, management and promotion;  

 Presentation of various models of DMO development which could be adopted by Romania 
(especially at central/local level); 

 Best practices for the organization of DMOs with particular emphasis at the central/local level; 
and 

 A final report with proposals for DMO development in Romania. 
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Country: Saudi Arabia 

Mission Title: Economic Impact of Cultural Heritage Tourism   
 
Duration: December 2016 
 
Objectives: As part of its Vision 2030 and National Transformation Plan, the Kingdom of Saudi Arabia 
(KSA) is actively pursuing economic diversification to grow and develop the country beyond its longtime 
dependence on petroleum. Tourism, especially cultural tourism, has been identified as a principal 
means of achieving this. However, among the hundreds, if not thousands, of historical and cultural 
heritage sites, further investment and development are needed for these sites to attract visitors.  The 
KSA commissioned a report to propose methodologies on how to measure and optimize the benefits of 
heritage in the country with a view to ranking and prioritizing the country’s vast cultural assets for 
attracting investment for the development and management of these sites/attractions.  The KSA 
requested UNWTO to undertake a detailed evaluation of the report.   
 

Results achieved: 
Undertake a detailed evaluation of the report with a view to methodology used; analysis of the results; 
identification of gaps; identification of areas in the report which could be strengthened; and, 
recommendations to enhance the report.   
 

Country: Seychelles 

Project title: Establishment of a New System of Tourism Hotel Classification 
 
Duration: May 2016 – June 2017 
 
Objectives: The tourism sector in the Seychelles offers a wide range of accommodation for tourists and 
requires standardization to preserve the trademark of the Seychelles as a tourism destination, to attract 
emerging markets and increase the presence of international operators while, at the same time, 
maintaining the competitivity of the Seychelles tourism sector.  During the project, UNWTO would 
review the draft criteria prepared by the Ministry of Tourism and Culture and review and refine according 
to international best practice.  In addition, working sessions will be held with the trade to raise 
awareness on the new criteria and their interpretation.  Finally, training will be provided to the Ministry 
assessors on the new criteria. 

Results achieved: 

 Review of the existing hotel classification system and final draft of revised criteria prepared. 

 Training for Ministry assessors on the proposed revisions to the criteria and the impact that 
these will have on the inspection process.   

 Five working sessions with the trade to inform on new hotel classification criteria. 

 Preparation of an Assessors’ Manual to provide guidance to Ministry assessors in interpreting 
criteria. 

 

Country: Timor-Leste 

 
Mission Title: Review of the Tourism Policy 
 
Duration: October 2016 
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Objectives: To review the draft Tourism Policy and provide feedback at a meeting with the Minister of 
Tourism of Timor-Leste, a subsequently multi-stake holders review meeting, and carry out a second 
review of the final draft tourism policy.  

 

Country: Timor-Leste 

Project title:  Capacity Building for Tourism Employees in Dili 
 
Duration: September 2012 – December 2017 
 
Objectives: to enhance local employment in the tourism sector in Dili through curriculum development 
and training of local people 
 
Results achieved:  
Two training institutes in the country have been identified to deliver training for tourism employees. The 
project has assisted the two selected institutes to develop and carry out a train-the-trainers programme, 
and to prepare training curricula and has supplied the institutes with suitable training materials. The 
training institutes have delivered courses for employees of tourism enterprises, in order to build their 
skills to grow into a better paid position, and for unemployed young people to enhance their 
opportunities to obtain employment in the tourism sector.  Two local training institutes have been 
selected to deliver the training and, arrangements have been made with the Ministry and the national 
tourism business association regarding their coordinating role. Capacity building activities were initiated 
in the first semester of 2015.  As the training is implemented by local training institutes, good 
opportunities exist that these institutes will be able to integrate the tourism components in their standard 
training curriculum. 
 
Training participants were selected in close collaboration with the private sector to enhance the 
opportunities that a large percentage of the trainees can use the acquired skills to make a career in the 
tourism sector, as well as to grow into more senior positions in the tourism sector.  It is expected that at 
least 100 of the total 180 beneficiaries will increase their average income with a minimum of US$ 1000 
per year.  
 
During phase one of the project, which was completed mid- 2016, Youth Vision Training Centre (YVTC) 
and East Timor Development Agency (ETDA) were the main training programme providers. Training 
programme on management was provided by ETDA and hospitality training programme was provided 
by YVTC. A total number of 85 participants attended the management and hospitality courses, out of 
which 60 participants (19 males and 41 females) attended the hospitality training, and the 25 
participants attended the training on management. The participants were from 13 municipalities in 
Timor-Leste. 
 

Country: Timor-Leste 

Project title:  Marketing of Community-based Ecotourism Project 
Duration: January – July 2017 
 
Objectives: To strengthen the marketing of Community-based Ecotourism (CBET) initiatives in Timor-
Leste and to develop a comprehensive community-based ecotourism marketing strategy for Timor-Leste 
 
Results achieved: The project worked closely with the local stakeholders to build their capacity to 
market the Community-based Ecotourism offer of the country, and delivered a 28-days training seminar 
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on marketing of Community-Base Tourism to Ministry Officials and other key stakeholders dealing with 
Community-Based Tourism Development. The project also formulated a marketing strategy for CBET 
and a brochure on CBET in Timor-Leste, and collaborated with a web designer from the Ministry to 
develop a tourism website on CBET in English for the Ministry of Tourism, Arts and Culture.  
 
The Ministry of Tourism has identified a list of Community-Based Tourism projects in Timor-Leste (that 
may benefit from the outcomes of the project. This exercise provided the project with comprehensive 
background information to: 
- advise the existing Community-Based Tourism projects on product improvement and diversification; 
- define the marketing activities;  
- based on the assessment,  develop a full-fledged community-based ecotourism marketing strategy 
focusing, inter alia, on the promotion of small- and medium- size ecotourism enterprises with a clear 
focus on the local communities; and  
- provide capacity building support for the implementation of the strategy and guidance on the 
development of marketing materials and activities. 
 

Country: United Arab Emirates 

Project Title: Assessment of Tourism Statistics for the Compilation of a Tourism Satellite Account  
 
Duration: December 2016 – April 2017 
 
Objectives: The Government of the United Arab Emirates (UAE) has made efforts to development a 
Tourism Satellite Account (TSA) for the country.  However, this exercise has initially been based on 
simulation models.  Taking into account the challenges facing the compilation of a TSA in a country 
comprising seven Emirates, the Government requested UNWTO to provide its technical assistance to 
undertake a detailed evaluation of the entire tourism statistical system in the UAE with a view to 
developing a TSA for the country.     
 

Results achieved: 

 In-depth evaluation of the entire tourism statistical system in the UAE including qualitative and 
quantitative evaluation of the human and financial capacities, hardware and software. 

 Project proposal for overcoming data gaps and constraints, strengthening the Inter-Institutional 
Platform partnerships, and, above all, strengthening of capacities within the UAE Government 
agencies, in particular, the tourism authorities and the statistical authorities in order to reach the 
compilation of a Tourism Satellite Account.   

 

Country: Uganda 

Project title:  Kisiizi Water Falls Tourism Development Plan  
 
Duration: January – June 2017 
 
Objectives: 
• To enhance the attraction of the tourist area and develop facilities that support tourist activities. 
• To enhance the visibility of the tourist area in terms of promotion and information availability. 
• To develop the capacity of the site management to provide tourist services like guiding, food and 
accommodation services. 
• To preserve the Natural Beauty of the Kisiizi Water Falls and surrounding environment through tourism 
and to facilitate the tourist visitation and utility of the Falls and its environment. 
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• To generate incomes to support the community, especially through the Good Samaritan Fund. 
 
Results achieved:  
• Design and approval of the project logo; 
• Consultations with two groups of engineers regarding the construction of the bridge and monument 

were hold; and building of the access paths to ascend the hill and go down into the gorge for the 
bridge which will be constructed by the project;  

• Advice on the development of the zip wire system was sought from a group of field specialist 
• Construction of the Kisiizi Falls Visitor Centre and the monument is near completion 

 

Country: Zambia 

Project title:  Development of Cultural Centres for Promotion of Community-based Tourism  
 
Duration: 2008 – December 2017 
 
Objectives: To provide local communities with a structured framework to participate in the tourism 
industry, thereby providing them with an opportunity to directly benefit from tourism through the creation 
of sustainable livelihoods. 
 
Results achieved: Cultural Centres in Mafungautsi and Mwandi villages have been built and capacity 
building activities carried out linking the following areas: tourism hospitality and service; handicraft 
design and manufacturing; tour guiding,  presentation of local dances and music shows; book keeping 
and business management. Based on an internal assessment, the Ministry has prepared a revised work 
plan, giving priority to the active promotion of the centre in Mwandi, which is located near Livingstone. 
 
Based on this new work plan, a new cooperation agreement was drafted and is soon to be signed and 
remaining project activities to be implemented. 

 

Country: Zambia 

Project title:  Livingstone Community Sustainable Tourism Resource Centre 
Duration: January – June 2017 
 
Objectives: To provide the community with a self-sustaining facility that will contribute to improving the 
livelihood of the Livingstone local community; and to provide skills acquisition and income generation at 
the Resource Centre and household levels. 
 
Results achieved: The Ministry has allocated land on a central location in Livingstone for the 
construction of the resource centre, and has also reserved funds to co-finance the project. The drawings 
for the resource centre have been prepared and a local contractor is selected through a tender 
procedure. 
Discussion were held with Ministry Officials to find synergies between this project and the Cultural 
Centres project to be implemented in Zambia in so far as to use the Livingstone Tourism Resource 
Centre as a facility for training of locals on the promotion of community-based tourism.  
 

Country: Zimbabwe 

Project title:  Enhancing Participation of Youth and Women in Tourism 
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Duration: December 2016 – June 2017 
 
Objectives: To build the capacities of women and young people to make a career in tourism enterprises 
at the Victoria Falls and to strengthen the capacity of tourism SMEs in the area. 
 
Results achieved: It is expected that the vocational training for existing and new tourism employees 
will enable participants to get increased income because of better positions they could obtain after the 
training, or to assist unemployed young people to obtain new or vacant positions in the tourism sector. 
 
The project also hopes to provide business and financial services to tourism SME’s resulting in 
improved performance of the SMEs and increased earnings for the SME employees. 
 
The TOR for a UNWTO Themis Volunteer to support the project has been prepared early on in 
consultation with the Ministry. The project Agreement was signed in October 2016 and the UNWTO 
Themis Volunteer recruited and deployed to Victoria Falls in November 2016. Project activities were 
launched in December 2016. 
 
A total number of 438 unemployed youth and women applied for the training programmes to be carried 
out by the project and the first and second screening of candidates are currently being carried out. The 
University of Harare and the School of Hospitality of Bulawayo are supporting the project in facilitating 
training to the final selected training candidates in tour guiding, house-keeping, Food&Beverage, and 
cooking, which are scheduled to start at the end of January 2017 over the course of 4-6 weeks period. 
 

Country: Zimbabwe 

Project title:  Victoria Falls Community Swimming Pool Refurbishment 
 
Duration: April – June 2017 
 
Objectives: To provide a self-sustaining facility that will improve the livelihood of the local community 
both in terms of recreation and income generation; and to provide children in the township with a 
recreational, sports and training facility easily accessible to their communities. 
 
Results achieved:  
The Ministry is working with a local Trust (VFLPB), who has officially been established in June 2016 and 
is the lead in the project implementation at the local level 
 

A UNWTO project review mission to Victoria Falls took place early June 2016, which was very helpful to 
encourage stakeholders to make rapid progress, to clarify some issues related to the agreement and 
the project implementation arrangements, including the need for VFLPB to be officially registered, which 
was done within one week after the mission.  
 
The project refurbished male and female changing rooms, showers and toilet blocks; supply and 
installation of geysers and replacement of galvanized pipes; refurbished pool shell and surrounds; 
refurbished payment office 

The renovation works are expected to be completed by June 2017.  

B. Silk Road Activities 

New Tourism Initiative: Get Involved! 
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The Western Silk Road Tourism Development Initiative is a joint UNWTO and EU tourism project 
focused on the development and diversification of the Western link of the Silk Road. The project aims to 
strengthen and diversify the tourism offer of the countries located along the Western link of the Silk 
Road through an innovative and transnational tourism strategy. Based on interlinking steps – a brand 
research and handbook, and two capacity building workshops out of which a collaborative platform is 
planned to evolve – the initiative will provide participating stakeholders with effective and competitive 
tools and resources to promote their destination. In April and June 2017, the two capacity building 
workshops will be taking place. 
 
Events and Meetings: 
#SilkRoadNOW: Sharing the Experience! Seminar at the World Travel Market in London 2016 (8 
November 2016; London, United Kingdom) 
In today’s interconnected world, no marketing campaign can do without social media. Organized under 
the title “#SilkRoadNOW: Sharing the Experience”, the Silk Road Seminar brought together National 
Tourism Organizations and social media marketing experts to discuss benefits, challenges, and best-
practice examples of social media campaigning. UNWTO would like to thank WTM London and Travel 
Perspective for their support. 
If you were not able to attend the seminar, watch the full session on YouTube: 
https://www.youtube.com/watch?list=PLhVZKgyRW42u7ovfltdMx0tg51-eAcD_U&v=Gl7l-952kFk  
Additional information, including the presentations, are available here: 
http://silkroad.unwto.org/event/silkroadnow-sharing-experience-seminar-world-travel-market  
 
“One-Belt-One-Road inclusive and sustainable city exhibition and dialogue” (Vienna, Austria; 17-
21 October 2016) 
The UNWTO Silk Road Programme participated in the “One-Belt-One-Road inclusive and sustainable 
city exhibition and dialogue”, a meeting organized by the United Nations Industrial Development 
Organization (UNIDO), the Finance Centre for South-South Cooperation, Hong Kong, China, and the 
Austrian Economic Chambers, Vienna.  
  
The Silk Road Programme participated in a thematic workshop focused on sustainable development 
and the potential of business partnerships along the Silk Road. As relevant outcome, both UNIDO and 
UNWTO agreed on the importance and potential of the International Year of Sustainable Tourism for 
Development 2017. Also, both organizations agreed that sustainability is key to the Silk Road region, 
especially due to the natural and cultural heritage that transcends individual countries. Thus, the 
importance of transnational cooperation was underlined. 
 
International Silk Road Conference on Nomadic Tourism and Sustainable Cities (Ulaanbaatar, 
Mongolia; 13-15 October 2016)  
The World Tourism Organization (UNWTO), together with the Ministry of Environment and Tourism of 
Mongolia and the World Cities Scientific Development Alliance (WCSDA), organized the International 
Silk Road Conference on Nomadic Tourism and Sustainable Cities in Ulaanbaatar, Mongolia. The 
conference gathered over 350 participants from over 20 Silk Road countries, including Ministers, Vice-
Ministers and high-level officials from Silk Road Member States, official representatives from Silk Road 
regions, the sister UN Agency the United Nations Educational, Scientific and Cultural Organization 
(UNESCO) and UNWTO Affiliate Members, to address the potential of tourism initiatives focused on 
nomadic tourism and sustainable city tourism. UNWTO would like to thank the co-organizers and all 
attending delegates for their great input and support during the event.  
All meeting information, including the official press release and the presentations held during the 
conference, are freely available on the event webpage: http://silkroad.unwto.org/event/international-silk-
road-conference-nomadic-tourism-and-sustainable-cities  
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UNWTO Workshop for Inbound Tour Operators (Almaty, Kazakhstan; 1 October 2016)  
Organized as part of the international conference “1000 years of Almaty on Silk Road: prospects for 
tourism”, UNWTO, together with the Great Southern Touring Route of Australia and Chinese Friendly 
International, organized a training workshop for inbound tour operators. The workshop consisted of two 
sessions: Mr. Roger Grant, Director of the Great Southern Touring Route, hosted the first workshop 
focused on product development for tour operators active along Almaty-Bishkek-Kashgar corridor, while 
the second session was conducted by Dr. Kurt Grötsch, CEO of Chinese Friendly International, who 
shared his insights on how to engage and successfully attract the Chinese tourism market.  
Additional information on the workshop is available here:  http://silkroad.unwto.org/project/unwto-
workshop-inbound-tour-operators  
 
Enhancing Silk Road Interpretation and Quality Guides Training (Almaty, Kazakhstan; 27 
September-10 October 2016)  
As part of the Enhancing Silk Road Interpretation and Quality Guides Training Initiative focused on 
improving heritage interpretation and guiding skills along the Silk Road, the UNWTO Silk Road 
Programme, together with the Tourism and Foreign Affairs department of the city of Almaty and the 
World Federation of Tourist Guides Association (WFTGA), organized a two-week training course 
attended by local participants from the public and private tourism sector.  
Additional information on the Almaty training can be accessed here:  
http://silkroad.unwto.org/project/enhancing-silk-road-interpretation-and-quality-guide-training  
Additional information on the Enhancing Silk Road Interpretation and Quality Guides Training Initiative, 
and the first training held in Khiva (Uzbekistan) can be accessed here:  
http://silkroad.unwto.org/news/2015-09-02/first-ever-silk-road-training-course-heritage-guides-taking-
place-khiva-uzbekistan  
 
Effective destination management maximizes tourism value and strengthens the national brand identity. 
By applying effective management strategies, destinations can foster economic growth, safeguard local 
arts and culture, diversify business and reduce visitor seasonality. Specialized Silk Road trainings and 
workshops can play an important role in supporting members to enhance the visitor experience.  
Partners in the area of training include UNESCO, the World Federation of Tourist Guides Association 
(WFTGA) and the Spanish Institute for Quality Tourism. Upon interest, the Silk Road 
 
Collaborative projects to raise the profile of the Silk Road Tourism Globally 
Two important travel documentaries on the Silk Road continued to air to a global audience, thus raising 
awareness of the Silk Road as a transnational tourism route. With a reach of 2.8 billion global 
subscribers in more than 220 countries and territories, Discovery Channel released the four part series 
'David Baddiel on the Silk Road'. UNWTO Silk Road Programme was pleased to collaborate with 
Pioneer Productions and Discovery Networks International on the production of this series focused on 
the cultural and historical significance of the Silk Road. The series features stunning landscapes and 
historical landmarks of China, Kazakhstan, Kyrgyzstan, Uzbekistan, Turkmenistan, Azerbaijan, Georgia 
and Turkey. 
Also, UNWTO was pleased to support BBC 4 in the elaboration of a two-episode documentary on the 
Silk Road hosted by renowned historian, Dr. Sam Willis. Focused on the arts, heritage and culture of the 
Silk Road, the series features the Silk Road countries of Tajikistan, Uzbekistan, Iran, Turkey, Italy and 
China. With broadcasting started in May 2016, the programme will be seen both in the UK and by the 
152 million subscribers in 120 territories on BBC World 
 
Follow us and contribute input to our Silk Road Programme social media sites! 
In an effort to bring together the international travel trade with an interest in the Silk Road, the UNWTO 
Silk Road Programme has created Silk Road profiles on the main social media sites: 

 Silk Road Programme on Facebook: https://www.facebook.com/VisitSilkRoad/  
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 Silk Road Programme on Vimeo: https://vimeo.com/unwtosilkroad  

 Silk Road Programme on Flickr: https://www.flickr.com/photos/unwto-silkroad  

 Silk Road Programme Tourism Network on LinkedIn: 
https://www.linkedin.com/groups/3827715/profile  

 Silk Road Programme on YouTube: 
https://www.youtube.com/channel/UCIVOWkGqzUk2tbj4ViBI2wA  
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Annex VI:  Guidelines for the adoption of the draft UNWTO conventions by the General Assembly 

I. Background and purpose of the Special Guidelines 
 
1. In accordance with resolutions 654(XXI) and 668(XXI) of the General Assembly concerning the 
draft Convention on the Protection of Tourists and the Rights and Obligations of Tourism Service 
Providers and the draft Framework Convention on Tourism Ethics respectively, the texts of the two draft 
international conventions have been prepared by two ad hoc working groups composed of all interested 
member States with the assistance of the Secretariat. As requested by the General Assembly in the 
above-mentioned resolutions, the texts of the Conventions are to be submitted to its 22nd session for 
discussion, consideration and possible approval or adoption.  
 
2. This is the first time that the UN World Tourism Organization intends to adopt an international 
convention in the framework of its General Assembly, which will be a landmark in the Organization’s 
history as the UNWTO remains the only UN specialized agency that has not developed a convention 
regulating matters within its field of expertise.  
 
3. In order to successfully complete this effort and following the practice of other UN organizations 
with a wider treaty-making tradition and experience, it is essential to structure the debate on the draft 
texts of the Conventions during the forthcoming session of the General Assembly, and to this effect, 
establish ad hoc principles and rules to be applied in the process of examination, amendment, approval 
and adoption of the relevant texts. As they currently read, the Rules of Procedure of the General 
Assembly are not fully suitable for this purpose as they do not include specific rules that could be 
applied to this type of debate.  
 
4. Further, the limited time available until the General Assembly and also the short duration of the 
General Assembly itself—as compared to legislative bodies of other UN organizations that usually meet 
for two weeks—represent considerable challenges and require that member States be able to consider 
the text and any amendments proposed in the most effective manner, avoiding as much as possible any 
unnecessary delay in the discussion of procedural matters.  
 
5. In light of the above considerations and taking as a basis the practice of other UN organizations, 
the Secretariat has prepared the Special Guidelines below for the consideration of the Executive 
Council. If endorsed by the Council, the Special Guidelines will be followed by the Secretariat until the 
opening of the 22nd session of the General Assembly and will be submitted to its first plenary sitting for 
approval.  
 
6. The purpose of the Special Guidelines is twofold: firstly, to provide legal certainty as regards the 
time schedule and process for the finalization and possible adoption of the texts of international 
conventions, and secondly, to propose a practicable and time-efficient framework for the consideration 
by the General Assembly of any comments and proposals for modifications made by member States to 
the texts of draft international conventions.  

 
 

II. Scope of the Guidelines 
 
1. The proposed Special Guidelines only refer to the process of discussion of the texts of draft 
Conventions and their possible adoption by the General Assembly and not to the process by which the 
member States may become legally bound by the Convention. The adoption of a text by the 22nd 
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session of the General Assembly will not imply in any way an immediate obligation for member States to 
comply with the provisions of the corresponding Convention. Accordingly, if a final text is adopted by the 
General Assembly, it will be up for any member State, if it so wishes and in accordance with its 
constitutional  procedures and practice, to express its consent to be bound by a Convention through the 
deposit of an instrument of ratification, approval, acceptance or accession to the Secretary-General of 
the UNWTO. 
 
2. The proposed Special Guidelines also aim to provide the necessary flexibility with regard to the 
outcome of the discussions which will be held at the forthcoming session of the General Assembly. In 
particular, and although the ultimate goal is to adopt the text of each Convention in the five authentic 
languages as provided for therein, the Guidelines also provide for the possibility to submit only the 
English version for approval by the General Assembly and to adopt the texts of the Conventions in all 
the authentic languages during a plenipotentiary conference to be convened by the General Assembly 
at a later stage if the timely preparation of the text in all five languages were to prove impossible due to 
time constraints.  
 
3. It is important to note that the Special Guidelines are not intended to deviate from, replace or 
otherwise amend the Rules of Procedure of the General Assembly in any definite manner but only to 
propose some exceptional arrangements limited in scope and of temporary application for the specific 
needs of the 22nd session of the General Assembly in order to facilitate the consideration and possible 
adoption of the texts of the Conventions prepared by the Working Groups, subject to the explicit 
endorsement of the Executive Council and the approval of the General Assembly.  
 
4. Based on the experience and the results obtained at the 22nd session of the General Assembly, 
the Executive Council may wish to consider the possibility to include the Special Guidelines as an 
Annex to the Rules of Procedure of the General Assembly for future use in similar legislative exercises 
that may be conducted within the framework of the UNWTO. Should this be agreeable to the Executive 
Council, the Special Guidelines could be submitted to the 23rd session of the General Assembly for 
approval, with any necessary adjustment based on the lessons learned at the forthcoming session of 
the General Assembly. 
 

III. Special Guidelines for the consideration and possible adoption of international conventions by 
the 22nd session of the General Assembly 
 
1. Scope and aim 
 

(a) These Guidelines relate only to the consideration, approval and possible adoption of either 
or both draft international conventions prepared in conformity with resolutions 654(XXI) and 
668(XXI).  
 
(b) The rules and procedures set out in these Guidelines are subject to the Statutes of the 
Organization and shall exceptionally apply during the 22nd session of the General Assembly.   
 

2. Circulation of proposals and submission of amendments to draft texts of international 
conventions for consideration at the 22nd session of the General Assembly 

 
(a) Upon recommendation of the Executive Council, the Secretary-General shall circulate the 
proposed text of an international convention in the five official languages to the Members of the 
Organization at least ninety days before the opening of the 22nd session of the General 
Assembly.  
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(b) Amendments to the text of a draft convention which has been circulated in accordance with 
paragraph (a) above may be submitted by member States to the Secretary-General in writing, in 
one of the official languages of the Organization, not later than thirty days before the opening of 
the session. Any proposals submitted after this deadline shall not be considered by the General 
Assembly. For the purpose of these Guidelines, amendments are proposals for changes, 
including proposals for deleting, adding, moving or replacing any of the provisions of a draft 
convention. 
 
(c) In order to be considered, amendments shall clearly specify the article and paragraph they 
refer to as well as the proposed action, including any alternative text.   

 
(d) Except when an amendment is self-explanatory, it may be accompanied by an explanatory 
note of not more than 50 words to facilitate better understanding or clarify the scope of the 
amendment.  
 
(e) The Secretary-General shall transmit any proposed amendments received in accordance 
with paragraphs (b) and (c) above to all Members in all the official languages not later than ten 
days before the opening of the session.  

 
(f) The Working Group tasked with the preparation of the text of a draft Convention and 
composed of all interested member States will conduct all preparatory work as necessary until the 
opening session of the 22nd General Assembly for the facilitation of the discussion of the text 
during the Assembly and, in particular, it may adopt reports and submit recommendations on the 
text and any amendments proposed thereto, as deemed necessary for consideration by the 
Assembly.  

 
3. Ad hoc Committee for the preparation of the texts of international conventions to be 
submitted to the 22nd General Assembly for adoption 
 

(a) Upon approval of the Special Guidelines at the beginning of the session, the General 
Assembly may establish, in accordance with Article 12(j) of the Statutes, an ad hoc Committee 
composed of member States to revise and prepare the final texts of Conventions. All member 
States may participate in the Committee. All international organizations attending the General 
Assembly may participate in the Committee as observers, in accordance with Rule 9(2) of the 
Rules of Procedure of the General Assembly.  
 
(b) The Committee shall elect its Chair from among its members.  

 
(c) The Committee shall examine and revise, if needed, the text of a draft Convention, based 
on any amendments received in accordance with paragraphs 2(b) and 2(c) above. At the end of 
its work, the Committee shall submit the text of the Convention in the five languages to the 
plenary session of the General Assembly for final adoption.   

 
(d) In case the text to be submitted to the plenary session of the General Assembly for final 
adoption is not available in any linguistic version other than English, only the English version shall 
be submitted to the General Assembly for approval.  

 
(e) The Committee shall take decisions by consensus, unless a vote is required by one of its 
members, in which case, decision will be adopted by a simple majority of the members of the 
Committee present and voting by show of hands.  
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(f) Members under Article 34 of the Statutes or paragraph 13 of the Financing Rules shall not 
be entitled to submit amendments or to vote.  

 
4. Consideration of the text of a draft Convention in the Committee and elaboration of the 
final text to be submitted to the General Assembly for adoption 

 
(a) Amendments duly submitted in accordance with paragraphs 2(b) and 2(c) above shall be 
considered by the Committee only if they are seconded by a member of the Committee.  
 
(b) For the purposes of these Guidelines, a sub-amendment is a proposed change to an 
amendment that merely adds to, deletes from or revises part of that amendment. 

 
(c) The Chair of the Committee shall direct the debate on the text of a draft Convention article 
by article in the English version.  
 
(d) In the case of articles having received a proposal for amendment, a representative of the 
member State that submitted the amendment may make a brief statement explaining the 
amendment. The Chair may limit the time to be allowed for such explanations. The Committee 
shall take a decision on the amendment presented. If the amendment is adopted, the provision 
under consideration will be considered adopted by the Committee, as amended. If the 
amendment is rejected, the original draft text will be deemed to have been adopted unchanged. 

 
(e) Amendments and sub-amendments shall have priority over the texts to which they refer 
and shall be considered before the text itself.  
 
(f) Any amendment or sub-amendment may be withdrawn at any time by the Member State 
that submitted it, through its representative, unless it has been adopted.  

 
(g) When two or more amendments are submitted on the same provisions or part of provision, 
the Committee shall consider first the amendment furthest removed in substance from the original 
proposal. If one or more amendments are adopted, it or they will be embodied in the original text 
and the revised text shall then be considered. The same rule will apply to sub-amendments when 
they relate to the same amendment.    
 
(h) The Chair of the Committee, with the assistance of the Secretariat, shall establish the order 
in which amendments and sub-amendments shall be considered by the Committee, due regard 
being had to the need to conduct the debate in a timely fashion.  

 
(i) When the text of a draft Convention has been considered in its entirety in accordance with 
these Guidelines, the Committee will forward the text in English to the General Assembly for final 
adoption.  

 
5. Consideration and adoption of the text of international conventions by the General 
Assembly 

 
(a) The General Assembly, at its plenary session, shall consider the text submitted by the 
Committee for adoption as a whole in the five official languages of the Organization by 
consensus, or by a two-thirds majority roll call vote, if a Full Member so requires.  
 
(b) If a draft Convention is not adopted by consensus, or does not obtain the two-thirds 
majority required under paragraph (a) above, the Assembly may decide to create a Committee 
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composed of Member States to finalize a text that could be adopted either at a subsequent 
session of the Assembly or at an international plenipotentiary conference convened specifically 
for this purpose.  

 
(c) If, after consideration of the text by the Committee, only the English version is submitted to 
the plenary, the text will be considered for approval by the Assembly. If approved, the Assembly 
shall convene, at a later date to be decided, an international plenipotentiary conference for the 
adoption of the text in the five official languages.  

 
(d) Two copies of a Convention adopted by the General Assembly shall be authenticated in 
the five official languages of the Organization by the signature of the President of the General 
Assembly and the Secretary-General of UNWTO. 

 
(e) A certified copy of any Convention adopted by the General Assembly shall be transmitted 
by the Secretary-General of UNWTO, as soon as possible, to the member States.   
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Annex VII:  Authorizations granted for the use of the UNWTO logo  

1. In accordance with the 89th Council decision (CE/DEC/8(LXXXIX) and the 19th General 
Assembly resolution A/RES/601(XIX), the Secretariat hereby reports to the Executive Council the 
authorizations granted for the use of the UNWTO signs between. 

2. In the period under review, the Secretariat has granted permission for the use of the UNWTO 
signs to the entities listed below.  

 

 

  

Organization Country Use 
Full/ Associate/ 
Affiliate Member 

August  2016 – February 2017       

Gansu Tourism Administration (Dunhuang Silk Road 
Tourism Festival) 

China Event / flag Non Member 

Jamaica Tourist Board Jamaica Event Full Member 

Shuter and Shooter South Africa Publication (Study Guide) Non Member 

National Council for Tourism and Antiquities / UAE United Arab Emirates Event / Promotional material Full Member 

Fundación EOI Spain Publication Non Member 

Tourism Cares USA Event / Publication / Web Affiliate Member 

Seoul Tourism Organization Republic of Korea Event Affiliate Member 

ATES France Event / Publication Non Member 

Turismo Maspalomas Costa Canaria  Costa Canaria Event Affiliate Member 

Japan Tourism Agency Japan Publication Full Member 

Department of Tourism of Almaty  Kazajistán Event Affiliate Member 

Segittur Spain Joint Event Affiliate Member 

JSF Travel & Tourism School  Spain Web / Promotional materials Affiliate Member 

GSTC Global Sustainable Tourism Conference Republic of Korea Event / Promotional material Affiliate Member 

WTM UK Event  

Smart Tourism Conference HKPU (Zhejiang 
Provincial Tourism Administration) 

China Event Affiliate Member 

Ministério de Economia, Fomento e Turismo 
Seminário el turismo en cifras 

Chile Event Full Member 

Student Marketing Ltd Austria 
Event / Publication / 
Promotional material 

Affiliate Member 

Ministry of Economics, Construction and Tourism Germany Event Non Member 

Japan Travel and Tourism Association (JTTA) Japan Business Card Affiliate Member 

Universidad Tecnológica Equinoccial (UTE) Ecuador Event / Promotional material Non Member 

Ministry of Tourism Morocco Event Full Member 

Ministry of Tourism Bulgaria Event Non Member 

WTM London UK Event Affiliate Member 

Braztoa Brazil Event Affiliate Member 

Modul University DMCC  Dubai 
Publication / Web / Promotional 
material 

Affiliate Member 

International institute for peace through tourism India Event Non Member 

GTTP USA Competition Affiliate Member 

Committee for tourism development Saint Petersburg Russia Car Publicity Non Member 

ICHTTO Iran Event Full Member 

Ministry of Tourism Jamaica Jamaica Event Full Member 
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Organization Country Use 
Full/ Associate/ 
Affiliate Member 

August  2016 – February 2017       

Mediterranean Exchange of Archaeological Tourism Italy Event / Publication Non Member 

Agència Valenciana del Turisme Spain Event / Publication Affiliate Member 

IIPT USA Event Non Member 

Mazurkas Congress & Conference Management Poland Event / Web Non Member 

Paris Inn Group France Event / Web / Email signature Affiliate Member 

Anahuac University  Mexico Event Non Member 

Europamundo Spain Event Affiliate Member 

WTCF Asia Malaysia Event Non Member 

JTB Japan Publication Affiliate Member 

UNFCCC Secretariat UN 
Event / Publication / 
Promotional material 

Non Member 

Seoul Tourism Organization Japan Publication Affiliate Member 

Les Roches International School of Hotel 
Management 

Switzerland Publication / Web Affiliate Member 

MMGY Global UK Event Non Member 

Agència Valenciana del Turisme Spain Event Affiliate Member 

TTC UK Publication / Web Affiliate Member 

Universidade Tecnológica de Chile IUACAP Chile Publication Affiliate Member 

Ernst Klette Spracher Germany Publication Non Member 

Universitat d'Andorra Spain Web / Promotional material Non Member 

The Federal State-Funded Institution of Higher 
Education “Financial University under the 
Government of the Russian Federation” 

Russia Event / Publication Affiliate Member 

Ministère de l’Aménagement du Territoire, du 
Tourisme et de l’Artisanat de la République 
Algérienne Démocratique et Populaire 

Algerie Event Full Member 

Goldcar Spain Publication Affiliate Member 

IMEX UK Event Affiliate Member 

Department of Applied Mathematics and Physics 
Graduate School of Informatics, Kyoto University 
Research Fellow Canon Institute for Global Studies 
PRESTO  

Japan Event Affiliate Member 

Ministère du Tourisme Royaume du Maroc Morocco Event Full Member 

Association of Caribbean States (ACS) 
Republic of Trinidad and 
Tobago 

Event Non Member 

Horwath HTL Germany Publication Affiliate Member 
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Part II: Draft Programme of Work and Budget of the Organization for 2018-2019 

I. Introduction 

1. The Secretary-General, in accordance with Article 23(2) of the Statutes, presents to the Executive 
Council at its 105th session, the present draft Programme of Work and Budget for the period 2018-
2019.  

2. This proposal has been prepared with the objectives of: 

(a) ensuring continuity with the Programme of Work and Budget 2016-2017, including 
challenges that were identified during this period, such as the impact of new technologies on 
tourism, as well as the security agenda;  

(b) following the principles of the Global Code of Ethics for Tourism; 

(c) mainstreaming tourism in the global agenda, maximizing the contribution of tourism to the 
Sustainable Development Goals (SDGs) and the 2030 Sustainable Development Agenda; and 

(d) including the new priorities expressed by UNWTO Members (Full, Associate and Affiliate), 
notably through the survey on Members’ priorities conducted at the end of 2016. 

3. The corresponding budget envelope is detailed in in the Draft budget 2018-2019 section of the 
document. The proposal maintains the tight financial limits of previous biennia with no increase in the 
assessed individual Members’ contributions (excluding impact of changes in contribution groups of 
Members) for 2018 and a 4% increase for 2019. This proposal aims to balance Members’ expectations 
for budgetary restraint while minimizing impacts in the effective delivery of the Programme of Work.  
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II. Strategic objectives for 2018-2019 

4. As in previous biennia, the programme of work is structured along two interdependent strategic 
objectives: (a) improving competitiveness and quality, while (b) promoting sustainability and ethics in 
tourism development. 

5. These two objectives are framed within, and supported by, the crosscutting functions of the 
Organization, i.e., member relations, governance, management and communication, which are 
presented at the beginning of part III of the present document. 

6. The first strategic objective aims at improving the competitiveness of the tourism sector of the 
Member States by promoting quality, innovation and the use of technologies in tourism policy and 
destination management, product development and marketing, advancing travel facilitation, mitigating 
seasonality, providing updated and relevant market information and data on (a) trends, (b) forecasts and 
(c) the contribution of tourism to the economy and employment. 

7. The second strategic objective aims at promoting sustainability and responsibility in all aspects 
of tourism development among both private and public sectors. This includes the promotion of ethical 
policies, behaviour and practices, improving resource management, enhancing accessibility for all, 
advancing tourism’s contribution to peace, development, poverty alleviation and the preservation of 
cultural heritage and natural environments, fighting against climate change, ensuring (a) a full 
integration of tourism into local economies, (b) a fair distribution of the sector benefits amongst host 
communities, (c) their full engagement in tourism development, (d) respect for their social and cultural 
values and (e) an overall contribution to the resilience of the sector.  

8. The unique opportunity represented by the International Year of 
Sustainable Tourism for Development 2017 (IY2017), as well as the 
top prioritization by UNWTO Members of the concept of “Tourism for 
Development” through the survey on priorities that was conducted at the 
end of 2016, have shaped the efforts of the Secretariat to work in line 
with the 2030 Agenda for Sustainable Development and the Sustainable 
Development Goals (SDGs). Tourism is explicitly mentioned in three 
specific targets of the SDGs, namely 8.9, 12.b and 14.7, but due to its 
cross-cutting nature, the tourism sector has the capacity to contribute to 
all seventeen goals of the 2030 Agenda.  

III. Areas of work 

9. The following tables summarize the different areas of work, their description, objectives, expected 
outputs and/or deliverables, the programmes in charge at the UNWTO Secretariat and the connection 
with different Sustainable Development Goals and Targets of the 2030 Agenda.  
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Member Relations, Governance, Management and Communication 

10. Areas 
of work  

11. Description and objectives 12. Expected outputs or deliverables 13. Programmes 
in charge 

14. Sustainable Development Goals and 
Targets 

15. Member 
relation
s 

 Supporting and servicing Full, Associate 
and Affiliate Members in the different 
regions, by creating appropriate fora 
and ensuring a geographically balanced 
repartition of UNWTO activities 
benefitting all types of Members 

 Establishing relations with non-members 
to increase membership both among 
Full and Affiliate Members 

 Understanding Members’ needs and 
their priority areas and working closely 
with them in addressing those  

 Supporting Members’ efforts in 
launching and managing international 
tourism initiatives at sub-regional, 
regional or trans-regional levels 

 Membership retention  

 New membership in both Full and Affiliate 
Members, namely among developed 
countries and major private sector 
organizations and companies 

 Improved public and private partnerships 
in the tourism sector. 

 Increased regional integration amongst 
Member States to help achieve economic 
and policy goals 

 Better collection of Members’ fees, 
including arrears,  as a consequence of 
the higher perceived value of 
membership  

 Higher efficiencies in Member servicing 
by grouping countries in the region or 
interests, either through networks and 
working groups or other form of affinity 
groups, to respond in an efficient manner 
to Members’ common needs 

 Adequate response to the priority areas 
outlined in the survey carried out with 
members on the Programme of Work  

16. RPAF, 
RPAM, 
RPAP, 
RPEU, 
RPME, 
AFMS, 
PRCO 

17. All SDGs 

18. 17.16 Enhance the Global Partnership for 
Sustainable Development, (..) in all countries, 
(..) 

19. 17.17 Encourage and promote effective 
public, public-private and civil society 
partnerships, (…) 

20. 17.9 Enhance international support for 
implementing effective and targeted capacity-
building (…) 
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21. Areas 
of 
work  

22. Description and objectives 23. Expected outputs or deliverables 24. Progra
mmes 

in 
charge  

25. SDGs 

26. Manag
ement 

 Defining the Programme of Work and its 
priorities as well as the overall strategy of 
the Organization, in consultation with 
Members 

 Mainstreaming tourism in the global 
agenda and  strengthening UNWTO’s 
leadership role in the tourism sector and 
within the UN system 

 Coordinating and supervising all 
programmes of the Secretariat for the 
implementation of the Programme of Work 

 UNWTO Strategy for 2030 – a Blue print, 
integrating SDGs achievement, highlighting 
the contribution of UNWTO Programme of 
Work to the 2030 Agenda 

 UNWTO-WTTC Open Letter Campaign on 
Travel and Tourism   

 Reports to statutory organs, including 
financial corporate reporting  

 Operation of UNWTO Liaison Offices (New 
York and Geneva) 

 Internal regulation of the Secretariat 

 Development and implementation of an 
Information Management System (tailor-
made Enterprise Resource Planning) 

27. Manag
ement, 
PRCO, 
BDFN 

28. All SDGs 

29. 17.14 Enhance policy coherence for 
sustainable development 

Communicati
on and 
publications  

 
 

 Positioning tourism as a driver of inclusive 
growth and sustainable development and 
UNWTO as the leading international 
organization in the field of tourism through: 

o Advocacy and outreach 

o Institutional communication and public 
information with Members and the 
sector at large 

o Media Relations 

o UNWTO Publications 

o E-communications 

o UNWTO presence in International and 
Regional Fairs 

o Documentation Centre 

 Advocacy and Outreach: UNWTO Ministerial 
Meetings, T.20 Initiative; coordination with 
WTTC and WEF; World Tourism Day and 
dedicated consumer campaigns  

 Institutional communication: UNWTO Annual 
Report, factsheets, monthly e-newsletters, 
mailings, etc.  

 Media Relations: UNWTO media activities 
(press conferences, releases, etc.) and 
media training including the UNWTO 
Tourism and the Media Conference series.  

 UNWTO Publications: Revision and 
implementation of the UNWTO Publication 
Policy; production and dissemination of 
UNWTO publications and management of 

30. COMM 31. All SDGs 
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21. Areas 
of 
work  

22. Description and objectives 23. Expected outputs or deliverables 24. Progra
mmes 

in 
charge  

25. SDGs 

the UNWTO E-library; increase the use of 
UNWTO E-library by Members;  

 E-communications: Development of a new 
UNWTO website and enhancing current 
social media strategy  

 Fairs: Building strategic partnerships with 
major travel and tourism fairs worldwide and 
provide increased visibility to UNWTO 
presence and activities 

 Archive and Documentation Centre: Develop 
an Archive Policy for UNWTO; Advance the 
digitalization of existing UNWTO archives 

Statutory 
meetings 

 Preparing and documenting the statutory 
meetings of the Organization 

 Providing members with a platform for 
interacting with the Secretariat in terms of 
programme of work, technical cooperation 
and membership 

 Working documents, decisions and 
resolutions and all related logistical aspects 
(interpretation, translation, etc.) 

 Implement the requests of the members 
within the parameters of the current 
programme of work 

 Increased membership 

32. COSE 33. All SDGs 

34. 17.14 Enhance policy coherence for 
sustainable development 
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First Strategic Objective: Competitiveness and Quality 

35. Areas 
of 

work  

36. Description and objectives 37. Expected outputs or deliverables 38. Progra
mmes 

in 
charge  

39. Sustainable Development Goals and 
Targets 

40. Statisti
cs and 
Touris
m 
Satellit
e 
Accou
nts 
(TSA) 

 Fulfilling the UNWTO mandate given by 
the UN which is to collect, analyse, 
publish, standardize and improve the 
statistics of tourism, and promote the 
integration of these statistics with the 
sphere of the UN system. Notably by: 

o Collection, compilation and 
international comparability of tourism 
statistics and TSA  

o Translating the methodological 
framework into practical compilation 
guidance for countries 

o Advancing the methodological 
frameworks for measuring tourism, in 
particular for the measurement of 
sustainable tourism, in order to 
strengthen the normative role of 
UNWTO and in the framework of the 
SDGs and the need to monitor them. 

o Permanent cooperation on statistics 
within the UN system, notably on 
Sustainable Development Goals 
indicators 

o Disseminating knowledge  

o Capacity-building  

41.  

 Database, web access and publication of 
Compendium and Yearbook  

 Development of a Statistical Framework for 
Measuring Sustainable Tourism, to be next 
statistical standard for tourism (since the 
2008 TSA)  

 Pilot studies in countries to support the 
development of the Statistical Framework for 
Measuring Sustainable Tourism and to 
ensure its relevance and feasibility. 

 Compilation Guide on TSA  

 Continued open and multidisciplinary 
engagement through the Working Group of 
Experts on Measuring Sustainable Tourism, 
the Technical Advisory Board, and the 
Committee on Statistics and Tourism 
Satellite Account  

 National (extra-budgetary funded) and 
regional capacity-building programmes on 
systems of tourism statistics and TSA. 
Design approach to capacity building 
programme on accounting and statistics for 
the measurement sustainable tourism 

 Issue papers disseminating the use of 
tourism statistics and support material in 
various formats for the measurement of 
tourism   

43. STPP 44. Goal 8. Promote sustained, inclusive and 
sustainable economic growth, full and 
productive employment and decent work for 
all. 

45. 8.9: By 2030, devise and implement policies to 
promote sustainable tourism that creates jobs 
and promotes local culture and products. 

46. 8.4: Improve progressively, through 2030, 
global resource efficiency in consumption and 
production and endeavour to decouple 
economic growth from environmental 
degradation, in accordance with the 10-YPF 
on Sustainable Consumption and Production 
with developed countries taking the lead. 

47. 12.2 By 2030, achieve the sustainable 
management and efficient use of natural 
resources 

48. 12.8 By 2030, ensure that people everywhere 
have the relevant information and awareness 
for sustainable development and lifestyles in 
harmony with nature. 

49. 12.b Develop and implement tools to monitor 
sustainable development impacts for 
sustainable tourism that creates jobs and 
promotes local culture and products 

50. 14.7 By 2030, increase the economic benefits 
to Small Island developing States and least 
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35. Areas 
of 

work  

36. Description and objectives 37. Expected outputs or deliverables 38. Progra
mmes 

in 
charge  

39. Sustainable Development Goals and 
Targets 

42.  developed countries from the sustainable use 
of marine resources, including through 
sustainable management of fisheries, 
aquaculture and tourism.  

51. 17.18 By 2020, enhance capacity-building 
support to developing countries, including for 
least developed countries and small island 
developing States, to increase significantly the 
availability of high-quality, timely and reliable 
data, (…). 

52. 17.19 By 2030, build on existing initiatives to 
develop measurements of progress on 
sustainable development that complement 
gross domestic product, and support statistical 
capacity-building in developing countries. 

Tourism 
trends and 
market 
intelligence 

 Producing consistent sets of short- and 
long-term data and analysis 

 Identifying available data sources and 
developing/maintaining collaboration with 
reliable third parties, public and private, 
owning relevant data 

 UNWTO World Tourism Barometer, 
UNWTO Tourism Highlights, updated 
“Tourism Towards 2030” study  Research 
with international bodies (e.g., joint 
programme with the European Travel  
Commission, European Union, GTERC 
Macau, WEF) 

 Regular updates on major outbound markets 

 Studies on new trends of tourism 
development (gastronomy, city, shopping, 
sports, etc.) and relevant case studies 

 Report on Global Benchmarking for City 
Tourism Measurement 

53. STPP, 
DMGT, 
AFMS, 
OFTS 

54. Indirect contribution to all SDGs 

55.  
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35. Areas 
of 

work  

36. Description and objectives 37. Expected outputs or deliverables 38. Progra
mmes 

in 
charge  

39. Sustainable Development Goals and 
Targets 

Product 
development, 
branding and 
marketing 

 

 Developing marketing function 

 Helping Members in planning and 
conceptualizing innovative tourism 
products 

 Building capacity, both for public and 
private sectors, in marketing, branding and 
communicators related issues 

 Creating and further implementing 
thematic tourism routes   

 Recommended marketing strategies  

 Studies and seminars on strategic marketing 
planning  

 Guidelines on product development and 
innovation 

 Further development and Implementation of 
the Silk Road Action Plan 

 Guidelines regarding tourism routes, using 
knowledge, expertise and lessons learnt 
from the Silk Road, with a specific focus on 
the Western Silk Road and the Maritime Silk 
Road. 

 Study and pilot projects on city tourism,  
gastronomy tourism, wine tourism, shopping 
tourism, religious tourism, seasonality and 

other Members’ initiatives 

 Development of working groups among the 
members with specific expertise (working 

groups on Accessible Tourism, Technology, 
Scientific Tourism, WYSE and Risk and 

Crisis management for destinations) 

 Prototype methodology to establish a formal 
framework in sharing knowledge and 
developing projects (Seasonality, City 

Tourism, Wine tourism, etc.) 

 Workshops and master classes  

 Publications on the enhancing of the brand 
and Image of destinations and the fostering 
of  tourism development 

56. STPP, 
DMGT, 
SFPM, 
AFMS, 
THMS 

57. 9.5 Enhance scientific research, upgrade the 
technological capabilities of industrial sectors 
in all countries, in particular developing 
countries,  (…) 

58. 9.b Support domestic technology 
development, research and innovation in 
developing countries, including by ensuring a 
conducive policy environment for, inter alia, 
industrial diversification and value addition to 
commodities 

59. Goal 11. Make cities and human settlements 
inclusive, safe, resilient and sustainable 

60. 11.4 Strengthen efforts to protect and 
safeguard the world’s cultural and natural 
heritage 

61. 11.a Support positive economic, social and 
environmental links between urban, peri-urban 
and rural areas by strengthening national and 
regional development planning  
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35. Areas 
of 

work  

36. Description and objectives 37. Expected outputs or deliverables 38. Progra
mmes 

in 
charge  

39. Sustainable Development Goals and 
Targets 

 Tourism and sport 

Safe, secure 
and seamless 
travel 

 Regularly monitoring and analysing entry 
border formalities, including visa and 
security mechanisms 

 Advocating for travel facilitation as a 
growth vector for tourism, especially in its 
international dimension 

 Ensuring the resilience of tourism 
development  

 Crisis preparedness and management   

 Study on entry formalities and visa (UNWTO 
Openness Report) 

 Related activities at regional and trans-
regional levels: Silk Road, APEC, ASEAN, 
etc. 

 Continuous integration of the sector into the 
structures and procedures of other relevant 
actors, notably those of the health, security 
and emergency sectors 

62. SDTR, 
SFPM 

63. 1.5 By 2030, build the resilience of the poor 
and those in vulnerable situations and reduce 
their exposure and vulnerability to climate-
related extreme events and other economic, 
social and environmental shocks and disasters 

64. 3.c Substantially increase health financing and 
the recruitment, development, training and 
retention of the health workforce in developing 
countries, especially in least developed 
countries and small island developing State 

65. 11.b By 2020, substantially increase the 
number of cities and human settlements 
adopting and implementing integrated policies 
and plans towards (..) resilience to disasters, 
and develop and implement, in line with the 
Sendai Framework for Disaster Risk Reduction 
2015-2030, holistic disaster risk management 
at all levels 

66. 16.a Strengthen relevant national institutions, 
including through international cooperation, for 
building capacity at all levels, in particular in 
developing countries, to prevent violence and 
combat terrorism and crime 

67. 16.b Promote and enforce non-discriminatory 
laws and policies for sustainable development 
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35. Areas 
of 

work  

36. Description and objectives 37. Expected outputs or deliverables 38. Progra
mmes 

in 
charge  

39. Sustainable Development Goals and 
Targets 

Destination 
management 
and quality 

 Enhancing destination competitiveness 
and quality visitor experience while 
maximizing the positive economic, social, 
cultural and environmental impact through 
integrated and innovative strategies, and  
the adoption of regulatory frameworks to 
establish efficient governance models and 
structures 

 Supporting and advocating   the initiatives 
on  destination quality management  

 Assessing the professional knowledge, 
skills and expertise  of  the DMOs and 
certification after capacity building 

 Strengthening the normative role of the 
Organization 

 Initiatives on destination management 
related to: City Urban Tourism, Mountain 
tourism, coastal tourism, and sub- regional 
tourism – e.g.   Mediterranean, Black Sea, 
National Parks, etc.    

 Guidelines on  achieving destination quality  

 UNWTO.QUEST Initiative 

 Support to the Committee on Tourism and 
Competitiveness (CTC) in harmonizing 
concepts and definitions related to 
destination  competitiveness 

 Studies on visitor experience management 

68. DMGT, 
AFMS 

69. Goal 8. Promote sustained, inclusive and 
sustainable economic growth, full and 
productive employment and decent work for all 

70. 11.4 Strengthen efforts to protect and 
safeguard the world’s cultural and natural 
heritage 

71. Innova
tion 
and 
use of 
techno
logies 
in 
touris
m 

 Sharing knowledge and practical 
experiences on the use of new 
technologies in tourism 

 Analysing innovation trends and 
supporting members in benefitting from 
technological developments, adapting to 
changes in consumer practices and 
steering new business models 

 Compiling, analysing and sharing practical 
experiences on innovation and the use of 
new technologies in tourism. 

 Facilitating knowledge sharing on innovation 
and new technologies. 

 Research and projects on innovation in 
tourism  

 UNWTO Awards for Excellence and 
Innovation in Tourism  (Public policy, 
enterprises, NGOs and Research & 
Technology) 

72. STPP, 
AFMS 

73. Goal 9. Build resilient infrastructure, promote 
inclusive and sustainable industrialization and 
foster innovation 

74. 9.b Support domestic technology 
development, research and innovation in 
developing countries, including by ensuring a 
conducive policy environment for, inter alia, 
industrial diversification and value addition to 
commodities  

75. 17.6 Enhance North-South, South-South and 
triangular regional and international 
cooperation on and access to science, 
technology and innovation and enhance 
knowledge-sharing on mutually agreed terms, 
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35. Areas 
of 

work  

36. Description and objectives 37. Expected outputs or deliverables 38. Progra
mmes 

in 
charge  

39. Sustainable Development Goals and 
Targets 

including through improved coordination 
among existing mechanisms, in particular at 
the United Nations level, and through a global 
technology facilitation mechanism 
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Second Strategic Objective: Sustainability and Ethics 

Areas of work 76. Description and objectives 77. Expected outputs or deliverables 78. Progra
mmes 

in 
charg

e  

79. Sustainable Development Goals and 
Targets 

Resource 
mobilization 
and 
partnership for 
development 
and growth 

 Consolidating UNWTO’s resource 
mobilization and partnership strategic 
framework, in cooperation with the UN 
system, the European Union, 
development banks and other 
international, regional or bilateral 
organizations, as well as private sector  

 Coordinating UN and other international 
activities, developing new alliances 
through UNWTO institutional presence in 
New York and Geneva, and exploring 
opportunities for resource mobilization 
with existing mechanisms and bilateral 
donors 

 Building upon the results of the 
International Year of Sustainable Tourism, 
2017, contributing to the 2030 Agenda 

 Updated resource mobilization strategy 
document 

 Expand and further utilize the Tourism for 
Development Facility (TDF) as a tool to 
mobilize extra-budgetary resources 

 Guidelines and capacity-building for the 
Organization as a whole and for specific 
Member States to enhance their capacity in 
raising funds for development through 
tourism (extra-budgetary funds) 

 Effective partnerships leading to increased 
visibility of UNWTO’s leading role in tourism 

 Strengthened existing partnerships such as 
the SCTD and develop new opportunities 
and mechanisms for increasing Official 
Development Assistance (ODA) and Aid for 
Trade (AfT)  

 Development of resource generating tools 
and projects (UNWTO Awards, UNWTO 
Affiliate Members Prototypes, UNWTO 
Academy and joint research development 
projects) 

80. IRRM, 
GVLO, 
AFMS 

81. All SDGs 

82. 17.3 Mobilize additional financial resources for 
developing countries from multiple sources 

83. 17.16 Enhance the Global Partnership for 
Sustainable Development, complemented by 
multi-stakeholder partnerships that mobilize 
and share knowledge, expertise, technology 
and financial resources, (..) 

84. 17.17 Encourage and promote effective public, 
public-private and civil society partnerships, 
building on the experience and resourcing 
strategies of partnerships 

Institutional 
relations 

 Strengthening advocacy efforts within the 
development and trade agendas, to 
position tourism as a key sector for 
development and growth 

 Present the Report on the International 
Year for Sustainable Tourism for 
Development, 2017 to the UN General 
Assembly 

85. IRRM, 
GVLO 

86. All SDGs 

87. 17.16 Enhance the Global Partnership for 
Sustainable Development, complemented by 
multi-stakeholder partnerships that mobilize 
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Areas of work 76. Description and objectives 77. Expected outputs or deliverables 78. Progra
mmes 

in 
charg

e  

79. Sustainable Development Goals and 
Targets 

 Building a more efficient operational 
framework within the UN system, at 
global, regional and country level. 

 Strengthening the relations with other 
institutions on a global and regional level 

 Further recognition of tourism in global 
development frameworks such as the 2030  
Agenda and the universal SDGs, Rio+20 
Outcome documents and others.  

 Increased UNWTO participation at country 
level with the UN system processes such as 
UNDAFs. 

 Monitoring and progress report of key 
global achievements 

 Contribution by UNWTO Liaison Offices 
(New York and Geneva) 

and share knowledge, expertise, technology 
and financial resources, (..) 

88. 17.17 Encourage and promote effective public, 
public-private and civil society partnerships, 
building on the experience and resourcing 
strategies of partnerships 

Technical 
cooperation 

 Assisting Governments in the sustainable 
development of tourism as a means to 
diversify national economies; stimulating 
the creation of sustainable livelihoods and 
decent work; improving the quality and 
standards of tourism products and 
services; strengthening governance in 
tourism planning, development and 
management;  

 Building capacities of Governments, 
private sector and local communities in 
tourism management and services, 
through identifying, implementing and 
reviewing field technical cooperation 
projects and services, including 
cooperation with the ST-EP International 
Organization 

 Technical cooperation projects, missions 
and reports on a variety of topics including, 
but not limited to, tourism planning, policy 
and strategic development; tourism 
statistics and tourism satellite accounting; 
quality standards and hotel classification; 
product development; zoning; tourism 
legislation and regulation; institutional 
strengthening; marketing and promotion; 
and, skills development and capacity 
building programmes 

 Innovation in technical cooperation 
methodologies, including Sustainable 
Consumption and Production 
patterns/policies (Goal12) and SDGs 
framework 

TECO 89. All SDGs 

90.  
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Areas of work 76. Description and objectives 77. Expected outputs or deliverables 78. Progra
mmes 

in 
charg

e  

79. Sustainable Development Goals and 
Targets 

Human 
resource 
development 

 Assessing Members education and 
training needs in the tourism sector  

 Developing and implementing practical 
capacity-building initiatives in NTAs core 
areas of responsibility 

 Supporting UNWTO development 
cooperation programmes through applied 
learning tools  

 Improving the quality and efficiency of 
education and training programmes  

 Strategic plans that effectively address 
Members education and training needs  

 UNWTO training products (courses) and 
other specific human resource development 
guidelines and actions for Member States in 
the field or through distance learning 
(webinars) 

 UNWTO.TedQual Programme 

 UNWTO.Volunteers Programme 

 Research and projects on talent 
development and human capital 
management in tourism 

 Lifelong education and capacity building 
programme and research on thematic 
tourism product development (UNWTO 
Academy) 

91. THMS 92. 4.4 By 2030, substantially increase the number 
of youth and adults who have relevant skills, 
including technical and vocational skills, (…) 

93. 4.5 By 2030, eliminate gender disparities in 
education and ensure equal access to all 
levels of education and vocational training for 
the vulnerable, (…) 

94. 4.7 By 2030, ensure that all learners acquire the 
knowledge and skills needed to promote 
sustainable development, (…) 

95. 4.c By 2030, substantially increase the supply 
of qualified teachers, including through 
international cooperation for teacher training in 
developing countries, especially least 
developed countries and small island 
developing States 

96. Goal 8. Promote sustained, inclusive and 
sustainable economic growth, full and 
productive employment and decent work for all 

Sustainable 
development of 
tourism 

 Enhancing the Sustainable Tourism 
Observatories framework to foster 
evidence-based management of tourism 
and extending network in all world regions 

 Strengthening sustainable tourism policy 
and practice integrating sustainable 
consumption and production (SCP) 
patterns through the implementation of 
the 10YFP Sustainable Tourism 

 Sustainable Tourism Observatories 
procedures and reports 

 Continue positioning the 10YFP 
Sustainable Tourism Programme as a 
collaborative platform to bring together 
existing initiatives and partnerships and 
facilitate new projects and activities to 
accelerate the shift to SCP in tourism. 
Report and Monitor progress through the 

99. SDTR 100. 8.4 Improve progressively, through 2030, global 
resource efficiency in consumption and 
production and endeavour to decouple 
economic growth from environmental 
degradation, in accordance with the 10-YFP 
on Sustainable Consumption and Production, 
with developed countries taking the lead 

101. 8.9 By 2030, devise and implement policies to 
promote sustainable tourism that creates jobs 
and promotes local culture and products 
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Areas of work 76. Description and objectives 77. Expected outputs or deliverables 78. Progra
mmes 

in 
charg

e  

79. Sustainable Development Goals and 
Targets 

Programme. UNWTO is leading the 
10YFP Sustainable Tourism Programme 
with the governments of France, Morocco 
and the Republic of Korea as co-leads 
and in collaboration with the 10YFP 
Secretariat at UN Environment, the Multi-
stakeholder Advisory Committee and the 
Partners. 

97.  

98.  

ST 10YFP, for Goal12, and related 
indicators 

102. 12.1 Implement the 10-Year Framework of 
Programmes on Sustainable Consumption and 
Production Patterns, all countries taking 
action, (…) 

103. 12.2 By 2030, achieve the sustainable 
management and efficient use of natural 
resources 

104. 12.3 By 2030, halve per capita global food 
waste at the retail and consumer levels and 
reduce food losses along production and 
supply chains, (…) 

105. 12.5 By 2030, substantially reduce waste 
generation through prevention, reduction, 
recycling and reuse 

106. 12.6 Encourage companies, especially large 
and transnational companies, to adopt 
sustainable practices and to integrate 
sustainability information into their reporting 
cycle 

107. 12.7 Promote public procurement practices that 
are sustainable, in accordance with national 
policies and priorities 

108. 12.8 By 2030, ensure that people everywhere 
have the relevant information and awareness 
for sustainable development and lifestyles in 
harmony with nature 

109. 12.b Develop and implement tools to monitor 
sustainable development impacts for 
sustainable tourism that creates jobs and 
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Areas of work 76. Description and objectives 77. Expected outputs or deliverables 78. Progra
mmes 

in 
charg

e  

79. Sustainable Development Goals and 
Targets 

promotes local culture and products 

Tourism and 
biodiversity 

 Biodiversity and conservation: effectively 
linking conservation and protected areas 
with the tourism sector 

110.  

 Continued collaboration with Multilateral 
Environmental Agreements such as the 
Convention on Biological Diversity, the 
Convention on Migratory Species, etc. 

111. SDTR 14.7 By 2030, increase the economic benefits to 
small island developing States and least developed 
countries from the sustainable use of marine 
resources, including through sustainable 
management of fisheries, aquaculture and tourism 
14.2 By 2020, sustainably manage and protect 
marine and coastal ecosystems to avoid significant 
adverse impacts, (…) 
15.1 By 2020, ensure the conservation, restoration 
and sustainable use of terrestrial and inland 
freshwater ecosystems and their services, (…) 
15.5 Take urgent and significant action to reduce the 
degradation of natural habitats, halt the loss of 
biodiversity and, by 2020, protect and prevent the 
extinction of threatened species 
15.7 Take urgent action to end poaching and 
trafficking of protected species of flora and fauna and 
address both demand and supply of illegal wildlife 
products 
15.c Enhance global support for efforts to combat 
poaching and trafficking of protected species, 
including by increasing the capacity of local 
communities to pursue sustainable livelihood 
opportunities 

Resource 
management 
(water, waste, 
energy) and 
climate change 

 Strengthening sustainable tourism policy 
and practice integrating sustainable 
consumption and production (SCP) 
patterns through the implementation of 
the 10YFP Sustainable Tourism 

 Continued collaboration with concerned 
intergovernmental organizations such as 
UNFCCC, ICAO, ITF 

 Better evidence-based decision-making, 
especially in the area of resource 

112. SDTR, 
GVLO, 
PRCO 

113. 6.4 By 2030, substantially increase water-use 
efficiency across all sectors and ensure 
sustainable withdrawals and supply of 
freshwater to address water scarcity and 
substantially reduce the number of people 
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Areas of work 76. Description and objectives 77. Expected outputs or deliverables 78. Progra
mmes 

in 
charg

e  

79. Sustainable Development Goals and 
Targets 

Programme. UNWTO is leading the 
10YFP Sustainable Tourism Programme 
with the governments of France, Morocco 
and the Republic of Korea as co-leads 
and in collaboration with the 10YFP 
Secretariat at UN Environment, the Multi-
stakeholder Advisory Committee and the 
Partners.  

 Advancing the implementation of the Paris 
Agreement for the tourism sector and 
strengthening collaboration with the 
transport and accommodation industries 
to strengthen mitigation and adaptation 
efforts at the national and international 
levels 

 Following up on the Hotel Energy 
Solutions and neZEH Initiatives, helping 
the hoteliers to reduce operational costs, 
to improve their image and products and 
so to enhance their competiveness 
contributing in parallel to the EU efforts for 
the reduction of greenhouse gas 
emissions 

management through standard setting and 
timely information 

 Integrated set of decision support tools to 
assist hoteliers to identify appropriate 
solutions and to design feasible and 
sustainable nearly-zero energy buildings 
projects (i.e., HES e-toolkit and neZEH 
adapted to the nearly-zero energy building 
requirements) 

suffering from water scarcity 

114. 6.b Support and strengthen the participation of 
local communities in improving water and 
sanitation management 

115. 7.2 By 2030, increase substantially the share of 
renewable energy in the global energy mix 

116. 7.a By 2030, enhance international cooperation 
to facilitate access to clean energy research 
and technology, including renewable energy, 
energy efficiency and advanced and cleaner 
fossil-fuel technology, and promote investment 
in energy infrastructure and clean energy 
technology 

117. 12.4 By 2020, achieve the environmentally 
sound management of chemicals and all 
wastes throughout their life cycle (…) 

118. 12.5 By 2030, substantially reduce waste 
generation through prevention, reduction, 
recycling and reuse 

119. 13.2 Integrate climate change measures into 
national policies, strategies and planning 

120. 13.3 Improve education, awareness-raising and 
human and institutional capacity on climate 
change mitigation, adaptation, impact 
reduction and early warning 

121. 13.b Promote mechanisms for raising capacity 
for effective climate change-related planning 
and management in least developed countries 
and small island developing States, including 
focusing on women, youth and local and 
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Areas of work 76. Description and objectives 77. Expected outputs or deliverables 78. Progra
mmes 

in 
charg

e  

79. Sustainable Development Goals and 
Targets 

marginalized communities 

Tourism, 
Culture and 
dialogue 

 Strengthening the links and building 
partnership models between tourism and 
culture  

 Collaborating with public and private 
sectors and bodies in charge of culture 

 Strengthening collaboration and joint 
initiatives with UNESCO, notably 
regarding Silk Road 

 Advocating tourism’s role in promoting 
tolerance, understanding and dialogue 
between different peoples, cultures and 
civilizations 

 Good practices and guidance on cultural 
tourism development and collaboration 
between tourism and culture, especially 
with regard to cultural heritage sites, 
intangible cultural heritage (including 
spiritual and religious), contemporary 
culture and creative industries 

 Case studies and recommendations on 
cultural tourism and intercultural dialogue 

122. OFTC 123. 4.7 By 2030, ensure that all learners acquire the 
knowledge and skills needed to promote 
sustainable development, including, among 
others, through education for sustainable 
development and sustainable lifestyles, human 
rights, gender equality, promotion of a culture 
of peace and non-violence, global citizenship 
and appreciation of cultural diversity and of 
culture’s contribution to sustainable 
development 

124. 8.9 By 2030, devise and implement policies to 
promote sustainable tourism that creates jobs 
and promotes local culture and products 

125. 11.4 Strengthen efforts to protect and safeguard 
the world’s cultural and natural heritage 

126. 12.b Develop and implement tools to monitor 
sustainable development impacts for 
sustainable tourism that creates jobs and 
promotes local culture and products 

Tourism and 
Peace 

 Developing UNWTO’s knowledge base on 
the contribution of tourism to the building 
blocks of peace. Sharing successful 
initiatives and practical experiences. 

 Positioning tourism in peace building 
initiatives and reconciliation processes, 
raising awareness, building capacities, 
developing partnerships and strategic 
alliances 

 Knowledge management and capacity 
building: 

o International/regional conferences, 
seminars and workshops 

o International network on Tourism  and 
Peace. New edition of Tourism and 
Peace Handbook 

 Awareness raising and advocacy: 

 Peace-sensitive pilot Tourism development 

127. OFTP 128. 4.7 By 2030, ensure that all learners acquire the 
knowledge and skills needed to promote 
sustainable development, including, among 
others, through education for sustainable 
development and sustainable lifestyles, human 
rights, gender equality, promotion of a culture 
of peace and non-violence, global citizenship 
and appreciation of cultural diversity and of 
culture’s contribution to sustainable 
development 
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Areas of work 76. Description and objectives 77. Expected outputs or deliverables 78. Progra
mmes 

in 
charg

e  

79. Sustainable Development Goals and 
Targets 

 Developing models for peace-sensitive 
tourism policy frameworks and ethical 
guidelines that harness the sector’s 
transformative force in peace building. 
Advising and supporting in their 
implementation 

projects: 

o Guidelines for Tourism in conflict-related 
historical sites  

o Harnessing the potential of religious 
tourism to promote world peace 

129. Goal 16. Promote peaceful and inclusive 
societies for sustainable development, provide 
access to justice for all and build effective, 
accountable and inclusive institutions at all 
levels 

130.  

Ethics and 
Corporate 
Social 
Responsibility 

 

 Promoting the Global Code of Ethics for 
Tourism  

 Monitoring the implementation of the 
Global Code of Ethics for Tourism by 
public and private sector stakeholders  

 Promoting the inclusion of ethical 
business practices and the development 
of CSR policies within tourism enterprises 
and trade associations 

 Coordinating and supporting the work of 
the World Committee on Tourism Ethics 
(WCTE) 

131.  

 Private Sector Commitments to the 
UNWTO Code of Ethics initiative  

 Updated database on implementation 
actions and good practices by governments 
and tourism enterprises 

 Reports to the General Assemblies of the 
UNWTO and the United Nations 

 Publications promoting best practices on 
the implementation of the Code of Ethics 
against the backdrop of SDGs   

 Organization of two annual WCTE meetings 
and dissemination of Committee’s 
guidelines and recommendations 

 UNWTO Ethics Award 

 UNWTO Convention on Tourism Ethics 

132. ESDT, 
LGCO 

133. 12.6 Encourage companies, especially large 
and transnational companies, to adopt 
sustainable practices and to integrate 
sustainability information into their reporting 
cycle 

134. 8.2 Achieve higher levels of economic 
productivity through diversification, 
technological upgrading and innovation, 
including through a focus on high-value added 
and labour-intensive sectors 

135. 8.3 Promote development-oriented policies that 
support productive activities, decent job 
creation, entrepreneurship, creativity and 
innovation (…) 

136. 8.b By 2020, develop and operationalize a 
global strategy for youth employment and 
implement the Global Jobs Pact of the 
International Labour Organization 

Tourism and 
Social Values 

 Gender empowerment: Mainstreaming 
and raising awareness on gender equality 
and the need to advance women’s 
empowerment in the tourism agenda 
through an inclusive supply chain 

 Women in Tourism Empowerment 
Programme (training) in selected pilot 
countries, in cooperation with related UN 
agencies and private sector partners 

 Follow-up study on women in tourism and a 

137. ESDT 138. 1.2 By 2030, reduce at least by half the 
proportion of men, women and children of all 
ages living in poverty in all its dimensions 
according to national definitions 

139. 1.b Create sound policy frameworks at the 
national, regional and international levels, 

mailto:omt@unwto.org


CAM/61/4/Part II 

 

 
World Tourism Organization (UNWTO) - A Specialized Agency of the United Nations 

 

 

Capitán Haya 42, 28020 Madrid, Spain. Tel.: (34) 91 567 81 00 / Fax: (34) 91 571 37 33 – omt@unwto.org / unwto.org 
 

20 

Areas of work 76. Description and objectives 77. Expected outputs or deliverables 78. Progra
mmes 

in 
charg

e  

79. Sustainable Development Goals and 
Targets 

 Youth empowerment and the decent work 
agenda for young people 

 Child protection: 

o Mainstreaming and advocating for the 
protection of children and young 
people in the tourism sector  

o Coordinating and supporting the work 
of the UNWTO World Tourism 
Network on Child Protection and its 
Executive Committee  

 Social tourism: 

o Access to tourism for senior and 
socially disadvantaged persons 

relevant set of recommendations 

 Youth empowerment projects in developing 
countries focused on skills transfer and 
vocational training in travel and tourism  

 Concrete guidelines on children’s rights in 
tourism and for preventing all forms of 
exploitation of minors related to tourism 

 Compendium of recommended practices on 
child protection used as an awareness-
raising tool and for policy-making 

 Effective international coordination 
mechanisms to protect children in travel 
and tourism 

 Publications promoting best practices of 
social tourism co-produced with 
International Social Tourism Organization 
(ISTO), Member States and the private 
sector   

based on pro-poor and gender-sensitive 
development strategies, to support accelerated 
investment in poverty eradication actions 

140. 4.5 By 2030, eliminate gender disparities in 
education and ensure equal access to all 
levels of education and vocational training for 
the vulnerable (…) 

141. 5.a Undertake reforms to give women equal 
rights to economic resources, as well as 
access to ownership and control over land and 
other forms of property, financial services, 
inheritance and natural resources, in 
accordance with national laws 

142. 5.c Adopt and strengthen sound policies and 
enforceable legislation for the promotion of 
gender equality and the empowerment of all 
women and girls at all levels 

143. 8.5 By 2030, achieve full and productive 
employment and decent work for all women 
and men, including for young people and 
persons with disabilities, and equal pay for 
work of equal value 

144. 8.7 Take immediate and effective measures to 
eradicate forced labour, end modern slavery 
and human trafficking and secure the 
prohibition and elimination of the worst forms 
of child labour (…) 

145. 10.2 By 2030, empower and promote the 
social, economic and political inclusion of all, 
irrespective of age, sex, disability, race, 
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Areas of work 76. Description and objectives 77. Expected outputs or deliverables 78. Progra
mmes 

in 
charg

e  

79. Sustainable Development Goals and 
Targets 

ethnicity, origin, religion or economic or other 
status 

146. 16.2 End abuse, exploitation, trafficking and all 
forms of violence against and torture of 
children 

Accessible 
tourism for All 

 Policy making and strategic planning to 
create destinations for all, by following 
universal design principles 

 Development of a comprehensive 
international standard on accessible 
tourism for all 

 Recommendations, guidelines, standards 
and indicators for making tourism 
infrastructures, products and services more 
accessible for all, in particular for people 
with disabilities and specific access 
requirements (incl. seniors, families with 
young children, people with temporary 
disability, etc.) 

 Chairmanship over the ISO TC228 Working 
Group 14 “Accessible Tourism” to develop 
the ISO standard 21902: “Tourism and 
related services - Accessible tourism for all 
–Requirements and Recommendations”.  

 Technical assistance provided to Member 
States to design accessible tourism policies 
and strategies at the national and 
destination level. 

 Awareness-raising events on universal 
accessibility organized by UNWTO and 
Member States.  

147. ESDT 148. 9.1 Develop quality, reliable, sustainable and 
resilient infrastructure, including regional and 
trans-border infrastructure, to support 
economic development and human well-being, 
with a focus on affordable and equitable 
access for all 

149. 11.7 By 2030, provide universal access to 
safe, inclusive and accessible, green and 
public spaces, in particular for women and 
children, older persons and persons with 
disabilities 

Protection of 
tourists and 
tourism service 
providers 

 Continuing the work on UNWTO 
Convention on the Protection of tourists 
and tourism service providers 

 Draft Convention 150. PRCO, 
LGCO 

151. 16.10 Ensure public access to information and 
protect fundamental freedoms, in accordance 
with national legislation and international 
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Areas of work 76. Description and objectives 77. Expected outputs or deliverables 78. Progra
mmes 

in 
charg

e  

79. Sustainable Development Goals and 
Targets 

agreements 
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IV. Draft budget 2018-2019 – Regular Budget 

A. Introduction 

152. The proposed 2018-2019 budget is based on having zero nominal growth in the Members’ 
contributions for 2018 over their 2017 contributions and a 4% increase in the 2019 contributions over 
2018. It is worth to highlight that, in real terms, the 2018-2019 proposed budget remains lower than the 
one approved for 2008-2009 even when the 4% contributions increase in 2019 is taken into account. 
This budget proposal for 2018-2019 represents in fact less than a zero real growth increase with respect 
to the 2016-2017 budget. Subsequent clarifications and budget tables explain the relevant parameters 
of this proposed budget envelope. The proposed Programme of Work and Budget is seen feasible 
taking into account increased efficiencies by the Secretariat and heavier reliance on cooperation with 
external parties, technically and financially. 

B. Revised budget 2016-2017 

153. The General Assembly at its 21th session in Medellin (Colombia) approved the Programme of 
Work and Budget of the Organization for the period 2016-2017 (A/RES/651(XXI)). The Programme of 
Work was presented in accordance with the standard description for that document, around two 
independent strategic objectives: (i) improving competitiveness of the Member States’ tourism sector, 
and (ii) promoting sustainability and responsibility in all aspects of tourism development among both 
private and public sectors and in the framework of the Post-2015 Sustainable Development Goals. The 
programme-based budget was classified in accordance to four major programmes (Regional, 
Operational and Direct and Indirect Support programmes), following the recommendations of the 19th 
General Assembly (A/RES/603(XIX)) and the guidelines of the White Paper.  

154. The budget envelope for the 2016-2017 biennium ((A/21/8(I)(b))) is EUR 26,984,000, resulting in 
having extended the 2014-2015 zero nominal growth to the following biennia.  

155. The structure of the 2016-2017 budget approved by the General Assembly has slightly evolved 
since its approval in 2015 and up to 31 December 2016 as presented in document UNWTO Financial 
Report and Audited Financial Statements for the year ended 2016 (CE/105/7(b)). The main changes up 
to 31 December 2016 referred to: (i) movements of staff posts among programmes, (ii) slight variations 
in the name of some programmes: Fairs and Special Field Projects is now called Special Field Projects, 
and (iii) grouping of areas of work within different programmes with: the Fairs activity being added to the 
Communications and Publications programme and, the UNWTO liaison office of Geneva activity being 
added to Management programme.  

156. These changes in the 2016 budget structure were approved by the 103rd and 104th Executive 
Councils (CE/103/7(a) and CE/104/7(a) in their decisions CE/DEC/8(CIII) and CE/DEC/8(CIV) 
respectively) and have resulted in the redeployment of staff positions amongst Programmes. These 
changes have been made within approved resources. 

157. During the period 1 January 2017 to 31 March 2017, the Secretary-General has reviewed the 
structure of the Organization and the resulting 2017 proposal of structure modification is presented in 
this document. Main updates on the Organization structure at 31 March 2017 with respect to 31 
December 2016 structure are: (i) movements of staff posts among programmes and, (ii) grouping of 
areas of work within different programmes: now former programmes of Statistics and Tourism Satellite 
Account and Tourism Market Trends have been merged into a single programme named Statistics, 
Trends and Policy,  and (iii) the Legal Counsel functions now fall under the scope of Management.  
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158. These changes in the 2017 budget structure have resulted in the redeployment of staff positions 
between Programmes. These changes have been made within approved resources. 

159. Table 1, 2016-2017 Budget as approved by the 21th General Assembly (A/RES/651(XXI)), shows 
the originally approved 2016-2017 budget and Table 2, 2016-2017 Revised appropriations in 
accordance to new structure proposed by the Secretary-General, presents the revised budget for 2016-
2017 in line with the updated Programme of Work structure of 31 March 2017 as presented in this 
document. Irrespective of these structural changes, the budget envelope of the Organization for 2016-
2017 remains unchanged at EUR 26,984,000. 
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Table 1 - 2016-2017 Budget as approved by the 21st General Assembly (A/RES/651(XXI))

at 17 September 2015

Euros

Appropriations

Posts 2016 2017 2016-2017

Major programmes / programmes P G Staff Non-staff Total Staff Non-staff Total Staff Non-staff Total

Grand Total 106

Total 51 55 9,550,000 3,942,000 13,492,000 9,800,000 3,692,000 13,492,000 19,350,000 7,634,000 26,984,000

A Member Relations 9 13 1,783,000 653,000 2,436,000 1,833,000 546,000 2,379,000 3,616,000 1,199,000 4,815,000

A01 Regional Programme, Africa 2 2 348,000 143,000 491,000 357,000 120,000 477,000 705,000 263,000 968,000

A02 Regional Programme, Americas 2 2 348,000 143,000 491,000 357,000 120,000 477,000 705,000 263,000 968,000

A03 Regional Programme, Asia and the Pacific 2 2 348,000 143,000 491,000 357,000 120,000 477,000 705,000 263,000 968,000

A04 Regional Programme, Europe 1 2 228,000 83,000 311,000 235,000 69,000 304,000 463,000 152,000 615,000

A05 Regional Programme, Middle East 1 2 228,000 83,000 311,000 235,000 69,000 304,000 463,000 152,000 615,000

A06 Affiliate Members 1 3 283,000 58,000 341,000 292,000 48,000 340,000 575,000 106,000 681,000

B Operational 17 15 2,844,000 1,171,000 4,015,000 2,922,000 978,000 3,900,000 5,766,000 2,149,000 7,915,000

B01  Sustainable Development of Tourism 3 2 467,000 132,000 599,000 479,000 110,000 589,000 946,000 242,000 1,188,000

B02  Technical Cooperation 2 3 402,000 94,000 496,000 414,000 79,000 493,000 816,000 173,000 989,000

B03  Statistics and Tourism Satellite Account 2 3 402,000 151,000 553,000 414,000 126,000 540,000 816,000 277,000 1,093,000

B04  Tourism Market Trends 3 1 412,000 151,000 563,000 423,000 126,000 549,000 835,000 277,000 1,112,000

B05  Destination Management and Quality 2 2 347,000 52,000 399,000 357,000 44,000 401,000 704,000 96,000 800,000

B06  Ethics and Social Responsibility 1 1 174,000 52,000 226,000 178,000 44,000 222,000 352,000 96,000 448,000

B07  Themis - Education and Training 0 0 0 146,000 146,000 0 122,000 122,000 0 268,000 268,000

B08  UNWTO Liaison Offices 1 0 119,000 106,000 225,000 122,000 88,000 210,000 241,000 194,000 435,000

B09  Institutional Relations and Resource Mobilization 2 1 292,000 150,000 442,000 301,000 125,000 426,000 593,000 275,000 868,000

B10  Fairs and Special Field Projects 1 2 229,000 137,000 366,000 234,000 114,000 348,000 463,000 251,000 714,000

C Support - Direct to Members 16 13 3,085,000 497,000 3,582,000 3,155,000 547,000 3,702,000 6,240,000 1,044,000 7,284,000

C01 Conferences Services 5 2 705,000 148,000 853,000 724,000 163,000 887,000 1,429,000 311,000 1,740,000

C02 Management 9 8 1,978,000 247,000 2,225,000 2,017,000 272,000 2,289,000 3,995,000 519,000 4,514,000

C03 Communications and Publications 2 3 402,000 102,000 504,000 414,000 112,000 526,000 816,000 214,000 1,030,000

D Support - Indirect to Members 9 14 1,838,000 1,621,000 3,459,000 1,890,000 1,621,000 3,511,000 3,728,000 3,242,000 6,970,000

D01  Budget and Finance 2 2 348,000 166,000 514,000 357,000 166,000 523,000 705,000 332,000 1,037,000

D02  Human Resources 2 2 348,000 105,000 453,000 357,000 105,000 462,000 705,000 210,000 915,000

D03  Legal and Contracts 1 0 119,000 77,000 196,000 122,000 77,000 199,000 241,000 154,000 395,000

D04  Information and Communication Technology 2 3 402,000 353,000 755,000 414,000 353,000 767,000 816,000 706,000 1,522,000

D05  General Services 2 7 621,000 620,000 1,241,000 640,000 620,000 1,260,000 1,261,000 1,240,000 2,501,000

D06  Provisions 0 0 0 300,000 300,000 0 300,000 300,000 0 600,000 600,000
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Table 2 - 2016-2017 Revised appropriations in accordance to new structure proposed by the Secretary-General

at 31 March 2017

Euros

Appropriations
1

Posts 2016 2017 2016-2017

Major programmes / programmes P G Staff Non-staff Total Staff Non-staff Total Staff Non-staff Total

Grand Total 106

Total 55 51 9,550,000 3,942,000 13,492,000 9,800,000 3,692,000 13,492,000 19,350,000 7,634,000 26,984,000

A Member Relations 13 7 1,609,000 653,000 2,262,000 1,655,000 546,000 2,201,000 3,264,000 1,199,000 4,463,000

A01 Regional Programme, Africa 3 1 348,000 143,000 491,000 357,000 120,000 477,000 705,000 263,000 968,000

A02 Regional Programme, Americas 2 1 229,000 143,000 372,000 235,000 120,000 355,000 464,000 263,000 727,000

A03 Regional Programme, Asia and the Pacific 3 1 348,000 143,000 491,000 357,000 120,000 477,000 705,000 263,000 968,000

A04 Regional Programme, Europe 2 1 228,000 83,000 311,000 235,000 69,000 304,000 463,000 152,000 615,000

A05 Regional Programme, Middle East 2 1 228,000 83,000 311,000 235,000 69,000 304,000 463,000 152,000 615,000

A06 Affiliate Members (Knowledge Network) 1 2 228,000 58,000 286,000 236,000 48,000 284,000 464,000 106,000 570,000

B Operational 16 13 2,615,000 1,061,000 3,676,000 2,688,000 881,000 3,569,000 5,303,000 1,942,000 7,245,000

B01 Sustainable Development of Tourism 3 2 467,000 132,000 599,000 479,000 110,000 589,000 946,000 242,000 1,188,000

B02 Technical Cooperation 2 3 402,000 94,000 496,000 414,000 79,000 493,000 816,000 173,000 989,000

B03 Statistics, Trends and Policy 5 4 814,000 302,000 1,116,000 837,000 252,000 1,089,000 1,651,000 554,000 2,205,000

B04 Destination Management and Quality 2 1 292,000 52,000 344,000 301,000 44,000 345,000 593,000 96,000 689,000

B05 Ethics and Social Responsibility 1 1 174,000 52,000 226,000 178,000 44,000 222,000 352,000 96,000 448,000

B06 Themis - Education and Training 0 0 0 146,000 146,000 0 122,000 122,000 0 268,000 268,000

B07 Institutional Relations and Resource Mobilization 2 1 292,000 150,000 442,000 301,000 125,000 426,000 593,000 275,000 868,000

B08 Special Field Projects 1 1 174,000 49,000 223,000 178,000 33,000 211,000 352,000 82,000 434,000

B09 UNWTO Liaison Offices 0 0 0 84,000 84,000 0 72,000 72,000 0 156,000 156,000

C Support - Direct to Members 19 15 3,552,000 646,000 4,198,000 3,633,000 708,000 4,341,000 7,185,000 1,354,000 8,539,000

C01 Conferences Services 5 2 705,000 148,000 853,000 724,000 163,000 887,000 1,429,000 311,000 1,740,000

C02 Management 12 9 2,390,000 308,000 2,698,000 2,439,000 352,000 2,791,000 4,829,000 660,000 5,489,000

C03 Communications and Publications 2 4 457,000 190,000 647,000 470,000 193,000 663,000 927,000 383,000 1,310,000

D Support - Indirect to Members 7 16 1,774,000 1,582,000 3,356,000 1,824,000 1,557,000 3,381,000 3,598,000 3,139,000 6,737,000

D01 Budget and Finance 2 2 348,000 166,000 514,000 357,000 166,000 523,000 705,000 332,000 1,037,000

D02 Human Resources 2 2 348,000 105,000 453,000 357,000 105,000 462,000 705,000 210,000 915,000

D03 Information and Communication Technology 2 3 402,000 353,000 755,000 414,000 353,000 767,000 816,000 706,000 1,522,000

D04 General Services 1 9 676,000 658,000 1,334,000 696,000 633,000 1,329,000 1,372,000 1,291,000 2,663,000

D05 Provisions 0 0 0 300,000 300,000 0 300,000 300,000 0 600,000 600,000

Remarks:
1
 Before transfers. In accordance to Programmes structure and appropriations approved originally by A/RES/651(XXI) of document A/21/8(I)(b), its structure update approved by CE/DEC/8(CIII) of document CE/103/7(a), its structure update approved by CE/DEC/8(CIV) of document CE/104/7(a) and the 

Secretary-General proposal of structure modification as presented in this document.
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C. 2018-2019 Budget envelope  

  

160. The 18th, 19th and 21st General Assembly sessions approved the budgets for 2010-2011 
(A/RES/572(XVIII)), 2012-2013 (A/RES/603(XIX)), and 2016-2017 (A/RES/651(XXI)) which represented 
zero nominal growth in contribution revenue and budget appropriations. The 20th General Assembly 
session approved a budget for 2014-2015 (A/RES/619(XX)) which absorbed a 2.8% increase as 
accumulated price adjustment. Table 3 shows the Budget envelope evolution since biennia 2008-2009 
in nominal and real terms. As can be seen from these budgets, the Secretariat has embarked on 
significant re-structuring efforts, aimed largely at reducing costs and enhancing efficiency within the 
budget envelope for the last nine years.  

161. As a direct result of the application of this policy since 2010 and taking into account the budget 
increase of 2.8% in the biennia 2014-2015, the budgets of the Organization up to 2017 have 
experienced an accumulated loss of purchasing power of some 7% due to inflation. Price adjustment 
expectations for the years 2018-2019 in Spain have been prudently estimated by the Secretary-General 
at around 1.3% annually, and if no increases were approved in the budget for 2018-2019, additional 
losses in purchasing power would be incurred, bringing the total loss at around 9% up to 2019. This 
represents a negative real growth in the resources of the Organization over this period. The impact a 
zero growth being extended over two additional years is seen as significantly detrimental to the capacity 
of the Organization to manage and implement the mandate embedded in the White Paper and in this 
document. The negative impact is more pronounced given the relatively small size of the Secretariat 
and the requirements imposed by the United Nations family of organizations to its members. Annex II on 
Price and statutory costs adjustments, provides evolution of price adjustment for Spain compared to 
approved/proposed budgets. 

162. In this context and following the proposal of the Programme and Budget Committee (CE/103/4) 
and the Executive Council decision (CE/DEC/7(CIII)) “to reconsider the practice of the zero nominal 
growth for the preparation of the budget for 2018-2019” the Secretary-General proposes: (i) to maintain 
Members’ contributions for 2018 at the same level as Members’ contributions set for 2017, i.e. with zero 
nominal growth compared to 2017 and, (ii) to increase the Members’ contributions for 2019 a 4% over 
the 2018 level in order to maintain implementation capacity of the Programme of Work. This would 
mitigate the inflation increases in recent years to some extent but the Organization would be still facing 
a loss of purchasing power of 6.2% for the period 2009-2019. 

163. Therefore, it is proposed that in 2018 the individual contributions of Full and Associate Members 

22,000

23,000

24,000

25,000

26,000

27,000

28,000

2008-2009 2010-2011 2012-2013 2014-2015 2016-2017 2018-2019
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will remain at the same level as assessed contributions for 2017 with zero nominal growth for Members, 
unless they are subject to increases or reductions of up to 7.5% annually for changing group. Likewise, 
for 2019 it is proposed that Full and Associate Members’ contributions will increase by 4% unless they 
are subject to increases or reductions of up to 7.5% annually for changing group. 

164. The budget for 2018 and 2019 has to be adjusted in its categories of expenditure including staff 
costs as they are determined by the International Civil Service Commission (ICSC) and updated by the 
United Nations General Assembly. 

 

1. Income budget 

  

165. The Organization’s income is budgeted on account of assessed contributions (Full, Associate and 
Affiliate Members) and the financial result of publication sales. 

166. Contributions for Full and Associate Members are assessed in accordance to the proposed scale 
for 2018 and 2019 as shown in Annex I, Contributions of the Full, Associate and Affiliate Members. 
Contributions for 2017 are also included in the scale for ease of comparison. The propose scale of 
contributions is calculated following Annex II of the UNWTO Financial Regulations (FR) on the Formula 
for fixing the contributions of Member States. 

167. Allocation from Publications store accumulated surplus remains at the same level as the total 
budgeted amounts in 2016-2017, following a steady pace in sales of publications. The Secretariat is 
working on other exchange revenue initiatives which may complement this allocation. UNWTO does not 
propose other unrestricted accumulated surpluses to use as budgetary income resources. UNWTO 

Table 3 - Budget envelope evolution: Nominal vs Real

31 March 2017

Euro (thousands)

Biennia

2008-2009 2010-2011 2012-2013 2014-2015 2016-2017 2018-2019

Nominal budget 25,110 25,200 25,200 26,616 26,984 27,573

Real budget 25,110 24,176 23,184 24,698 24,475 24,357

Remarks:

Nominal budget: approved/proposed budget.

Real budget: Base 2008-2009 budget updated by price adjustment index (2008-2016: CPI for Spain (source INE)) 
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Figure 3 - 2018-2019 Budgetary income by source 
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accumulated surpluses are shown in the document on UNWTO Financial Report and Audited Financial 
Statements for the year ended 2016 (CE/105/7(b)). 

168. Contributions for Affiliate Members are assessed using the average number of members based 
on past experience which contribute a fix annual amount of EUR 2,400 since the biennia 2008-2009 as 
per A/17/8 (A/RES/526(XVII)). The Executive Council’s decision on a fee deduction for specific Affiliate 
Members (Tedqual members) as outlined in document EC/95/6(c) (CE/DEC/20(XCV)) has also been 
taken into account. 

169. Table 4, 2018-2019 Proposed income and expenditure budget compared with 2016-2017 budget, 
presents the budgetary income and expenditure approved for 2016-2017 and proposed for 2018-2017. 
As required under UNWTO Detailed Financial Rule (DFR) III.7, this table presents the budget by Parts 
(Major Programmes), financial year and financial period. Additional budget tables in this document are 
provided for information purposes as required by UNWTO Financial Regulations 4.3 and 4.4.  

 

2. Expenditure budget 

170. The 2018-2019 budget structure is unchanged from the revised 2016-2017 budget structure at 31 
March 2017 as explained above. 

171. Table 5, 2018-2019 Proposed appropriations and 2016-2017 approved appropriations - Analysis 
of changes by major programme and programme, shows the proposed budget for 2018-2019 as 
compared to the approved budget for 2016-2017, total variation and its split between price and volume 
changes. As in previous biennia, expenditures are kept in balance with budgeted income, hence 
avoiding the Organization having to incur a deficit or unused resources. Concerning price changes, the 
average inter-biennial adjusted salary growth adopted (i.e. 0.76% per year, for two years), results in a 
combined price change of 1.52%. Volume changes in staff costs internalize the new structure of the 
Organization’s Management and the vacancy rate which needs to be embedded in the budgetary 
estimates (approx. 13%). 

172. After-service employee benefits (ASEB) provisions as based on expected annual disbursements 
(pay-as-you-go (PAYG) approach) of after –service employee benefits expenses for after-service health 

Table 4 - 2018-2019 Proposed income and expenditure budget compared with 2016-2017 budget

at 31 March 2017

Euros

2016-2017 Budget 2018-2019 Draft budget

2016 2017 2016-2017 2018 2019 2018-2019

Budgetary difference 0 0 0 0 0 0

Budgetary income 13,492,000 13,492,000 26,984,000 13,608,000 13,965,000 27,573,000

Contributions from Full and Associate Members 12,556,000 12,745,000 25,301,000 12,623,000 13,166,000 25,789,000

Full Members 12,365,752 12,546,000 24,911,752 12,414,000 12,944,000 25,358,000

Associate Members 190,248 199,000 389,248 209,000 222,000 431,000

Other income sources 936,000 747,000 1,683,000 985,000 799,000 1,784,000

Allocation from Publication store Accumulated Surplus 333,000 144,000 477,000 333,000 144,000 477,000

Affiliate Members 603,000 603,000 1,206,000 652,000 655,000 1,307,000

Budgetary expenditure 13,492,000 13,492,000 26,984,000 13,608,000 13,965,000 27,573,000

A Member Relations 2,436,000 2,379,000 4,815,000 2,444,000 2,510,000 4,954,000

B Operational 4,015,000 3,900,000 7,915,000 3,476,000 3,560,000 7,036,000

C Support - Direct to Members 3,582,000 3,702,000 7,284,000 4,422,000 4,469,000 8,891,000

D Support - Indirect to Members 3,459,000 3,511,000 6,970,000 3,266,000 3,426,000 6,692,000

mailto:omt@unwto.org


CAM/61/4/Part II 

 

30 
World Tourism Organization (UNWTO) - A Specialized Agency of the United Nations 

 

 

Capitán Haya 42, 28020 Madrid, Spain. Tel.: (34) 91 567 81 00 / Fax: (34) 91 571 37 33 – omt@unwto.org / unwto.org 

insurance (ASHI) and other after-service benefits. Detailed information on after-service employee 
benefits liabilities, ASHI, funding of the liabilities and UN ASHI Working Group progress is shown under 
document CE/105/7(b) on UNWTO Financial Report and Audited Financial Statements for the year 
ended 31 December 2016. 

173. Table 6, 2018-2019 Draft budget - Summary of proposals, shows the budget for each year 2018 
and 2019 by major programme and programme. 
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Table 5 - 2018-2019 Proposed appropriations and 2016-2017 approved appropriations - Analysis of changes by major programme and programme 

at 31 March 2017

Euros

2016-2017 2018-2019 Net increase/decrease

Posts Appropriations
1

Posts Appropriations

Major programmes / programmes P G Staff Non-staff Total P G Staff Non-staff Total Staff Non-staff

Grand total

Total 55 51 19,350,000 7,634,000 26,984,000 55 51 20,350,000 7,223,000 27,573,000 1,000,000 -411,000

A Member Relations 13 7 3,264,000 1,199,000 4,463,000 13 7 3,905,000 1,049,000 4,954,000 641,000 -150,000

A01 Regional Programme, Africa 3 1 705,000 263,000 968,000 3 1 827,000 231,000 1,058,000 122,000 -32,000

A02 Regional Programme, Americas 2 1 464,000 263,000 727,000 2 1 591,000 231,000 822,000 127,000 -32,000

A03 Regional Programme, Asia and the Pacific 3 1 705,000 263,000 968,000 3 1 827,000 231,000 1,058,000 122,000 -32,000

A04 Regional Programme, Europe 2 1 463,000 152,000 615,000 2 1 590,000 132,000 722,000 127,000 -20,000

A05 Regional Programme, Middle East 2 1 463,000 152,000 615,000 2 1 590,000 132,000 722,000 127,000 -20,000

A06 Affiliate Members (Knowledge Network) 1 2 464,000 106,000 570,000 1 2 480,000 92,000 572,000 16,000 -14,000

B Operational 16 13 5,303,000 1,942,000 7,245,000 16 13 5,343,000 1,693,000 7,036,000 40,000 -249,000

B01 Sustainable Development of Tourism 3 2 946,000 242,000 1,188,000 3 2 949,000 212,000 1,161,000 3,000 -30,000

B02 Technical Cooperation 2 3 816,000 173,000 989,000 2 3 836,000 152,000 988,000 20,000 -21,000

B03 Statistics, Trends and Policy 5 4 1,651,000 554,000 2,205,000 5 4 1,662,000 485,000 2,147,000 11,000 -69,000

B04 Destination Management and Quality 2 1 593,000 96,000 689,000 2 1 591,000 84,000 675,000 -2,000 -12,000

B05 Ethics and Social Responsibility 1 1 352,000 96,000 448,000 1 1 357,000 84,000 441,000 5,000 -12,000

B06 Themis - Education and Training 0 0 0 268,000 268,000 0 0 0 234,000 234,000 0 -34,000

B07 Institutional Relations and Resource Mobilization 2 1 593,000 275,000 868,000 2 1 591,000 240,000 831,000 -2,000 -35,000

B08 Special Field Projects 1 1 352,000 82,000 434,000 1 1 357,000 64,000 421,000 5,000 -18,000

B09 UNWTO Liaison Offices 0 0 0 156,000 156,000 0 0 0 138,000 138,000 0 -18,000

C Support - Direct to Members 19 15 7,185,000 1,354,000 8,539,000 19 15 7,504,000 1,387,000 8,891,000 319,000 33,000

C01 Conferences Services 5 2 1,429,000 311,000 1,740,000 5 2 1,418,000 314,000 1,732,000 -11,000 3,000

C02 Management 12 9 4,829,000 660,000 5,489,000 12 9 5,127,000 702,000 5,829,000 298,000 42,000

C03 Communications and Publications 2 4 927,000 383,000 1,310,000 2 4 959,000 371,000 1,330,000 32,000 -12,000

D Support - Indirect to Members 7 16 3,598,000 3,139,000 6,737,000 7 16 3,598,000 3,094,000 6,692,000 0 -45,000

D01 Budget and Finance 2 2 705,000 332,000 1,037,000 2 2 714,000 319,000 1,033,000 9,000 -13,000

D02 Human Resources 2 2 705,000 210,000 915,000 2 2 714,000 203,000 917,000 9,000 -7,000

D03 Information and Communication Technology 2 3 816,000 706,000 1,522,000 2 3 836,000 679,000 1,515,000 20,000 -27,000

D04 General Services 1 9 1,372,000 1,291,000 2,663,000 1 9 1,334,000 1,193,000 2,527,000 -38,000 -98,000

D05 ASEB Provisions 0 0 0 600,000 600,000 0 0 0 700,000 700,000 0 100,000

Total % over PY

% over PY 5.17 -5.38

Remarks:
1
 Before transfers. In accordance to Programmes structure and appropriations approved originally by A/RES/651(XXI) of document A/21/8(I)(b), its structure update approved by CE/DEC/8(CIII) of document CE/103/7(a), its structure update approved by CE/DEC/8(CIV) of document 

CE/104/7(a) and the Secretary-General proposal of structure modification as presented in this document.

2.18
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Table 6 - 2018-2019 Draft budget - Summary of proposals

at 31 March 2017

Euros

Appropriations

Posts 2018 2019 2018-2019

Major programmes / programmes P G Staff Non-staff Total Staff Non-staff Total Staff Non-staff Total

Total 55 51 10,050,000 3,558,000 13,608,000 10,300,000 3,665,000 13,965,000 20,350,000 7,223,000 27,573,000

A Member Relations 13 7 1,921,000 523,000 2,444,000 1,984,000 526,000 2,510,000 3,905,000 1,049,000 4,954,000

A01 Regional Programme, Africa 3 1 407,000 115,000 522,000 420,000 116,000 536,000 827,000 231,000 1,058,000

A02 Regional Programme, Americas 2 1 291,000 115,000 406,000 300,000 116,000 416,000 591,000 231,000 822,000

A03 Regional Programme, Asia and the Pacific 3 1 407,000 115,000 522,000 420,000 116,000 536,000 827,000 231,000 1,058,000

A04 Regional Programme, Europe 2 1 290,000 66,000 356,000 300,000 66,000 366,000 590,000 132,000 722,000

A05 Regional Programme, Middle East 2 1 290,000 66,000 356,000 300,000 66,000 366,000 590,000 132,000 722,000

A06 Affiliate Members (Knowledge Network) 1 2 236,000 46,000 282,000 244,000 46,000 290,000 480,000 92,000 572,000

B Operational 16 13 2,630,000 846,000 3,476,000 2,713,000 847,000 3,560,000 5,343,000 1,693,000 7,036,000

B01 Sustainable Development of Tourism 3 2 467,000 106,000 573,000 482,000 106,000 588,000 949,000 212,000 1,161,000

B02 Technical Cooperation 2 3 411,000 76,000 487,000 425,000 76,000 501,000 836,000 152,000 988,000

B03 Statistics, Trends and Policy 5 4 818,000 242,000 1,060,000 844,000 243,000 1,087,000 1,662,000 485,000 2,147,000

B04 Destination Management and Quality 2 1 291,000 42,000 333,000 300,000 42,000 342,000 591,000 84,000 675,000

B05 Ethics and Social Responsibility 1 1 176,000 42,000 218,000 181,000 42,000 223,000 357,000 84,000 441,000

B06 Themis - Education and Training 0 0 0 117,000 117,000 0 117,000 117,000 0 234,000 234,000

B07 Institutional Relations and Resource Mobilization 2 1 291,000 120,000 411,000 300,000 120,000 420,000 591,000 240,000 831,000

B08 Special Field Projects 1 1 176,000 32,000 208,000 181,000 32,000 213,000 357,000 64,000 421,000

B9 UNWTO Liaison Offices 0 0 0 69,000 69,000 0 69,000 69,000 0 138,000 138,000

C Support - Direct to Members 19 15 3,729,000 693,000 4,422,000 3,775,000 694,000 4,469,000 7,504,000 1,387,000 8,891,000

C01 Conferences Services 5 2 698,000 157,000 855,000 720,000 157,000 877,000 1,418,000 314,000 1,732,000

C02 Management 12 9 2,560,000 351,000 2,911,000 2,567,000 351,000 2,918,000 5,127,000 702,000 5,829,000

C03 Communications and Publications 2 4 471,000 185,000 656,000 488,000 186,000 674,000 959,000 371,000 1,330,000

D Support - Indirect to Members 7 16 1,770,000 1,496,000 3,266,000 1,828,000 1,598,000 3,426,000 3,598,000 3,094,000 6,692,000

D01 Budget and Finance 2 2 351,000 159,000 510,000 363,000 160,000 523,000 714,000 319,000 1,033,000

D02 Human Resources 2 2 351,000 102,000 453,000 363,000 101,000 464,000 714,000 203,000 917,000

D03 Information and Communication Technology 2 3 411,000 339,000 750,000 425,000 340,000 765,000 836,000 679,000 1,515,000

D04 General Services 1 9 657,000 596,000 1,253,000 677,000 597,000 1,274,000 1,334,000 1,193,000 2,527,000

D05 ASEB Provisions 0 0 0 300,000 300,000 0 400,000 400,000 0 700,000 700,000
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Annex I: Contributions of the Full, Associate and Affiliate Members 

1. With regard to the financing of the Organization’s budget, Article 25.1 of the Statutes stipulates 
that: 

“1. The budget of the Organization, covering its administrative functions and the 
general programme of work, shall be financed by contributions of the Full, Associate and 
Affiliate Members, according to a scale of assessment accepted by the Assembly and 
from other possible sources of receipts for the Organization in accordance with the 
Financing Rules which are attached to these Statutes and form an integral part thereof.” 
 

2. Table 4 above, 2018-2019 Proposed income and expenditure budget compared with 2016-2017 
budget, shows that the part of the budget to be financed with the contributions of the Full Members is 
EUR 12,414,000 for 2018 and EUR 12,944,000 for 2019. The rounded above-mentioned amounts have 
been apportioned among 156 Full Members by applying the formula for calculating the contributions of 
the Member States (Annex II of the UNWTO Financial Regulations (FR) on the Formula for fixing the 
contributions of Member States). 

3. The estimates of contributions have been made in accordance with the statistical data provided 
by the United Nations concerning Gross National Income (GNI), Gross National Income per capita (GNI 
PC) and population, available to the UNWTO as of February 2017, and which were used by the UN to 
calculate the contributions of its Members. The reference period for these statistical data is 2008-20132. 
These set of statistical data replaced that used for the 2016-2017 biennia (i.e. 2005-2010) resulting in 
same Members changing contributions group. 

4. The total number of Full Members included in the scale of contributions for the period 2018-2019 
(156 Full Members) has changed with respect to the period 2016-2017 (157 Full Members). As a result 
of this modification in the composition of the Full Members, steps have been taken to adjust the scale of 
contributions in accordance with Annex II of UNWTO Financial Rules. The number of groups remains at 
thirteen. 

5. It should also be noted that following Annex II of the UNWTO Financial Rules, a limit of 7.5 per 
cent for 2018 and 2019 of 7.5% has been applied to increases in contributions in the case of those 
Members whose contributions would rise beyond this percentage as a result of moving to a higher group 
in the scale of contributions. Likewise, similar operations have also been made to limit the reduction in 
contributions as a result of Members moving to a lower group, in order to balance the income from 
contributions. 

6. After the application of the above-mentioned limits, the Secretary-General proposes that 
contributions for 2018 and 2019 increase by 0% and 4% respectively in relation to the contributions 
approved for 2017 and 2018 for those Members that do not change group and are not subject to 
adjustment of their contribution because of an earlier change in group.  

7. According to the measures established at the seventeenth General Assembly in resolution 
A/RES/526(XVII), the Associate Members Flanders, Hong Kong (China) and Macao (China), were 
included in a separate category from other Associate Members based on 90% of the contribution due 
for Full Members in group nine. The contribution of the rest of the Associate Members is maintained at 

                                            
2 UN document A/70/11 
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90% of the minimum contribution of the Full Members. The total rounded amount to be financed by the 
Associate Members is EUR 209,000 for 2018 and EUR 222,000 for 2019.  

8. Concerning Affiliate Members, the Secretary-General proposes to the General Assembly that the 
contribution fee of the Affiliate Members remain at the same level as during the period 2016-2017, 
amounting to EUR 2,400 per year as approved by the seventeenth session of the General Assembly 
(A/RES/526(XVII)). Of this amount, EUR 1,400 will be allocated as a contribution to the Organization’s 
budget, EUR 400 for full annual access to UNWTO’s E-library and EUR 600 assigned to the activities of 
the Affiliate Members programme of work. The total budgeted income to be financed by the current and 
new Affiliate Members is EUR 652,000 and EUR 655,000 for 2018 and 2019 respectively of the next 
period. It is also noted that a deduction on this fee in 2018 and 2019 for specific Members has been 
applied in accordance to Executive Council decision CE/DEC/20(XCV) as outlined in document 
CE/95/6(c). 

9. The table below on 2018-2019 UNWTO Membership contributions shows the scale of unrounded 
contributions of the Full and Associate Members for 2018 and 2019, expressed in euros, in accordance 
with decision CE/DEC/10(LXIII-LXIV) of the Executive Council. 
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2018-2019 UNWTO Membership contributions

31 March 2017

Euros

2017 2018 2019

Order Members

Assessed 

contribution 
1

Contribution % CY/PY Contribution % CY/PY

Total membership contributions 12,745,466 12,623,063 13,165,610

Full Members 12,546,371 12,414,458 12,943,889

1 China 342,766 342,766 0.00 356,477 4.00

2 Japan 342,766 342,766 0.00 356,477 4.00

3 Germany 342,766 342,766 0.00 356,477 4.00

4 France 342,766 342,766 0.00 356,477 4.00

5 Italy 342,766 342,766 0.00 356,477 4.00

6 Spain 342,766 342,766 0.00 356,477 4.00

7 Brazil 257,187 276,476 7.50 297,212 7.50

8 Russian Federation 257,187 276,476 7.50 297,212 7.50

9 Switzerland 214,229 230,296 7.50 247,568 7.50

10 Republic of Korea 214,229 230,296 7.50 247,568 7.50

11 Netherlands 321,343 321,343 0.00 334,197 4.00

12 Mexico 214,229 214,229 0.00 222,798 4.00

13 Turkey 214,229 214,229 0.00 222,798 4.00

14 Austria 214,229 214,229 0.00 222,798 4.00

15 Saudi Arabia 203,042 203,518 0.23 211,659 4.00

16 Qatar 154,941 166,562 7.50 179,054 7.50

17 United Arab Emirates 203,518 203,518 0.00 211,659 4.00

18 India 201,939 203,518 0.78 211,659 4.00

19 Thailand 160,671 172,721 7.50 185,675 7.50

20 Poland 203,518 203,518 0.00 211,659 4.00

21 Greece 203,518 203,518 0.00 211,659 4.00

22 Argentina 128,538 138,178 7.50 148,541 7.50

23 Malaysia 160,671 172,721 7.50 185,675 7.50

24 Kuwait 160,671 160,671 0.00 167,098 4.00

25 Israel 160,671 160,671 0.00 167,098 4.00

26 Portugal 203,518 188,254 -7.50 174,135 -7.50

27 Indonesia 128,538 138,178 7.50 148,541 7.50

28 Czech Republic 160,671 160,671 0.00 167,098 4.00

29 South Africa 160,671 160,671 0.00 167,098 4.00

30 Venezuela 92,046 98,949 7.50 106,370 7.50

31 Iran, Islamic Republic of 81,217 87,308 7.50 93,856 7.50

32 Chile 107,114 107,114 0.00 111,399 4.00

33 Croatia 128,538 118,898 -7.50 111,399 -6.31

34 Colombia 72,838 78,301 7.50 84,174 7.50

35 Hungary 128,538 118,898 -7.50 111,399 -6.31

36 Slovenia 107,114 107,114 0.00 111,399 4.00

37 Egypt 128,538 118,898 -7.50 111,399 -6.31

38 Slovakia 92,046 98,949 7.50 106,370 7.50

39 Oman 72,838 78,301 7.50 84,174 7.50

40 Kazakhstan 64,268 69,088 7.50 74,270 7.50

41 Lebanon 107,114 99,080 -7.50 91,649 -7.50

42 Romania 72,838 72,838 0.00 75,752 4.00

43 Bahrain 66,402 71,382 7.50 75,752 6.12

44 Philippines 72,838 72,838 0.00 75,752 4.00
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2017 2018 2019

Order Members

Assessed 

contribution 
1

Contribution % CY/PY Contribution % CY/PY

45 Uruguay 64,268 69,088 7.50 74,270 7.50

46 Ukraine 72,838 72,838 0.00 75,752 4.00

47 Morocco 72,838 72,838 0.00 75,752 4.00

48 Peru 64,268 69,088 7.50 74,270 7.50

49 Lithuania 64,268 64,269 0.00 66,840 4.00

50 Monaco 43,719 46,998 7.50 50,523 7.50

51 Libya 64,268 64,269 0.00 66,840 4.00

52 Bulgaria 64,268 64,269 0.00 66,840 4.00

53 Cyprus 64,268 64,269 0.00 66,840 4.00

54 Nigeria 40,608 43,654 7.50 46,928 7.50

55 Iraq 40,608 43,654 7.50 46,928 7.50

56 Dominican Republic 64,268 64,269 0.00 66,840 4.00

57 Viet Nam 46,962 50,484 7.50 54,270 7.50

58 Trinidad and Tobago 64,268 64,269 0.00 66,840 4.00

59 Costa Rica 64,268 64,269 0.00 66,840 4.00

60 Algeria 64,268 64,269 0.00 66,840 4.00

61 Panama 53,558 57,575 7.50 61,893 7.50

62 Cuba 64,268 64,269 0.00 66,840 4.00

63 Azerbaijan 40,608 43,654 7.50 46,928 7.50

64 Jordan 64,268 64,269 0.00 66,840 4.00

65 Angola 40,608 43,654 7.50 46,928 7.50

66 Mauritius 53,558 57,575 7.50 61,893 7.50

67 Ecuador 53,558 53,558 0.00 55,700 4.00

68 Belarus 50,485 53,558 6.09 55,700 4.00

69 Namibia 48,201 51,816 7.50 55,700 7.50

70 Tunisia 64,268 59,448 -7.50 55,700 -6.30

71 Brunei Darussalam 53,558 53,558 0.00 55,700 4.00

72 Serbia 53,558 53,558 0.00 55,700 4.00

73 Gabon 53,558 53,558 0.00 55,700 4.00

74 Jamaica 53,558 53,558 0.00 55,700 4.00

75 Botswana 53,558 53,558 0.00 55,700 4.00

76 Pakistan 40,608 43,654 7.50 46,928 7.50

77 Equatorial Guinea 33,656 36,180 7.50 38,894 7.50

78 Guatemala 48,201 48,201 0.00 50,129 4.00

79 Albania 53,558 49,541 -7.50 50,129 1.19

80 Turkmenistan 40,608 43,654 7.50 46,928 7.50

81 Syrian Arab Republic 64,268 59,448 -7.50 54,989 -7.50

82 Sri Lanka 32,134 34,544 7.50 37,135 7.50

83 Bosnia and Herzegovina 46,962 48,201 2.64 50,129 4.00

84 San Marino 60,912 56,344 -7.50 52,118 -7.50

85 Bahamas 48,201 48,201 0.00 50,129 4.00

86 Georgia 32,134 34,544 7.50 37,135 7.50

87 Malta 43,719 46,998 7.50 50,129 6.66

88 Andorra 48,201 48,201 0.00 50,129 4.00

89 The former Yugoslav Republic of Macedonia 40,608 43,654 7.50 46,928 7.50

90 El Salvador 48,201 48,201 0.00 50,129 4.00

91 Armenia 32,134 34,544 7.50 37,135 7.50

92 Cambodia 32,134 34,544 7.50 37,135 7.50

93 Bangladesh 32,134 34,544 7.50 37,135 7.50
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2017 2018 2019

Order Members

Assessed 

contribution 
1

Contribution % CY/PY Contribution % CY/PY

94 Paraguay 32,134 34,544 7.50 37,135 7.50

95 United Republic of Tanzania 32,134 32,134 0.00 33,419 4.00

96 Montenegro 32,134 32,134 0.00 33,419 4.00

97 Ghana 32,134 32,134 0.00 33,419 4.00

98 Mongolia 32,134 32,134 0.00 33,419 4.00

99 Sudan 32,134 32,134 0.00 33,419 4.00

100 Barbados 32,134 32,134 0.00 33,419 4.00

101 Kenya 32,134 32,134 0.00 33,419 4.00

102 Bolivia 32,134 32,134 0.00 33,419 4.00

103 Yemen 32,134 32,134 0.00 33,419 4.00

104 Timor-Leste 26,779 28,787 7.50 30,946 7.50

105 Honduras 32,134 32,134 0.00 33,419 4.00

106 Uzbekistan 26,779 28,787 7.50 30,946 7.50

107 Myanmar 26,779 28,787 7.50 30,946 7.50

108 Uganda 32,134 32,134 0.00 33,419 4.00

109 Swaziland 32,134 32,134 0.00 33,419 4.00

110 Congo 32,134 32,134 0.00 33,419 4.00

111 Zambia 26,779 28,787 7.50 30,946 7.50

112 Republic of Moldova 26,779 28,787 7.50 30,946 7.50

113 Fiji 32,134 32,134 0.00 33,419 4.00

114 Cameroon 32,134 32,134 0.00 33,419 4.00

115 Ethiopia 26,779 28,787 7.50 30,946 7.50

116 Nicaragua 26,779 28,787 7.50 30,946 7.50

117 Maldives 26,779 28,787 7.50 30,946 7.50

118 Zimbabwe 26,779 28,787 7.50 30,946 7.50

119 Lao People's Democratic Republic 26,779 26,779 0.00 27,850 4.00

120 Senegal 32,134 29,724 -7.50 27,850 -6.30

121 Côte d'Ivoire 26,779 26,779 0.00 27,850 4.00

122 Papua New Guinea 26,779 26,779 0.00 27,850 4.00

123 Kyrgyzstan 26,779 26,779 0.00 27,850 4.00

124 Nepal 26,779 26,779 0.00 27,850 4.00

125 Haiti 26,779 26,779 0.00 27,850 4.00

126 Madagascar 26,779 26,779 0.00 27,850 4.00

127 Seychelles 18,552 17,161 -7.50 16,710 -2.63

128 Mauritania 26,779 26,779 0.00 27,850 4.00

129 Lesotho 26,779 26,779 0.00 27,850 4.00

130 Tajikistan 26,779 26,779 0.00 27,850 4.00

131 Chad 26,779 26,779 0.00 27,850 4.00

132 Democratic People's Republic of Korea 26,779 26,779 0.00 27,850 4.00

133 Benin 26,779 26,779 0.00 27,850 4.00

134 Afghanistan 26,779 26,779 0.00 27,850 4.00

135 Mali 26,779 26,779 0.00 27,850 4.00

136 Rwanda 26,779 26,779 0.00 27,850 4.00

137 Mozambique 26,779 26,779 0.00 27,850 4.00

138 Bhutan 24,101 24,101 0.00 25,065 4.00

139 Burkina Faso 26,779 26,779 0.00 27,850 4.00

140 Cabo Verde 21,422 23,029 7.50 24,756 7.50

141 Samoa 16,067 16,067 0.00 16,710 4.00

142 Democratic Republic of the Congo 26,779 26,779 0.00 27,850 4.00
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2017 2018 2019

Order Members

Assessed 

contribution 
1

Contribution % CY/PY Contribution % CY/PY

143 Vanuatu 21,422 23,029 7.50 24,756 7.50

144 Djibouti 24,101 24,101 0.00 25,065 4.00

145 Togo 26,779 26,779 0.00 27,850 4.00

146 Sierra Leone 26,779 26,779 0.00 27,850 4.00

147 Niger 26,779 26,779 0.00 27,850 4.00

148 Gambia 26,779 26,779 0.00 27,850 4.00

149 Guinea 26,779 26,779 0.00 27,850 4.00

150 Guinea-Bissau 26,779 26,779 0.00 27,850 4.00

151 Malawi 26,779 26,779 0.00 27,850 4.00

152 Liberia 26,779 26,779 0.00 27,850 4.00

153 Eritrea 26,779 26,779 0.00 27,850 4.00

154 Central African Republic 26,779 26,779 0.00 27,850 4.00

155 Sao Tome and Principe 16,067 16,067 0.00 16,710 4.00

156 Burundi 26,779 26,779 0.00 27,850 4.00

Associate Members 199,095 208,605 221,721

1 Flemish Community of Belgium 42,264 45,434 7.50 48,842 7.50

2 Hong Kong, China 42,264 45,434 7.50 48,842 7.50

3 Macao, China 42,264 45,434 7.50 48,842 7.50

4 Aruba 24,101 24,101 0.00 25,065 4.00

5 Puerto Rico 24,101 24,101 0.00 25,065 4.00

6 Madeira 24,101 24,101 0.00 25,065 4.00
Remarks:

1 Additions shown in document A/21/8(I)(b) included rounding differences

2 Mauritius withdrawal from the Organization is dated May 2017. However, at the time of writing this report, Mauritius has communicated their intention to remain as 

Members of the Organization.
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Annex II:  Price and statutory cost adjustments  

 
1. The purpose of this Annex is to provide information on price adjustments and statutory cost 

adjustments. Due to the nature of these adjustments, prices and statutory cost adjustments have an 
impact on the expenses incurred by the Secretariat, irrespective as to whether an additional budget 
provision is made for them or not.  

Price adjustment indicators 

2. As UNWTO Headquarters is in Madrid, most of UNWTO expenses are incurred or are related to 
prices in Spain The relevant price adjustment indicator for Spain is the Consumer Price Index (CPI) as 
provided by the Spanish National Statistics Institute (“Instituto Nacional de Estadística” / INE). CPI for 
Spain for the years 2014 to 2016 as published by INE was -1.0%, 0.0% and 1.6% in each of the 
respective years. Nevertheless, INE does not provide CPI forecasts for the years 2017 and beyond. By 
contrast, price adjustment indicators forecast for Spain (CPI, inflation, Gross domestic product (GDP) 
deflator, Harmonized index of consumer prices (HICP)) are published by other sources such as 
International Monetary Fund (IMF), Organisation for Economic Co-operation and Development (OECD), 
or Bank of Spain (“Banco de España” / BDE). After analysing them, the Secretary-General has 
considered reasonable to choose a 1.3% as price adjustment for Spain for both 2018 and 2019. 

3. For the purpose of assessing the evolution of prices in Spain and the cumulative inflation since 
2010, the annual CPI for Spain as provided by INE for the years 2009-2016 as well as UNWTO price 
adjustment estimates for the years 2017-2019 have been analysed. The table below, Evolution of price 
adjustment for Spain vs. approved/proposed budgets, shows the evolution of the price adjustment for 
Spain and compares the price adjustment base index (base 100 for 2009) with the approved and 
proposed budgets base index (base 100 for 2009). 
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Statutory costs adjustments 

4. The remuneration of staff in the Professional and higher categories consists of a base salary and 
a post adjustment. The base salary scale is published, and periodically updated, by the International 
Civil Service Commission (ICSC) in New York. The ICSC also publishes a monthly post adjustment 
index, reflecting the evolution of the cost of living at UNWTO’s Headquarters. Since UNWTO is a 
specialized agency of the United Nations, it cooperates with ICSC periodically in conducting “Place to 
place surveys” to determine the level of the cost of living at Madrid for United Nations system officials. 
Surveys are normally conducted every five years. The last such survey was conducted in September 
2010. The survey resulted in a 0.92 per cent increase in the post adjustment for Madrid. During October 
2016, a new survey has been conducted which result is still unknown at the time of writing this report. 
The outcome of the survey will be announced in 2017. The cost estimates for this staff category in 
2018-2019 have been based on the planned staffing level for the biennia, taking as reference the base 
and pensionable salary scales in force on 1 January 2017, statutory increments due, plus an adjusted 
provision for salary growth (price adjustment plus productivity growth of 0.05) of 1.0% for the possible 
annual increase in the cost of living. However, due to budgetary restrictions, staff costs in this category 
have been adjusted downwards which means not being able to fill 9 vacancies in this category during 
the biennia 2018-2019.  

5. The estimated costs for General Service staff for 2018-2019 are based on the budgeted staffing 
level in this category. The salary scale for General service officials is published by the ICSC and is 
expressed in euros. Since April 2004, the ICSC has determined the annual increases by reference to 
the Spanish cost of living index. The salary scale effective 1 October 2013 and amended on 1 October 
2016 has been used to determine staff costs in this category, after making allowance for statutory 
increments and the 1.35 % annual provision for salary growth (price adjustment plus productivity growth 
of 0.05) in the cost of living for Madrid. This scale has been established by the United Nations on the 

Evolution of price adjustment for Spain vs. approved/proposed budgets

at 31 March 2017

Rate/Index/Euros

Price adjustment
1

Approved/proposed budget
2

Approved/proposed budget
2

% CY/PY1 Base index Annual Biennia %CY/PY Base index

Difference 

indexes

Total 13.20

2019 1.30 113.93 13,965,000 27,573,000 2.62 107.74 6.19

2018 1.30 112.47 13,608,000 0.86 104.98 7.48

2017 1.40 111.02 13,492,000 26,984,000 0.00 104.09 6.94

2016 1.60 109.49 13,492,000 0.00 104.09 5.40

2015 0.00 107.77 13,492,000 26,616,000 2.80 104.09 3.68

2014 -1.00 107.77 13,124,000 2.80 101.25 6.52

2013 0.30 108.86 12,767,000 25,200,000 2.69 98.50 10.36

2012 2.90 108.53 12,433,000 -2.62 95.92 12.61

2011 2.40 105.47 12,767,000 25,200,000 2.69 98.50 6.98

2010 3.00 103.00 12,433,000 -4.08 95.92 7.08

2009 0.80 100 12,962,000 25,110,000 6.7 100 0.00

2008 1.40 12,148,000
Remarks
1 %  CY/PY: 2008-2016 CPI for Spain (source INE); 2017-2019 UNWTO estimate. Base index: base 100 for 2009; incorporates previous year price adjustment.

2 Base index: base 100 for 2009; incorporates previous years price adjustment. 2018-2019 proposed increase.
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basis of the results of the comprehensive survey carried out in Madrid in October 2013. Nevertheless, 
as mentioned before, the staff cost in this category also had to be adjusted downwards which means 
not being able to fill 5 vacancies in this category during the biennia 2018-2019.  

6. The combined effect of these budgetary adjustments in both categories amounts to EUR 
2,634,000 for the period 2018-2019, EUR 1,310,000 in 2018 and EUR 1,324,000 in 2019. Therefore, in 
order to meet the proposed staff cost of EUR 20,350,000 for the period 2018-2019, EUR 10,050,000 in 
2018 and EUR 10,300,000 in 2019, the adjustment have to be compensated through the non-filling of 
vacant positions by some 13% resulting in an effective decline in the staff strength on positions 
effectively filled. 

7. The basis for calculating contributions to the United Nations Joint Staff Pension Fund (UNJSPF) 
is unchanged with respect to the period 2016-2017. In effect, of the total contribution rate of 23.7 per 
cent (the rate currently applicable in the UNJSPF), the two-thirds financed by the Organization will 
amount in this case to 15.8 per cent of pensionable remuneration for the financial years 2018 and 2019. 
It should be mentioned that the contribution to the fund must be in USD. If the USD continues to 
strengthen against the EUR, UNWTO’s contribution to the Fund may result in significant additional 
costs. 

8. For the purpose of the 2018-2019 budget, an increase of 1.0% for the Professional and higher 
categories and of 1.35 % for the General Service category increase of the staff health and accident 
insurance premium rates over the premium rate fixed for 2008 is expected in 2018-2019. As a result, the 
rate foreseen to be contributed by the Organization is equal to 7.67 per cent for 2018 and 2019 of gross 
staff remuneration. 

9. The International Civil Service Commission (ICSC) in New York provides a monthly schedule of 
daily subsistence allowance (DSA) rates for those places where the United Nations has ongoing project 
activity or where officials of the Organization are obliged to visit. This allowance is intended to account 
for lodging, meals, transfers and other expenses of United Nations staff while on mission. The circular is 
revised monthly, by the 5th of the month, in response to exchange rate fluctuations, as well as on the 
basis of up-to-date hotel and restaurant data. No increase in these costs has been estimated for the 
2018-2019 budget. 
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Annex III:  Schedule of established posts 

 
UNWTO proposes to continue with the approved 106 positions. The distribution for 2018-2019 
maintains the total number of posts but with a variation of four more positions in the Professional and 
Higher categories and four less in the General Service category. As explained in the budget proposal, it 
will be necessary to maintain 14 vacancies unfilled on average or 13% of total posts, due to budgetary 
restrictions. 

 

Staff posts evolution by category

31 March 2017

Biennia

2010-2011 2012-2013 2014-2015 2016-2017 2018-2019

Total 106 106 106 106 106

Secretary-General (SG) 1 1 1 1 1

Deputy SG/Executive Directors 1 3 3 3 3

Assistant SG 1 0 0 0 0

Professional and higher categories 45 44 45 47 51

General services category 58 58 57 55 51
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Acronyms  
 
A/RES: General Assembly Resolution 

AFMS : Affiliate Members 

ASEB: After-Service Employee Benefits 

ASHI: After-Service Health Insurance 

BDE: Banco de España  

BDFN: Budget and Finance 

CE/DEC: Executive Council Decision 

COMM: Communications and Publications 

COSE: Conference Services 

CPI: Consumer Price Index  

CY: Current Year 

DFR: Detailed Financial Rules 

DMGT: Destination Management and Quality 

DSA: Daily Subsistence Allowance 

EC: Executive Council 

ERP: Enterprise Resource Planning  

ESDT: Ethics and Social Responsibility 

EUR: Euro 

FR: Financial Regulations 

G: General Service category 

GDP: Gross domestic product 

GNI PC: Gross National Income per Capita 

GNI: Gross National Income 

GVLO: UNWTO Liaison Office at Geneva 

HICP: Harmonized Index of Consumer Prices  

ICSC: International Civil Service Commission 

IMF: International Monetary Fund 

INE: Instituto Nacional de Estadística de España 

IRRM: Institutional Relations and Resource Mobilization 

LGCO: Legal Counsel 

OECD: Organisation for Economic Co-operation and Development 

OFTC: Office of Tourism and Culture 

OFTP: Office of Tourism and Peace 

OFTS: Office of Tourism, Sports and Mega Events  
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P: Professional and higher categories  

PAYG: Pay-as-you-go approach 

PY: Prior Year 

RPAF: Regional Programme for Africa 

RPAM: Regional Programme for the Americas 

RPAP: Regional Programme for Asia and the Pacific 

RPEU: Regional Programme for Europe 

RPME: Regional Programme for the Middle East 

SDGs: Sustainable Development Goals 

SDTR: Sustainable Development of Tourism 

SFPM: Special Field Projects 

SG: Secretary General 

STPP: Statistics, Trends and Policy 

TECO: Technical Cooperation  

THMS: Themis- Education and Training 

UN: United Nations 

UNJSPF: United Nations Joint Staff Pension Fund 

UNWTO: World Tourism Organization 

USD: United States dollar 
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