Evaluation of Peru as a

destination using Twitter
information
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Objective &

To analyze the comments, reviews, and likes about the attractions
Objectiv commented on Twitter.
e
. Text Mining, Social Media Analysis, Sentiment Analysis and
Techniqu Opinion Mining.
e
Tweets of Spanish-speaking people, about the different
Univers attractions in Peru, published between January and
e December 2016 on Twitter.
bata . Between January and December 2016.
Collecti
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Evaluation of Peru as a destination

with Twitter
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Tools used to analyze Twitter
information:
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Wordcloud: Twitter information
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Tweets Georeferencing
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1 0f every 10 thousand tweets. 80 are geo-referenced- !
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Tweets about the attractions per month
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: August and September are the months in which a greater :
1 number of tweets is registered. 1
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The “feeling™ about Cusco attractions

Cusco evaluation
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Un servicio de PROMPERU Innovda

http://www.promperu.gob.pe/Turi
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Un servicio de PROMPERU | ova

Seeks to train and
provide relevant and
specialized
information about the
local and global
tourism demand-.

It aims to strengthen
the competitiveness
of the tourism sector
through a
comprehensive system
of information tools
for business

Historical information

of the national and
receptive tourist
profeiales -

[

Profile of the
tourists who visit
the regions in a
certain period-.

Reports of the
countries
prioritized (%)
by PROMPERD.

Contains
information for
marketing
decision-making.

Publications and
infographics

(x) Due to the emission of tourists to our country-.




