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1. Significance of estimate of the economic ripple effect of tourism

(a) Estimate on effect of event invitation
・Estimate on the effect of inviting a tourism event to the region.

(b) Preparation of documents for budget session with the government and  
municipalitiesmunicipalities

・Prepare the documents about the economic effect as a part of the budget session 
material to invite tourism events and to construct MICE facilities. 

(c) Verification of the effect of holding and inviting the events
・Verify the effect of holding and inviting the events.Verify the effect of holding and inviting the events.

(d) Preparation of PR materials for organizers and exhibitors
・Prepare materials to help organizers and exhibitors understand the effect of 

tourism events.
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2. Analysis of economic ripple effect of tourism in Japan

“Research study on economic impacts of tourism in Japan" (JTA)

f fThe Ministry of Land, Infrastructure, Transport and Tourism conducted a 
"Research study on economic impacts of tourism in Japan (I, II, III)" for three 
years from FY 2000 to 2002 in order to review TSA introduction and examine the 

i ff t f t l d t i ti i Jeconomic effect of travel and tourism consumption in Japan.  

In FY 2003, the Ministry conducted a "National tourism survey", as an approved 
statistics survey, and the results were analyzed and reviewed in order to verify the 
rationality of survey items and survey method for estimation based on TSA in 
Japan. The domestic travel and tourism consumption and the details of FY 2003 
were identified to estimate the economic effect.

Since then, the economic effect of travel and tourism consumption in Japan hasSince then, the economic effect of travel and tourism consumption in Japan has 
been estimated every year.
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2. Analysis of economic ripple effect of tourism in Japan

“Research study on economic impacts of tourism in Japan” (JTA)

Economic ripple effect ofEconomic ripple effect of 
tourism consumption in 
Japan (CY 2012)

Tourism consumption 22.5 trillion yen

Direct effect Domestic product  21.5 trillion yen
Gross added value 10.9 trillion yen
Employment                 2.13 million people
T

Induced domestic production: 
46.7 trillion yen

Ripple effect

Tax revenue
<estimate> 1.8 trillion yen

Contribution to Japanese economy (*1)

(Percentage in the production 
activity in Japan: 5.2%)

Induced domestic production

Added value effect

46.7 trillion yen

23.8 trillion yen

Employment effect

Tax revenue 
effect <estimate>

3.99 million yen

4.1 trillion yen

Source: Research study on economic impacts of 
tourism in Japan(Japan Tourism Agency March

Ripple effect Direct effect

*1 The contribution referred to here means the percentage of the effects  
over  all industries.

*2 Relative to the gross domestic output of 905.0 trillion yen in the SNA.
*3 Relative to the nominal GDP of 473.8 trillion yen in the SNA.
*4 Relative to the employment of 64 37 million people in the SNA
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tourism in Japan(Japan Tourism Agency, March, 
2014)

4 Relative to the employment of 64.37 million people in the SNA.
*5 Relative to the national + local tax of 80.8 trillion yen.



3. Analysis tools and available data for the economic ripple effect
G l th dGeneral method

Input-output analysis using the national input-output table
Input-output analysis using the input-output table by prefecturep p y g p p y p

①生産額

Figure: Ripple flow of input-output analysis

1) Estimates of input “(a) output (direct effect)", "(b) added value", and "(c)
intermediate input"
The direct effect ((a) output) of tourism consumption is estimated by a

( ) O t t ( i )

Final demand necessary to estimate by survey such 
as questionnaire

①生産額

③中間投入額

②付加価値額

(( ) p ) p y
questionnaire survey. Additionally, the increase in “(b) added value” and
“(c) intermediate input" are estimated by multiplying the "(a) output" by the
added value coefficient and input coefficient.

2) Estimate of "(d) production-induced"
After calculating the domestic self-sufficiency by multiplying the "(c)

(b) added value

(a) Output (primary)

(c) intermediate input  ③中間投入額

④生産誘発額（1次）

⑤付加価値額

After calculating the domestic self-sufficiency by multiplying the (c)
intermediate input" by the domestic self-sufficiency rate by industry, the "(d)
production-induced" by industry is obtained with the Leontif inverse matrix
derived from the input-output table.

3) Estimate of "(f) increase of employee income"
(d) induced production 

( ) dd d l

estimate induced production by using 
Leontif inverse matrix  derived from 
input-output table

⑤付加価値額

⑥雇用者所得増

⑦最終需要増

The "(e) added value" is calculated by multiplying "(d) production-induced"
by the added value coefficient. The "(f) increased value of employee
income" is obtained by multiplying the ratio of employee income by the sum
of the "(b) added value" and "(e) added value".

4) Estimate of "(g) increase of final demand"

(e) added value

(f) increase of employee income

(g) increase of final demand⑦最終需要増

⑧生産誘発額（2次）

) st ate o (g) c ease o a de a d
The "(g) increase of final demand" is calculated by multiplying the "(f)
increase of employee income" by the consumption conversion coefficient
(consumption propensity).

5) Estimate of "(h) production-induced"
After calculating the domestic self sufficiency by multiplying the "(g)

(g) increase of final demand  

(h) induced production

estimate induced production by using 
Leontif inverse matrix  derived from 
input-output table
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⑨付加価値額
After calculating the domestic self-sufficiency by multiplying the (g)
increase of final demand" by the consumption expenditure ratio by industry,
the "(d) production-induced value" by industry is obtained with the Leontif
inverse matrix derived from the input-output table.

(i) added value



3. Analysis tools and available data for the economic ripple effect
Independently developed tool
(1) Easy measurement model for estimating the economic ripple effect of MICE by region 

(JTA)

The Japan Tourism Agency (JTA) developed "Simple measurement model (old model)", for 
international conferences in FY 1999, and for MICE as a whole in FY 2000, and widely 
released them to public with the aim to simplify the measurement of the economic ripple 
effect of MICE. 

* The model is optimized as a tool in Excel format for general use while the basic estimation 
th d i b d th f ti d i t t t l imethod is based on the aforementioned input-output analysis.

The understanding of the importance on the measurement of the economic ripple effect of 
MICE f th d d b th ld d l H th t thMICE was further deepened by the old model. However, there were requests on the 
improvement of model functions, such as enabling the calculation of economic ripple effect 
focused on particular regions.

In response, functionality of the "Simple measurement model (old model)" was expanded to 
enable the calculation of the economic ripple effect by "nation","prefecture"and 
"international convention city (52 cities nationwide)" by using input-output tables of the
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international convention city (52 cities nationwide)  by using input output tables of the 
respective regions, and a "Simple measurement model by region (new model)" was 
developed.



3. Analysis tools and available data for the economic ripple effect

Independently developed tool
(1) Easy measurement model for estimating the economic ripple effect of 

MICE by region (JTA)MICE by region (JTA)
Figure: Ripple flow in this model
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A) Direct Effect
B) Indirect Primary 
Ripple Effect

C) Indirect Secondary 
Ripple Effect

Demand created by A) Direct Effect and B) Indirect Primary 
Ripple Effect  increases wages.

Source: Introduction of "Simple measurement model by region" for measurement of the economic ripple effect of MICE (JTA)



3. Analysis tools and available data for the economic ripple effect

Independently developed tool
(2) Interprefectural input-output analysis model (Mitsubishi Research Institute, Inc.)

For further detailed economic ripple effect by region, the Mitsubishi Research 
Institute has independently developed an interprefectural input-output table 
since 1995, which administrative institutions have not developed.

The Institute has developed an interprefectural input-output analysis modelThe Institute has developed an interprefectural input output analysis model 
using the table.

Interprefectural trading goods and services are indicated in the interprefecturalInterprefectural trading goods and services are indicated in the interprefectural 
table. Therefore, the interprefectural input-output analysis model enables the 
estimation of the ripple effect by prefecture, not only for the host prefecture of 
the tourism event but also for the stimulated demand (direct effect) in otherthe tourism event but also for the stimulated demand (direct effect) in other 
prefectures. In addition, the model takes into account the rebounding effect, 
the effect that reflects the effect of the hosting city through local trade to other 
areas and boosts demand to promote economic effect in the hosting city
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areas and boosts demand to promote economic effect in the hosting city.



3. Analysis tools and available data for the economic ripple effect

Independently developed tool
(2) Interprefectural input-output analysis model (Mitsubishi Research Institute, Inc.)

Figure: Difference between the input-output table by prefecture and interprefectural input-output table
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3. Analysis tools and available data for the economic ripple effect

Available data (input-output table)
In Japan, the following input-output table can be applied for economic effect analysis.

(1) Input-output table (national) (Ministry of Internal Affairs and Communications)
Created in order to reveal the overall economic structure of Japan in the target year, and 
provide basic data for economic ripple effect analysis and the revision of variousprovide basic data for economic ripple effect analysis and the revision of various 
economic indicators. 
Created every five years, in principle.

(2) Input-output table by prefecture (prefecture)
Input-output table created for each prefecture (created based on government manual). 
Describes trade of goods and services within the prefecture between industries andDescribes trade of goods and services within the prefecture between industries and 
between industry and household, outside the prefecture and overseas. 
Created every five years, in principle.

(Note 1) The table may be extended as appropriate, during the five years' time.
(N t 2) I t t t t bl b it b t d f di d i t d iti
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(Note 2) Input-output tables by city may be created for ordinance-designated cities.
(Note 3) For prefectures like Mie, input-output tables of divided regions within the prefecture may be created.



3. Analysis tools and available data for the economic ripple effect

Available data (tourism related statistics)
Following statistics may be used to estimate the  consumption per unit of tourism.
(1) National tourism survey (JTA)(1) National tourism survey (JTA)

Conducted in order to understand the nationwide travel status in Japan.
Continuously conducted since FY 2003, and expanded target to all ages since the survey 
in CY 2009in CY 2009. 
The survey target includes approx. 25,000 Japanese citizens living in Japan extracted 
from the basic resident register.

(2) Consumption Trend Survey for Foreigners Visiting Japan (JTA)
Conducted in order to understand the consumption status of foreign visitors and create 
basic data for tourism administrationbasic data for tourism administration.
The survey is conducted every quarter,(January-March, April-June, July-September and 
October-December) starting from April-June, 2010.
The survey target includes foreign visitors departing from Japan except for transitThe survey target includes foreign visitors departing from Japan except for transit 
passengers, crew and foreigners staying in Japan for over a year, and is conducted with 
the aim to achieve a total of 6,600 samples per quarter (26,400 samples per year).
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３． Analysis tools and available data for the economic ripple effect

Expenditure paid per foreign tourist before and during visiting Japan in 2013 (by nationality and region) 

a. Package tour / b. Trip expenditure T t l

(people)                    (yen/person)             (yen/person)        (yen/person)                      (stay)            (yen/stay)             (yen/stay)

d A T i f. Total
Nationality 
and region

Number of 
samples

g
roundtrip

(expenditure before 
departure)

b. Trip expenditure 
during visit to 

Japan

c. Total 
expenditure

(=a. + b.)

All nationalities and regions

Korea

d. Average 
number of 

stays

e. Trip 
expenditure per 

stay (=b./d.)

f. Total 
expenditure 

per stay
(=c./d.)

Taiwan

China

Singapore

Hong Kong

Thailand

India

Germany

Malaysia

United Kingdom

F

Russia

Canada

France

United States

Australia

Other

(Note1) Overall average of expenditure is the average value by nationality and region weighted by the "number of foreign visitors" by JNTO.
(Note 2) Smaller digits than the digits indicated in the table are applied to all values including the average number of stays. Therefore, the digits in the 
above table for "expenditure per stay (e or f)" does not match the "expenditure (b or c) / average number of stays (d)".  

Copyright (C) Mitsubishi Research Institute, Inc. 13

Source: 2013 Annual Report on Consumption Trend Survey for Foreigners Visiting Japan (JTA) 



4. Typical analysis cases

(1) Analysis case on the economic ripple effect of tourism events: Economic ripple effect analysis of the 
1300th Anniversary of Nara Heijo-kyo Capital 

【Outline of analysis】
Total cost of the 1300th Anniversary of Nara 
Heijo-kyo Capital and expenditure of guests【Outline of analysis】

A questionnaire survey was conducted targeting
guests of the 1300th Anniversary of Nara Heijo-kyo
Capital to understand the guests' evaluation and to
measure the economic ripple effect of the event ①生産額

Heijo kyo Capital and expenditure of guests 
(approx. 152 billion yen in total)

(a) output  (primary)
measure the economic ripple effect of the event
The economic ripple effects of Nara, Kinki and
nationwide were measured to compare the results
with the assumptions made in the planning stage,
with hope to leverage the figures in future tourism

③中間投入額

②付加価値額Approx. 143 billion yen 

Approx. 80 billion yen

(b) added value

(c) intermediate input   
estimate induced production by 
using Leontif inverse matrix  p g g

promotion in Nara.

【Analysis results】
Despite the downturn of economy, the event

④生産誘発額（1次）

⑤付加価値額Approx. 101 billion yen

Approx. 51 billion yen

(d) induced production

(e) added value

derived from input-output table

p y,
attracted guests that exceeded expectations, and
resulted in approx. 321 billion yen of total effect
nationwide (the sum of numeric values in red in the
right figure), approx. 97 billion yen of total effect in

⑥雇用者所得増

⑦最終需要増

(f) increase of employee income

(g) Increase of final demand  
estimate induced production by 
using Leontif inverse matrix  
derived from input-output tableg g ), pp y

Nara, and created approx. 10,000 jobs. The
economic effect of the 1300th anniversary
celebration of Nara Heijo-kyo Capital was larger
than expected.

⑧生産誘発額（2次）

⑨付加価値額
Approx. 77 billion yen

Approx. 44 billion yen

(h) induced production 

(i) added value

Copyright (C) Mitsubishi Research Institute, Inc. 14

p
Source: Report on the questionnaire survey conducted on guests and the economic ripple effect 
survey of the 1300th  anniversary of Nara Heijo-kyo Capital. 
(Communication Designing Institute) (March, 2011)

* Values are a national total



4. Typical analysis cases

(1) Analysis case on the economic ripple effect of tourism events: Economic ripple effect 
analysis of the 1300th Anniversary of Nara Heijo-kyo Capital 

平城遷都１３００年祭 経済波及効果

関連事業支出等

（他主体）

本体事業支出
（協会フレーム）

Ripple flow of economic effect
Economic ripple effect of the 1300th Anniversary of Nara Heijo-kyo Capital

Base project expenditure
(Association frame)

Approx 10 5 billion yen

Related project 
expenditure

(Other frames)
約１０５億円 約１３５億円

来場者消費支出 約１,２８０億円

宿泊・飲食・交通費等

約100億円

約800億円

誘 発 約100億円

Approx. 10.5 billion yen
[Approx. 10 billion yen]

( )
Approx. 13.5 billion yen
[Approx. 10 billion yen]

Expenditure by guests           Approx. 128 million yen
Accommodation, meal, transportation, etc.    (Approx. 80 million yen)

Induce

合計 約１,５２０億円 約1,000億円

誘 発
直接効果

奈良県内

約６５０億円 約450億円
近畿内

国内

Total   Approx. 152 billion yen  (Approx. 100 billion yen)

Induce
Direct effect

Within Nara
Approx. 65 billion yen Within Kinki約６５０億円
本体事業支出の約６．２倍

約450億円

誘 発

約８７０億円
本体事業支出の約８．３倍

約650億円
国内

約１,４３０億円
本体事業支出の約１３．６倍

約900億円

経済波及効果
Induce

Economic ripple effect

pp y
(Approx. 45 billion yen)

Approx. 6.2 times the base project expenditure
Approx. 87 billion yen 

(Approx. 65 billion yen)
Approx. 8.3 times the base project expenditure

Nationwide
Approx. 143 billion yen 

(Approx. 90 billion yen)
Approx. 13.6 times the

base project expenditure

奈良県内

約９７０億円
本体事業支出の約９．２倍

（雇用創出 約１０，３００人）

約750億円
近畿内

約１,４６０億円
本体事業支出の約１３．９倍

(雇用創出 約１１，８００人）

約1,100億円
国内

約３,２１０億円
本体事業支出の約３０．６倍

（雇用創出 約２３，５００人）

約2,150億円

〔 〕は 平成２０年試算時

Within Nara
Approx. 97 billion yen 

(Approx. 75 billion yen)
Approx. 9.2 times the base project expenditure

(Job creation  Approx. 10,300 people)

Within Kinki
Approx. 146 billion yen 

(Approx. 110 billion yen)
Approx. 13.9 times the base project expenditure

(Job creation  Approx. 11,800 people)

Nationwide
Approx. 321 billion yen 

(Approx. 215 billion yen)
Approx. 30.6 times the

base project expenditure
(Job creation  Approx. 23,500 people)( ) indicates estimated value 2008
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Source: Effect of the 1300th Anniversary of Nara Heijo-kyo Capital (1300th Anniversary of Nara Heijo-kyo Capital Association, March, 2011)

〔 〕は、平成２０年試算時(    ) indicates estimated value 2008



4. Typical analysis cases

(2) Analysis case on the economic ripple effect of MICE facilities: Measurement of economic 
ripple effect of MICE at Pacifico Yokohama

【O tli f l i 】

Total cost of the MICE held at Pacifico 
Yokohama and expenditure of visitors

【Outline of analysis】
Pacifico Yokohama is a facility that attracts many
people from inside and outside the region and the
consumption behavior by visitors and convention

i h t i t th it li ti
①生産額

Yokohama and expenditure of visitors  
(approx. 95.4 billion yen in total)

(a) Output (primary)

organizers have a great impact on the vitalization
of the local economy.
In order to measure the contribution to the regional
economy, a survey on the economic ripple effect

f MICE i FY 2012 i l t d

③中間投入額

②付加価値額Approx. 93.7 billion yen

Approx. 50.2 billion yen

(b) added value

(c) intermediate input
estimate induced production by 
using Leontif inverse matrix  

of MICE in FY 2012 was implemented.

【Analysis results】
The economic ripple effect of the event held at
P ifi Y k h i FY 2012 207

④生産誘発額（1次）

⑤付加価値額Approx. 70.6 billion yen

Approx. 35.4 billion yen

(d) induced production

(e) added value

derived from input-output table

Pacifico Yokohama in FY 2012 was approx. 207
billion yen nationwide (the sum of numeric values
in red in the right figure, 1.07 times compared to
FY 2007), approx. 87 billion yen in Yokohama city
(1 26 ti d t FY 2007)

⑥雇用者所得増

⑦最終需要増

(f) increase of employee income

(g) increase of final demand  
estimate induced production by 
using Leontif inverse matrix  
derived from input-output table

(1.26 times compared to FY 2007).
Effect within the city is considered to have
increased due to the improvement of regional self-
sufficiency in services for businesses and
i di id l i Y k h

⑧生産誘発額（2次）

⑨付加価値額

Approx. 24.2 billion yen

(h) induced production

(i) added valueApprox. 42.3 billion yen
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individuals in Yokohama.

Source： PACIFICO NEWS March 20, 2014 
* Values are a national total



4. Typical analysis cases

(2) Analysis case on the economic ripple effect of MICE facilities: Measurement of the 
economic ripple effect of Convention at Pacifico Yokohama

Ripple flow of the
economic effect in Yokohama

Demand for outside 
the city

Totaleconomic effect in Yokohama 
Demand for overseasDemand for industries inside 

the city

Direct effect

Total 
expenditure

89 billion yen

Increase in 
consumption by 

employer
Ripple to 

industries within 
the city

Direct effect
46.5 billion yen

Indirect secondary 
ripple effect

8.8 billion yen

Indirect primary 
ripple effect

13.6 billion yen

Economic ripple 
effect

Employment 
effect

5 900 l

69 billion yen

Tax revenue 
induce

1 2 billi
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Source: Measurement of the economic ripple effect of conventions held in Pacifico Yokohama (Pacific Convention Plaza Yokohama, October, 2008)

5,900 people 1.2 billion yen



5. Estimate of the economic ripple effect in Nara Tourism Statistics Week

【Objective of analysis】

(Request for cooperation in a questionnaire survey)

【 j y 】
One of the goals is to examine the economic ripple effect of Nara Tourism 
Statistics Week and widely publish the estimated results within the year. 
This will enable event participants to understand the economic ripple effect of p p pp
the event by actual experience and will deepen the understanding in the 
significance and importance of tourism statistics.
The analysis will also help the implementing organizations of MICE promotion 
policy including JTA, JNTO, municipalities and Convention Bureau (CB) to 
understand the economic ripple effect of a particular event more specifically 
and practically instead of the effect at a national level that has been 
estimated until now.

【Estimation method】
Questionnaire survey for participants (Please fill out the questionnaire on the 
website or paper).
Estimate of direct effect based on the questionnaire survey.
E i f i l ff b i f l i l i

Copyright (C) Mitsubishi Research Institute, Inc. 18

Estimate of regional effect by interprefectural input-output analysis.



5. Estimate on the economic ripple effect in Nara Tourism Statistics Week
Please answer the questionnaire!

This questionnaire survey is to research about expenditures spent by the participants of Nara Tourism Statistics 
Week during their stays in Japan. The objective of this Survey is to analyze the economic effects of this event for 
Nara prefecture and the surrounding areas, based on the result of this questionnaire survey. This Survey is 

Questionnaire Survey for participants of Nara Tourism Statistics Week

English Q10 (Answer if you reside in Japan.) Please specify the total amount you have spent (or plan to spend) 
for the trip before and after the visit. (Please answer in round numbers)

Japanese yen【Before the visit】

Japanese yen【After the visit】

(Example) clothing, bags, shoes, drink, 
alcohol, confectioneries, hair salon, cleaning, 
photo printing service, etc.

Q1 Please specify the country or region of your nationality. (Choose one)

p g q y y
conducted on an anonymous basis, and information provided in this questionnaire will be used exclusively for 
the purpose of the research. We thank you for your time and courtesy in responding to the questionnaires.

□1.Japan □2.Korea □3.Taiwan □4.Hong Kong □5.China □6.Thailand □7.Singapore □8.Malaysia
□9.Indonesia □10.Philippines   □11.Vietnam □12.India □13.UK □14.Germany □15.France
□16.Russia □17.United States □18.Canada □19.Australia □20.Other (                      )

Enter your 4-digit Registration ID No.

◆If you answer on the website, please go to this URL.⇒https://www.surece.co.jp/ nara_e/

1. Very 
Satisfied

2. Satisfied 3. Neutral
4. Slightly 
Dissatisfied

5. Dissatisfied

Accommodation □ □ □ □ □

Accessibility □ □ □ □ □

【Satisfaction with your visit to Japan】

Q11  Please check the appropriate answer for each category.

Q2 Please specify where you are currently living. (Choose one)

Q3 Sex, Age Sex Age
□1.Female   
□2. Male

□1. 10’s ~ □2. 20’s ~ □3. 30’s ~ □4. 40’s ~ □5. 50’s ~
□6. 60’s ~ □7. 70’s ~

Q4 Occupation □1.Admin. officer □2.Teacher, Researcher □3.Tourism-related company member
□4 Student □5 Other (Specify: )

□1.Japan □2.Korea □3.Taiwan □4.Hong Kong □5.China □6.Thailand □7.Singapore □8.Malaysia
□9.Indonesia □10.Philippines   □11.Vietnam □12.India □13.UK □14.Germany □15.France
□16.Russia □17.United States □18.Canada □19.Australia □20.Other (                      )

Accessibility □ □ □ □ □

Language/English Signage □ □ □ □ □

Dining & Drinking □ □ □ □ □

Sightseeing(Including Technical Tour) □ □ □ □ □

Internet Access / Wi‐Fi □ □ □ □ □

ATMs / Currency Exchange □ □ □ □ □

Safety & Security □ □ □ □ □

Q8 Please specify the total amount of transportation 
fees you spend in Japan? (Please answer in 
round numbers)

Month/Date

【Date of entry】 【Date of departure (plan)】

Q5 When did you arrive and when do you (plan to) 
leave Japan? *If you reside in Japan, specify the dates 
you left and plan to leave for this event.

□4.Student □5.Other (Specify:                           )

Q6 Which airline did you use when you landed  
in Japan? *No need for residents of Japan to 

answer this question.

Month/Date

□1.JAL □2.ANA
□3.Other Japanese airline company(                        )
□4.Non-Japanese airline company(                          )

Q7 Please specify the amount of your airfares 
for arriving/leaving Japan.

*No need for residents of Japan to answer this question *If you now live in Japan, please answer 

y y

Price □ □ □ □ □

Meeting Facilities (if you visited any) □ □ □ □ □

Meeting Management □ □ □ □ □

Total Satisfaction □ □ □ □ □

Q12  Do you plan on visiting Japan again on a private holiday? (Choose one)

Q9 Please specify the amount of expenditures except for transportation fees that you have spent (or 
plan to spend) in Japan during this stay, by prefecture of your visit. (Please answer in round 
numbers)

Prefecture of your visit Accommodation Wining & Dining Amusement
services Foods & Drinks Consumer 

electronics Accessories Other

Currency □ 1.Japanese yen □ 2.Other ( )

No need for residents of Japan to answer this question.
【Amount】 【Currency】

□ 1.Japanese yen
□ 2.Other(                   )

【Amount】 【Currency】
□ 1.Japanese yen
□ 2.Other(                   )

*If you now live in Japan, please answer 
the expenditure during the round trip for this event.

y p , p
the expenditure during the round trip for this event.

□1.Yes □2.Probably □3.Not sure □4.Not really □5.No

□1.
Very attractive

□2
.Attractive

□3.
Neutral

□4.
Not very attractive

□5.
Unattractive

*Please answer this question if you are from foreign countries and not Japanese citizen.

Q13  Attractiveness of Japan as business travel destination (Choose one)
*Please answer this question if you are from foreign countries and not Japanese citizen.

Nara

Kyoto

Osaka
(Incl. Kansai Airport)

Tokyo
(Incl. Narita Airport)

Other region
(Specify:                    )

Specific example: R t t  O it  t  f  C f ti i  C  PC  Cl thi b  

That is all for the questionnaire. 
Thank you very much for your cooperation.

This questionnaire survey is commissioned to Mitsubishi Research Institute
by Japan Tourism Agency.

contact:
Mitsubishi Research Institute, Inc. 
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Specific example: Restaurant, 
ramen shop, 
Japanese-style 
pub

On-site tour, fees 
for entering temple,
museum, theme 
park, or for watching 
sports games, etc.

Confectioneries, 
foods, drinks, 
alcohol, etc.

Camera, PC, 
audiovisual 
equipment, etc.

Clothing, bags, 
jewelry, etc.

Please turn over →

,
Social and Public Management Research Division

Kazuyuki Tsuchiya
e-mail: kazuyuki@mri.co.jp



5. Estimate on the economic ripple effect in Nara Tourism Statistics Week
Please answer the questionnaire!

Please click
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