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Introduction

* Following last year committee agenda the STSA
programme ran a survey in order to detect user needs
and collect feedback to be integrated into the planning
and improvement process of access to UNWTO tourism
statistics.

* Between November and December 2014 the survey was

sent to 4,286 potential respondents. Approximately the
9,6% (412) of the total have answered.




Main Findings

60% accessed tourism statistics by logging in
into the UNWTO dissemination tool in the past 12
months.

The principal group of users (62%) is the public
sector.

Main purpose of data use is Market Analysis.

Users expressed their needs for new tools for
data analysis and user-friendly access.

1. Users — Results

60% (247) of the respondents accessed the UNWTO
Elibrary in the last 12 months.

EIibrary key users by category:

» The principal group
of users is the
public sector

I ' accounting for 62%.
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National Tourism Administration

Research/Academia

National Statistical Institute

International organization

Business: commercial or industrial sector,
private company

Trade association

Individual citizen

Other national administration (Ministry,
Federal/Local/Municipal administration)




1. Users — Results

Identification of periodicity of access by users:

In the last 12 months, how many times did you use the Elibrary to access UNWTO tourism statistics?

Once 1 do not know
7.80% 5.05%
Not used \
8.72% (19)
About four times
About 12 times {i.e.oncea
10.09% (22) \ quarter)
F7.61% (82)
More than 12 times /
13.76% (30) .
Twice
16.97% (37)

* 77% of the users access tourism statistics at least
four times a year through the Elibrary.
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1. Users — Results

Main purposes of statistical data usage:

For what purposes do you use UNWTO tourism statistics? (Please select up to THREE main purposes from the

list bellow):
Market analysis 70.95%
sy [ 7 «  71% use tourism statistics
aaz for market analysis.

Internal
reporting _ e

Econometric
model buildi...
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Re-disseminatio
nof.. 24.76%
Decision-making
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Media use 8.10%

Preparing

reparing
legislation 6.67%

Negotiations 4.76%
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1. Users — Results

Data and publications satisfaction:

(How do you rate the content of:)
Compendium
of 34% 15%
Tourism...
Yearbook of
Tourisim... e _ e
Outbound
Tourism Data @ _ o .
UNWTO
Tourism 42% 16% 1
Barometer
UNWTO
Tourism 40% 18%
Highlights

0% 10% 20% 30% 40% 50% B80% T0% 80% 90% 100%

Very good [l Good sdequate [ Poor

Overall publications related to tourism statistics are rate good or very good. The
lowest percentage was given to the Outbound Tourism Data with 25% of the

total responses classifying the product as “adequate” and 6% as “poor”.
o

2. Non-users - Results

Approximately 35% (143) of the respondents did not
access the UNWTO Elibrary in the last 12 months.

Awareness of the existence of tourism statistics on the
UNWTO Elibrary:

| was not aware that
tourism statistics
data were available
via the Elibrary.;
25,9%

* 42% answered that they were
not aware that the Elibrary
exists, while 26% responded that
they were not aware that
tourism statistics data was
available via the Elibrary. - 68%
potential users?

I have access to the

Elibrary but | could
not find tourism _|
statistics in the

. H 0,
Elibrary.: 4,3% The third largest group (24%)

answered that they were aware
of the Elibrary but they did not
have access/subscription to it.

I was aware of the

Elibrary but | could

not find the Elibrary
on the UNWTO

website.; 3,4%




2. Non-users - Results

Elibrary non-users by category:

3

208%
20,3%

* The principal group
of non-users is the
public sector
accounting for 67%
of the total
respondents.
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Research/Academia
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National Tourism Administration _
International organization =
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Individual citizen <
2
Business: commercial or industrial sector, o
private company .
Trade association .:
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Other national administration (Ministry,
Federal/Local/Municipal administration)

3. Comparative Analysis

Determinate users’ and non-users main needs:

40,00%
35,00% e Similar trends
20,00% between users and
25,00% non-users needs.
20,00%
15,00% . oy
* The priorities for
10,00%
S0 the users are a
0.00% searchingand a
Syst that A ~friendh A D load Individual i A t H
alows tosearch  systemthat  intertace with | of data. . metadsta user-friendly
s P v visualization tool.
quick and simple  various ready- series).
manner. made formats B Non-users
(tables, graphs,
and maps).

o




3. Comparative Analysis

Identification of users’ and non-users potential functions that
might enhance access of tourism data provided by UNWTO:

Data in SDMX format -Ja)f;ﬂ% = Non-users ..
- i * Similar trends
Interactive support information -'”é,g between users and
Mobik Tablet eniched st ([N o S25 non-users needs.

14,40%

Alert 10,10% . L.
_ b aox * The priorities for
Metadata information 16,35%
the users are a
v 2452% comparative tool
Charts 25.69% and access to raw
Dynamic Reports 51,69% data.
— i
ll.(i)% )0.(‘)0% dO.(;(% u).;m 80.(’)0%
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4. Conclusions

« Almost 80% of users entered to the Elibrary at least four times
a year to access tourism statistics.

* Need to develop new tools for analysis and user-friendly
access.

* Improve dissemination strategy for non-users to become
potential users.

* Questions?
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