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About the study 

>Content Analysis of online news to identify trends 

>Google Alert - ("tourism" OR "travel") AND ("Asia" 
OR "Pacific" OR "Oceania")  

>5599 articles between 01.06.2014-31.05.2015 

>QDA Miner software 

 



Asia Pacific Trends 
Code Cases % Cases 

Marketing 3846 68.70% 

Growth/Economics 3223 57.60% 

Regulations/Planning 3052 54.50% 

Experience Economy 3009 53.70% 

Activity-Oriented 2999 53.60% 

Culture-related Tourism 2639 47.10% 

Cooperation/Competition 2613 46.70% 

Air Transport 2598 46.40% 

Human Resources 2513 44.90% 

Hotel Sector 2481 44.30% 

Travel Markets 2172 38.80% 

Infrastructure 2044 36.50% 

Technology/E-Commerce 2037 36.40% 

Travel Industry 1919 34.30% 

Nature-related tourism 1900 33.90% 

Polarisation 1898 33.90% 

Demographics 1667 29.80% 

Social/Environmental Consciousness 1589 28.40% 

Security/safety concerns 1555 27.80% 

Corporate travel 1198 21.40% 



Most Frequently Mentioned Countries 
Code Cases % 

Cases 

China 2158 38.50% 

Thailand 1448 25.90% 

Singapore 1395 24.90% 

India 1121 20.00% 

Australia 1096 19.60% 

Japan 1048 18.70% 

Hong Kong 988 17.60% 

Indonesia 932 16.60% 

Malaysia 865 15.40% 

South Korea 745 13.30% 

Philippines 631 11.30% 

New Zealand 607 10.80% 

Vietnam 569 10.20% 

Taiwan 385 6.90% 

Myanmar 351 6.30% 

Cambodia 342 6.10% 

Canada 321 5.70% 

Hawaii 320 5.70% 

Sri Lanka 239 4.30% 



Culture-Related Tourism 
Code Cases % Cases 

Cultural tourism 1556 27.80% 

Culinary tourism 969 17.30% 

Historical tourism 734 13.10% 

Sports 538 9.60% 

Spiritual/Religious tourism 418 7.50% 

Film-Induced Tourism 244 4.40% 

Festivals 242 4.30% 

Indigenous/Minorities 225 4.00% 

Popular culture 29 0.50% 



Cultural Tourism 
"Most outbound Chinese tourists are still used to the style of 

hurried travel, of shopping and taking pictures, but a growing 

number of tourists are beginning to demand diverse traveling 

experiences abroad now… The high-end traveling doesn't only 

mean first class flight and five-star hotel, but also in-depth 

understanding of the local culture and history and full 

participation in the local activities“  



Culinary Tourism 
“This is a country that couldn't serve bad food if it tried – even 

the in-flight meal on Thai Airways is tasty… As it happens, 

however, some of the best food in Thailand turns out to be 

cooked by … me” 

http://www.google.com.hk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=0CAcQjRxqFQoTCPjimJO8wcgCFeTnpgodNBMFaw&url=http%3A%2F%2Fwww.kellypurkey.com%2Fits_me_kp%2F2011%2F08%2Fthailand-cooking-class.html&psig=AFQjCNHMK9F-11D3cQQue8YxL2EZBwDoKw&ust=1444895182607715


History-related Tourism 
“India is rich in history, culture, and environmental 
diversity. So it makes sense that it ought to 
capitalize on this by allowing tourists and 
businesspeople to visit easily and spend money.” 



Festivals 
“This year [ 2015], Tourism Malaysia is all about “The Year of Festivals… The 

advantage of the “Year of Festivals” campaign is that we get all the local and state 

government together to look at all these things that are happening, so that they are 

given a boost in terms of organizing. And we ran a campaign back home preparing the 

guides, the agents, the front-liners that we are having a special year.” 



Film-Induced Travel 
“While the movie ends, the interest in the 
destination will not just drop off. So there is a lot 
we want to keep doing to not just keep the 
momentum going, but to accelerate it as well.” 



Indigenous Cultures 
“The east also has Taiwan's greatest concentration of aboriginal people. Along the 

eastern seaboard, are aboriginal-run establishments serving rustic local cuisine (such 

as wild-boar tartar and sweet potatoes, stone-grilled seafood and betel-nut flower 

salads) plus folksy live music performances. Ancient hunting, fishing and harvesting 

rituals are toasted in a calendar of vibrant aboriginal festivals.” 



Popular Culture 
“The Korean government made significant efforts to develop cultural industries as one 

of the nation's building strategies since the 1990s… Deregulation in media policies, 

economic development and the proliferation of internet have also promoted the rapid 

growth of K-pop culture in Asia" 



Spiritual / Religious Travel 
“Buddha in Indian diplomacy is a soft power that can connect to the people in the east 

and south-east Asian region… The Archaeological Society of India is engaged in 

reviving Angkor Vat and Ta Prohm Temples in Siem Reap in Cambodia, Vat Phou 

Temple in Laos, Ananda Temple in Bagan in Myanmar, Thiruketeeswaram Temple in 

Mannar in Sri Lanka." 



Sports Tourism 
“Tourism Australia will use next year's Asian Cup football championships as the 

springboard for a major marketing drive in some of its fastest growing markets as 

shooting of a promotional video began today on the Gold Coast.” 



Summary 

>Relationship between culture and tourism should 
be discussed based on broad definitions of these 
terms 

>Besides culture having its intrinsic value, it may 
be a tool for marketing and diplomacy 

>Cultural links stimulate intraregional travel 

>As people cross borders and interact both host 
and guest cultures are affected 


