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The only destination group growing is “Others”

Diversification of destinations

Rank

1
2
3
4
5

1950 Share 1970 Share 1990 Share 2010 Share
United States ltaly France France
Canada Canada United Slates United States
Italy 71% France 43%  Spain 39% China 31%
France Spain ltaly Spain
Switzerland United States Austria ltaly
Ireland Austria Mexico United Kingdom
Austria Germany Germany Turkey
Spain 17%  Swilzerland 22%  United Kingdom 18%  Germany 14%
Germany Yugoslavia Canada Malaysia
United Kingdom United Kingdom China Mexico
Norway Hungary Creece Austria
Argentina Czechoslovakia Portugal Ukraine
Mexico 9% Belgium 10%  Switzerland 9% Hong Kong (China) 11%
Netherlands Bulgaria Yugoslav SFR Russian Federation
Denmark Romania Malaysia Canada

Others lDiversificacién de mercado turistico.png hers

166 million 436 million 940 million
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Is intensity the only way forward?

. . Annual Visitors /
Destination .
Resident

Majorca

Minorca

Ibiza

Formentera
Vatican

Venice Old Quarter
Andorra

Venice

Las Vegas

14
14
25
120
5.500
365
105
81
75

2nd UNWTO Conference on Destination
Management in the Mediterranean
“Quality: The Key Driver for Success in the

% & Mediterranean Destinations”

Budva, Montenegro, 22-24 June 2015



Session 1 — Setting the Stage: Positioning the
Mediterranean in the Global Market —
Opportunities and Challenges

23 Jun 2015

2nd UNWTO Conference on Destination
Management in the Mediterranean
“Quality: The Key Driver for Success in the
Mediterranean Destinations™

Budva, Montenegro, 22-24 June 2015

'Y N €
bl NEGR

Competitiveness



Session 1 — Setting the Stage: Positioning the
Mediterranean in the Global Market —
Opportunities and Challenges

23 Jun 2015

2nd UNWTO Conference on Destination
Management in the Mediterranean
“Quality: The Key Driver for Success in the
Mediterranean Destinations”

Budva, Montenegro, 22-24 June 2015

b SR

v~

GLOBAL COMPETITIVENESS INDEX

Basic requirements Efficiency enhancers Innovation and sophistication
subindex subindex factors subindex

Pillar 1. Institutions Pillar 5. Higher education and Pillar 11. Business sophistication

. training ‘ )
Pillar 2. Infrastructure Pillar 12. Innovation

Pillar 6. Goods market efficiency

Pillar 3. Macroeconomic

environment Pillar 7. Labor market efficiency
Pillar 4. Health and primary Pillar 8. Financial market
education development

Pillar 9. Technological readiness
Pillar 10. Market size
Key for Key for Key for

factor-driven efficiency-driven innovation-driven
economies economies economies
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Stage 1: Transition from Stage 2: Transition from Stage 3:
Factor-driven stage 1 to stage 2 Efficiency-driven stage 2 to stage 3 Innovation-driven
(37 economies) {16 economies) {30 economies) (24 economies) (37 economies)
Bangladesh Algeria Albania Argentina Australia
Burkina Faso Angola Armenia Bahrain Austria
Burundi Azerbaijan Bulgaria Barbados Belgium
Cambodia Bhutan Cape Verde Brazil Canada
Cameroon Bolvia China Chile Cyprus

Chad Botswana Colombia Costa Rica Czech Republic
Céte d'lvoire Gabon Dominican Republic Croatia Denmark
Ethiopia Honduras Egypt Hungary Estonia
Gambia, The Iran, Islamic Rep. El Salvador Kazakhstan Finland

Ghana Kuwait Georgia Lawia France

Guinea Libya Guatemala Lebanon Germany

Haiti Moldova Guyana Lithuania Greece

India Mongotia Indonesia Malaysia Hong Kong SAR
Kenya Philippines Jamaica Mauritius Iceland

Kyrgyz Republic Saudi Arabia Jordan Mexico Ireland

Lao PDR Venezuela Macedonia, FYR Oman Israel

Lesotho Montenegro Panama ltaly
Madagascar Marocco Poland Japan

Malawi Namibia Russian Federation Korea, Rep.
Mali Paraguay Seychelies Luxembourg
Mauritania Peru Suriname Maita
Mozambique Romania Turkey Netherlands
Myanmar Serbia United Arab Emirates New Zealand
Nepal South Africa Uruguay Norway
Nicaragua Srl Lanka Portugal
Nigeria Swaziland Puerto Rico
Pakistan Thalland Qatar

Rwanda Timor-Leste Singapore
Senegal Tunisia Slovak Republic
Slesra Leone Ukraine Slovenia
Tajikistan Spain

Tanzania Sweden
Uganda Switzeriand
Vietnam Tahan, China
Yemen Trinidad and Tobago
Zambia United Kingdom
Zimbabwe United States
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Travel & Tourism Competitiveness Index

T&T Policy and
Enabling Conditions

Infrastructure
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Natural and
Cultural Resources

Safety and Security

Natural Resources

Health and Hygiene

Cultural Resources
and Business Travel

Human Resources and
Labour Market

Prioritization of Air Transport
Travel & Tourism Infrastructure
| |
) Ground and Port
International Openness
Infrastructure
| |
Price Competitiveness fourist Service
Infrastructure
|
Environmental
Sustainability

ICT Readiness
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23 Jun 2015 VORI
TTCI INDEX Enabling Environment Pillars, values
Human
Business Safety and Health and Resources and

Country/Economy Regional rank Global rank Environment Security Hygiene Labour Market  ICT Readiness
SOUTHERN AND WESTERN EUROPE

Spain 1 1 4.09 5.97 6.11 4.87 5.26
France 2 2 452 5.44 6.52 4.96 5.55
Germany 3 3 5.32 6.06 6.85 5.18 5.51
Switzerland 5 6 5.76 6.32 6.50 5.64 6.03
Italy 6 8 3.59 5.68 6.27 4.45 514
Austria 7 12 4.94 6.47 6.97 5.09 5.70
Netherlands 8 14 5.44 6.16 6.24 513 5.96
Portugal 9 15 454 6.33 6.06 5.18 497
Belgium 13 21 47 6.18 6.49 5.03 5.47
Luxembourg 16 26 573 6.46 6.26 5.16 6.09
Greece 18 3 4.04 5.49 6.57 4.75 4.7
Croatia 19 33 3.65 6.00 6.33 4.4 5.03
Cyprus 20 36 472 6.00 5.80 5.16 4.63
Slovenia 23 39 4.03 6.20 6.05 4,69 5.07
Malta 24 40 4.76 6.03 6.35 461 5.24
Montenegro 33 67 4.39 5.69 5.7 4.85 4.42
Macedonia, FYR 34 82 4.87 5.75 5.99 4.47 4.47
Serbia 35 95 3.38 5.46 6.04 4.29 4.45
Albania 36 106 41 5.34 5.22 4,68 4.07
Southern and Western Europe average 4.56 5.95 6.23 4.87 5.14

Europe standard deviation 0.69 0.35 0.41 0.35 0.59
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T&T Policy and Enabling Infrastructure Natural and Cultural
Conditions Pillars, values Pillars, values Resources Pillars, values
Price Ground Cultural

Prioritization  International ~ Competitive- Environmental
Sustainability

Country/Economy of T&T Openness ness

Air Transport and Port  Tourist Service Natural
Infrastructure  Infrastructure  Infrastructure  Resources  Business Travel

Resources &

SOUTHERN AND WESTERN EUROPE

Spain 3.93 461 4.59

France 467 4.80

Germany 490 4.41

Switzerland 4.32 2.93
Austria 4.07 2.92
Netherlands 3.19 L5
Portugal 5.46 4.21 4.23 4.42 3.91 4.54 6.12 3.70 37
Belgium 4.47 413 3.73 428

Luxembourg 4.64 425 3.59 5.73 4.67

Greece 5136 4.09 3.93 419 4.25 4.01 6.08 3.49 2.82
Croatia 451 414 4.28 4.38 3.80 2.67
Cyprus 3.75 3.97 3.92

Slovenia 493 3.70 4.34 474

Malta 3.94 422 417 3.83 498 5.61

Montenegro 4.57 244 4.48 4.30 3.03 S5l 5.64

Macedonia, FYR 4.41

Serbia 3183

Albania 4.03

Southern and Western Europe average 4.98 3.1 3.93 4.48 3.74 4.83 5.72 3.38 3.13
Europe standard deviation 0.65 0.72 0.54 0.52 0.99 1.08 0.87 0.95 1.95
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Innovation
What for?

| can’t
cope
with it !

Open
Innovation
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