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SUSTAINABLE AND RESPONSIBILE TOURISM — DESTINATION MANAGEMENT I

Public-private partnership cooperation
Quality in all tourism segments

Sustainable Tourism, Responsabile tourism, Physical Plans

Ministry of Tourism, Croatian National Tourist Board and UNWTO
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Originality and modern approach
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ETIS (European Tourism Indicators System)
130 destination indicators

Improving waste management system

Initiative for energy efficiency and self-sufficiency

Innovation system to save water and wastewater treatment system

‘Green' architecture initiative




ETIS (European Tourism Indicators System) .
130 destination indicators

* Local strategy and plans to reduce noise and light pollution
 Waste volume produced by destination (per resident per year)

 Energy consumption per tourist/night compared to general population
energy consumption per person/night




The evaluation of all projects of the Public -
Management Board

- Project name, project summary
- Responsible person — Project manager

- Plan implementation / deadlines

IN FUTURE
Destination managers !
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DESTINATION SERVICE QUALITY ANALYSIS
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The synergy of projects

Networked
recommendations
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Office in cooperation with the Fragrant Island Garden is continuing with project
—— an: ofinj”. The event Fragrances and Tastes of Lofinj® has spread to
wn, camps, hotels, tourist agencies, restaurants.... The fragranca network has
all forms, from floral displays, potpourr, liqueurs, juices, cakes, fragrant

to gastro-menus where, in various ways, autochthonous island plants are used
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) nd February will ba characterised by lamons, oranges and tangerines,
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e characterised by sage. fennel and nettle.
panish broom, lavender, immortelle and ribwort plantain, I Participants in this project -
PO ! o ainvillea, mint and bladder campion,
P 0. oleander and medlar,
. o R e ber, the fragrance program continues with days of jujube, grapes, indian fig Package holidavs
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Touch, listen, look, taste, smel .

) -
feel Croatia! CROBTIA.
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DBM based on quality, innovation, creativity,
self-sustainability, open communication and true partnership!
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