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Budva, Montenegro, 22-24 June 2015 
SESSION 3 Cruise and Maritime Tourism:  Challenges and Opportunities

 
 2nd UNWTO Conference on Destination Management  in the Mediterranean  

“QUALITY: THE KEY DRIVER FOR SUCCESS IN THE MEDITERRANEAN DESTINATIONS”  

Cruise and maritime tourism in the Med:  
there is still space to improve the benefits  

for the involved destinations 
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Maritime tourism intensity in the Adriatic regions  
(combination of cruise, ferry, sail & yacht  tourism) 

Source: 
AdriaticSeaTourism Report 2015 

ADRIATIC AT A GLANCE  

 

more than 20 cruise ports 
+4.6 million passenger movements 

more than 40 ferry ports 
over 17 million passengers 

more than 320 structures 

for boat tourism 
around 80,000 moorings 
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- strong industry which sees many players  

working together in associations (as CLIA and Medcruise) 
 

-  After decades of growth in the Med in terms of passenger 

movements it experienced a drop in 2014 due to 

redeployment. Now it is back to rise.   
 

- Around 30mln movements in Med ports (+100 cruise ports). 
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- Difficulties for national-owned companies (with some monopolistic 

situations to their end) facing intense activity of private ones. 
 

- More than 450 ferry operators in the world (Europe and Japan as 

the most ferry intense areas) 
 

- Hi dependance on bunker costs (decreased during this season) 
 

- Strong low cost airlines competition. 

2001 2011 

EU-27 210,574 192,702 

Other Med 3,378 3,677 

Total 213,951* 196,379* 

Maritime Transport, passengers 

Source: Eurostat. Pocketbook on  Euro-Mediterranean statistics, 2013 

Med traffic volumes  

(2013) 

Source: Shippax, 2013 

228mln* passengers 
*counting only embarks 
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- 4.500 marinas (+500.000 berths) estimated in Europe with 

217 super yacht marinas in the Mediterranean (the most 

attractive region in the world).  

 

- the Mediterranean Sea attracts 70% of the world charter 

activity. 

 

- A sector that suffered a strong fiscal crunch in some 

European countries and which is still suffering a crisis in 

internal demand with more foreigner purchasers of boats.  
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183 bln€ 

14.5 bln€ 

130 bln€ 38.7 bln€ 

MARITIME COASTAL TOURISM IN EUROPE 

GROSS ADDED VALUE (2011) 

372.000jobs 

303.000jobs 
CRUISE ADRIATIC CASE 

Risposte Turismo estimated 0,5 bln of 

direct expenses for cruises only in 

Adriatic that could rise to        

                       in the Med considering 

Adriatic share of traffic (18%) 

Cruise tourism  
(direct/indirect and induced)  

Yachting and Marinas 
(direct/indirect)  

Coastal tourism 
(only direct)  

2,5mln jobs 

MARINA INDUSTRY IN EUROPE 
 

 total capital amount. Value in Europe 
(taking everything into account, from the berths 

to the supporting facilities) 

Source: T. Luković, Nautical tourism and Its Function  

in the Economic Development of Europe, 2012 

Source: European Boating Industry, Contribution to the EU Tourism Policy  -Sustainable Coastal and Maritime Tourism, 2013 

60 bln€ 

2,9 bln€ 

Boating, marinas and water sports represent over 155,000 direct jobs, generating            in revenues annually 
13 
bln€ 

NAUTIC INDUSTRY IN EUROPE 
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who’s acting and who’s getting benefits? 
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Tour operators & AdV 

Passenger terminals 

Marinas 

Port operators 

Shipping Companies 

The most involved ones 

National governments 

Destinations Charter companies 

11 



© Risposte Turismo  © Risposte Turismo  Budva, June 23, 2015   |   SESSION (3) |  Francesco di Cesare 12 



© Risposte Turismo  © Risposte Turismo  Budva, June 23, 2015   |   SESSION (3) |  Francesco di Cesare 13 



© Risposte Turismo  © Risposte Turismo  Budva, June 23, 2015   |   SESSION (3) |  Francesco di Cesare 14 © Risposte Turismo  



© Risposte Turismo  © Risposte Turismo  Budva, June 23, 2015   |   SESSION (3) |  Francesco di Cesare 15 



© Risposte Turismo  © Risposte Turismo  Budva, June 23, 2015   |   SESSION (3) |  Francesco di Cesare 16 



© Risposte Turismo  © Risposte Turismo  Budva, June 23, 2015   |   SESSION (3) |  Francesco di Cesare 

 

17 



© Risposte Turismo  © Risposte Turismo  Budva, June 23, 2015   |   SESSION (3) |  Francesco di Cesare 18 

 



© Risposte Turismo  © Risposte Turismo  Budva, June 23, 2015   |   SESSION (3) |  Francesco di Cesare 19 

 



© Risposte Turismo  © Risposte Turismo  Budva, June 23, 2015   |   SESSION (3) |  Francesco di Cesare 

Budva, Montenegro, 22-24 June 2015 
 

SESSION 3 
Cruise and Maritime Tourism:  Challenges and Opportunities

 
 2nd UNWTO Conference on Destination Management  in the Mediterranean  

“QUALITY: THE KEY DRIVER FOR SUCCESS IN THE MEDITERRANEAN DESTINATIONS”  


