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Once again, the School of Tourism and Hospitality Management Sant Ignasi wishes to celebrate 
the World Tourism Day by offering a brief reflection on the reality around us, linked to the 
theme chosen this year by the World Tourism Organization (UNWTO): Tourism and 
Community Development.  

In his statement, Taleb Rifai, UNWTO Secretary-General, stated that tourism can and should 
empower local communities so that they are not only reinforced in their identity, but feel 
driven to want to give the best they have to offer.  

Tourism opens us to discovery, to creative curiosity, but especially to the exchange of values 
and ways of understanding the world. Sharing the inherent wealth found in tourism, identity is 
indeed a work of art: every trip becomes a canvas that is colored with the impressions that a 
tourist brings while visiting, together with the hospitality of the local communities.  

From the economic point of view, for decades now the citizens of Barcelona have known the 
profitable effects tourism has been providing the local community. Decades of receiving and 
giving, of exchange between tourists and locals. How many renovations to our architecture in 
order to make heritage more affordable and welcoming. How many reforms have been carried 
out in infrastructure and services to accommodate our city's growing demand for visitors. How 
many new cultural and recreational activities have been programmed thinking of those who 
come to visit, season after season. The brand Barcelona has established itself and is in good 
standing, and there is still talk of growth and expansion in the future. Other brands have 
appeared throughout Catalonia and tourism in the Pyrenees or the Central Catalonia is 
following suit, without detriment to tourism on our coastline. The local community has 
benefited from the great development of tourism without any doubt.  

But we cannot forget that there are certain types of tourism which does not cooperate in 
community empowerment but rather degrades or even destroys it. We have recently 
experienced this phenomenon in our city with the episode of incivility in the Barceloneta 
neighborhood. Situations such as the city of Venice where the local population has halved in 
just 40 years and where 20 million tourists arrive annually, makes us think that tourism and 
the community can not live together in harmony: locals migrate from the city, unable to handle 
tourism invading the squares and the streets, breaking the social ecosystem that sustains local 
daily life. Where does vague policy-hearted laws lead meant to promote tourism and the 
community in the first place? We know, and it has been said many times: a theme park, which 
is a leisure company where tourists can live an invented experience, but far from the truth of 
the society where the park is located. This tourism is not what we wish to promote: the new 
millennium tourist seeking authenticity and real contact, because this tourism, seeks to feel 
and experience something that leaves a mark. And real exchange with the local community can 
do that.  



 

 

We can only congratulate the great global push tourism offers to global development. In our 
city this is more than 14% of the GDP. Thousands of locals working in our industry and a large 
majority of citizens perceive tourism as positive in the city (89% according to a survey 
conducted in October 2013). Uncivil tourism, binge tourism, sex tourism, "disposable" tourism, 
irresponsible tourism is not true but a degradation. The administration must not allow this 
type of tourism to develop as a cancer in the social body. It must not only penalize illegal 
accommodation, but prevent antisocial actions that undermine the dignity of both local 
residents and tourists. We are a living organism which evolves alongside the historical 
circumstances that surround us and which we build.  

Decades ago, Barcelona and Catalonia made tourism for quality a priority, and options are clear 
in the Strategic Plan for Tourism, but more cooperation from municipalities and private 
business initiatives are needed in order to make tourism enriching for all concerned. In 
addition, more work is needed on the part of education to develop the skills that tourism has in 
its very nature: the encounter, respect, acceptance, enculturation, care, solidarity, the desire for 
good for oneself and for others.  

To develop and communicate our values through the profession of tourism must be an 
objective of all men and women living with and from tourism. We believe that we have not 
reached any limit of tourism in our country and we still have much to be thankful for and to 
give in our industry, such as mutual benefits for the visitor and the local. 

With this declaration, the School of Tourism and Hospitality Management Sant Ignasi, wishes to 
unite its academic effort with all institutions and organs of society in order to seek the 
harmonious development of relationships between tourism, hospitality and the lives of men 
and women opening their cities and social environments with hospitality that humanizes us 
and builds the future of our global planetary community. 

 


