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Europe’s Top 15 Cities 



2009 - 2013 EU 28 110 ECM Cities World * 

Total bednights + 8.4 % + 22.4 % + 47% 

International bednights + 18.8 % + 27.3 % 

Cities vs National Tourism 

115 ECM Cities 

Total bednights 548 mn 100 % 

International bednights 357 mn 65 % 

Source: ECM; * IPK 



Cities vs. National Tourism 

2009 - 2013 EU 28 ECM Cities 

Japan + 11.8 % + 11.9 % 

Spain - 12.5 % - 7.2 % 

United States + 15.2 % + 24.0 % 

China + 161.2 % + 122.8 % 

Russia + 149.6 % + 129.3 % 

United Kingdom + 15.8 % + 14.1 % 

France + 18.6 % + 24.9 % 

Germany + 11.0 % + 20.4 % 

Italy - 1.9% + 6.0 % 



Types of Cities in the Report 

 The European Premier League 

 44 major European cities 

 1.5 million bednights per year or more 

 Usually national capitals or national urban power 

centers 

 The European Second Division 

 71 European cities 

 Less than 1.5 million bednights per year 

 Culturally and economically well-known 

destinations in Europe 



Premiere League Cities  
44 cities  

> 1.5mn bednights 

International bednights 



Average Annual Growth Indices 



Second Division Cities  
International bednights 71 cities  

< 1.5mn bednights 



Average Annual Growth Indices 



Data available on TourMIS – www.tourmis.info 

=  Information and decision support system for tourism managers, 

media, students, … 

 Provides free and easy access to tourism statistics 

 Platform for tourism associations to exchange data, information, and 

knowledge 

 

 

 

 A social media application (~ Wiki) 

 230 TourMIS members who input data from 74 countries &150 cities 

 >20,000 registered users 

 The integration of tools and data allows tourism managers to apply 

and understand scientific concepts, methods, and models 



47 cities 

sharing 

monthly data 

Jan-Aug 2014 
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sharing 
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 Market volume and market share analysis 

 Measuring and benchmarking seasonality 

 Identifying guest mix problems of destinations 

 Forecasting tourism demand 

 Comparing visitor surveys 

 Measuring and benchmarking demand of 

tourism attractions 

 Analysis of the performance of DMO websites 

Analysis Supported by TourMIS 



New: Tourism Density  



Why Is City Tourism Gaining Importance? 

 Increase in urbanization 

 Greater global mobility; information boom and 

increased knowledge-sharing 

 City tourism products are highly standardized and 

readily available for purchase 

 Cities are ideal for short-breaks 

 Cities have become more attractive (cultural, clean, 

modern, smart) 

 MICE and shopping - important travel motivations 

 

 

 

 

 



Opportunities for City Tourism 

 Tourism can improve the quality of life within the 

local community 

 Cities serve as incubators of innovation and 

technology 

 Improving tourism data on a sub-national level 

will galvanize local action, reinforce the 

performance of policies and programs, and drive 

investment and development projects 

 

 

 

 

 

 



Threats to City Tourism 

Economical 

 The increasing standardization and transparency of 
products and services leads to greater competition 
and lower profit margins 

Environmental 

 Crowding, congestion, waiting time, emissions, and 
pollution distracts visitors to cities 

Social 

 Relationship between tourists (tourism industry) and 
citizens (community) 
 

 

 

 



Some ‚Provocative‘ Statements 

 City tourism will continue to grow in terms of 

market share 

 The success or failure of DMO marketing activities 

will become more measureable 

 Cities will be perceived as better brands than 

countries, and governments will shift their 

advertising budgets from national to regional 

levels 

 City tourism in Europe will lead the way in 

supranational tourism policy 
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