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Silk Road Seminar at JATA Tourism Expo 2014 
‘The Growth of Cultural Tourism on the Silk Road and opportunities 

for the Japanese Outbound Market’ 
With a special focus on Cultural Accommodation 

Friday 26 September 2014, 14.00-16.00 
Tokyo Big Sight, East 3 Hall, Seminar Room 4 

Organized by UNWTO, JATA and APTEC 
 

2014 marks the 20th anniversary of the historic Samarkand Declaration on Silk Road Tourism, and since its adoption, 

tourism and travel has changed significantly. Cultural tourism is growing at an unprecedented rate and now represents 

around 40% of global tourism. The Silk Road is more accessible than ever before, with improved transportation links, 

open skies policies and liberalised visa policies working to facilitate travel. The rise of the internet, social media and 

smartphone technology has created vast opportunities for marketing and promotion. 
 

At the JATA Tourism Expo Japan 2014, the World Tourism Organization (UNWTO), Japan Association of Travel Agents 

(JATA) and Asia-Pacific Tourism Exchange Center (APTEC) are organizing a special seminar focused on the diversity of 

the Silk Road’s cultural tourism offer and the opportunities this creates for attracting the Japanese outbound market. To 

address the growing interest in authentic cultural experiences, presenters will share examples of Silk Road product that 

appeals to the Japanese, including cultural accommodation.  
 

This Seminar will bring together National Tourism Administrations, destination management organizations, tour 

operators, and media experts from the Silk Road. Presentations will look at how stakeholders can work more effectively 

together to optimize growth for the Japanese market. All participants are invited to join the debate. 
 

To register for this seminar click here 
 

Simultaneous interpretation for this Seminar will be provided in English and Japanese. 
 

 

13:45-14.00 
 

Registration Open 

 

14:00-14:10 
 

 

Official Welcome 
Mr. Taleb Rifai, UNWTO Secretary-General 
Ms. Yumi Yamaguchi, Vice Commissioner of Japan Tourism Agency (JTA) 
 

Moderated by Ms. Jennifer Stange, Program and Public Relations Manager, UNWTO Regional 
Support Office for Asia and the Pacific 

 

 

14:10 -14:20 
 

UNWTO Silk Road Presentation  
Progress on the Silk Road and Key Opportunities for the Future 
Ms. Johanna Devine, UNWTO Silk Road Programme  
This presentation will show how UNWTO is working with 31 countries to foster sustainable 
development of tourism along the Silk Road. It will look at the progress over the last twenty years and 
discuss how major milestones such as the recent inscription of the Silk Road on the World Heritage 
List is expected to impact tourism and travel across the regions.  
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14:20-14.40 
 
 
 
 
 
 
 
 

Keynote Presentation: 
Globe Trekker & the Silk Road: The timeless & magical travel route on international television - 
and into the hearts of travellers 
Ms. Holly Morris “Globe Trekker” television presenter   
This presentation will follow the internationally acclaimed Globe Trekker travel TV show along the Silk 
Road, with a preview of some of the epic adventures filmed in collaboration with UNWTO across 
Turkey, Azerbaijan, Uzbekistan, Georgia, Turkmenistan and Kyrgyzstan in 2012. The presenter will 
share her travels on the Silk Road, offer insight on working with media to promote tourism growth, and 
help us imagine ways to give this travel experience to a clientele hungry for authentic experiences. 
 

14.40-15.30 Industry Presentations: 
Understanding the Opportunity: the Caucasus Experience  
Mr. Saba Kiknadze, CEO of Caucasus Travel and Former Chairman of State Department of Tourism 
and Resorts of Georgia  
As one of Georgia’s first tour operators, Caucasus Travel has over 30 years’ experience in organising 
travel for the Japanese market to Georgia, Armenia and Azerbaijan. This presentation will showcase 
the region’s cultural highlights, while sharing insight into how the Silk Road can achieve growth in this 
important market.  
 
The Value of Cultural Accommodation on the Silk Road: Preservation, Promotion and Product 
Mr. Peter Wong, Executive Chairman, China Chamber of Tourism and Chairman, Culture Resources 
Development Co Ltd 
The Silk Road’s cultural heritage is one of its unique selling points and this presentation will 
demonstrate how cultural accommodation on the Silk Road is being developed to preserve heritage, 
promote the region and diversify product offer. The presentation will highlight some of the exciting 
new Silk Road developments across China and neighbouring countries. 
 
Maximising the Potential of Japan’s Outbound Market for Tourism Growth 
Mr. Koji Nishimura, General Manager of Asia, Middle & Near East, Club Tourism International Inc. 
Japan is one of the Silk Road’s key source markets and this presentation will look at the challenges 
Japanese tour operators often experience in promoting outbound travel to the Silk Road. The 
presentation will provide tips on how National Tourism Agencies, National Tourism Organizations, 
Destination Management Organizations, and hotel operators can work more effectively to provide 
better conditions for stimulating growth in the Japanese market. 
 
Developing Cultural Tourism Experiences in Central Asia for the Japanese Market 
Mr. Komilov Sardor, Director of Japanese Department, Megatour Uzbekistan 
As the Japanese outbound market grows, an increasing number of youth are travelling. The Japanese 
are also changing the way they book their travel, with online bookings fast becoming the norm. 
Central Asia has long been an attractive destination for the Japanese and Megatour is a tour operator 
working to ensure it stays that way. This presentation will look at how this inbound tour operator 
based in Uzbekistan is customizing travel for the Japanese market in Central Asia today.  
 

 

15:30-15:55 
 

Discussion and Debate 
Moderated by Mr. Peter Jordan, Founder, Gen C Traveller   
Drawing on the foregoing presentations that explore the different aspects of Silk Road cultural tourism 
and the Japanese outbound market, the moderator will invite the speakers and audience to join the 
debate looking at the major barriers to growth and what trends will impact this key market in the 
future. The discussion will also look at how product such as cultural accommodation can be better 
presented to stimulate tourism growth along the Silk Road. 
 

 

15:55-16:00 
 

Conclusions & Closing remarks 

 
*Please note that admission to JATA Tourism Expo on 26 September is for registered industry representatives only with valid 
accreditation to enter the Expo. Seating for this seminar is limited, and delegates are encouraged to arrive on time to avoid 
disappointment. For information on how to register for JATA Tourism Expo, please visit +-http://t-expo.jp/en/program/index.html  
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