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Regional Tourism Economic Survey is 

to clarify structure of tourism from an 
industrial point of view 

• The conventional tourism statistics did not survey from a viewpoint of 
companies x money so that it was difficult to understand quantitative 
economic effects created by the demand for tourism. 

• Regional Tourism Economic survey is conducted to correct such 
shortcoming. 
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Transparency of the tourism industry 

increases by conducting the Regional 
Tourism Economic Survey 

• By conducting Regional Tourism Economic Survey, we can understand the 
structure of the tourism industry as follow. 

 By surveying the number of enterprises in the tourism industry 

      → How many enterprises depend on tourism. 

 By surveying sales ratio of tourism  

      → How important the tourism industry is in regional economy. 

 By surveying local content ratio of the tourism commodities 

      → How the regional economy is affected when the number of tourists 
decreases 

 

•  In this way, by understanding the structure of the tourism industry, we 
can utilize survey results as basic data for promoting tourism, improving 
by comparing to other regions, making better investment decisions. 

Schedule for implementing Regional 
Tourism Economic Survey 
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Outline of FY2010 Pilot Survey for 
“Regional Tourism Economic Survey” 

1. Objective of survey 

 To clarify the size (sales, employment, etc.) of the tourism industry and 
economic effects in the region by preparing basic data on the tourism 
industry. 

 To obtain basic data for implementing measures for promoting tourism. 

2. Target areas, number of target enterprises and method of survey 

 Furano City, Hokkaido : 550 enterprises, distribution and collection by 
mail 

 Iida City, Nagano : 1,370 enterprises, distribution by mail and collection 
by interviewer 

 Shima City, Mie : 1,052 enterprises, distribution and collection by mail 

3. Target category of enterprises 

 Categories of tourism industries provided by UNWTO + Some service 
industries not provided by UNWTO 

The location of target areas of pilot survey  
in Japan 

●Furano City 

●                        Iida City 

●Shima City 
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Pilot survey was conducted in former 
Furano Town 

• Current Furano City is consist by 3 former old town and village. 

• The pilot survey was conducted in former Furano Town (blue) where there 
are a lot of tourism spots. 

Seasonal variation is large in terms of 

sales and number of users of the 
tourism industry in Furano City 

• “The total number of employees” and “the number of operating days of 
main businesses” are flat throughout the year. 

• “The amount of sales of main businesses” and “the number of users of 
main businesses” tend to increase in July and August and to decrease in 
April and November. 
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【Reference】 Status of monthly 
variation of Shima City 

• “The total number of employees” and “the number of operating days of 

main businesses” are flat throughout the year. 

• “The amount of sales of main businesses” tends to increase in May, 
August and December and “the number of users of main businesses”  in 
June, August and December. 

 

【Reference】 Status of monthly 
variation of Iida City 

• Although “the number of users of main businesses” increases moderately 

in August and October, all items are flat throughout the year. 
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Accommodation industry depends 

about 85% on the demand for tourism 
in Furano City 

• In particular, tourism accounts for 12.8% in the Food and drink service 

industry, while it  accounts for 84.7% in the Accommodation industry. 

Effects of the tourism industry on 
regional economy in Furano City 
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Part-time employees account for 41% 

in the number of employees of 
tourism-related enterprises 

33.7% of target enterprises are 

member of Japan Travel and Tourism 
Association 

• There are many enterprises that answered “Not applicable.” This 

indicates that many enterprises think that they are not related to tourism.  
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33.7% of target enterprises provide 
tourists with products and services 

• 33.7% of enterprises (total number of answers: 169) answered that they 

sold products to tourists and provided them with services. 

 

21.1% of target enterprises invests in 
plant and equipment 

• In Furano City, the ratio of the answer “invested in plant and equipment” 

is relatively high among the three cities. 
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Sole proprietorship account for 54.4% 

• The ratio of sole proprietorship is low in Furano City and Shima City 

compared to that of Iida City. 

 

Average amount of capital is 325 
million yen 

• Amount of capital and ratio of foreign capital as of December 31, 2009  

• The average amount of Furano City is between that of Shima City and Iida 

City. 
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Amount of investment in tangible and 

intangible fixed assets is about 34.5 
billion yen 

• The amount of investment in tangible and intangible fixed assets of 

Furano City is much larger than that of other two cities. 

 

【Sole proprietorship】 Average 
amount of sales is 38.04 million yen 

• The amount of sales and costs are almost equal. 
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【Corporation】 Average amount of 
sales is about 365 million yen 

• Sales commission is relatively high (about 55 million yen). 

 

17.2% of enterprises directly sell 
products to individual tourists (1) 

• 17.2% of enterprises (total number of answers: 169) answered that they 

earned more revenue from “individual tourists (direct sales)” among 

enterprises whose amount of sales (or  its ratio) is high. 

• Enterprises which directly sell their products to individual tourists gain 

56.1% of sales from  individuals on average. The average ratio of sales 

through e-commerce (business transactions through the Internet, etc.) is 

26.9%. 
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17.2% of enterprises directly sell 
products to individual tourists (2) 

43.5% of enterprises judge tourists by 
their appearance(1) 

• “Appearance of tourists and communications with them” account for 

43.5% of the criteria for judging the ratio of tourism. It is higher than the 

ratio of other criteria. 
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43.5% of enterprises judge tourists by 
their appearance(2) 


