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Domestic Tourism Statistics 

March.2012 

 

Japan Tourism Agency 

 

 
○National Tourism Survey (General Statistics) 

  …No particular change in outbound statistics 
from last WS. 

 

○Accommodation Survey (General Statistics) 

  …Planning to cover camping parks, etc.  as 

“Other” Category. 

 

○Statistics on Inbound Tourists by Prefecture 

  …Began listing of Fukuoka City (City 

designated by government ordinance). 

 

○Regional Tourism Economic Survey 

  …Full Scale Survey Starting 2012 following 

2011 Pilot Survey v. 2. 

 

○Consumption Trend Survey for Foreigners  

    Visiting Japan 

  …No particular changes. 

 

○Status of Handling by  Major Travel Agents 

  …Monthly surveys on gross sales, theme-travel 

plans, etc. gathered by JTA. 

 

 
○Number of Inbound Tourists 

  …Monthly release by the Japan National Tourism  

Organization (JNTO). 

 

○Number of Japanese Tourists Who Travel 

Abroad 

  …Announced monthly by JNTO. 

 

○Survey on Status of Ryokan(Japanese-style inn)  

    Operation 

  …Japan Ryokan and Hotel Association survey of 

operational conditions, capacity utilization rates, 

prices, etc. 

 

○Surveys by various Prefectural governments 

  …Surveys conducted by Prefectural governments. 

                

Major official statistics on tourism 

Others Japan Tourism Agency 

-2- ※Red : Domestic Tourism Statistics 
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1. National Tourism Survey  
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Outline of National Tourism Survey 

This surveys is conducted in order to understand the actual status of domestic and overseas travels, 

their costs and other related matters. The survey covers about 25,000 people each year.  Data so 

obtained are used as basis of estimating  the national spending on travel/tourism as well as for 

compilation of TSA. 

 By analysis of itemized list of travel/tourism expenditure, annual average number of trips and purpose 

of them, and average number of nights spent in accommodation facilities would give an accurate 

picture of Japanese travelers. 
 Compilation of the Tourism Satellite Accounts (TSA) recommended by UNWTO allow for calculation of 

the productivity of the travel/tourism industry and value-added aspects of international comparison. 

  For the purpose of gathering basic information in establishing national policies on tourism and 
estimation and analyses of economic ripple-effects,  National Tourism Survey is conducted. 

Survey Design 

   

Outline 

◆Survey Cycle:         Quarterly 
◆Sampling:    Japanese citizens extracted randomly out of the Basic Resident Register 
◆Survey Method:       Mail Survey. 
◆No of Reps:             50,000 (25, 000 X 2) 
◆Survey Items: 

Utilization 

Characteristics 

sex, age, etc. 
Travelling Activities 

No. of travels (overnight, 

day trips, overseas travel) 

Spending 

(Item X expenditure),  etc. ＋ ＋ 

-4- 
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Major Changes Since the Last WS (July 2011 workshop) 

Before 

-5- 

After 

Questions on characteristics 

of Survey subjects 
 Sex 

 
 Age 

 
 Residency 

Questions on 

characteristics of Survey 

subjects 

 Sex 

 

 Age 

 

 Residency 

 
 Travel consciousness 

 
 Hobbies 

Added Items 

 A variety of aspects of the subjects became analyzable by addition of these items 

while only travel expenditures were analyzed prior to the change. 

Future Improvement of Survey Design 

Two items below are considered to be added as questions to questionnaire. 
•  Overall satisfaction of travel 
•  Intention to re-visit 
 

Addition of these question to the questionnaire would enable understanding of the valuation of 

respondents‟ satisfaction on the Prefectural level and intentions of revisits. We could know the valuation 

of respondents‟ satisfaction at the level of visitor characteristics (sex/age, level of spending, etc.) and 

strength of their intentions for re-visits. 
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Overnight 

Trip 

Very 

Satisfied 
Satisfied 

Somewhat 

Satisfied 

I am not 

sure 

Somewhat 

Dissatisfied 
Dissatisfied 

Very 

Dissatisfied 

7 6 5 4 3 2 １ 

Day Trip 

Very 

Satisfied 
Satisfied 

Somewhat 

Satisfied 

I am not 

sure 

Somewhat 

Dissatisfied 

Dissatisfie

d 

Very 

Dissatisfied 

7 6 5 4 3 2 １ 

Overnight 

Trip 

Very Much 

so 

I 

Would 

Perhaps I 

might 
I am not sure 

Not very 

much 

Perhaps 

not 
Not at all 

7 6 5 4 3 2 １ 

Day Trip 

Very Much 

so 

I 

Would 

Perhaps I 

might 
I am not sure 

Not very 

much 

Perhaps 

not 
Not at all 

7 6 5 4 3 2 １ 

Q. Would you consider coming back to the place within one year? Please circle only one.  

Q. How well were you been satisfied by the place you visited overall? Please circle only one answer. 
Added questions 
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Meanings of the Newly Added Characteristics Items 

-7- 

 

Q: Select the item that is closest to your 

idea of traveling. 

 

 

1. Traveling is the most important hobby of 

mine. 

2. I would like to travel only when I have 

enough time and money. 

3. I would travel when family or friends 

invite me to go with them but not on my 

own volition. 

4. I am not particularly interested in 

traveling. 

 

Consciousness about Travels 

 

 

 

 

Q; What are your hobbies? 

1. Cooking/gourmet 

2. Fashion 

3. Sports and fitness 

4. Outdoor activities, fishing, camping 

5. Massage, facial  aesthetics 

6. Computers, cellular phone, smart phone 

7. Games 

8. Movies appreciation 

9. Music appreciation 

10. Art appreciation 

11. Theatric dramas 

12. Driving, automobiles 

13. Gardening 

14. Learning artistic skills 

15. Gambling 

16. Domestic traveling 

17. Overseas travels 

18. Reading 

19. Other 

20. Nothing in particular 

 

Hobby 

Reference: Process of Analysis of Visitor Characteristics 

 Analysis of visitor characteristics would clarify correlation between ”frequency of 

traveling with high-spending” and “hobbies”. 

 Such knowledge could be used to plan a new tour pack that would attract travelers 

of  other segments who are interested in the same hobbies as the frequently 

traveling high-spenders. 

 Likewise, identify “hobbies” of low correlation with “travel frequency and high-

spending, we could utilize this information to vitalize the traveling of  the group of 

travelers with same “hobbies”. 

旅行消費単価、旅行消費額 

・ Cooking, Gourmet 

・ Outdoor, Fishing, Camping,  

     etc. 

・ Games 
・ Computing, Cellular Phones,  

    etc. 

Substantial main target segment 

Potential segment to be considered  

  Frequency of Travels 

  and Overnight Stays 

Travel unit cost, Travel spending 
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 2. Accommodation Survey 

-9- 

The Accommodation Survey is conducted to clarify conditions of overnight domestic 
travels(Since 2007). 

Survey Design 
Target Accommodations Facilities   

  Hotels, Inns, casual accommodations, etc. 

Survey Cycle 

  Quarterly (1st, 2nd, 3rd and 4th) 

Survey Method 

  Mail Survey 

Survey Content 

○For development of appropriate regional policies on  

    tourism and policy effect assessment 

 To be used to achieve proper redistribution of resources 

based on current data. 

 In case of natural disasters, to estimate adverse effects of 

the disaster, rumors, etc. on the local tourism industry; 

clarification of rippling-effect on regional economy. 

○Vitalization of business activities 
 Development  planning based on demand, Effective 

investment planning 

Utilization 

No. of 

Employees 

No. of 

Samples 
Selection Rate 

Over 10 
Approx. 

10,000 
All 

5 – 9 
Approx. 

10,000 
1/3 

0 - 4 
Approx. 

30,000 
1/9 

Sampling Method 

（関東版）
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Basic Data 
Type, No. of  rooms,   

 etc. 

Main Data (Japanese & foreign) No. of guests, 

Residence (foreigner, nationality), etc. 
＋ 
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Summary of Accommodation Survey 

2007 (Employee) 

2008 (Employee) 

2009 (Employee) 

2009 (Room) 

Jan  Feb    Mar    S 

Jan    Feb   Mar   Apr    May Jun     Jul    Aug   Sep   Oct   Nov  Dec     
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Type of 

facility 

Do list of 

facilities 

available? 

Do No. of 

rooms & 

employees 

specifiable? 

Can 

utilization 

rate be 

calculated? 

Can Survey 

reliability be 

expected? 

Propriety of  

coverage 

Camping 

Site 

Companion 

Accommodation. 

Internet 

cafe 

(Manga 

café) 

Automobile 

Considerations on Survey Results on “Miscellaneous 

Accommodations” 
We currently have no data on camping sites, “Accompanied Accommodations”, 

Internet cafés, personal automobile, etc. 
Regarding to the diversification of life styles, we are considering to expand the 

target coverage to camping sites. 
Final decision is made after the consideration of factors indicated in the scheme 

presented bellow . 

※ Pictograms above is hypothetical. 

3. Statistics on Inbound Tourists by  

  Prefecture 

 （Statistics on Inbound domestic and  

  foreign Tourists by Prefecture） 

  

-12- 
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Summary of Statistics on Inbound Tourists by Prefecture 

To  establish  objective and reliable statistics of inbound tourists based on the “common standard for inbound tourist 

standard” in data collection of the number of Prefectural tourism areas, travel unit spending and travel expenditure. 

Survey Method 

Results 

Purpose 

観光地点等名簿の整理

観光地点等入込客数調査

観光地点パラメータ調査

観光庁提供データにより補正

統計量の推計・共有・公表

［１年周期］

［四半期周期］

［四半期周期］

［四半期周期］

［四半期周期］

都道府県 市区町村

市区町村

都道府県

観光庁都道府県

観光庁都道府県

統計の基礎となる観光地点等ごとの入込客数を把握。

都道府県内の観光地点及び行祭事・イベントに訪れた人数を、観光地点
等の管理者、行祭事・イベントの実施者等に月別に報告を求め調査。⇒
延べ入込客数

都道府県内の観光地点を訪れた観光客を対象に、属性別の構成比、平
均訪問地点数、平均消費額単価等のパラメータを把握。⇒実入込客数

毎年１月１日現在で、観光地点及び行祭事・イベントの新設・改廃の整理。
推計対象となるか確認。

以下に示すデータを都道府県別に作成し、提供。

・観光目的別・居住地別の宿泊観光入込客数[四半期］
・ビジネス目的・県外の日帰り観光入込客数［年間］
・訪日外国人観光目的別・宿泊／日帰り別の観光消費額単価[四半期］

都道府県が推計し、共有様式にて市区町村、観光庁と共有。
観光庁は、「全国観光入込客統計」として公表。

○Permits inter-Prefectural comparison of status of tourism (no. of inbound tourists, travel unit spending, travel spending). 

○Available as bases to strategize tourism,, determine its direction, select focal areas and other processes.   

○By adding its own survey terms in addition to standard items, Prefectures will be able to grasp other parameters such as data on 

municipal level or select tourist areas within their Prefectural bounds. 

Tour Area Guest List 

 Annual  Prefectural Municipal 

Survey on No. of Inbound Tourists 

 Quarterly Municipal 

Tourism Area Parameters 

 Quarterly Prefectural 

JTA Data More Accurate 

 Quarterly Prefectural    JTA    

Estimation, Standardize, Publish 

 Quarterly Prefectural    JTA    

Effective Jan 1, develop annual list of tour area events and local 

festivities, and add new items and discard inappropriate items. 

Collect tour area-wise inbound tourist data.  Request local leaders to submit  

monthly reports of tour area events and festivities.  
 ⇒  Head count 

 

Collect parameters such as  proportions of characteristics, average number of  

places visited, average unit  expenses, etc. 

⇒ Actual number of guests 

Submit types of data shown bellow to the Prefecture. 

・Number of overnight guests by travel purpose and unit spending  

・Number of business and out of Prefecture tourists (Annually) 

・Number of foreign tourists by tour purpose and travel unit expenditure of day 

and  overnight tourists (Quarterly) 

Prefecture to make estimation, convert data  in standard form and co-file with 

tour area and JTA. JTA will publicize results as National inbound tourist statistics. 

Summary of Statistics on Inbound Tourists by Prefecture 

To  establish  objective and reliable statistics of inbound tourists based on the “common standard for 

inbound tourist standard” in data collection of the number of Prefectural tourism areas, travel unit 

spending and travel expenditure. 

Purpose 

○Inter-Prefectural comparison of status of tourism is available(no. of inbound tourists, travel unit 

spending, travel spending). 

○By adding its own survey terms in addition to standard items, Prefectures will be able to grasp other 

parameters such as data on municipal level or select tourist areas within their Prefectural bounds. 

Summarizing the list of tourist spots

Surveys on the number of inbound tourists at tourist spots

Parameter surveys at tourist spots

Adjustment based on data provided by Japan Tourism Agency

Estimating, sharing and publicizing the amount of statistics

One-year cycle

Quarterly cycle

Quarterly cycle

Quarterly cycle

Quarterly cycle

Prefectures Municipalities

Municipalities

Prefectures

Japan Tourism AgencyPrefectures

Japan Tourism AgencyPrefectures

Survey Method 

Results 
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Status of Statistics on Inbound Tourists Based on Common 

Standards 

Iwate 

Yamagata Miyagi 

Fukushima 

Chiba 

Gunma 

Yamanashi 

Tokyo Kanagawa Shizuoka Aichi Mie Wakayama 

Gifu 

Nara Osaka 

Fukui Ishikawa 

Kyoto 

Nagano Hyogo 

Toyama Niigata 

Shiga 

Hiroshima 

Shimane 

Okayama 

Tottori 

Yamaguchi 

Oita 

Fukuoka 

Kumamoto 

Miyazaki Kagoshima 

Okinawa 

Aomori 

Hokkaido 

Kochi 

Ehime 

Tokushima 

Kagawa 

Akita 

Ibaraki Tochigi 

 

Saitama 

Saga Nagasaki 

Note: As of January 31, 2012 

･･･ Not adopted yet 

･･･ Adopted from January-March 2011  

･･･ Adopted from April-June 2010  

･･･ Adopted from October-December 2010  

Major Changes form the Past WS (July 2011) 

Before 

-16- 

After 

Categories of local governments 

which have adopted the Common 

Standard 
（Adopted category is indicated in 

red color) 
 
Prefectures 

 
Cities Designated by Government 

Ordinance 

 
Other Cities 

 

Towns and Villages 

Categories of local governments 

which have adopted the Common 

Standard 

（Adopted category is indicated in 

red color) 

 

Prefectures 

 

Cities Designated by Government 

Ordinance(Fukuoka City) 

 

Other Cities 

 

Towns and Villages 

Of 47 Prefectures, 45 have adopted the Common Standard and Fukuoka City has 

also adopted(Kitakyushu City is planning to adopt). 
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4. Regional Tourism Economic  

     Survey 

-17- 

Summary of Regional Tourism Economic Survey 

Regional Tourism Survey is conducted from a viewpoint of entities X money to correct 
basic data of tourism industry. 

Effects 

 

◆Survey Cycle 

 Once in 5 years (concurrent with the Economic 

Census of Internal Affairs Ministry) 

◆Survey Method 

Mail Survey 

◆Sample Size 

 Approx. 160,000 entities 

◆Survey Contents 

  Number of operators, sales scale, employment, Industry‟s tourism proportion, regional economic ripple-effect, etc. 

* In process of determining survey method: new survey method will be launched  in 2012 on the basis of one on trial in 2011.  

 

   

Purpose 

○ Enables acquisition of basic data on the tourism area level 
○ Makes it possible to understand local tourism economy easier 

Planned Survey Method* 

ヒトの動き カネの動き

生活者

企業 宿泊旅行統計調査

旅行・観光消費
動向調査

都道府県観光
入込客統計

訪日外国人消費
動向調査

観光地域経済調査Entities 

Consumers 

Human Movement Money Movement 

Accommodation  

Survey 

 

Statistics on 
Inbound Tourists 
by Prefecture 

 

Regional Tourism 

Economic Survey 

Consumption Trend 

Survey for 

Foreigners Visiting 

Japan 
 

 

National Tourism 

Survey 
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Uniqueness of Regional Tourism Economic Survey 

Existing Statistics Regional Tourism Economic 

Survey 

 

Characteristics of Regional 

Tourism Economic Survey 

Accommodation 

Transport  

Retail   

Sales of Industry 

宿泊業 

運輸業 

小売業 

売上 

ABC Tour ism  

areas 
Spa 

Area 

Prefecture X ×○県 

宿泊業 

Retail 
加工食品業 

Servicing 

市内 

県内 

県外 

Aggregate by Administrative unit only Aggregate by  “tourism area”  

or “ tourism area type” 

The only Survey that 

directly connects 

movements of money to 

the economy of outside 

(intra-city, intra-Pref., 

extra-Prefect.). 

The only Survey that 

could aggregate data by 

“tourism area” or 

“tourism area type” 

bases. 

The only Survey that 

could know a portion of 

sales by „tourism‟ 

account. 

Relationship of tourism business 

and other businesses unclear. 
Possible to know the portion of 

“tourism sales”. 

観
光
客 

T
o
u
ris

ts
 

宿泊業 

小売業 加工食品業 サービス業 

県内 

県外 

Prefectural level money flow I 

s only indirectly acquired. 
Three levels of money flow as primary data. 

Sales of Industry 

T
o
u
ris

ts
 

Accommodation 

Transport  

Retail  

Prefecture X 

Accom. Accom. In Pref. 

Out of Pref. 

Food Process Retail  Servicing     

In city 

In Pref. 

Out 

of 

Pref. 
Food Process 

Major Changes form the Past WS (July 2011) 
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Assessment of Survey 

method.  

 
Target area of trial    

   survey 

 

  13 

 
Number of target  

   operations 

 
  Approx. 3,000 

 

 
Expected to start the 

Survey on July. 

 
Target districts of   

   trial survey: 

   Nation-wide (about   

    500) 

Number of target  

   operations: 160,000 

 
Survey cycle 
  Expected to be same  

   as Economic Census  

    (once every 5 years) 

On the basis of 2010 trial survey and 2011 trial survey ver. 2., the finalized Survey 

will be started in July, 2012, linked to the once-5-year  “Economic Census” of  

conducted by the Statistics Bureau, Ministry of Internal Affairs. 

 
Survey conducted as 

pre-finalized form and 

assessed survey 

method and other 

elements of the survey. 

 
Target districts of   

   trial survey 

  
    112 
 
Number of target  

   operations 

 

  Approx. 50,000 
 

Trial Survey （Nov 2010） Trial Survey ver. 2 （Nov 2011) Finalized Survey (Jul 2012) 
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The Finalized Survey will merge the Data of the Economic Census 

  

 
 
・Starting date of operation 
・No. of Employees 

 (Employment  status, M/F) 
・Management structure 

・The Month of fiscal year end 
・Capital amount, proportion of 

 foreign capital 
・ Capital investment & expenses 

・Annual sales and expenses 
・Annual income of operation(s), 

  number of customers. 

 

 

 
•Starting date of operation 

・No. of Employees 

 (Employment  status, M/F) 

・Management structure 

・The month of fiscal year end 

・Capital amount, proportion 

  of foreign capital 

・ Capital investment & expenses 

・Annual sales and expenses 

・Annual income of operation(s), 

  number of customers 

Operator Code Operator Code 

 
・Tourism income as proportion of total   

   operational income 
・Tourism employees as proportion of total. 
・Tourism income proportion of principal 

operational income, income from each  

   venders , proportion of electronic  

   transactions, number of users, no. of  

   days of operation 
・Detailed tourism-related expenses,   

   proportion of each transactional areas 

・Effects of tourism business on the main  

  operation 

Regional Tourism  

Economic Survey 
Economic Census 

Utilization of 

Economic 

Census data 

Research 

Items by 

Regional 

Tourism 

Economic 

Survey 

Thank you for your attention. 


