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ONumber of inbound tourists
-+-Announced by JNTO (Japan National Tourism Organization) on a monthly

basis. ONational Tourism Survey (general statistics)
OJNTO Survey on Travel Destinations by Foreigners Visiting Japan +++Survey on the amount of domestic travel consumption and number of
«+-Survey on travel rate by prefecture and purpose of travel. overnight and day trips by Japanese nationals. Economic ripple effects
OConsumption Trend Survey for Foreigners Visiting Japan and TSA are analyzed based on this survey and its results are
-+ +The amount of travel consumption by foreign tourists (transportation and announced.
accommodation costs,etc.) is surveyed by nationality and region every OAccommodation Survey (general statistics)
quarter and its results are announced. -+ +The number of total and real guests by region, capacity and occupancy
rate are surveyed every quarter and its results are announced.
\ ) Ostatistics on Inbound Tourists by Prefecture

- +The Japan Tourism Agency has set the common standards for

statistical methods to count the number of tourists. The survey has
Outbound been conducted in prefectures since FY2010. It is possible to compare
results by region.

ONumber of Japanese tourists who travel abroad

+++Announced by JNTO on a monthly basis.
. PAN

s

O Status of handling by major travel agents
- -+ The total handling amount and status of handling of group tours are announced.

O Survey on Status of Ryokan(Japanese-styleinn) Operation
+ =+ Based on results of the Survey on Status of Ryokan Operation conducted by the Japan Ryokan and Hotel Association, a trend of occupancy rate by region is
announced.

O Regional Tourism Economic Survey (planned)
+ +*Survey methods to understand a basic structure of the tourism industry (number of offices, volume of sales, status of employment, etc.) are verified by conducting

k test surveys. —j—




1. National Tourism Survey

|Outline of National Tourism Survex =

~{ Purpose of survey | N

The purpose is to collect data on the amount of travel/tourism consumption in Japan and use it to estimate and analyze
economic effects of travel/tourism and as basic materials to plan and design national tourism policies.

Outline of survey

To collect data on the status of domestic and overseas trip by the Japanese nationals and the
amount of travel consumption, surveys are conducted on 25,000 people annually. The travel/tourism
consumption amount is estimated and TSA is created based on collected data.

@ Cycle of survey: 4 times per year

@ Target respondants: Japanese nationals randomly selected from the
basic resident register

4 Method of survey: Mail research

4 N=50,000 people (25,000 x twice)

@ Items surveyed

Travel behaviors
Number of trips
(overnight trip, day trip,
overseas trip)

Status of

consumption
[item x Amount of
expenditure] etc.

n

Method of utilization } ~

» The status of travel patterns of Japanese nationals can be recognized by obtaining data on a travel/tourism
consumption amount by product, an annual average number of trips made and an average number of stays by
purpose of travel, etc.

» Data is used to create TSA (Tourism Satellite Accounts) suggested by UNWTO, making it possible to compare the
amount of production and added values of the travel/tourism industry at an international level.

Attribute

+

Gender, age,
etc.
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| Rate of purchase (2009) (overnight trip (domestic)) (sample) ] |

W Purchase rate of items before domestic overnight trips

Purchase

period Product Form of travel Total Individual trip Packgﬁ?roup
1 Camera, video camera, eyeglasses, watch 3.1% 2.9% 3.8%)
2 Film 3.5% 3.2% 5.0%
3 Textile goods (clothing, hat, handkerchief, etc.) 15.0% 13.4% 20.8%
4 Shoes, bag 8.5% 6.8% 14.6%)

B_efore 5 Medicines, cosmetics, toothbrush/shampoo 12.3% 11.9% 13.5%

i 6 Confectioneries 42.0% 42.7% 39.3%
7 Beverage, liquor, miscellaneous food 41.9% 43.4% 36.2%
8 Book/magazine, guidebook, CD, stationery 14.6% 14.6% 14.6%
9 Sports equipment 1.9% 1.8% 2.1%
é Electric appliance, battery, memory card, etc. 2.9% 3.0% 2.6%

Source: Japan Tourism Agency “National Tourism Survey” I SANALS I -5

B unit price of purchase by product of travel in domestic overnight trip (including the samples of those who did not buy)

Purchas

e

Period Product Form of travel Total Individual trip Packa:gﬁigroup
1 Camera, video camera, eyeglasses, watch 740 701 885
2 Film 73 44 179
3 Textile products (clothing, hat, handkerchief, etc.) 1,765 1,600 2,367
4 Shoes, bag, etc. 968 739 1,804

Before 5 Medicines, cosmetics, toothbrush/shampoo 266 245 345

frip 6 Confectioneries 989 1,028 847
7 Beverage, liquor, miscellaneous food 1,131 1,194 904
8 Book, magazine, guidebook, CD, stationery 227 227 229
9 Sports equipment 201 204 187

10Electric appliance, battery, memory card, etc. 148 156 122
Source: Japan Tourism Agency “National Tourism Survey” SRS —6




| Unit price by attribute (2009) (overnight trip (domestic)) (sample) P |

Total Expenditure
expenditure for |before and after
trip itrip
Percentage
Attribute/content of by Expenditure Expenditure
travel attribute/cont before trip after trip
ent of travel
Generation 1 20’s 11.9% 45,533 7,566 7,066 500
2 30's 21.1% 48,703 7,975 7,475 499
3 40’s 19.5% 51,217 9,143 8,811 332
4 50's 17.4% 54,706 9,039 8,570 469
5 60’s 20.1% 57,247 10,296 9,541 755
6 70's 10.0% 53,573 10,659 9,841 818
Gender 1 Male 52.7% 51,005 6,882 6,406 476
2 Female 47.3% 53,259 11,520 10,899 622

) ) . I SAMPLE I
Source: Japan Tourism Agency “National Tourism Survey” —1

| [Example of output: 1] Number of domestic overnight trips and number of stays per person |

B The domestic market of overnight trip in Japan has been decreasing in terms of number of
trips and stays

3 1.0 171 LH—43 - 2.00
<, 150 =
3 1.00
51
< 0.50
0.00

FY2003 FY2004 + FY2005 FY2006 ¢ FY2007 : FY2008 FY2009

B \ymber of stays

—=&=Number of overnight trips

Source: Japan Tourism Agency “National Tourism Survey”




| [Example of output 2] Amount of the domestic tourism market (2009) [ |

e 25.5 trillion yen ~N
Domestic portion of
outbound Travel by foreigners
-~ o
1.5 trillion yen (5.8%) visiting(inbound) Japan Domestic overnight trip by
1.2 trillion yen (4.6%) Japanese nationals

17.4 trillion yen (68.0%)

Domestic day-trip by Japanese
nationals
5.5 trillion yen (21.5%)

J

{_} Contribution to the Je_neanese economy (economic effect)

Effect on production 53. 1 trillion yen ---6. 1% (percentage of System of National \
Accounts production amount)

Effect of inducing added value 27. 1 trillion yen ---5. 8% (percentage of nominal GDP)

Effect of inducing employment 4.62 million people ---7. 3% (percentage of national number of

employees)
Tax revenue effect 4. 6 trillion yen ---6. 0% (percentage of national tax + local tax)/

Source: Japan Tourism Agency “National Tourism Survey” -9

Agrigulture, forestry

Lddging industry —
ustry N
en 25.5 trillion

4310 trillion yef)

= i
i ; Ltﬁgingindu
fisheries industh -l 423,000
‘<@M 4.62 ml||IOI!1
p— \Eeople N
Transportation industry, Cdtering industry’

|‘ 401,000 |‘ 717,000

ravelsgrvices industry, etc:
198,000

@ Effect on production
It indicates how much effect on the entire industry has had new demand (for example, it

includes new production in the entire industry because of increase in sales of a supplier

of raw materials (intermediate goods) and salary of employees who work in the supplier Source: Japan Tourism Agency “National Tourism Survey” 10
by the consumption on travel/tourism.




2. Accommodation Survey

—114

|Outline of survex =

(Statistical surveys have been conducted on accommodations to reveal the status of overnight trips in ]

Japan (since 2007).

Outline of survey N
[Method of sampling] Stratified sampling by number of employees and prefecture
[Target respondants ]

Hotels, inns, simple lodging houses, recreation facilities nationwide
[Cycle of survey] . Number of Number of Sampling
Every quarter (January to March, April to June, July to September, October to employees samples

December) N L -
[Method of survey] Approximately All facilities (inventory
o survey ) 10 or more
Questionnaire sheets are sent and collected by mail 10,000 facilities survey)

It d )
[items surveyed] Approximately

5~9 L 1/3
ic . . 10,000 facilities
ce Guest information
! Number of guests (Japanese and foreigners), _ Approximately
gtucrlnber Cloors + resic_ience of guests (nationality for 0~4 30,000 facilities e
L foreigners) etc. )
_— )|
Method of utilization J B

Change in the occupancy of room and the t ]
capacity (January 2007 — December 2009) i
—— 2007 (capacity)

(@) Planning and designing of accurate tourism policies by each region and
—®—— 2008 (capacity)

verifying their results ‘ 2009 (capacity)
> Adjustment of resource allocation based on the status of “stay” in each 2009 (room
region 0% L——— occupancy)
> Acknowledging effects of natural disasters, harmful rumors, etc. on :: AL
ngslic;nal tourism industry, analyzing economic ripple effect on a regional " _!‘\\./j\.—f/ \.,,,a———\
ORevitalization of private business o

N - . 18 28 38 48 SR 68 18 8 9A 10§ 1A 1A
» Location of facilities based on demand prediction, adjustment of

\___investment plan, etc. A




| [Example of output: 1] Change of the number of guests by month " |

B The number of guests in Japan peaks 3 times in March when many people move to other
places, in May on which the golden week vacation falls, and in August when many people
take a summer vacation.

Accommodations whose number of All accommodations nationwide
) is 10 or gore
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—13

| [ExamEIe of outEut: 2] Change of the monthlx occuEancz of accommodati%

B A similar tendency is seen in time-series change of monthly occupancy of room
and occupancy rate to capacity.
Transition of room occupancy and occupancy ratio to capacity (January to December
2010)
‘Accommodations whose number of « All accommodations nationwide
(%) employees is 10 or g H >
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| [Example of output: 3] Share by nationality in the total number of foreign guests . |

B Korea occupies the first position, China the second position and Taiwan the third position of the total
number of foreign guests. These three countries (and a region) account for more than 50% of the total.

Number of foreign guests by nationality (2009)

Canada 1.0%

Malaysia 1.1%
France 1.6%\

Germany 1.7%

United Kingdom  1.8%

Hong Kong | 844

~d

Y

Singapore  2.3%
Thailand 2.4%—

Australia  3.4%

—154

I m—

3. Statistics on Inbound Tourists by
Prefecture
(Statistics on Inbound domestic and
foreign Tourists by Prefecture)




| Number of tourists and amount of consumption of prefectures can be calculated in same definjtion |

) ) Data obtained
Survey on number of guests at tourism place

Number of tourists by
each tourism sites

o Calculating the total number of tourists in one
99reg region by totaling by separate commune

Number of tourists in region
(total number)

5 Sites where the ratio of people who visit at a frequency of more than once per month is judged to be not over 50%

X Tourism sites

Sites where number of tourists can be counted correctly

Number of tourists in a previous year is over 10,000 per year or number of tourists in a specific month in the past is over 5,000
[Gommon standards]

Parameter survey in region

Olmplementing survey by researchers at tourism places in region
OGrasping average number of places visited by attribute, and amount
of travel consumption by product

Structure of

- Average number of places visited
in region
- Amount of travel consumption

\3 product in region J

Itis possible to implement Input-Output analysis (Input-Output table of prefecture]
= Ripple effect on production, added value, employment creation and tax revenues

Number of tourists Amount of
(actual number) travel consumption
e

tourism consumptiojie e Dining Accommodation
costs =L costs
(Example of utilization)
-Numerical goals by prefectures
Souvenir costs -Verification of effects of projects for
promoting tourism
—

-Comparative analysis with other prefectures

Effects of measures in prefectures can be assessed clearly by grasping the volume and structure of inbound tourists, excursion and consumption

by a comparable method (common standards) in an accurate manne.r=Effective measures for revitalizing regions can be implemented.
=Revitalization of regional economy

[Example of output: 1] Number of tourists visitng Okinawa

B Great majority of day-trip tourists is from within the prefecture.
B The demand for business travelers is relatively high for foreign visitors. It accounts for almost 50%.

Number of visitor

Number of visitors (thousand people/time)

Purpose Foreign visitors
Overnight trip Day trip Overnight trip | Day trip
From Okinawa 216 1,363| | Sightseeing 36
From other prefectures 1,158 44 Business 17

3

Reference values: Business purpose

Overnight trip Day trip
From Okinawa 89 19
From other

-_prefectures 21 8 0
*Day trip is for business and sightseeing purpose.

Note) FY2010
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| [Example of output: 2] Unit price of amount of touriIsm consumption in - |

B |n the case of Japanese nationals, unit price of overnight travelers for sightseeing purpose
is high.
W On the other hand, unit price of business travelers is high in the case of foreign visitors.

Unit price of amount of travel consumption

Unit price of amount of travel consumption (yen/people time)

Sightseeing purpose Foreign visitors
Overnight trip Day trip Overnight trip Day trip
From Okinawa | 34,521 5694| | signtseeing 86,691 8,109
From other prefecture 99,900 1 7777 Business 1 37’845 8,1 09

Reference value: Business purpose*

Overnight trip Day trip
From Okinawa 34,219 4831
From other prefecture 46,2 90 86,760

*Day trip is for business and sightseeing purpose.

Note) FY2010

—194

[Example of output: 3] Amount of travel consumption in Okinawa

B The amount of travel consumption by tourists visiting from other prefectures account for the
first position on a total amount basis.

m Although an unit price of foreign visitors is high, the absolute number of them is small.

‘Amount of travel consumption

Amount of travel consumption (million yen)

Sightseeing purpose Foreign visitors
QOvernight trip Day trip Overnight trip Day trip
From Okinawa 7,460 7,763| | Sightseeing 3,115 23
From other prefecture 115,705 78 Business 2,343 -

Reference value: Business purpose*

Overnight trip Day _trip
From Okinawa 3,042 91
From other prefectureq 1 0’08 1 7

*Day trip is for business and sightseeing purpose.

Note)FY2010

—20




4. Regional Tourism Economic
Survey

—21

Companies

Citizens

Movement of people

The conventional tourism statistics did not survey from a viewpoint of companies x money so
that it was difficult to understand guantitative economic effects created by the demand for
tourism.

Economic survey on tourism places is conducted to correct such shortcoming.

Position of tourism statistics

Accommodation Survey Regional Tourism Economic Survey

Statistics on Consumption Trend Survey
Inbound Tourists for National Tourism Survey
by Prefectures Foreigners Visiting Japan

Movement of money

11



Transparency of the tourism industry increases by conducting the Economic survey on tourism places

Existing statistics

Itis difficult to understand
how many businesses -
depend on tourism (tourists)

It is difficult to know
how important the
tourism industry is

in regional economy.

It is difficult to know how|
the regional economy is
affected when the
number of tourists
decreases.

AaAINS 21WOU02T WSLINOL [euolfay

-Can be utilized as basic material
for measures for tourism

- Itis possible to show the
importance of tourism objectively
for local residents

Data to show
“size” of the tourism industry

Number of business . )
q q q Administration
in the tourism industry
Lodglng IndUStry 00 +Can be utilized as basic material
Food industry++-OO for promoting tourism
Retail industry---OO + Itis possible to find out points to
be improved compared to other
Tourism fedlchs
stakeholders
Data to show
i »” :
importance” of tourism - It is possible to overview the
F A A structure of business of tourism
Ratio of tourism in sales industries and use itas a basis

for judging new entry
New entrants

Lodging industry- - -O Q%
Food industry- - -O O %
Retail industry--- OO %

- To use for judgement
regarding to new business

investment
ourism

industries

& -To use for judgement regarding to
investment

Local financial
institutions

Data to show “effect”
of the tourism industry
Local content rate of
the tourism industry

Agricultural and
fishery products++-OO%
Processed food+** - OO %
Product=++++++--O0%

Effects of the tourism industry on regional economy (example: Furano)

Number of

. 42
business operators
Sales 7.993 billionyen (*)

*Sales is total of 47
business operators

44, 4%

Agricultural and
fishery products
424.83 million yer

dbhing senipe
3846 millon/e

* Data is a mere addition of business operators
which answered to the survey

Local content rate: 100%
1. Book, newspaper, magazine
2. Security service
3. Building service

Tourism industry

(Annual purchase and outsourcing costs:
2.2256 billion yen

¥

Same Municipalities
(in region)

Local content rate: Over 50%
1. Others (purchase and material costs) 79%
2. Agricultural and marine products 61%
3. Cleaning and washing service 61%
4. Beverage 54%

5. Information processing and provision

service 50%

Local content rate: Less than 50%
1. Processed food and seasoning 7%
2. Petroleum and coal products 4%
3. Temporary-employment service 3%

Other prefectures @

Agricultural and
fishery products
684,7 million yen

an foo
HIH fishery product hnd seasoning
mi l I ion yen .32 million yer .44 million yer

en

affon prdxcessing
ision Service
Suilliop/yen

288.81 million yen

Infprrhation procgssing
afd|provision sgrvice
0[15 million yn

Petroleum and
coal products
P74.78 million yer| 24

(purchase and
material costs)
R4.06 million yo
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