Statistics Capacity

EoirAsiia an_d 't_h_e PaciicRe

Workshop: |
Bangkok, Thailand

22 — 26 November 2010

“Overview of International Recommendations on
Jourism Statistics 2008”

Stan Fleetwood
UNWTO Consultant
Statistics and Economic Measurement of Tourism

in.the pre-standards days everybody developed their own concepts, definitions
and classifications

countries could not compare statistics between collections or over time
no international comparisons were possible

with the growing economic importance of tourism countriesrandierganisations
like UNWTO saw the need for international standards

ileyirsihsetoicomprehensive international standards were produced in 1993;
IEXIO0S, Recommendations on Tourism Statistes

HEWEVEIMITNECERINERNST L has DEEN SEEN that these standards were no longer
stificient and needed to be revised




> Sincei993inew toplcshavergiewniin importance, suchias tourism:related
empleyment, mvestment, governments’ invelvement in tourism, impact on
environment, measurement of tourism at sub-national levels, and others

since becoming a specialised agency of the United Nations in 2004, UNWTO
has greater responsibility to integrate the system of tourism statistics into the
international standards for all economic activities

the development of the TSA in conformity withithe UN System of' National
Accounts and the IMF Balance of Payments standards has required some
changes

PNElEVantinternatonaliiamenoksu(iowhichioIsHsiaistcs are relaied)), Sueh
peSISINACBREPEPIY SREIPEH S| E andithe Viantzal on Statistics on; International
NFEdenn Services, have been undergoing updating andyevision

2008 Intermational Recommendations for Tourism
Statistics

> was ratified by the United Nations Statistical Commission atits 89" meeting in
New York in February/March 2008

> presents a system, of definitions, concepts, classifications and indicators that are
IREmally consistent

= ccilitate th el iSioRiTERCoREEPUcINTEMEWOIESIoRthE Tourism Satellite AccouUnt,
NHENNEOnal Accounts, Balance of Payments and'labourstatistics

> will be complemented by an upcoming IRTS 2008 Compilation Guide




2008 INTERNATIONAL RECOMMMENDATIONS
ON TOURISM STATISTICS (IRJ.S)

‘tourism’ s a sub-set of travel’Tiravelis defined as the activity’ of ‘travellers’
Whieranepeepleswhermove between different geographic locations for any.

purpese:for any duration
> ‘tourism’ is the activities of a sub-set of travellers, which we call ‘visitors’
> A ‘Visitor’ is someone who takes a trip:
v outside his/her usual environment;

v for a period of less than a year; and

vaiieranyspulipesedbusiness, |eisureioioiEpErsongl); otheruial
Lo BEIEPI B EERNAENESIUENFENHyATtE country/place visited.




> difficultterdevise a standard definition suitable for all countries

> broadly ‘usual environment’ of a person is the geographical area within which
he/she conducts his/her regular life routines

> UNWTO recommends countries consider four criterias

v’ Frequency of the trip;

v__Duration,of the trip;

v Jihe crossinglofiadministrative or national bordesHand

v DistanceNiemihENIECe o ustial residence”

excltdesithertravellers from being a ‘visitor’

> consequently, these travellers are excluded:
+ travellers crossing the border on a regular basis for work (ie. border workers)
% travellers employed under a short-term contract to work in thelcoumtny,

> however, these travellers are included:

v' employees of non-resident entities (ofi'the country/place visited)

v self-employed persons, providing services stichias: installationsefiequipmentaiepaily
consultancymeics —

VareElIErSRenteEing for business negotiations or looking for business opportunities




ay Vvisitors

e

‘Overnight visitor’ is a visitor who stays in a place overnight. These are referred
to as ‘Tourists’

‘Day visitor’ is a visiter who returns his/her usual residencerinrtie same day.
These are called ‘Excursionists’

»> Domestic visitors are those visitors whose main destinationis within his/her.
country of residence. It is possible that a Domestic visitor may: also have a
secondary destination in another country.

Inbound (international) visitors are those visitors;ina.country, Whose country.
of residence is another country.

Euiheundiintermational) visitors are residents,ofia country travelling, to visit
ElELIE) CoLntRy:




Trip: the total travel of a visitor from departure of usual environment to return to
usual environment

On one Trip many places/destinations may be visited
Therefore, one trip may equal a number of visits
SOMEUMES; the termrvisitor” is, used for convenienceinstead ofitiipior visit:

IPEIANOMENCIEI*an what IS meant andl what the statistics are counting.

> SEX
> Age
» Economic activity status

» Occupation

> Annual household, family or individiglyRecome

> Edicaton




racteristics of tourism trips

e

> Main/purpose

» Types of “Tourism product”
» Duration of trip / visit / stay.
> Origin and destination

Vlgeles of transgort

> Types of accommaodation

Vainrpurpese: ThePurpeseinrttieabsence ofi which the triprwould net hiave
taken place.

Personal
= 1.1, Holidays, leisure and recreation
= 1.2. Visiting friends and relatives
= 1.3 Education and training
145 Health and medical care
D, Religion/pilgrimages
1.6, ShEPPING
1.7.  Transit
1.8. Other

Business and professional




(o]0

ASHOUIHSIN ProdUCt=rEpIESERTSTErCONMIIIMENGR)! dlifferent 21502605 Of 2l
destmeation

£0l Characteristics of the'place visited
modes of transport
types of accommodation
specific activities at destination
ete.

Such as:
v'  culinary tourism

ECOFIOUIHSIT
City teursm
Sts~elrc-sznd tougs
health tourism
winter sports tourism
etc.

Vieasured in; terms: ot \Visiternights’”

Exampleroirclassification off Length of stay:

Short-term 1 night
2-3 nights

Medium-term 4-7 nights
8-14 nights

Eorlc~tern) L5522 gifc) lis
25-34 nights
35-44 nights
45 + nights




Origin

Region 1

Region 2

Region

Region

Vajergroups

Alr

lLand

Destination

Region 1 Region 2 Region 3 Region 4 Etc.
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Scheduled flight
Unscheduled flight

Private aircraft

Other modes of air transport

Passenger line and ferry
Cruise ship

Yacht

Other modes of water transport

(REUNEL

IVotocoachebiEIERERsHIEMpUbIC road transportation
VEniclEnentallwithrdriver

(i) taxis, limousines and rentallefiprivate motor vehicles with driver
(ii) rental of man or animal drawn vehicles

Owned private vehicl ith capacity up to 8 persons)

Rented vehicle without operator ( . )

Other modes of land transport: horseback, bicycle, motorcycle, etc.




Overnight visitors use accommodation
> commercial
> private

INersienderdiclassiiicationyecommended yet

FORMS OF TOURISM




UNWHIOrecommends that the following three basic forms of
tourism be distinguished:

Domestic tourism, which comprises the activities of a resident
visitor within the country of reference either as partoita doemestic
trip or part of an outbound trip;

Inbound tourism, which comprises the activities of a non-
resident visitor within the country.GiNelerence cnnynBeLRi;

O EIRERECIASTT, WHICHTCOMPISES the activities ofia resident
Visiter outside the country of reference; eitheras part of an
outbound trip or as part of a domestic trip.

awareness of its importance has grown
household surveys
sampling and design issues

aeecommodzubpsteliStiEs




ourism

~ Classificaton of inbound travelers

Epwrlt'.iﬂu::! | Inbound travelers ‘
H:-I-d«:: '::::': | Inbaind visitors | e inkesund trawilers

isiting friends Tourists Same-day visfors )
M (eermight vigitars) | | (Encursiarist) Ll
Education and Suasonl warkses
temining

Health and Msin pursose of
medical care Anurizr trips

Religion / Lang term warkers
pilgrimages

Cther shors:berm workers

Shapping |— —i Ksmads and reSugoos

Transit Mationals residing Cther non residents Tramsit passenger nol entering the
e abenad {foreignars) aceramic ard legal temitory

Persans entering the country 1o
astatiksh thare thei courtry of
residence

long term students and patients and
e Iamaly joining tham

Cithar trwvslers depmad not 1o antar
|Ih( BEONGANIC 1ReTilGry.

Diplomsats, consular $1aff, miktary
i parsennel and their dependans
e

= SeMErSPECIfic typesreivisitiorss

Nationals residing abroad
Transit passengers
Crews

Freqguent border crossers
Students

HEEINEENLS

Business and' professional visitors




TOURISM EXPENDITURE

TEUHSITFEXPENCITUIETElers 1eiie amounit paid fior the acauisition ol
consumptionigeeds andfsERVICEs; asiwell as valuables, for a visitor'srown
USE eI iergive-awaysy for and during tourism trps.

Includes typical services acquired by visitors like:
e Transportation
¢ Accommodation
* Food and beverages
» Ete.

Andialses

Valuablesi(paintings,works of art, jewelleryEieHNIFESPECHVE Of tENFUIRIT
Valuerand acauiiEareniiips ol

PUFablerconsuimergeods (computers, cars, ete.) inmespective of their unit
Value purchased on trips

All food prepared and without preparation
All manufactured items whether locally produced or imported
All'personal services




In"additionrterexpenditurerenrgendsiand senvices; paid for directly by the visitor;
Includes:

Expenditure on goods and services paid for directly by the employer for employees on
business travel

Expenditure by the visitor refunded by a third party, either employersyether households
or the social insurance scheme

Payments made by visitors for the individual services,provided and subsidised by
government in the areas of education, health, museums, performing arts, etc.

@liteirpocket payments for services provided to empleyeesianditheiiamiliesienioisis
trpstfinanced prncisel Ay s ByErSssuchiasHsussitised transport, accommodation;
SiElSNINIRIUEYAESIVENCES off employers, or other senvices

Supplementary payments made by visitors to attend sports or any other cultural events
on the invitation of, and principally paid by, producers (business, government)

Exclided:

Payment of taxes and duties that are not part of the purchasers’ prices of the
products acquired by the visitor

Payment of all classes of interest, including those on expenditures made during
and for trips

Purchase of financial and non-financial assets, including land and real estate,
but excluding valuables

Rliichiase of geods for resale purposes, elthiereniealieifthird eItESIeIe)
OV ECCOUnL -

Allftiansters in cash such as donations toe charities orrterether mdividuals (in
particular to families and relatives), as they do not correspond to the purchase
of goods or services




J Of tourism expenc

—

Payment:
» hefore the goods/services are received
» when the goods/services are received

» after the goods/services are received

Ories of tourism expenc

p———

—

Domestic tourism expenditure is the tourism expenditure of a resident visitor
within the economy of reference

Inbound tourism expenditure is the tourism expenditure of a ien-resident
visitor within the economy. of reference

Quiheunditounism expenditure is the tourism expenditure of a resident Visitor;
PUISIdE the economy. of reference




IS expenc

e

= The price to be used is the purchaser’s price, which corresponds to the price
paid by the visitor. This includes all taxes and tips.

feation or ourism expenc

RECOMENUEd CateoerEs: : ——

- Package travel, package holidays and package tours
¢ Accommodation

* Food and drink

e Local transport

sSternational transport

o Recreziton, cllitife cipelsgelgilpepelailviilcs;

e Shopping

e Others




e

= [nbeund-tourism

> expenditure module in surveys at the border (or other place where
inbound visitors can be observed)

= [Domestic and outbound tourism

il sl iolrisin-speciiic notisesold surve-y, Or a periodic module
(monthlysrgtiarterly, annually)rattached tora.generalihousehold
expenditure survey

OTHER ISSUES




Vieasuringiourism-at sub-national levels

Quality of data
Metadata
Dissemination

Irlidfele/Shley coopereaiog)

Increasing interest in regional statistics

Limitations in producing regional data

Designing regional sample surveys is difficult

Data incompatibility with other regions and natienally

Use of national statistical collections;tecollect regional data

Regional statistical collections should UseNniemationalkandhiaiienzl
Siiendards il

ViSitars from within and outside the region




== CONCEPL oifguality.
Paiarguality assessment frameworks
= Dimensions of quality and quality frameworks
(i) Prerequisites of quality
(i) Relevance
(iii) Credibility
(im) Accuracy
(V) Jiimeliness;
(M EthodeIegical'soundness
(vii) Coherence

(viii) Accessibility:

ASSESSIMENL Iramewor

e

TihellViE-Data-Quality' Assessment Framework (DQAFE) covers:five
dimensions ofi guality — assurance of integrity, methodological soundness,
accuracy and reliability, serviceability and accessibility.

The European Statistical System (ESS) focuses more on statistical outputs
and defines six criteria — relevance, accuracy, timeliness and punctuality,
accessibility and clarity, comparability and ceherence.

e OECH @AY EESHIEMERNERIMENOIIAVIEWS quality in terms; of:
SEVEINIMERSIGRS= relevance, accuracy, credibility, timeliness,
accessibility, interpretability and coherence.




== CONCEPL oifguality.

"=Data quality assessment frameworks

= Dimensions of quality and quality frameworks

(i) Prerequisites of quality

(i) Relevance

(iii) Credibility

(im) Accuracy

(V) Jiimeliness;

(M EthodeIegical'soundness
(vii) Coherence

(viii) Accessibility:

Jhe elements within this dimension nclude:

-

v

the legal basis for compilation of data;

the adequacy of data sharing and coordination among data producing
agencies;

assurance of confidentiality;

the,.adeguacy of human, financial, and technical resources for .
implementation’ of tourism statistics pregliaiies, ancumplefmEnieieHe)
MEasUres ierehBUEIcOsHESECtiVenESSIORsUEhNTogrammes; and

guality’ awareness.




== CONCEPL oifguality.
Paiarguality assessment frameworks
= Dimensions of quality and quality frameworks
(i) Prerequisites of quality
(i) Relevance
(iii) Credibility
(im) Accuracy
(V) Jiimeliness;
(M EthodeIegical'soundness
(vii) Coherence

(viii) Accessibility:

= |Metadata in the context of tourism statistics

= Metadata and international comparability. of data




Data dissemination timetable

Dissemination formats

Data revisions

StatisticallceniidERuENLY,

= Fsuellyfamumbereifagencies anenvolvedinrcompilation o totiSmFStatSies

Important that they establish and maintain good working relations

Joint data collection programs

Essential to ensure that all agencies are aware of changes:in policies and
procedures

Naenal"Statisticalloffices should monitor thexconpilation andidisseminatien ol
OIS SIASTES -

National Statistical Offices should also provide assistance to other agencies
involved in compiling tourism statistics
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