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Background of introducing Common 
Standards of Prefecture Inbound 

Is the number of participants of 
Kawagoe Festival as twice as that of 
Gion Festival?  

They have been calculated the 
number of respondents by…  

Intuition! 
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Chikugo City announced 
that they had 190 
thousand overnight tourist 
in a year. But … 

Concerning the capacity of 
accommodation, it proved 
that they had only 10 to 20 
thousand tourist ! 

Background of introducing Common 
Standards of Prefecture Inbound 

•May 2005 Establishment of the Committee on the Development 
  of Tourism Statistics 
•August 2005 Suggestions on the development of national tourism 
  statistics 
•December 2006 Enactment of the Tourism-based Nation  
 Promotion Basic  Act 
•June 2007 Cabinet decision on the Tourism-based Nation  
  Promotion Basic Plan 
•April 2008 Interim report of the Committee on the Development 
  of Tourism Statistics  
       
 
 

History of introducing Common 
Standards 
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Pilot test and completion of Common 
Standards 

FY2008 
Test surveys are conducted in Niigata Prefecture and Okayama 

Prefecture in order to evaluate the adequacy and accuracy of the 
draft guidelines. Then, issues and a direction for response are 
deliberated 
 A test of techniques for calculating the number of inbound tourists 

in the Bikan Historical Quarter in Kurashiki City (Okayama Prefecture) 
 Joint Session for Statistics on Inbound Tourists and the Amount of 

Consumption of Tourism (March) 

Pilot test and completion of Common 
Standards 

FY2009 
Test surveys are conducted in 14 prefectures 
The Council for Prefectural Tourism Statistics is held (April, August 
and October) 
Joint Session for Statistics on Inbound Tourists and the Amount of 

Consumption of Tourism (September and December) 
Asking prefectures for opinions (October and December) to 
incorporate them into planning 
Committee on the Development of Tourism Statistics (December) 
Formulating “Common Standards for Statistics on Inbound Tourists” 

and “Procedures for Researches on Tourists” 

Launched Common Standards of Prefecture Inbound from FY2010.  
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Status of Statistics on Inbound Tourists 
Based on Common Standards 

Iwate 

Yamagata Miyagi 

Fukushima 

Chiba 

Gunma 

Yamanashi 

Tokyo Kanagawa Shizuoka Aichi Mie Wakayama 

Gifu 

Nara Osaka 

Fukui Ishikawa 

Kyoto 

Nagano Hyogo 

Toyama Niigata 

Shiga 

Hiroshima 

Shimane 

Okayama 

Tottori 

Yamaguchi 

Oita 

Fukuoka 

Kumamoto 

Miyazaki Kagoshima 

Okinawa 

Aomori 

Hokkaido 

Kochi 

Ehime 

Tokushima 

Kagawa 

Akita 

Ibaraki Tochigi 

Saitama 

Saga Nagasaki 

※As of September 30, 2011 

･･･ Not adopted yet 

･･･ Adopted from January-March 2011  

･･･ Adopted from April-June 2010  

･･･ Adopted from October-December 2010  

What we can know by Common Standards 

It is possible to implement effective regional promotion measures by accurately 
obtaining the scale and structure of inbound tourists and consumption by a 

comparable method (Common Standards) 

Amount of 
 travel consumption 

Number of inbound 
 tourists  

(actual number) 

Structure of 
 travel consumption 

Transportation 
Accommodation 

Souvenir 

Wining and 
 dining  

How many 
people visit in 

reality? 

How much 
money is 

consumed in 
the area?  

How is the 
money  used? 
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We can know the number of tourist and 

travel consumption unit price by each 
segment by quarterly 

Vacation 

Overnight 

trip 

Day trip 

From the 

prefecture 

From other 

prefectures 

Foreign tourists visiting Japan 

Overnight 

trip 

Day trip 

Vacation 

Business trip 

Business trip 

Overnight 

trip 
Day trip 

From the 

prefecture 

From other 

prefectures Note: Business and sightseeing purposes 

Output image of table 

Overnight

trip

Day

trip

Overnight

trip

Day

trip

Overnight

trip

Day

trip

Overnight

trip

Day

trip

Overnight

trip

Day

trip

Overnight

trip

Day

trip

01 Hokkaido 1,404 11,075 756 5 20,568 3,634 65,838 7,000 28,879 40,242 49,799 32

02 Aomori 119 3,047 275 1,160 13,194 3,772 30,106 8,571 1,567 11,495 8,287 9,947

03 Iwate 213 1,992 365 1,064 21,257 3,803 30,556 8,799 4,526 7,574 11,155 9,363

04 Miyagi 505 3,085 791 2,765 13,777 2,790 27,236 8,847 6,953 8,607 21,534 24,466

05 Akita Common standards will be applied from the survey for January-March 2011

06 Yamagata 298 1,578 396 1,698 22,698 10,101 25,544 17,101 6,759 15,936 10,109 29,039

07 Fukushima 332 3,249 772 2,762 20,629 3,870 29,604 8,397 6,850 12,574 22,868 23,189

08 Ibaraki Common standards will be applied from the survey for January-March 2011

09 Tochigi Common standards will be applied from the survey for January-March 2011

10 Gunma 336 3,760 983 2,561 18,173 2,273 20,968 5,457 6,102 8,547 20,614 13,975

Prefecture

① Number of inbound tourists

 (thousand people per time)

② Travel consumption unit price

(Yen/person-time)

③ Amount of travel consumption

(million yen)

From the prefecture
From other

prefectures

From other

prefectures
From the prefecture

From other

prefectures
From the prefecture

・・・ 



6 

Process of the Survey 

Summarizing the list of tourist spots 

Surveys on the number of inbound tourists at tourist spots 

Parameter surveys at tourist spots 

Adjustment based on data provided by Japan Tourism Agency 

Estimating, sharing and publicizing the amount of statistics 

One-year cycle 

Quarterly cycle 

Quarterly cycle 

Quarterly cycle 

Quarterly cycle 

Prefectures Municipalities 

Municipalities 

Prefectures 

Japan Tourism Agency Prefectures 

Japan Tourism Agency Prefectures 

Analysis Sample of Domestic and 
Inbound Statistics 

N

o. 
Purpose of Use 

Prefectures where data 
were used 

1 
To know effects of the totalized actual number of 
tourists on the consumption by tourists 

Prefecture names are non-
disclosed (two prefectures 
in the same district) 

2 
To know the number of tourists and economical 
effects 

Prefecture names are non-
disclosed (two neighboring 
prefectures) 

3 To know of segments where tourists spend money 
Prefecture names are non-

disclosed  

4 
Identify relative advantages of each visitor 
segments 

Hyogo, Wakayama and 

Nara Prefectures 

5 
Relative grasp of sense to the size of tourism 
industry 

Nagano Prefecture 

6 
Preparation of indexes related to tourism economy 
in each prefecture 

Several Prefectures 
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Sample1. “You can understand that the 
actual number of tourists is proportional 
to the consumption by tourists”  

・The total number of tourists in Prefecture A and in Prefecture B in the same district are 
almost the same.  
・However, if the actual number of tourists is counted, that in Prefecture A is 1.68 times of that 
in the Prefecture B.  
・Consumption by tourists in the Prefecture A is approximately 1.92 times that of Prefecture B. 
This shows that the consumption by tourists is proportional not to the total number but to 
the actual number of tourists.  

Consumption by tourists Total number of tourists 

（Unit: 1.000） （Unit: 1,000,000 yen） 
Note: Numerica values show Japanese tourists only. The total number of tourists includes not only those in the sightseeing spots but also those counted in places of  

festivals and events.  

Actual number of tourists 

（Unit: 1,000） 

Prefecture A 

Prefecture B 

Prefecture A 

Prefecture B  

Prefecture A  

Prefecture B 

0 10,000 20,000 30,0000 2,000 4,000 6,000 0 1,000 2,000 3,000

0 25,000 50,000 75,000 100,0005,000 7,500 10,000

Sample2.  “You can understand the 
direction of the action plan to increase the 
consumption by tourists” (1). 

・The number of tourists in Prefecture D is almost 1.08 times that of Prefecture C, a 
neighboring prefecture of D.  
・On the other hand, the consumption by tourists in Prefecture C is almost 1.47 times that of 
D.   

Consumption by tourists Number of tourists 

（Unit: 1,000） (Unit: 1,000,000 yen) 

Consumption is 1.47times 
of that in D. 

The number of tourists is 
1.08 times of that in C 

Prefecture C  

Prefecture D  

Prefecture C   

Prefecture D  

Note: Numerical values show Japanese visitors only.  
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0 10,000 20,000 30,000 0 20,000 40,000 60,000

Day-tripper from

outside
Hotel guest from

outside
Inside day-tripper

Inside hotel guest

0 2,000 4,000 6,000 8,000

Sample2.  “You can understand the 
direction of the action plan to increase the 
consumption by tourists” (1). 

・Many tourists in Prefecture D are day-trippers compared to other prefectures.  
・The consumption by one day-tripper in Prefecture C is higher than that of D, while the 
consumption by one hotel guest in Prefecture D is relatively high. 
・As a result, it can be said that the consumption by one tourist is high in Prefecture C. In 
Prefecture C, the total consumption by tourists including consumption by hotel guests and 
day-trippers from other prefectures, which is relatively high, is consequently raised.      
・Therefore, in Prefecture C, an increment in the number of tourists will lead to an increase in 
of the consumption by tourists. In D prefecture, an increment in hotel guests,  each of whom 
consumes large amounts, and consumption by one day-tripper, who belongs to a “volume 
zone” will lead to an increase in consumption.       

Unit consumption by 
one tourist 

Total consumption by 
tourists 

Number of tourists 

（Unit: 1,000） （1,000,000 yen) （Yen/person） 

Prefecture C 

Prefecture D 

* Numerica values show Japanese visitors only.  

0 10,000 20,000 30,000 0 20,000 40,000

Sample3.  “You can understand how to 
maximize the income by tourists.” 

・In Yamagata Prefecture, unit consumption by “hotel-guests from other prefecture” is highest. 
・From the viewpoint of the total consumption, consumption by “day-trippers from the outside” 
is about 2.7 times of that of “hotel guests from the outside”. 
・Considering that the unit consumption of one day-tripper from the outside is still about 67% of 
that of one hotel guest from the outside, an action plan to increase the unit consumption by 
day-trippers from the outside may be more advantageous in quick-impact economic effects 
than that of increasing the number of hotel guests from the outside. 

（Unit: 1,000,000  yen） （Unit: Yen） 

Unit consumption by tourist in Yamagata 
Prefecture 

Consumption by tourists in Yamagata 
Prefecture 

Ａ 

It may be more 
effective to shorten 
B than A 

Ｂ 

(Source: the statistics of the number of 
tourists in prefectures, from April to June) 

Hotel guests from 
the outside 

Inside hotel 
guests  

Day-tripper from 
the outside 

Inside day-tripper 

Hotel guests from 
the outside 

Inside hotel 
guests  

Day-tripper from 
the outside 

Inside day-tripper 



9 

Sample4. “You can understand the 
advantageous segments in each prefecture”(1). 

Ａ／Ｂ＝ Ratio of hotel guests from the 
outside who  consume much money among 
total hotel  guests 

Ａ／Ｃ＝ Ratio of hotel guests who 
consume much  money among total tourists from 
the  outside 

Ｃ／Ｄ＝ Ratio of day-trippers from the 
outside who  consume much money among 
total day  trippers                

Ｂ／Ｄ＝ Ratio of hotel guests who 
consume much  money among  
      total tourists from the outside 

The higher the ratio, the greater the 
economical effects per unit when attracting 
hotel guests from other prefectures 

The higher the ratio, the greater the 
economical effects per unit when attracting 
day-trippers from other prefectures 

The higher the ratio, the greater the 
economical effects per unit when attracting 
hotel guests from other prefectures 

The higher the ratio, the greater the 
economical effects per unit when attracting 
inside hotel guests 

Unit consumption by tourists in three prefectures in Kinki district 

(Source: the statistics of the number of tourists 
tin prefectures rom April to June) ※）Numeric values indicate Japanese tourists only. 

                                                                                                   
Hotel guest (Unit: yen) Day-tripper(Unit: yen) A/B C/D A/C B/D 

Outside prefecture (A) Within prefecture (B) Outside prefecture (C) Within prefecture (D) 

Hyogo prefecture 22,843 22,144 4,615 3,055 1.032 1.512 4.950 7.248 

Nara prefecture 27,791 17,032 4,940 2,829 1.632 1.746 5.626 6.021 

Wakayama prefecture 28,442 18,344 9,375 4,032 1.550 2.325 3.034 4.550 

Sample4. “You can understand the 
advantageous segments in each prefecture”(2). 

・Even in the same district (Kinki), the consumption behavior of tourists differs in each local 
government. 
・When establishing a competitively advantageous action plan in neighboring prefectures, it is 
effective to make efforts to increase segment classes which are superior in unit consumption 
and the volume zones compared to those in other prefectures.  

Prefecture Trend Orientation to increase the segments concerned 

Hyogo 
prefecture 

 
The unit consumption by 
inside hotel guests is 
relatively high. 

・Promotion of city-stay type leisure 
・Development of cheap, short-distance and 
short-time trip services 

Nara 
prefecture 

 
The unit consumption by 
hotel guests from the 
outside is relatively high.  

・Preparation of accommodations 
・Development of stay-type trip services 
intended to tourists from other prefectures  

Wakayama 
prefecture 

 
The unit consumption by 
day-trippers from the 
outside is relatively high.  

・Improvement of accessibility from other 
prefectures 

 
・Improvement of easily enjoyable sight-seeing 
spots by one-stop trip 
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Sample4. “You can understand how large 
the tourism industry is.”  

・Consumption by tourists in Nagano Prefecture exceeds annual shipment values of typical 

industries in the prefecture, even when counting them in the first quarter.   

0 50,000 100,000 150,000

(Source: the statistics of the number of tourists in prefectures from April to June) (Nagano Prefecture HP) 

（Unit: 1,000,000 yen） 

Comparison of the sense of the size between consumption by tourists 
and earnings of the nation's top industry in Nagano Prefecture 

The consumption by 
tourists in the first 
quarter is two times of 
the annual shipment 
value of Miso industry 

Note: Use the above table only for reference because the numeric values of the demand and supply sides are compared with each other. 

Consumption by tourists (April to June) 

Shipment value of juice (annual) 

Shipment value of Miso (Bean Paste) (annual) 

Shipment value of small motors (annual) 

Shipment value of glass lens (annual) 

Sample6.  “You can see various indexes in 
tourism economy in prefectures” 

Prefectures 

Number of tourists 
per head of 
population 
(Unit: people) 

Consumption by 
tourists per head of 
population 
（Unit: 10,000 yen） 

Ratio of tourism ratio 
in final private 
consumption 
expenditure 

（％） 

Tourist density 

(number of tourists 

per１k㎡） 

Nagano Prefecture 4.2  5.0  2.6  662 

Hyogo Prefecture 2.7  1.8  0.9  1,798 

Wakayama 
Prefecture 

2.7  3.4  1.8  572 

Nara Prefecture 3.6  2.8  1.5  1,357 

Prefecture A 4.2  5.0  2.6  662 

Prefecture B 4.6  3.5  1.9  913 

Prefecture C 2.9  3.6  1.8  1,529 

Prefecture D 2.2  2.4  1.3  241 

Prefecture E 3.8  5.5  3.1  477 

Source: Prefectural official statistics on the number of tourists, from April to September, Statistics Bureau, Ministry of Internal Affairs and 
Communications, “Social life statistics index -Prefecture Index- 2011“ and HP of each prefecture  

・The following are various indexes based on statistics on the number of tourists in sightseeing 
areas 


