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Tables

Table 1. Contribution of tourism to the national economy (%)

TOURISM AGGREGATES

Country

Year

A. In terms of visitors consumption

e Inbound tourism consumption / GDP

e Domestic tourism consumption / GDP

e Outbound tourism consumption / GDP

e Internal tourism consumption (ITC) / GDP

e Inbound tourism consumption / ITC
e Domestic tourism consumption / ITC

B. In terms of production of goods and services

e Gross value added of tourism industries (VATI pp)/GVA
e Tourism gross value added (TVA},)/GVA

e Tourism gross domestic product (TGDP ,,,)/GDP

C. In terms of international trade of goods and services

e Inbound tourism consumption / total exports of goods and services
e Qutbound tourism consumption / total imports of goods and services

D. In terms of number of persons employed

e Tourism industries employees/ Total national employees

b.p.= basic prices
p.p.= purchasers prices

Table 2. Internal tourism consumption, by products and forms of tourism (%)

Country
PRODUCTS Year
Internal Domestic Inbound
Tourism characteristic services
1. Accommodation services
2. Food and beverage serving services
3. Passenger transport services
4. Travel agencies, tour operators and tourist guide services
5. Cultural services
6. Recreation and other entertainment services
7. Miscellaneous tourism services
Other services
e Connected
e Non-specific
Goods
® Value of domestically produced goods net of distribution
margins
e Value of imported goods net of distribution margins
Total 100 100 100

p.p.= purchasers prices




Table 3. Domestic tourism consumption, by products and categories of visitors (%)

PRODUCTS

Country

Year

Total visitors

Tourists Same-day visitors

Tourism characteristic services

Accommodation services

Food and beverage serving services

Passenger transport services

Travel agencies, tour operators and tourist guide services
Cultural services

Recreation and other entertainment services
Miscellaneous tourism services

NogohrwnhE

Other products
e Connected

® Non-specific

Total

100

100 100

p.p.= purchasers prices

Table 4. Inbound tourism consumption, by products and categories of visitors (%)

PRODUCTS

Country

Year

Total visitors

Tourists Same-day visitors

Tourism characteristic services

Accommodation services

Food and beverage serving services

Passenger transport services

Travel agencies, tour operators and tourist guide services
Cultural services

Recreation and other entertainment services
Miscellaneous tourism services

Nook,wdhpE

Other products
e Connected

e Non-specific

Total

100

100 100

p.p.= purchasers prices




Table 5. Gross value added (GVA,,) and tourism gross value added (TVA,,), by industries (%)

GVA TVA b,
INDUSTRIES Country Country
Year Year

Tourism industries
1. Accommodation (Hotels and similar)
2. Second homes ownership (imputed)
3. Restaurants and similar
4. Transportation

4.1. Railways passenger transport

4.2. Road passenger transport

4.3. Water passenger transport

4.4. Air passenger transport

4.5. Passenger transport supporting services

4.6. Passenger transport equipment rental
5. Travel agencies and similar
6. Cultural services
7. Sporting and recreational services
Other industries
® Tourism connected
® Non-specific
Total 100 100

b.p.= basic prices

Table 6. Tourism gross value added (TVA,,), by components (%)

Country
COMPONENTS
Year
e Compensation of employees
e Gross operating surplus and mixed income
e QOther net taxes on production
Total 100

b.p.= basic prices



Table 7. Domestic supply of goods and services, by products (%)

Country
Year
PRODUCTS
Share of each Tourism ratio on
product supply
Tourism characteristic services
1. Accommodation services
2. Food and beverage serving services
3. Passenger transport services
4. Travel agencies, tour operators and tourist guide services
5. Cultural services
6. Recreation and other entertainment services
7. Miscellaneous tourism services
Other services
e Connected
® Non-specific
Goods X
Value of domestically produced goods net of distribution margins X
Value of imported goods net of distribution margins X
Total 100 X

p.p.= purchasers prices
x = No applicable




Filling the data

Table 1. Contribution of tourism to the national economy (%)

References in TSA:RMF

Tables Columns Rows
A. e Inbound tourism consumption T1 1.3. Total visitors Total
e Domestic tourism consumption T2 2.9. Total visitors Total
e Outbound tourism consumption T3 3.3. Total visitors Total
e Internal tourism consumption (ITC) T4 4.3. Internal tourism Total

consumption in cash

B. e Gross value added of tourism industries (VATI p) T5 Total tourism industries Total gross value added of
activities (at basic prices)

e Gross value added of national economy (at basic prices) (GVA ) T5 Total output of domestic Total gross value added of
producers (at basic prices) | activities (at basic prices)

e Tourism gross value added (TVA ;) T6 Tourism share of : Total gross value added of
activities (at basic prices)

total tourism industries “
+ +

tourism connected industries “
+ +

“

non-specific industries)

e Tourism gross domestic product (TGDP ;) = TVA + Net taxes on products and imports included in the
value of internal tourism consumption (at purchasers’ prices)
D. e Tourism industries employees T7 Number of employed Total
persons

Table 2. Internal tourism consumption, by products and forms of tourism (%)

Column Internal
All the information to fill in this column in the “General tables” is in column “4.3 Internal tourism consumption in cash” in Table 4 of TSA:RMF.
For complementary information see Addendum A/1

Column Domestic
All the information to fill in this column in the “General tables” is in column “4.2 Domestic tourism consumption” in Table 4 of TSA:RMF and in column
“2.9 Total visitors” in Table 2 of TSA:RMF.

Column Inbound
All the information to fill in this column in the “General tables” is in column “4.1 Inbound tourism consumption” in Table 4 of TSA:RMF and in column
“1.3 Total visitors” in Table 1 of TSA:RMF.

Table 3. Domestic tourism consumption, by services and cateqgories of visitors (%)

Columns “Total visitors” (*,) “Tourists” and “Same-day visitors” corresponds with TSA Table 2 (columns “2.9 Total visitors”, "2.8 Tourists” and "2.7
Same-day visitors”, respectively)
(*) For complementary information see Addendum A/2

Table 4. Inbound tourism consumption, by services and cateqgories of visitors (%)

Columns “Total visitors” (*), “Tourists” and “Same-day visitors” corresponds with TSA Table 1 (columns "1.3 Total visitors”, "1.2 Tourists” and "1.1
Same-day visitors”, respectively)
(*) For complementary information see Addendum A/3




Table 5. Gross value added (GVA .,) and tourism gross value added (TVA .,), by industries (%)

Column GVA ,,
The row “Total Bross value added of activities (at basic prices) in Table 5 of TSA:RMF contains all the information for filling in the column GVA
- Total GVA 4, can be found where the abovementioned row intersects with the column “Total output of domestic producers” (at basic
prices)
- GVA ;.. of each industry can be found where the column for the corresponding industry intersects with the abovementioned row.
For complementary information see Addendum A/4

Column TVA
The row “Total gross value added of activities” (at basic prices)” in Table 6 of TSA:RMF contains all the information needed to fill in this TVA .
column:
- Total TVA,,, is obtained as indicated in the note in Table 1. Contribution of tourism to the national economy (%)
- TVA up. of each industry is at the intersection with the column “tourism share” for the corresponding industry
For complementary information see Addendum A/5

Table 6. Tourism gross value added (TVA,,), by components (%)

All the information to fill in Table 6. Tourism gross value added (TVA ), by components (%) can be found in Table 6 of TSA:RMF
- Total TVA,;, is obtained as indicated in the note regarding Table 1. Contribution of tourism to the national economy (%)
- Each component of TVA .. is obtained by adding together the three components of the same name corresponding to the
intersection with the “Tourism share “columns of: Total Tourism industries + Tourism connected industries + Non specific
industries.
For complementary information see Addendum A/6

Table 7. Domestic supply of goods and services, by products (%)

Column “Share of each product”
All the information to fill in this column in the “General tables” can be found in the column “Domestic supply (at purchasers price)” in Table 6 of
TSA:RMF
- Total “Domestic supply (at purchases price)” of the national economy is at the intersection with the row “Total output (at basic
prices)”
- Total “Domestic supply (at purchases price)” of each product is at the intersection with the row for the corresponding product
For complementary information see Addendum A/7

Column ” Tourism ratio on supply”
All the information to fill in this column can be found in the column “Tourism ratio on supply” in Table 6 of TSA:RMF, at its intersection with the row of
each product.
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Addendum

Table 2. Internal tourism consumption, by products and forms of tourism (%)
— Column Internal

References in TSA:RMF

Tables Columns Rows
Tourism characteristic products Tourism characteristic products
1. Accommodation services 1. Accommodation services
2. Food and beverage serving services 2. Food and beverage serving services
3. Passenger transport services 3. Passenger transport services
4. Travel agencies, tour operators and tourist 4. Travel agencies, tour operators and tourist
guide services guide services
5. Cultural services 5. Cultural services
6. Recreation and other entertainment services 6. Recreation and other entertainment services
7. Miscellaneous tourism services 7. Miscellaneous tourism services
e 4.3. Internal tourism .
Other services T4 - Other services
—_— consumption in cash —_—
e Connected e Connected
e Non-specific o Non-specific
Goods Goods

Value of domestically produced goods net of
distribution margins
Value of imported goods net of distribution

e Value of domestically produced goods net of
distribution margins
e Value of imported goods net of distribution

margins margins
Total Total
Al2

Table 3. Domestic tourism consumption, by services and categories of visitors (%)
— Column Total visitors

References in TSA:RMF

Tables Columns Rows
Tourism characteristic products Tourism characteristic products
1. Accommodation services 1. Accommodation services
2. Food and beverage serving services 2. Food and beverage serving services
3. Passenger transport services 3. Passenger transport services
4. Travel agencies, tour operators and tourist 4. Travel agencies, tour operators and tourist
guide services guide services
5. Cultural services ™ 29, Total visitors 5. Cultural services
6. Recreation and other entertainment services e 6. Recreation and other entertainment services
7. Miscellaneous tourism services 7. Miscellaneous tourism services
Other products Other products
e Connected e Connected
e Non-specific e Non-specific
Total Total




Al3

Table 4. Inbound tourism consumption, by services and categories of visitors (%)

— Column Total visitors

References in TSA:RMF

Tables Columns Rows
Tourism characteristic products Tourism characteristic products
1. Accommodation services 1. Accommodation services
2. Food and beverage serving services 2. Food and beverage serving services
3. Passenger transport services 3. Passenger transport services
4. Travel agencies, tour operators and tourist 4. Travel agencies, tour operators and tourist
guide services guide services
5. Cultural services . 5. Cultural services
T1 1.3. Total visitors

6. Recreation and other entertainment services
7. Miscellaneous tourism services

Other products
e Connected

e Non-specific

Total

6. Recreation and other entertainment services
7. Miscellaneous tourism services

Other products
e Connected

e Non-specific

Total

Al4

Table 5. Gross value added (GVA,,) and tourism gross value added (TVA,.,), by industries (%)

— Column GVA

References in TSA:RMF

Tables Columns Rows
Tourism industries Total tourism industries
(1+2+3+...412)
1. Accommodation (Hotels and similar) 1. Hotel and similar
2. Second homes ownership (imputed) 2. Second home ownership
(imputed)
3. Restaurants and similar 3. Restaurants and similar
4. Transportation (4.1+4.2+4.3+4.4+4.5+4.6)
4.1. Railways passenger transport 4. Railway passenger
transport
4.2. Road passenger transport 5. Road passenger
transport
4.3. Water passenger transport 6. Water passenger
transport
4.4, Air passenger transport 7. Air passenger transport
4.5. Passenger transport supporting services T5 8. Passenger transport Total gross value adcrjiggs(;f activities (at basic
supporting services p
4.6. Passenger transport equipment rental 9. Passenger transport

5. Travel agencies and similar

6. Cultural services

7. Sporting and recreational services

Other industries

e Tourism connected

e Non-specific

100

equipment rental

10. Travel agencies and

similar

11. Cultural services

12. Sporting and other

recreational services

(Tourism connected
industries+ non specific
industries)

Tourism connected industries

Non specific industries

Total output of domestic
producers (at basic prices)

10
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Table 5. Gross value added (GVA,,) and tourism gross value added (TVA,.,), by industries (%)

—Column TVA ,,

References in TSA:RMF

Tables Columns Rows
Tourism industries Tourism share of total tourism
industries (1+2+3+...+12)
1. Accommodation (Hotels and similar) 1. Tourism share of hotel
and similar
2. Second homes ownership (imputed) 2. Tourism share of second
home ownership
(imputed)
3. Restaurants and similar 3. Tourism share of
restaurants and similar
4. Transportation (4.1+4.2+4.3+4.4+4.5+4.6)
4.1. Railways passenger transport 4. Railway passenger
transport
4.2. Road passenger transport 5. Road passenger
transport
4.3.  Water passenger transport 6. Water passenger
transport
4.4. Air passenger transport T6 |7. Air passenger transport Total gross value added ()’f activities (at basic
prices
4.5. Passenger transport supporting services 8. Passenger transport
supporting services
4.6. Passenger transport equipment rental 9. Passenger transport
equipment rental
5. Travel agencies and similar 10. Travel agencies and
similar
6. Cultural services 11. Cultural services
7. Sporting and recreational services 12. Sporting and other
recreational services
Other industries (Tourism connected + non
specific)
e Tourism connected Tourism connected
e Non-specific Non specific industries
Total Tourism share of total output
of domestic producers (at
basic prices)
Al6
Table 6. Tourism gross value added (TVA,,), by components (%)
References in TSA:RMF
Tables Columns Rows
e Compensation of employees Tourism share of : Compensation of employees
® Gross operating surplus and mixed income Total tourism industries Gross mixed income
+ +
6 Tourism connected industries )
n Gross Operating surplus

e Other net taxes on production 100

Total

Non specific industries

Other taxes less subsidies on production

11
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Table 7. Domestic supply of goods and services, by products (%)

— Column Share of each product

References in TSA:RMF

Tables Columns Rows
Tourism characteristic products Tourism characteristic products
(1+2+3+4+5+6+7)
1. Accommodation services 1. Accommodation services
2. Food and beverage serving services 2. Food and beverage serving services
3. Passenger transport services 3. Passenger transport services
4. Travel agencies, tour operators and tourist 4. Travel agencies, tour operators and tourist
guide services T6 guide services

5. Cultural services

6. Recreation and other entertainment services +

7. Miscellaneous tourism services

Other services
e Connected
® Non-specific

Goods

Value of domestically produced goods net of
distribution margins

Value of imported goods net of distribution margins

Total

Domestic supply (at
purchases price)

o

Cultural services

o

Recreation and other entertainment

services +
7. Miscellaneous tourism services

Other services (A2 + B)
® A2 Connected products
e B Non-specific products

Goods

Value of domestically produced goods net of
distribution margins

Value of imported goods net of distribution
margins

Total output (at basic prices)

12




Annex

Tourism Satellite Account: Recommended
Methodological Framework (TSA:RMF) - Tables






Table 1

Inbound tourism consumption, by products and categories of visitors
(visitor final consumption expenditure in cash)

(Net valuation)

2 — Food and beverage serving services (3)
3 — Passenger transport services (3)
3.1 Interurban railway (3)
3.2 Road (3)
3.3 Water (3)
3.4 Air (3)
3.5 Supporting services
3.6 Transport equipment rental
3.7 Maintenance and repair services
4 —Travel agency, tour operator and tourist guide services
4.1 Travel agency (1)
4.2 Tour operator (2)
4.3 Tourist information and tourist guide
5 — Cultural services (3)
5.1 Performing arts
5.2 Museum and other cultural services
6 — Recreation and other entertainment services (3)
6.1 Sports and recreational sport services
6.2 Other amusement and recreational services
7 — Miscellaneous tourism services
7.1 Financial and insurance services
7.2 Other good rental services
7.3 Other tourism services
A.2 Connected products
distribution margins
goods (4)
services
B. Non specific products
distribution margins
goods (4)
services

Same-day Tourists Total visitors
visitors
Products (1.1) (1.2) (1.3) = (1.1) + (1.2)
A. Specific products
A.1 Characteristic products (a)
1 - Accommodation services X
1.1 — Hotels and other lodging services (3) X
1.2 — Second homes services on own account of for free X X X

TOTAL

number of trips
number of overnights

X does not apply

(1) Corresponds to the margins of the travel agencies

(2) Corresponds to the margins of the tour operators

(3) The value is net of the amounts paid to travel agencies and tour operators
(4) The value is net of distribution margins

(a) Even if they are called “products”, no goods are included for the time being.
Two main reasons led to that decision:

- the importance of the existing differences (both in level and structure) between the types

of goods acquired by visitors according to the country and place visited;

- the existing limitations of the available sources of statistical information.
Nevertheless, goods are not totally banned from the analysis, as retail trade services
(specialized and non specialized) associated with the sale of goods to visitors are included
within the list. This is due to the fact that the associated productive activity is an activity
which is in contact with the visitor and thus, given certain circumstances,
can be viewed as a tourism activity.
Moreover, the list of products included in each of the 7 groups under consideration is shown
in Annex II; the explanatory notes for each of them are also included in Annex |, in order that
they may be clearly identified.
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Table 2

Domestic tourism consumption, by products and ad hoc sets of resident visitors
(visitor final consumption expenditure in cash)

(Net valuation)

Resident visitors travelling only within the

Resident visitors travelling to a different

All resident visitors (**)

2 - Food and beverage serving services (3)
3 — Passenger transport services (3)
3.1 Interurban railway (3)
3.2 Road (3)
3.3 Water (3)
3.4 Air (3)
3.5 Supporting services
3.6 Transport equipment rental
3.7 Maintenance and repair services
4 —Travel agency, tour operator and tourist guide services
4.1 Travel agency (1)
4.2 Tour operator (2)
4.3 Tourist information and tourist guide
5 — Cultural services (3)
5.1 Performing arts
5.2 Museum and other cultural services
6 — Recreation and other entertainment services (3)
6.1 Sports and recreational sport services
6.2 Other amusement and recreational services
7 — Miscellaneous tourism services
7.1 Financial and insurance services
7.2 Other good rental services
7.3 Other tourism services
A.2 Connected products
distribution margins
goods (4)
services
B. Non specific products
distribution margins
goods (4)
services

country of reference country(*)
Same-day Tourists Total visitors Same-day Tourists Total visitors Same-day Tourists Total visitors
visitors visitors visitors
Products (2.1) (2.2) (23)=(2.1) +(2.2) (2.4) (2.5) (26)=(24)+(25) | 27)=(.1)+24) | (28)=(2.2) +(25) | (2.9 =(2.3) +(2.6)
A. Specific products
A.1 Characteristic products (a)
1 - Accommodation services X X X
1.1 — Hotels and other lodging services (3) X X X
1.2 — Second homes services on own account of for free X X X X X X X X X

[TOTAL

number of trips
number of overnights

X does not apply

(a) See note under Table 1

(*) This set of visitors refers to those resident visitors which trip will take them outside the economic territory of the country of reference. These columns will include their consumption expenditure before departure or after their

return.

(**) Due to the fact that some expenditures cannot be associated specifically to any of these categories of visitors (for instance, single purpose consumer durables bought or purchased outside the context of a trip),
the estimation of domestic tourism consumption (which corresponds to the last column of the table) will require some specific adjustments. Visitor final consumption expenditure in cash for all resident visitors, is not strictly

the sum of this concept for each category of visitors.

(68
2
@3
(4

Corresponds to the margins of the travel agencies
Corresponds to the margins of the tour operators

The value is net of distribution margins

The value is net of the amounts paid to travel agencies and tour operators
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Table 3

Outbound tourism consumption, by products and categories of visitors
(visitor final consumption expenditure in cash)

(Net valuation)

2 —Food and beverage serving services (3)
3 — Passenger transport services (3)
3.1 Interurban railway (3)
3.2 Road (3)
3.3 Water (3)
3.4 Air (3)
3.5 Supporting services
3.6 Transport equipment rental
3.7 Maintenance and repair services
4 — Travel agency, tour operator and tourist guide services
4.1 Travel agency (1)
4.2 Tour operator (2)
4.3 Tourist information and tourist guide
5 — Cultural services (3)
5.1 Performing arts
5.2 Museum and other cultural services
6 — Recreation and other entertainment services (3)
6.1 Sports and recreational sport services
6.2 Other amusement and recreational services
7 — Miscellaneous tourism services
7.1 Financial and insurance services
7.2 Other good rental services
7.3 Other tourism services
A.2 Connected products
distribution margins
goods (4)
services
B. Non specific products
distribution margins
goods (4)
services

Same-day Tourists Total visitors
visitors
Products (3.1) (3.2) (3.3)=(3.1)+(3.2)
A. Specific products
A.1 Characteristic products (a)
1 - Accommodation services X
1.1 — Hotels and other lodging services (3) X
1.2 — Second homes services on own account of for free X X X

TOTAL

number of trips|

number of overnights|

X does not apply
(a) See note under Table 1

@
(2
3
(4

Corresponds to the margins of the travel agencies

Corresponds to the margins of the tour operators

The value is net of the amounts paid to travel agencies and tour operators
The value is net of distribution margins
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Table 4

Internal tourism consumption, by products and types of tourism
(Net valuation)

Visitors final consumption
expenditure in cash

Inbound tourism
consumption

Domestic tourism
consumption

Internal tourism
consumption in cash

Other components
of visitors

consumption

Internal tourism
consumption

(in cash and in kind)

2 — Food and beverage serving services (3)
3 — Passenger transport services (3)
3.1 Interurban railway (3)
3.2 Road (3)
3.3 Water (3)
3.4 Air (3)
3.5 Supporting services
3.6 Transport equipment rental
3.7 Maintenance and repair services
4 —Travel agency, tour operator and tourist guide services
4.1 Travel agency (1)
4.2 Tour operator (2)
4.3 Tourist information and tourist guide
5 — Cultural services (3)
5.1 Performing arts
5.2 Museum and other cultural services
6 — Recreation and other entertainment services (3)
6.1 Sports and recreational sport services
6.2 Other amusement and recreational services
7 — Miscellaneous tourism services
7.1 Financial and insurance services
7.2 Other good rental services
7.3 Other tourism services
A.2 Connected products
distribution margins
services
B. Non specific products
distribution margins
services

(4.1)* (4.2)** (4.1) + (4.2)=(43) (4.4)x= (4.5) = (4.3) + (4.4)
Products
A. Specific products
A.1 Characteristic products (a)
1 - Accommodation services
1.1 — Hotels and other lodging services (3)
1.2 — Second homes services on own account of for free X X X

Value of domestically produced goods net of distribution margins
Value of imported goods net of distribution margins

TOTAL

X does not apply
(a) See note under Table 1

(*) Corresponds to 1.3 in table 1
(**) Corresponds to 2.9 in table 2

(***) These components (referred to as visitor final consumption expenditure in kind, tourism social transfer in kind and tourism business expenses)

are recorded separately as these components are not easily attributable by types of tourism

(1) Corresponds to the margins of the travel agencies
(2) Corresponds to the margins of the tour operators

(3) The value is net of the amounts paid to travel agencies and tour operators




Table 5

Production accounts of tourism industries and other industries

(Net val

uation)

Products

TOURISM

INDUSTRIES

1 - Hotels
and similar

2 - Second home
ownership
(imputed)

3 - Restaurants
and similar

4 - Railway
passenger
transport

5 - Road
passenger
transport

6 - Water
passenger
transport

7 - Air
passenger
transport

8 - Passenger
transport
supporting
services

9 - Passenger
transport
equipment
rental

10 - Travel
agencies
and similar

11 - Cultural
services

12 - Sporting
and other
recreational
services

TOTAL
tourism
industries

Tourism
connected
industries

Non specific
industries

TOTAL output of
domestic producers
(at basic prices)

A. Specific products
A.1 Characteristic products (a)
1-Accommodation services
1.1 — Hotels and other lodging services (3)
1.2 — Second homes services on own account of for free
2 — Food and beverage serving services (3)
3 — Passenger transport services (3)
3.1 Interurban railway (3)
3.2 Road (3)
3.3 Water (3)
3.4 Air (3)
3.5 Supporting services
3.6 Transport equipment rental
3.7 Maintenance and repair services
4 —Travel agency, tour operator and tourist guide services
4.1 Travel agency (1)
4.2 Tour operator (2)
4.3 Tourist information and tourist guide
5 — Cultural services (3)
5.1 Performing arts
5.2 Museum and other cultural services
6 — Recreation and other entertainment services (3)
6.1 Sports and recreational sport services
6.2 Other amusement and recreational services
7 —Miscellaneous tourism services
7.1 Financial and insurance services
7.2 Other good rental services
7.3 Other tourism services
A.2 Connected products
distribution margins
services
B. Non specific products
distribution margins
services

x

Value of domestic produced goods net of distribution margins
Value of imported goods net of distribution margins

XXX XX XXXXXXXXXXXXXXXXXXXXXXXXXX

TOTAL output (at basic prices)

. Agriculture, forestry and fishery products

Ores and minerals

Electricity, gas and water

Manufacturing

Construction work and construction

Trade services, restaurants and hotel services
Transport, storage and communication services
Business services

TE N oo E BN E

. Community, social and personal services

XX X X X X X X X

XX X X X X X X X

XX X X X X X X X

Total intermediate consumption (at purchasers price)

Total gross value added of activities (at basic prices)

[Compensation of employees

Other taxes less subsidies on production
Gross Mixed income

Gross Operating surplus

X does not apply
(a) See note under Table 1

(1) Corresponds to the margins of the travel agencies
(2) Corresponds to the margins of the tour operators

(3) The value is net of the amounts paid to travel agencies and tour operators
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Table 6

Domestic supply and internal tourism consumption, by products

(Net valuation)

Products

TOURISM INDUSTRIES

1- Hotels and similar

2- Second home
ownership (imputed)

12 - Sporting and other
recreational services

TOTAL tourism
industries

Tourism connected
industries

Non specific
industries

output

tourism
share

output tourism

share

output

tourism
share

output tourism

share

output tourism output tourism output tourism

share share share

Total output of
domestic producers (at
basic prices)

Imports

Taxes less subsidies
on products of domestic
output

and imports

Domestic supply (at
purchasers

price)

Internal tourism
consumption

Tourism
ratio

on supply

A. Specific products
A.1 Characteristic products (a)
1-Accommodation services
1.1 — Hotels and other lodging services (3)
1.2 — Second homes services on own account of for free
2 —Food and beverage serving services (3)
3 — Passenger transport services (3)
3.1 Interurban railway (3)
3.2 Road (3)
3.3 Water (3)
3.4 Air (3)
3.5 Supporting services
3.6 Transport equipment rental
3.7 Maintenance and repair services
4 —Travel agency, tour operator and tourist guide services
4.1 Travel agency (1)
4.2 Tour operator (2)
4.3 Tourist information and tourist guide
5 — Cultural services (3)
5.1 Performing arts
5.2 Museum and other cultural services
6 — Recreation and other entertainment services (3)
6.1 Sports and recreational sport services
6.2 Other amusement and recreational services
7 — Miscellaneous tourism services
7.1 Financial and insurance services
7.2 Other good rental services
7.3 Other tourism services
A.2 Connected products
distribution margins
services
B. Non specific products
distribution margins
services

x
x

Value of domestically produced goods net of distribution margins
Value of imported goods net of distribution margins

XXX X X X X X X XXX XXXXXXXXXXXXXXXXXXX
XXX X X X X X X XXX XXXXXXXXXXXXXXXXXXX

x

x

TOTAL output (at basic prices)

Agriculture, forestry and fishery products

Ores and minerals

Electricity, gas and water

Manufacturing

Construction work and construction

Trade services, restaurants and hotel services
Transport, storage and communication services
Business services

R

Community, social and personal services

XXX XXX XXX
XX XX XX XXX
XX X X X X X X X]|
XX XX XX XXX

XX XX XX XXX

[Total intermediate consumption (at purchasers price)

Total gross value added of activities (at basic prices)

[Compensation of employees.

Other taxes less subsidies on production
Gross Mixed income

Gross Operating surplus

X does not apply

(a) See note under Table 1

Means that all tourism industries of the proposed list have to be considered one by one in the enumeration
*"The imports referred here are exclusively those which are purchased within the country of reference.

(1) Corresponds to the margins of the travel agencies
(2) Corresponds to the margins of the tour operators

(3) The value is net of the amounts paid to travel agencies and tour operators
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Table 7

Employment in the tourism industries

Number of Number of jobs Status in employment Number of employed persons
establishments total employees other total
Tourism industries Male Female [Total Male Female |Total Male Female |Total Male Female [Total
1 — Hotels and similar
2 — Second home ownership (imputed) X X X X X X X X X X X X

3 — Restaurants and similar

4 — Railways passenger transport

5 — Road passenger transport

6 — Water passenger transport

7 — Air passenger transport

8 — Passenger transport supporting services
9 — Passenger transport equipment rental

10 — Travel agencies and similar

11 — Cultural services

12 — Sporting and other recreational services

TOTAL

X does not apply
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Table 8

Tourism gross fied capital formation of tourism industries and other industries

TOURISM INDUSTRIES other industries Total tourism
1 - Hotels |2 - Second home|3 - Restaurants| 4 - Railway | 5 - Road 6 - Water 7 - Air 8 - Passenger (9 - Passenger| 10 - Travel 11 - Cultural | 12 - Sporting Total gross fixed capital
and similar ownership and similar passenger | passenger | passenger | passenger transport transport agencies services and other tourism Public Others | Total | formation of tourism
(imputed) transport transport | transport | transport supporting equipment and similar recreational | industries | Administration industries and others
@pital goods services rental services
APbduced nonfinancial assets
A Tangible fird assets
1. Tourism accommodation
1.1. Hotel and other collective accommodation X
1.2. Dwellings for tourism purposes
2. Other buildings and structures X
2.1. Restaurants and similar buildings X
2.2. Construction or infrastructure for passenger X 1)
transport by road, rail, water, air
2.3. Buildings for cultural services and similar X
2.4. Constructions for sport, recreation and entertainment X
2.5. Other constructions and structures X 1) 1)
3. Passenger transport equipement X
3.1. Road and rail X
3.2. Water X
3.3. Air X
4. Machinery and equipement X 1) 1)
A Intangible fird assets X 1) 1)
Bimprovement of land used for tourism purposes
TOA
Memo:
ONon produced nonfinancial assets X
1. Tangible non produced assets X
2. Intangible non produced assets X
TOA X

X does not apply
(1) Only that which is for tourism purposes
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Table 9

Tourism collective consumption, by functions and levels of government

Memo (*)

National Regional Local Total tourism Intermediate
level (state) level collective consumption
level consumption by the tourism
Function (9.1) (9.2) (9.3) (9.4)= (9.1)+(9.2)+(9.3) industries
Tourism promotion
General planning and coordination related to tourism affairs X
Generation of statistics and of basic information on tourism X
Administration of information bureaus
Control and regulation of establishments in contact with visitors X
Specific control to resident and non resident visitors X

Special civil defence services related with the protection of visitors

Other services

TOTAL

X does not apply

(*) This column reflects the expenditure by the tourism industries in tourism promotion or other services related to the functions described, when relevant.
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a. Number of trips and overnights by type of tourism and categories of visitors

Table 10
Non-monetary indicators

c. Number of establishments and capacity by forms of accommodation

Inbound tourism (*)

Domestic tourism

Outbound tourism

Same-day

visitors

Tourists

Total

visitors

Same-day

visitors

Tourists Total

visitors

Same-day

visitors

Tourists

Total

visitors

Hotels and

similar

Collective tourism
establish

Private tourism

ments accommodation
Others | Second | Others
homes

Number of trips (*)

number of establishments

capacity (rooms)

Number of overnights

capacity (beds)

(*) In the case of inbound tourism, the variable would be "arrivals"

b. Inbound tourism: Number of arrivals and overnights by means of transport

Number of arrivals

Number of overnights

1.Air
1.1 Scheduled flights
1.2 Non scheduled flights
1.3 Other services
2. Waterway
2.1 Passenger lines and ferries
2.2 Cruise
2.3 Other
3. Land
3.1 Railway
3.2 Motor coach or bus and
other public road transportation
3.3 Private vehicles
3.4 Vehicle rental

3.5 Other means of land transport

TOTAL

capacity utilization (rooms)

capacity utilization (beds)

d. Number of establishments in tourism characteristic and tourism connected activities

classified according to number of employed persons

3 — Restaurants and similar

4 — Railways passenger transport
5 — Road passenger transport

6 — Water passenger transport

7 — Air passenger transport

10 — Travel agencies and similar

11 — Cultural services

Tourism Connected activities

9 — Passenger transport equipment rental

8 — Passenger transport supporting services

12 — Sporting and other recreational services

1-4 5-9 10-19 20-49 50-99 100-249 | 250-499 | 500-999 | >1000 TOTAL
Tourism Characteristic activities
1 - Hotels and similar
2 — Second home ownership (imputed) X X X X X X X X X X

TOTAL
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