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BACKGROUND s

a5 0 OUISMm destination
wIenwoerd has many potential in
yUiEISIm attraction.

e aim of tourism is to promote the

S HOUSM sector as a primary source of
Ffevenue and create more job
opportunity

® Tourism Is a multi-sector activity which
deal with economy, arts, culture and
environment
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S Compiling tourism statistics
&= Compiling 1-O table and regional
accounts

® Ministry of Culture and Tourism (MOCT)
— Organizing the primary data sources

\ ‘_conomic profile of tourism sector
PHioLrist expenditure structure and
BitS magnitude

PiStructure of tourism related sector

4y Structure of employment and its
share on regional job opportunity

5) Contribution of tourism sector on
regional economy




einbound, outbound, and

domestic tourist »Hotel
eTourism promotion by »Restaurant
private and government » Transportation
oCapital formation of » Travel bureau
tourism by private and > Etc.
government

OF VISITOR IN REGIONAL JEVEL S
(DEMAND,; SIDE) ™

International Domestic International Domestic
Inbound Inbound Outbound Outbound
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eEerstudying or earning wages and salaries
liftne place visited, and

» Travelto commercial tourism object, or
> Stay. in hotel or commercial accommodation, or

> The distance of round trip is equal or more than
100 km

INBOU’ND

Cl'|'l0h0| Inbound

ac ;__c_ation, mission/meeting/congress, visiting friends or relatives,
IBIGN; sport; and others.

mestic Inbound

= |ndonesia resident staying outside Bali who visiting Bali, that is
an-Indonesia resident who travels voluntarily to Bali territory for
less than 6 (six) months and his/her purpose of travel is not for
studying or earning wages and salaries in the place visited, and

Travel to.commercial tourism object, or
Stay in'hotel er commercial accommodation
The distance of round trip is equal or more than 100 km




& oUiside his/her usual environment, less than 6 (six) months and
his/herpurpose of travel is not for studying or earning wages and
salaries in the place visited, and

> Travel to commercial tourism object, or
> Stay in hotel or commercial accommodation
> The distance of round trip is equal or more than 100 km

—

I_'Average expenditure and consumption pattern of
international inbound tourist

= Conducted jointly by MOCT, BPS and Bl
=Number of sample around 3,500 respondents




BUEExpeEnditure and consumption: pattern ofi tourist

=

BI1est survey was in 2008 covering 11,000 households

mAyerage expenditure of international outbound tourist
=Conducted by MOCT

/A SOURCES (3)

B Secondary data: investment, labor force
and'tourism promotion
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CONOMIC IMPACT-OF TOURISM

SPUEE |-0imodel toimeasure economic impact of
TOUFisi) ———— -

SREXPENittres (tourists, capital formation and
WOUIISIH promotion made by government and
[vete) treated as final demand in I-O framework

EEach expenditure is reclassified following
sectoral -0 classification

Economic impact:

Impact of tourism in generating sectoral value of
production, GDP, wages & salaries, indirect taxes
and employment

Internztionzl Dorfestic

Products ; _ Y| B _—
Ingound Tourist Inoourd Tourist

Totzl

@)

5,700.07, 901.63 6,601.70|

310971.19 TS 4,782.32
{20024 2,045.70 3,264.91

436.54] 661.83 17098374
1,311.09 210.13 1,621.22)

976.19 1,143.27

Total 18,923.06 5,544.24 24,467.30

Nurnber of trips 1,933,304 2,809,214




Resident
traveling only
withir
grovifce

L @

nolits Similar 222.80,
|

10. Agricultural Product
Total

Number of trips 2,732,000

Procucts

RS GIERENU@Ther Accomodation

Al Cllture, Recreation and Entertainment

~ |8. Health and Beauty
9. Non-Food Product
10. Agricultural Product

352.57

Total

Number of trips

804,067

RESTUENT
traveling to
othsr provifce

> Other Tourism Service 14.16
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804,067
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traveling
a0rozl

(©)
298.96
255.32

49.77
48.09

19,99

23.33
225.46
27.85
160.26]
9.33
1,118.37

124,932

Totz

(&)
340.59
339.88
181.95

75.64

39.27|

37.49
232.33
37.83]
L1257
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Inpound  Domesiic Totz
touris T tOLIFISrr

22020 | 0 @)
| 878

Products

6,601.70 8.78 6,610.4

7

4,782.32 238.26 ,020.

3,264.91 181.82 ,446.
2

1,098.37 85.54
15, Art, Culture, Recreation and 1,521.22 79.26
Entertainment

Total 24,467.30 795.58  25,262.88

1,

BELIESS! Erossived Capital Formation Related, to,Tourisii

4,003.22 100.00
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5. Implementation & Ser. Tourism
Information

Total

- . Inpact or)
Tourist 249, 2

No., Econormnic Secior 0rormo
invest OutL SDP

ard

Employ-

Tees

(S

Agric e e n—
ViTerand Quarrying ‘ 255.85 166.93
1VIzis] 7,689 0,441.98 2,777.61

N

NS

) ' 3,149 3,641.68 1,254.34

G

jic

4,237.05 4,756.03 2,137.80
7,086.42 7,227.57 3,994.95

E [Fand Transport 1,288.92 1,361.84 798.73
(30 [Water Transport T84 80

.76 .06
Services allied to 408.39 4, 322.2
trans.

10
Other Services 2,574.95 3,996.11 2,877.02
Total of Toursm 209,398,98|  40,887.49] 19,542,868  4,446,40| 65434
Totall oft EConomy _ 78,825,61 42, 386\47

Share off Teuism



C. Tourism Share (%)

~ 4 Inbound Tourist

Output (€]p]3) Wages/._ [Indiect Taxes| Employ="

(billion Rp)ife (billion Rp) Salanes (Billion Rp) ment
(billion; Rp)

51.56 46.16 36.12

3. (Pre+Post) Trip
Outbound

G
T R e

| sPPomotion S SEeSl © So20] - oza] o o.26] = 0n0ERRNE

Expend.(pre+post)
(0-20)

Promotion Expend.
for tourism (0.13)

Total Regional
Product (78.33)

BaliGDP

(42.34)

Impact on -
Employment al Regional
(0.815) Worker (2.01)
Impact on Wages Total Regional
&Salaries (4.45) Wages (12.31)
Impact on Indirect al Regional
Taxes (0.65) Taxes (0.98)

« Number is in trillion rupiah except

for worker in million person
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