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Use of

social media

& e-marketing
="'digital’ or 'smart'
tourism
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Easy to access
Easy way to plan our trips
Get a picture of a place

tripadVi50r® G Blogger "

WORLD’S MOST TRUSTED TRAVEL ADVICE"




APPLICATIONS & INITIATIVES

'\ 80 per cent in tourism promotion for the Australian,
I American and European markets

COST- 40% of people would travel based on recommendations
EFFECTIVE } from friends and relatives (survey in Britain by Travelsat) J

Malaysia has only spent RM1.8mil on six Facebook

} campaigns over a year ( 6 tourism event campaigns) J
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TOURISM EVENT CAMPAIGNS ON SOCIAL MEDIA PLATFORM
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Illl WONDE ll’.‘s OF ASIA IN ONE EXCITING DESTINATION.

RURAL TOURISM HOMESTAY

Offer visitors an insight into local culture and traditional
practices

138 villages across Malaysia with 3,424 homes
Railway Tourism & Agro Tourism

Homestay E-Marketing Promotion :

a. Smartphone Application

b. Social networks

c. SMS / MMS services;

d. Advertising through print media and electronic; and
e. YouTube.

go-—-homestay
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The breath of paddy field = Homestay Haji Dotan
Selangor, Malaysia

0000600 @

R Featured Homestay M Events 7 Info

Watch: Tanjak Making In Pekan




OBSTACLES AND CHALLENGES

Social media:

most powerful tool to
develop or destroy a business
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Trip Planner 0 Book Your Trip ~
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Challenge yourself to new heights. See, learn and do exciting things. The
time is now, the place is Malaysia.

> Preview Sights & Sounds
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/ - About Malaysia J Places ‘ Experiences Events & Festivals My Malaysia

Jruly Asia

- TripPlanner 0 -  BookYourTrip ~

O\ Whether for business or pleasure, city life or adventure, Malaysia
welcomes you. Experience the best time of your life on your next
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Contact Us Find Resources Programmes

List Of Offices Facebook Tourism Directory Media Centre Malaysia My Second Home
Enquiries Twitter Travel Agents Image Gallery Medical Tourism
Disclaimer Blog E-Brochures Multimedia Education Tourism
Terms Of Use Flickr Where To Stay Mobile Apps Golf Tourism

WebTV Corporate MyTourismTV

YouTube Facts and Figures A Sitemap




THINK TOURISM ACT TOURISM
TOURISM = ENDLESS POSSIBILITIES
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