
786 110 

UNWTO Conference on Sustainable Tourism 
Development 

The Media’s Perspective 

Keypoints of Presentation by Imtiaz Muqbil, 
Executive Editor, Travel Impact Newswire. 

 

Firstly, a word of appreciation and thanks to both the government of India nad 
the UNWTO for honouring me with this invitation. 

This is personal view, the view of one individual media member. It is probably 
not shared by many in the industry.  

Sustainable tourism development is a fading concept.  

Gross National Product has begun fading to make way for Gross National 
Happiness. In the medical tourism business, post-sickness treatment has begun 
fading to make way for pre-sickness prevention.  

Same thing will happen in the sustainability business. 

The NextGen step is already here.  

There cannot be no sustainability without spirituality. It is linked to the next 
great movement that is now under way -- the rise in pilgrimage travel. That also 
link in with the prevailing hot-trend -- health and wellness travel. All three 
tributaries are coming together into one big river.  

No matter how much the travel & tourism industry does in terms of 
sustainability, it is of little use unless all other sectors of the economy get 
involved. 

Today, many of the definitions and solutions of sustainability are textbook 
theories, with both dominated by Western concepts. They are largely designed to 
help sell consultancy services, certification schemes, equipment and 
environmental technology. They provide superficial solutions. They treat the 
symptoms, not the cause.  

In the East, where the sun rises, the foundations of society were all designed to 
be sustainable right at the outset. Four major religions that were founded in 
India, and two others which have contributed significantly to its society, 
economy and culture, are all deeply rooted in their environmental traditions. 

The way our religions, cultures and traditions treat water offers a prime example. 

In Asia, the rivers are known as mothers. Mae Nam Khong, Mae Nam, Ganga-Mata. 



Water is not something you just drink or use to wash clothes or nourish the 
plants. 

It is a source of life. Today, that is not well understood. In a few years, that will 
change.  

When was the last time you saw a sign in a hotel urging that water should be 
saved because it is a source of life? 

The deeper, unifying significance of water is best understood when you take a 
pilgrimage. 

Commercial philosophy teaches us to conserve water because it a source of 
profit.  

Sustainability teaches us to conserve water because it is a resource that is 
running out. 

Organisations like the international banking and financial institutions want to 
privatise water supply because they say that putting a commercial value on it 
will boost its judicious use. 

Those are all useful but essentially superficial ways of looking at water. 

Spirituality teaches us to conserve water because it is a source of life.  

If we begin to treat it like our mother, we automatically begin to give it more 
respect and love. The value of water changes, as does our relationship with it. 

Travel & tourism is the only industry in the world that has been blessed with 
assets given to us free -- culture and nature. 

Nature, which includes forests, fresh air, water, is given to us free. 

Culture, which includes our grand places of worship, is given to us free. 

There is much more to sustainability than being green for the sake of a corporate 
bottom line and corporate social responsibility.  

In the new world order that is emerging, just about everything we do today is 
going to prove unsustainable.  

The media is still a long way from covering these issues with the breadth and 
depth they deserve.  

Just look at the content of most of the media these days, and it won’t take long to 
figure that out.  

But that, too, will change. 

I will be happy to discuss that in some other forum. Today, there is no more time. 


