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1.0 INTRODUCTION  

 

Fiji lies in the heart of the Pacific Ocean midway between the Equator and the South Pole and between 

the longitudes 174o East and 178o West of Greenwich and latitudes 12o S and 22o south.  
 

Fiji's Exclusive Economic Zone contains approximately 330 islands of which about a third are inhabited.  

Fiji's total land area is 18,333 square kilometers.   

 

There are two major islands - Viti Levu 

which is 10,429 square kilometers and 

Vanua Levu which is 5,535 square 

kilometers.  Other main islands are Taveuni 

(470 sq km), Kadavu (411 sq km).  87.9% of 

land is owned by indigenous Fijians while 

3.9% is State land.  Freehold land comprises 

7.9% and Rotuman land is 0.3%.  The capital 

is Suva and along with the only other city, 

Lautoka, is located on the main island of Viti 

Levu. 
 

The estimated population of Fiji as in 2007 was 837,271. Of the total, 475,739 were indigenous Fijians, 

313,798 were Indians and 47,734 were of other ethnicities.  Fiji has the most cosmopolitan culture of all 

Pacific Island countries with large and long-established communities from neighbouring island countries 

making their homes in Fiji. 
 

Tourism is Fiji’s largest foreign exchange earner and a major source of employment for Fijians. This 

report discusses the economic importance of this sector and the air services provided to international 

visitors. The report further highlights the international visitor arrivals for 2012 and concludes with 

success of activities undertaken by the Ministry of Tourism last year.     
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2.0 ECONOMIC IMPORTANCE OF TOURISM 

Tourism is one of the major drivers of Fiji’s economic growth and is the largest source of foreign 

exchange.  The sector generated F$1.074 billion in tourism earnings in 2011
1
 and accounted for 56.3% of 

total service exports
2
.  According to the World Travel and Tourism Council (WTTC), tourism’s total 

contribution to Fiji’s Gross Domestic Product (GDP) is estimated at 35.8% for 2012 and approximately 

F$2.51 billion in foreign exchange earnings
3
.  Direct employment in this sector is estimated at 39,500 or 

11.7% of total employment
3
.  

 

 

3.0 AIR ACCESS 

As an island nation, air access is 

critical to Fiji. Nadi International 

Airport is the main international 

gateway for the Republic of Fiji as 

well as an important regional hub 

for the South Pacific islands, located 

by the coast on the western side of 

the main island Viti Levu.  

 

The Suva airport caters for many 

domestic flights and a small number 

of international flights. In addition 

to the Nadi and Suva airports, Fiji 

has a total of 13 outer island airports. 

 

Fiji’s international airline, Air Pacific which is soon to be Fiji Airways, operates international and 

domestic flights around the Pacific as well as direct to North America and Hong Kong. Through code-

sharing partnerships Air Pacific enables connections to Fiji from the United States (US), Europe, China, 

Southeast Asia and the Middle East.  

 

                                                             
1
 Fiji Bureau of Statistics  

2
 Reserve Bank of Fiji estimation  

3
 World Travel & Tourism Council “Fiji Tourism Economic Projections 2013” 

 

Map showing International Air Routes from Fiji 

Korea 

Source: Air Pacific  
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Air Pacific also provides services to Pacific Island countries like Vanuatu, Tonga, Samoa, Tuvalu, Solomon 

Islands and Kiribati. 

 

Air Carlin, Air Nuigini, Jetstar, Virgin Australia, Korean 

Air and Air New Zealand also have frequent flights to 

Fiji from cities in Australia, New Zealand, South Korea 

and US. 

 

Pacific Sun, the sister company of Air Pacific also 

provides services to 8 outer islands of the Fiji group.  

 

 

4.0 INTERNATIONAL VISITOR ARRIVALS FOR 2012  

Last year Fiji welcomed 660,590
4
 international visitors compared to 675,050 in 2011 - which represented 

a decline of 2.1% year-over-year. Considering the three natural disasters in 2012, the 2.1% decline 

demonstrates how quickly Fiji’s tourism industry was able to recover.  

 

4.1 Major Source Markets 

There has not been any significant change in major source markets for Fiji. Given the geographic 

proximity, Australia and New Zealand continues to be Fiji’s dominant source markets with a 

combined market share of 67%. 

Residents of these countries are 

more responsive to short term, 

getaway vacations. 

 

United States of America and 

Canada make 11% of the market 

share; EEC including UK 7%, Asia 

6% and the Rest of Asia is 2%. 

 

An Exit Survey5 that was undertaken for Tourism Fiji from October 2011 through July 2012 showed 

that “vacation” was the primary reason among visitors travelling to Fiji.   

                                                             
4
 Ministry of Tourism preliminary data  

5 Survey on the sample of 4,821 completed surveys on Air Pacific flights 

2012 IVA Source 

Source: Air Pacific  
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4.2 Emerging Markets 

 

4.2.1 China 

Asia is a growing market for Fiji with China maintaining its market share of 4% in 2012 

despite three events affecting Fiji. Chinese visitor arrivals increased significantly from 4,087 

in 2009 to 26,935 in 2012. This is due to direct flights by Air Pacific from Nadi, Fiji to Hong 

Kong. With its code-share partnership, Air Pacific provides network to Fiji covering 

Southeast Asia, the UK and Continental Europe.  

 

4.2.2 India 

India is a low volume, high yield market for Fiji. The number of Indian visitors to Fiji has 

increased by 37% from 2010 to 2012. Majority of Indian visitors to Fiji are honeymooners. 

The increasing numbers of Bollywood films that are being shot in Fiji are assisting with the 

growth in visitor arrivals. 

 

 

5.0 MAJOR ACTIVITIES FOR 2012 

 

5.1 Tourism Emergency Management and Communication Taskforce 

The Tourism Emergency Management and Communication Taskforce was formed in January 2012 

during a tropical depression that affected the western region of Fiji. It was in full operation during 

March flood and tropical cyclone in December.  

 

The taskforce is chaired by the Permanent Secretary for Tourism and includes Chief Executive 

Officers from the Fiji Hotel and Tourism Association, Airports Fiji Limited, Fiji Airways/Air Pacific, 

Society of Fiji Travel Associates, and Tourism Fiji. 

 

The taskforce performs two functions. It acts as a channel for information between the tourism 

industry and Government emergency and other services. It also oversees a second group which  

comprises global public relations partners who are tasked with the dissemination of accurate and 

timely information to international trade and consumer media.  
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The graph on the right shows 

monthly international visitor 

arrivals for years 2011 and 2012. 

The months of January, March 

and December are highlighted as 

these were the months in which 

the floods and tropical cyclone 

occurred.  

 

With greater integration & 

coordination of rebound activities 

and fast proactive measures by the taskforce to minimize possible cancellation of bookings by 

visitors, the industry recovered within three months with a positive year-over-year growth of 8.3% 

in arrivals in March following a decline of 0.7% in February and a growth of 3.6% in June following a 

decline of 24.7% and 4.6% in April and May.   

 

5.2 South Pacific Food and Wine Festival 

The inaugural South Pacific Food and Wine Festival6 was held in March in Nadi. The purpose of this 

event was to drive international culinary tourism to Fiji to experience five-star South Pacific cuisine.  

 

It included a two day training for local chef, a trade expo, and a Junior Fiji Masterchef competition 

for 10-15 year old children. 

 

5.3 Casino Development  

The ground breaking ceremony of the USD$290 million casino development was held at Denarau in 

April. One Hundred Sands Limited, a subsidiary of a US company, was selected by the Fijian 

Government to operate Fiji’s first casino which will add to Fiji’s tourism attraction.  

 

The project development will also include a 1600 capacity convention centre which will assist with 

the development of the MICE market for Fiji.  

 

 

 

                                                             
6 Sponsored by Fiji Airways, Tourism Fiji and Denarau Limited Corporation 

International Visitor Arrivals 2011-2012 
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5.4 Fijian Hosts Program 

Nadi International Airport is the gateway to Fiji’s visitors and it’s where visitors form their first and 

last impressions of Fiji. To improve services to visitors, the Ministry of Tourism launched the FIJIAN 

HOSTS programme in September. This program includes customer training and team building for the 

eight airport agencies
7
  at the Nadi International Airport.   

 

The program supported by Starwood Resorts Fiji promotes service excellence and is aimed at all 

front-liners at the Nadi International Airport. As these front-liners are the face of Fiji, their 

exceptional customer service will ensure repeat business for the tourism industry, which creates 

jobs and provides money for necessary infrastructure and essential services for Fijians. 

 

The Ministry secured sponsorship from hotels, resorts and other companies to provide awards to 

monthly winners and an annual winner. To date, approximately 440 personnel have passed the 

training.   

 

5.5 Fiji Tourism Development Plan 2014-2018 

Since the completion of Fiji’s first national tourism development document in 1973 (Belt and Collins, 

1973), there have been three additional tourism development plans published for Fiji. Each of these 

plans presented different aspects of development.   

 

In March, the Ministry tendered for Fiji’s next five- year tourism development plan. United Nations 

World Tourism Organisation has provided assistance with the evaluation of proposals received.  The 

Ministry is in the final stages of awarding the tender.  

 

5.6 Ministry of Tourism MOU with the Fiji Police Force 

The first ever consultation between the Ministry of Tourism, its key stakeholders and the Fiji Police 

Force was held in June 2012. The objective of these consultations was to ensure the provision of 

continuously improved safety and security environment for guests, employees, investors, and other 

tourism stakeholders.  

 

The resulting Memorandum of Understanding between the Ministry of Tourism and Fiji Police Force 

has established the framework for improved tourism safety and security.  

                                                             
7
 Airports Fiji Limited, Fiji Revenue & Customs Authority, Department of Immigration, Air Terminal Services Ltd, Ministry of Health, Biosecurity 

Authority of Fiji, TYCO Security, and the Fiji Border Police 
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5.7 Tourism Fiji Rebranding 

In November 2011, Tourism Fiji which is the marketing arm of the Ministry of Tourism released the 

results of the brand audit. Following this, global partners were secured after extensive processing of 

the expression of interest.  

 

These partners include public relation companies in long haul markets, a global advertising partner 

& social media and website developer. The global partner strategy together with the new global 

tourism advertising and marketing campaign with the new slogan: ‘Fiji, where happiness finds you’ 

was announced to Fiji’s tourism industry in November 2012. 

 


