
 

 

 

Tourism in Norrbotten  



 

 

 

  Norrbotten  



 

 

 

Tourism in Norrbotten  



 

 

 



 

 

 

Core values for Swedish Lapland 

Values of Swedish Lapland: 

Natural (Naturlig)  Untamed (wild) (Otämjd) 

Conciderate (Omtänksam) Developer (Utvecklare) 

Informal (informell)  Limitless Gränslös) 

 

Authenticity Contrasts Hospitality & Hostmanship 

(värdskap) 



 

 

 

Destinations  

 

Piteå Presenterar 

Vildmarksälven i Älvsbyn 

Destination Arctic Circle 

Visit Luleå 

Boden Turism 

Destination Jokkmokk 

Visit Gellivare 

Kiruna Lappland 

Heart of Lapland 

Destination Skellefteå 



 

 

 

Marketing – Swedish Lapland  

E 

N 

T 

R 

E 

P 

R 

E 

N 

E 

U 

R 

S 

Destination Skellefteå 

Piteå Presenterar 

Vildmarksälven i Älvsbyn 

Polcirkeln Lappland 

Visit Luleå 

Boden Turism 

Destination Jokkmokk 

Visit Gellivare 

Kiruna Lappland 

Heart of Lapland 

Swedish 

Lapland 

Tourism 

Visit- 

Sweden 
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Coordination locally 
Coordination 

on regional 

level 

Coordination on 

national level 



 

 

 

All Segments 

DINK´s 

WHOP´s 

Active Family 

All Segments 

NEAR 
MARKET 

DISTANCE 
MARKET 

Entrepreneurs 

Local Destinations 

  

France - resting 

Italy - resting 

No Incoming!! 



 

 

 

Cooperation today 



 

 

 

www.arcticadventure.com 
 

www.starstable.se 

 

http://www.arcticadventure.com/
http://www.starstable.se/


 

 

 

www.nordpoolen.se  

http://www.nordpoolen.se/


 

 

 

Harads Tree Hotel 
www.treehotel.se 
 
 

http://www.treehotel.se/


 

 

 

www.westernfarm.se  

www.creactive-adventure.se 
 

http://www.westernfarm.se/
http://www.creactive-adventure.se/
http://www.creactive-adventure.se/
http://www.creactive-adventure.se/


 

 

 

www.storklinten.se 
 

http://www.storklinten.se/


 

 

 

  

http://www.heartoflapland.com 

 
http://www.jazztour.ru/sweden/fishing/fishing_centers/grand_arctic_hotel 

 

 

 

Cooperation between companies in 

different municipalities 

http://www.heartoflapland.com/
http://www.jazztour.ru/sweden/fishing/fishing_centers/grand_arctic_hotel


 

 

 

Facts about tourism in 
Norrbotten  

Tourism industry turn over: 

3,37 billion SEK (2003 2,24 bil SEK) 

 

2500 man-year (2003 500 man-year) 

 

2,3 million guest nights 

(of which 762.000 are camping guests) 

25% foreign guests  

 
About 550 Tourism 

business units 



 

 

 

Challenges according to tourism in 
Norrbotten 

• Many Micro companies, few SME´s or 
big companies 

• Many “hobby companies” with low 
educational degree, and low activity 
(seasonality) 

• Unclear business plans and product 
offerings –not ready for export 

• Infrastructure 

 

 

 



 

 

 

  Laponia – ecotourism 



 

 

 

  

Kairi Pääsuke/Senior Adviser 
kairi.paasuke@lansstyrelsen.se 


