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INTRODUCTION 
 
 
The International Seminar on “Sustainable Tourism and Competitiveness in the Islands of the 
Mediterranean” was convened and held jointly by the World Tourism Organization (WTO), 
the United Nations Environment Programme (UNEP) and the Blue Plan of the UNEP-
Mediterranean Action Plan (UNEP-MAP), in the island of Capri, Italy, from 17 to 20 May 
2000, upon an invitation of the local authorities of Capri (Comune di Capri). 
 
This Seminar was intended as a regional Mediterranean follow-up to the WTO/UNEP 
Conference on Sustainable Tourism in Small Island Developing States and Other Islands, held 
in Lanzarote, Spain, in October 1998.  It focused on the growing relationship between tourism 
competitiveness and sustainability, and it examined some specific components of tourism 
supply in the islands of the Mediterranean Sea.   
  
The Seminar gave special attention to the solutions adopted in some islands to such problems 
as: scarcity of water resources, renewable energy, treatment of solid and liquid waste, 
environmental management of hotels, tourism in natural parks, and integrated planning of 
tourism in islands, among others.  Many interesting case studies on these subjects were 
presented by participants from all parts of the Mediterranean (Annex 1). 
 
The Seminar was opened by the Mayor of Capri, Mr. Costantino Federico, who welcomed 
all participants and stressed the importance of sustainable tourism policies and practices in the 
Mediterranean islands.  A welcome speech was also given by the representative of the Ente 
Nazionale Italiano per il Turismo (ENIT), as well as by the WTO and UNEP 
representatives. 
 
The first working session opened with a presentation by Mr. Francesco Frangialli, Secretary-
General of the World Tourism Organization, who summarized the actions taken by WTO in 
support of the sustainable development and management of tourism in islands, and who 
explained WTO cooperation in this field with other international organizations. Ms Giulia 
Carbone, UNEP’s representative, recalled, in her opening speech, that all stakeholders have a 
role to play in implementing sustainable development in tourism, and that UNEP’s Draft 
Principles of the Implementation of Sustainable Tourism, presently open for consultation, 
provide a framework for action for all stakeholders. 
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The Seminar gathered participants from 13 countries in or surrounding the Mediterranean 
(Croatia, Cyprus, Egypt, France, Greece, Israel, Italy, Malta, Slovenia, Spain, Syrian Arab 
Republic, Tunisia and Turkey) as well as other participants from international and regional 
organizations, as detailed in Annex 2 of this report.  
 
The Conclusions and Recommendations presented in this document are based on the 
presentations made and the discussions held during the Seminar.  They have been drafted by 
WTO in association with UNEP and the Blue Plan, taking into account the comments made by 
participants at the Seminar’s closing session. 
 
National Tourism Administrations, islands’ local authorities, individual Seminar participants and 
the tourism industry of the Mediterranean islands in general, are called to study these 
conclusions and to use all means at their disposal for a prompt application of the 
recommendations ensuing from this Seminar.  
 
The World Tourism Organization, UNEP and the Blue Plan, as co-organizers, are grateful to 
the authorities of Capri for the support and hospitality granted to the organizing institutions and 
to all participants.  
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CONCLUSIONS AND RECOMMENDATIONS 
 
 

 
I. Sustainability: a fundamental condition for general and tourism 

development in the islands of the Mediterranean 
 
 

1. The Mediterranean, the world’s top tourist destination, an 
ecologically-threatened region.  The Mediterranean, one of the region’s with the 
greatest geographical, cultural and biological wealth and diversity is, with 30 per 
cent of the world market and some 200 million foreign visitors a year, the world’s 
leading tourist destination.  But, at the same time, the Mediterranean, one of the 
most fragile areas on the planet, has been and continues to be subject to 
tremendous human pressures on an environmental and cultural heritage that has 
been profoundly transformed and is seriously at risk.  The forecasting studies 
carried out by the Blue Plan and WTO on general and tourism trends in the area 
have given rise to mounting concern about its future.  In the coming decades, the 
population on the Mediterranean coast will continue to expand, and international 
tourist arrivals will amount to 270 millions in 2010 and to 346 millions in 2020. 

 
2. The sustainability of tourism development: an ethical requirement 

and factor of competitiveness in the islands of the Mediterranean.  The 
sustainability of general and particularly of tourism development is today a 
fundamental requirement and challenge in the islands of the Mediterranean. 

 
• Ethically, as set forth in the Global Code of Ethics for Tourism, approved by 

the WTO General Assembly in October 1999, it is essential not only to 
preserve the economic, natural, cultural and social heritage, which in the islands 
of the Mediterranean has proved vital and extremely vulnerable, but also to 
take steps to ensure that tourists behave responsibly when benefiting from this 
heritage. 

 
• Not only do environmental abuses impoverish the island heritage, often 

dramatically and irreversibly, but also, inasmuch as today’s tourist acts like a 
mature, increasingly demanding consumer, the quality, diversity and specific 
environmental and cultural attributes of each island’s tourism supply constitute a 
key factor of its competitiveness, i.e. its capacity to maintain or improve its 
trading position in a ever-more open tourism market. 

 
1. The challenges of Mediterranean tourism are great, considering that 

tourism is the first economic activity in Cyprus, Malta, the Balearic Islands and in 
Sicily, while in other islands it is an important or the main possible or potential 
source of jobs for the local populations - such as those of the Aegean Sea, 
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Corsica, Djerba, Aeolian Islands and elsewhere – which, if not engaged in tourism, 
are forced to migrate. 
 
 
 
 
These challenges refer to financial, political, economic, environmental and 
sociological aspects, which were discussed throughout the Seminar and are spelt 
out in the remainder of this document. 

 
 
 4. The diversity and unequal development of the islands of the 

Mediterranean.  The Mediterranean Sea has hundreds of islands and numerous 
archipelagos with highly diverse characteristics: different historical and cultural 
backgrounds (distinct civilizations and languages), different land areas (from 25,000 
km2 in Sicily to smaller islands of a few hundred km2), a number of biological 
peculiarities determined by the number of species endemic to the respective islands, 
considerable variations in population density (from more than 1,000 
inhabitants/km2 in Malta to 28 inhabitants/ km2 in Corsica), an unequal distribution 
of tourists (more than 6 million tourists visit Majorca, whereas many islands of the 
Aegean attract barely 100,000 visitors a year) and very different levels of socio-
economic development (ratios of 1:8 in per capita income).  Broadly speaking, the 
transformation of the eastern and southern islands has been less marked than that of 
the northern and western islands where socio-economic advances have been 
accompanied by serious environmental impairment.  At the same time it should be 
stressed that the difference of opportunities and resources of all kinds between the 
large and the small islands (the latter for the most part situated on the coasts of 
Greece, Croatia and Italy) is usually immense, pointing to the need to encourage the 
institutions operating in the area to carry out the relevant support and cooperation 
activities. 

 
 
 

II. General guidelines for the sustainable tourism development and 
management in the islands of the Mediterranean 

 
 

 5. Opting for a sustainable approach to tourism in the islands of the 
Mediterranean entails institutional leadership, co-ordination with the 
private sector, social involvement and skilled technical backing. All tourism 
stakeholders -governments at central and local level, local authorities, the tourism 
sector, other sectors providing goods and services for tourism and the tourists 
themselves- have a shared responsibility to make tourism sustainable.  A new type 
of island planning and management, based on broad institutional and social 
agreement in which the islanders participate, is then a prerequisite for the 
preparation of new guidelines for sustainable development.  The vision of integrated 
development and of the future, the sharing of opportunities and risks and the 
definition of aims for the short, medium and long terms suggest the need for 
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institutional, economic and social co-operation at all levels. Once the essential 
consensus has been achieved, it is necessary to combine policy-setting action with 
voluntary initiatives underpinned by appropriate support (e.g. institutional 
frameworks, technical support). Furthermore, partnerships among Governments, 
the tourism industry, and international and other organisations should also be 
explored and developed. 

 
   
 
  It is important to note that in the current Euro-Mediterranean context, a multiplicity 

of financial instruments exist at the disposal of the Mediterranean islands for 
optimizing their resource base and protecting their environment, and which may be 
available to help in implementation of projects to protect the environment and 
promote sustainable use of resources in the context of tourism. 

 
 

6. Tourism as an opportunity and a challenge in the islands of the 
Mediterranean.  Tourism is one of the activities that have contributed most to 
transforming the Mediterranean coastline and islands.  In twenty years the region 
has seen a three-fold increase in the number of visitors and a twenty-fold increase 
in foreign currency receipts.  The islands, especially those situated in the north west, 
have played a key role in this process.  During this period, the development of the 
islands that have witnessed the highest tourism growth has thrown into relief the 
importance of this activity as a factor of development, the opportunities it creates – 
diversification of and multiplier effect on various activities and employment, the 
modernization of businesses and services and raised living standards – as well as its 
potential risks – deterioration of the traditional economic network, of the physical 
and cultural environment, of resources and local biodiversity and, when all is said 
and done, of the quality of island life –, risks that are capable of seriously impairing 
the very heritage on which the initial development was based.  It is precisely the 
experience gained in islands with a long tourism tradition that today constitutes a 
yardstick for islands with an emerging tourism sector, so that they can avoid 
reproducing models that are today obsolete owing to their unsustainability.  

 
 
7. The integration of tourism into sustainable, quality island development in 

keeping with island conditions.  The experience of the past few decades calls for 
fresh approaches to tourism development in the Mediterranean.  The aim should 
not be to seek from the outset and at all costs the rapid and unlimited expansion of 
any form of tourism, but rather to design and develop tourism that draws on local 
assets, that is well integrated economically, culturally and environmentally with these 
assets, that supports local employment and economic sectors, and that is 
sustainable in the medium and long terms.  The facts prove that the mere 
transposition of tourism models catering for interests alien to the islands is not 
always the most beneficial strategic option for the islanders: such models often 
result in unsustainability in the medium term, low multiplier effect on other economic 
activities, small share in total tourist expenditure, etc. The concepts of quality and 
sustainability should therefore be combined in an indissoluble partnership to 
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advance the idea of “total quality” which, embracing as it does ethical, strategic and 
commercial criteria, will eventually hold the key to the competitiveness of 
destinations and their tourism facilities. 
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8. Tourism and sustainable management.  Any tourism policy should include not 
only a sustainable development vision, but also a sustainable management 
dimension.  This is not to oppose planning to sustainable management, but rather to 
examine how, in the framework of sustainable tourism development, will be 
integrated the economic, social, cultural and ecological aspects. The choice of any 
sustainable management option requires a high degree of creativity and due 
consideration given to each island’s own characteristics and development level.   

 
 

 9. A key concept – island carrying capacity – that can be applied in a host of 
ways requiring simultaneous action on supply and demand.  The carrying 
capacity of island systems – i.e. the degree of external impact they can assimilate 
without unleashing a process of deterioration – is a central qualitative concept (not 
a mere quantitative formulation) to be borne in mind in drawing up a sustainable 
tourism scenario for the islands. This also includes maintaining a balance of tourism 
with other economic activities, so as to achieve an optimum outcome for sustainable 
development. Large doses of creativity and consideration of the specific attributes 
and degree of development of each island (size, fragility, type of island 
development, aims, etc.) are however essential for choosing the best ways, 
processes and tools for the sustainable management of tourism in each case.  At all 
events, in order to work with the concept of carrying capacity, it is necessary to 
adopt new criteria and procedures for balanced action on both supply (limits on, 
quality of and pace of introduction of accommodation establishments and tourism 
products) and demand (moderation of tourist access to each island depending on 
its characteristics and carrying capacity) so as to preclude undesirable imbalances.   

 
 
 10. Focusing the tourism strategy on the assets, peculiarities and capacities of 

each island and integrating a diversified supply of attractions.  The 
peculiarity and authenticity of the natural and cultural resources of each island 
represent the greatest asset of its tourism supply.  It is safe to say that the attraction 
of the islands for tourists will increasingly depend on their ability to develop their 
own cultural trajectories and a diversified supply that is as well integrated as 
possible.  It may also be said that this is a condition that must be met if the islands 
are to be able to distribute the tourism pressure over an extended season and select 
the most appropriate segments of tourist demand for their destinations.  To achieve 
this, it is no longer enough to possess fine beaches and attractive landscapes: 
visitors are increasingly demanding the possibility of contact with nature and with 
the history, culture and inhabitants of the destination.  
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III. Planning and management of sustainable, quality tourism in the islands 

of the Mediterranean 
 
 

 11. Devising an integrated, quality and preventive tourism strategy for the 
islands.  To guide the development of quality tourism in a sustainable way in the 
islands, it is essential for them to devise – sooner rather than later -  an integrated 
and preventive strategy and approach for the sector (Agenda 21 – Integrated 
Tourism Strategies).  This is how the sector’s development can be reconciled in 
advance with preservation of the island’s carrying capacity and its main economic, 
cultural, environmental and scenic assets.  Only in this way can tourism’s integration 
into the island system be co-ordinated with all the institutional, business and social 
partners and its development guided, planned and gauged with a view to the future. 

 
 

12. Instituting preventive measures at “points of access” and the most 
valuable and fragile areas of each island.  Special importance should also be 
attached to ensuring that the management of the “points of access” to the islands, 
i.e. the ports and airports through which tourists pass, is compatible with the 
general strategy.  In this respect, developing sound access systems is as important 
as adapting them to the carrying capacity of each island. For instance, in the mature 
islands with a tendency to overcrowding and limited accommodation supply, steps 
must be taken to prevent overspill at points of access or mismanagement of the 
flows of excursionists or cruise passengers, which could throw the reception 
capacity out of balance and reduce the sector’s economic productivity in island 
destinations.  It is also necessary to provide for and properly plan the sustainable 
management of the most valuable and fragile natural resources of the island.  
Officially approved planning criteria should be introduced as soon as possible for 
the most interesting natural areas, the cultural heritage and for coastal, land and 
marine areas, in order to reconcile tourist access and mobility with preservation of 
the assets in those areas. 

 
 
13. Promoting the staggering of tourist flows throughout the year: a 

fundamental and feasible task in the islands of the Mediterranean.  The 
concentration of the holiday period in the three to four summer months causes 
alternating “peaks and troughs” in the islands, with concomitant highly negative 
economic, social and environmental effects, viz.:  over-occupancy of tourist centres 
and facilities; overstretched carrying capacity of the natural and cultural heritage; 
imbalances and diseconomies in the management of environmental services; low 
returns on investments; and discontinuous and harsh working conditions in the 
labour sector. The islands of the Mediterranean do indeed possess the right 
attractions and climate to re-distribute tourism pressure throughout the year, by 
combining a larger influx of tourists in the low season with the gradual reduction of 
visitor congestion in the peak season. 
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14. Taking into account all the interrelations and “complete life cycles” 

when analysing the sustainable management of natural resources, 
especially when addressing issues connected with water, energy, materials 
and waste.  Reducing the consumption of natural resources (especially water), 
minimizing the use of energy and its impacts and limiting the generation of waste and 
treating it appropriately are key aspects of the sustainable management of tourism in 
the islands of the Mediterranean.  Such measures should however be analysed in 
the light of the situation in each island, bearing in mind the interrelations between 
them (ensuring that solving one problem does not entail aggravating another) and 
the complete cycles of the resources and products (“from the cradle to grave”).  It 
is moreover essential to involve businesses and tourists alike in the problem-solving 
process. 

 
 

15. Appropriate design of the tourist mobility system.  Tourism and 
transport are two closely connected sectors, which is why the management of 
tourist mobility in the islands is another issue of paramount importance.  Besides the 
need to assert the vital importance of and dependence on systems of access to the 
islands from the outside world, it is necessary to design inland areas and systems of 
tourist mobility (tourists may travel up to 20-30 Km a day in some islands) in such 
a way as to ensure that the services in demand are close at hand, to preclude the 
unlimited expansion of inland travel and of the relevant infrastructure and to 
promote travel on foot and by non-motorized vehicles for short distances and use 
of public transport for longer distances.  Similarly, islands need to assess carefully 
the whole range of impacts that may  result from an increase of cruiseship tourist 
visits into their territories. 

 
 
16. The planning and management of tourism taking into account quality 

and sustainability criteria requires innovation and use of new technologies 
and working tools. New tools are being tried and tested to aid implementation of 
the concepts and approach of sustainable tourism.  Special mention should be 
made of the following: 

 
• Ecolabels, certificates and other voluntary sustainable quality  initiatives (often 

based on ISO, EMAS, EFQM and other standards) should not only be geared 
to the diverse situations and resources of the various islands, but also be 
accompanied by precise institutional regulations. However, care should be 
taken for these instruments not to be used as ‘non-tariff’ trade barriers. 

 
• Ecotaxes and other economic, financial and commercial measures are 

innovative and interesting and should be studied in relation to the situation of 
each island. 
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• Observatories, barometers and indicators for monitoring the sustainability of 

development are vital tools for the responsible management of island tourism. 
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• The new techniques for displaying, storing and exchanging information on land-
use which, like the Geographical Information Systems (GISs), provide an 
insight into the situation and expedite decisions on a wide range of issues, also 
afford the prospect of innovating and improving the management of island 
institutions. 

 
• Information and communication technologies, Internet and similar initiatives, 

such as EUMEDIS, to be launched soon in the Euro-Mediterranean region. 
 

  Similarly, in the more mature islands showing symptoms of overcrowding, a broad 
social debate is under way, which is yielding new values and concepts: the total 
quality concept, land reconversion and urban restoration, moratoriums on tourism 
expansion and slackening of the pace of growth, the idea of acting on both supply 
and demand, etc. 

 
 
17. Towards tourism benchmarking for islands.  In the light of increased 

international competition it is necessary to establish benchmarking tools to know 
what is happening elsewhere and to take the necessary corrective measures.  It is a 
continuous process of identification and learning of best practices within the sector, 
as well as identifying what is particularly well done within the organization (i.e. 
external and internal benchmarking). 

 
 

 18. Investing in training and sustainability awareness programmes for 
destinations and for tourists visiting the islands of the Mediterranean.  The 
concepts and perceptions that support the sustainability of tourism development are 
new and often out of step with the dominant values of the tourism policies of the 
past few decades. They include integration of the economic, social, cultural and 
ecological aspects, and involve a new type of island planning and management, 
based on broad institutional and social agreement in which the islanders participate. 
It is therefore essential to invest in awareness programmes to promote 
understanding of all aspects of sustainability in tourism - economic, environmental, 
social and cultural - at all levels and to take advantage of all the possibilities of 
creating new professions and job opportunities in the islands.  In each island it is 
particularly important to provide training on these subjects in institutions and to their 
technical staff, to businessmen and in local schools, besides conducting campaigns 
targeting the population as a whole.  So far as tourists from abroad are concerned, 
they should be provided with information in their places of origin under agreements 
with tour operators and travel agencies, at ports and airports and in the island’s 
accommodation establishments, with the co-operation of the appropriate people. 
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IV. Promoting inter-island co-operation in the Mediterranean 

 
 
 19. It is necessary to promote inter-island co-operation in order to progress 

towards more sustainable bases for tourism.  In spite of the many valuable but 
isolated measures being taken in the islands of the Mediterranean, it is essential to 
invest in training, technical innovation and technological advances if they opt for the 
integration of tourism into balanced island development.  By working together and 
learning one from the other they will all enhance  their operational capacity.  It is 
therefore important to transcend the limited scope of many islands when it comes to 
possessing sufficient human resources and specialised means and to promote the 
formation of inter-island co-operation networks capable of co-ordinating the 
activities of universities, institutions, NGOs, businesses, etc. In this respect, it is 
advisable to use such instruments as the MEDA regulations, resulting from the 1995 
Barcelona Conference.  Certain regional and international organisations could play 
a prominent role, in particular the Mediterranean Action Plan, WTO and UNEP, in 
fostering the development of networks and associations of co-operation, with 
particular reference to the smaller islands of the Mediterranean. 
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A N N E X   1 
 
 

LIST OF PRESENTATIONS AND CASE STUDIES 
REVIEWED AT THE SEMINAR 

 
 
 
• An ecological approach in accommodation structures, presented by Mr. Lorenzo 

Canova, ACTA, Italy 
 
• An integrated product policy for a sustainable tourism strategy in the 

Mediterranean islands, presented by Mrs. Stefania Minestrini, ANPA – Italian 
Environment Agency, Italy 

 
• Chambers of Commerce position on tourism in islands, presented by Mr. Georges 

Giourgas, Chambers Group for the Development of Greek Isles 
 
• Code of Conduct for marinas, presented by Mr. Nigel Tansley Thomas, Foundation for 

Environmental Education in Europe 
 
• Competitiveness and environmental management of tourism supply in 

Mediterranean islands, presented by Mr. Robert Lanquar, WTO Consultant, France 
 
• Ecotaxes and self-regulation: possible ways for sustainable tourism in islands, 

presented by Prof. Miguel Cuerdo Mir, University Rey Juan Carlos I, Madrid, Spain 
 
• Environmental Policies in Water Treatment, presented by Mrs. Francisca Pol 

Cabrer, Adviser to Deputy Mayor, Palma de Majorca, Balearic Islands, Spain 
 
• Environmental sustainability of tourism in the Mediterranean, presented by Mr. 

Richard Tapper, Consultant UNEP, United Kingdom 
 
• Features of Sustainable Development in Greek Islands: Kefalonia, presented by 

Mrs. Maria Maraka-Romanos, Head of Sector, Regional Planning, National Tourism 
Organization, Greece 

 
• Integrated Plan of Tourism Development for the Mediterranean Islands, presented 

by Mr. Antonio Barone, Heritage & Tourism Engineering, Italy 
 
• Lanzarote in the Biosphere: A strategy for integrated sustainable island 

development, presented by Mr. Fernando Prats, WTO consultant, Spain 
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• Local authority perspective I, presented by Mr. Panagiotis Skliros, Mayor of Lefkada, 

Greece 
 
• Local authority perspective II, presented by Mr. Michele Giacomantonio, Mayor of 

Lipari, Italy 
 
 
 
 
• Opening remarks, presented by Ms. Giulia Carbone, Programme Officer, Division of 

Technology, Industry and Economics, UNEP, France 
 
• Public-private sector co-operation for sustainable development of tourism, 

presented by Mr. Christian Del Bono, Centre for Tourism Services of the Aeolian Islands, 
CST, Italy 

 
• Sewage, Water, Waste and Energy: Tourism implications from a Maltese 

Perspective, presented by Mr. Alan Vella, Planning Officer, Planning Authority, Malta 
 
• Spatial impact of tourism development in Majorca, presented by Prof. José Antonio 

Manchado, University of the Balearic Islands, Spain 
 
• Strategic Plan for Sustainable Tourism Development in Cyprus, presented by Mrs. 

Athena Metaxas, Architect, Planning Department, Cyprus Tourism Organization, Cyprus 
 
• Sustainable management of tourism in Port-Cros, presented by Ms. Nicole Jensen, 

Deputy Director, Parc National Port-Cros, France 
 

• Sustainable Tourism in Cres Losinj archipelago, presented by Mr. Andrija Randic, 
Head, Office of the Sea and Coast Protection, Ministry of Environment and Physical 
Planning, Croatia 

 
• The dynamics of sustainable tourism development in Mediterranean islands, 

presented by Prof. Harry Coccossis, University of Egee UNEP-MAP Blue Plan 
consultant, Greece 

 
• The fundamental problem of water management in tourist areas of the 

Mediterranean islands, presented by Dr. Ettore D’Elia, Docente di Protezione Idraulica 
del Territorio, Faculty of Architecture, University of Naples “Federico II”, Italy 

 
• The Ulixes 21 project in Mediterranean islands, presented by Mr. Jordi Calabuig i 

Serra, MED-Forum, EcoMediterrànea, Spain 
 
• Tour operators point of view and contribution to sustainability, presented by Dr. 

Liliana Baldi, Chief, Orizzonti, Italy 
 
• Tourism and sustainable development in the Mediterranean, presented by Mrs. 

Elizabeth Coudert, Centre of Regional Activities, Blue Plan, France 



 15
 
• Tourism carrying capacity assessment in Malta – The implications, presented by 

Mr. Jeffrey Cutajar, Director, Product Planning and Development, Malta Tourism 
Authority 
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• Tourism sustainability and market competitiveness in the islands of the 

Mediterranean, presented by Mr. Eugenio Yunis, Head, Sustainable Development, 
WTO 

 
• VIVARA, Association of Friends of Small Islands 

Mr. Roberto Gabriele, Dottore in Scienze Naturali, Associazione Vivara, Italian 
Association of Friends of Small Islands 

 
• Presentation by Ms. Ann-Marie Kjellander, on the activities of Fondazione Axel Munthe, 

Anacapri, Italy (including a visit to Villa San Michele) 
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A N N E X   2 
 
 

LIST OF PARTICIPANTS 
 
 
 
 
MEMBER STATES / ETATS MEMBRES 
 
 
 
CROATIA/CROATIE 

Mrs. Milka BLAGDAN 
Mayor  
Municipality of Kukljica 
23271 Kukljica 
Tel./Fax  (385) 2337.3229 
 
Mr. Zoran KLARIC 
Consultant, Priority Actions Programme 
Regional Activities Centre – PAP/RAC 
Institute for Tourism 
Vrhovec 5 
HR-10000 Zagreb 
Tel  (38-51) 377.3222 
Fax (38-51) 3774.860 
Email: zklaric@iztzg.hr 
 
Mr. Andrija RANDIC  
Head, Office of the Sea and Coast Protection 
Ministry of Environment and Physical Planning 
Uzarska, 2/I 
51000 Rijeka 
Tel.  (385-51) 213.499 
Fax  (385-51) 214.324 
E-mail: andrija.randic@duzo.tel.hr 

 
 
CYPRUS/CHIPRE 

Ms. Athena METAXAS 
Architect, Planning Department 
Cyprus Tourism Organization 
Leoforos Leimesou, 19 
P.O. Box 24535 
1390 Nicosia  
Tel. (357-2) 337.715 
Fax (357-2) 331.644 
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EGYPT/EGIPTE 

Dr. Mohamed Abd EL GABBAR 
Director 
Ente Turismo Egiziano 
Embassy of Egypt in Italy 
Via Bissolati, 19 
00817 Rome 
Tel.  (39-06) 487.4219 
Fax  (39-06) 487.4156 

 
 
FRANCE 

Mme. Nicole JENSEN 
 Ingénieur divisionnaire des travaux des eaux et forêts 

Directeur Adjointe, Parc National de Port-Cros 
Castel Ste Claire 
Rue Ste Claire 
F 83418 Hyères cedex 
Tel. (33-04) 9412.8230 
Fax (33-04) 9412.8231 
E-mail :  pnpc@wanadoo.fr 
 

 
Mme. Chantal MERCHADOU 
Chef du Bureau des Politiques Territoriales 
Direction du Tourisme 
Secrétariat d’Etat au Tourisme 
Ministère de l’Equipement, des Transports et du 
Logement 
2, rue Linois 
75740 Paris 
Tel.  (33-1) 4497.3775 
Fax  (33-1) 4437.3842 
E-mail:  cmerchadou@tourisme.gouv.fr 

 
 
GREECE/GRECE 

Prof. Harry COCCOSSIS  
Professor  
University of Egeo 

 
Mr. Georges GIOURGAS  
Chamber Group for the Development of Greek Islands 
EOAEN 
Avenue des Phalenes, 17 
B-1000 Bruxelles 
Tel.  (32-2) 648.5726 
Tel./Fax  (32-2) 648.5725 
E-mail: g.giourgas@freebel.net 
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GREECE/GRECE (cont.) 

Mrs. Maria MARAKA ROMANOS  
Head of Sector, Regional Planning    
National Tourism Organization 
Amerikis Street, 2 
105 64 Athens 
Tel.  (301) 323.8960/7 
Fax  (301) 323.7514/6264 
E-mail:  gnto@otenet.gr 
 
Mr. Panagiotis SKLIROS  
Mayor 
Municipality of Lefkada 
Sikeliandu Svoronov 1 
31100 Lefkada 
Tel. (30-645) 21777/23000 
Fax (30-645) 23353 

 
Mr. Adonis ZERVOS 
Mayor 
Municipality of Aghios Nikolaos 
Dr. Kapetanaki, 7 
72100 Aghios Nikolaos 
Crete 
Tel.  (30-841) 23639 
Fax  (30-841) 25493 
E-mail:  dhmosan@agn.forthnet.gr 

 
 
ISRAEL 

Mr. Moshe ZIMMERMANN  
Director of Infrastructure Sub-Division 
Ministry of Tourism 
24 King George Street 
P.O. Box 1018 
94262 Jerusalem 
Tel.  (9722) 675.4811 
Fax  (9722) 625.3407 
E-mail:  Carmitk@tourism.gov.il 

 
 
ITALY/ITALIE 

Dr. Liliana BALDI 
Chief Orizzonte Spa 
Via G. Agnesi, 3 
20135 Milano 
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Tel. (39-02) 583.961 
Fax (39-02) 583.96410 
E-mail  direzione@orizzonti.it 
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ITALY/ITALIE (cont.) 

Mr. Antonio BARONE 
Co-ordinator 
HE.TE. + EGADI’s Group 
Heritage & Tourism Engineering 
Via Garibaldi, 47 
91022 Castelvetrano (TP) 
Tel. (39-0924) 907.333 
Fax (39-0924) 907.020 
E-mail: hetes@tiscalinet.it 
 
Dr. Lorenzo CANOVA 
Assoziacione Cultura Turismo Ambiente 
Via D. Scarlatti, 27 
20121 Milan 
Tel. (39-02) 66.980.931  
Fax (39-02) 66.716.271 
E-mail:  lorenzo.canova@galactica.it 
 
Mr. Carlo CASADEI 
Director 
Assessorato Turismo – Provincia Rimini 
Piazza Malatesta, 28 
47900 Rimini 
Tel.  (39-0541) 716.375 
Fax  (39-0541) 783.808 
E-mail:  turismo@provincia.rimini.it  
 
Mr. Francesco CETTI SERBELLONI 
Member of the Scientific Committee 
European University Center for Cultural Heritage 
Villa Rufolo 
84010 Ravello 
Fax  (39-089) 857.711 
 
Dr. Lucia CIUNFRINI 
Journalist 
JollyPress – Agenzia di Stampa Turistica 
Via P. Falconieri, 49 
00152 Rome 
Tel./Fax (39-06) 538.879 
E-mail:  l_ciunfrini@hotmail.com 

 
Mr. Christian DEL BONO 
Responsible  
Marketing and Development 
Centre for Tourism Services of the Aeolian Islands 
Via Maurolico 
98055 Lipari (ME) 
Tel.  (39-09) 981.3542 
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Fax  (39-09) 981.3546 
E-mail:  chdelbo@tin.it 
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ITALY/ITALIE (cont.) 

Prof. Ing. Ettore D’ELIA  
Docente di Protezione Idraulica del Territorio  
Facolta di Architettura 
Università degli Studi di Napoli “Federico II” 
Via Monteoliveto, 3 
80134 Napoli 
Tel.  (39-081) 552.2312 
Fax  (39-081) 551.2470/6884 
E-mail: etdelia@unina.it 
 
Dr. Costantino FEDERICO 
Mayor 
Municipality of Capri 
Piazza Umberto I 
80073 Capri (NA) 
Tel.  (39-081) 838.6111 
Fax  (39-081) 838.6246 
 
Mr. Roberto GABRIELE  
Dottore in Scienze Naturali 
Associazione Vivara 
Via S. Teresa degli Descalzi, 156/d 
80135 Napoli 
Tel./Fax  (39-081) 544.6600/ 549.0447 
E-mail: vivara@tiscalinet.it 
 
Mr. Michele GIACOMANTONIO  
Mayor of Lipari 
Chairman 
ANCIM - National Association of the Minor Islands’ 
Municipalities 
Via dei Orefetti 46 
00186 – Rome 
Tel  (39-06) 680.091 
Fax (39-06) 687.3547 
E-mail: migiac@netnet.it 

 
Ms. Ann-Marie KJELLANDER  
Director  
Fondazione Axel Munthe 
Consul of Sweden 
Villa San Michele  
Viale Axel Munthe 34 
80071 Anacapri (NA) 
Tel. (39-081) 837.1401 
Fax (39-081) 837.3279 
E-mail  axelmunthe@capri.it 
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ITALY/ITALIE (cont.) 

Ms. Stefania MINESTRINI 
Referente per il turismo 
Unita per le Qualita Ecologica dei Prodotti  
ANPA - Italian Environment Agency 
Via Vitaliano Brancati, 48 
00144 – Rome 
Tel. (39-06) 50072231 
Fax (39-06) 50072048 
E.mail: minestrini@anpa.it 
 
Ms. Renata MIRULLA 
Consultant, Ambiente Italia  
c/o Ecobilancio 
Via Nomentana, 257 
00161 Rome 
Tel. (39-06) 4423.9034 
Fax (39-06) 4426.5063 
E-mail:  ecobil@cambio.it 
 
Dr. Giorgio NOCCHI 
Director 
Ente Nazionale Italiano per il Turismo (ENIT) 
Via Marghera, 2 
00185 Rome 
Tel.  (39-06) 497.1488 
Fax  (39-06) 445.0758 

 
Mr. Pasquale PAZIENZA 
Universita di Bari 
Viale Europa, 62/A 
71100 Foggia 
Tel. (39-0881) 662548/562.0626 
Fax (39-0881) 662.548 
E-mail: pazienzap@yahoo.com 

 
Mrs. Valeria SABA 
Tourist Quality Point 
Soc. Cons. a R.L. 
Via Rampa Marina, 10 
04020 Ventotene  
Latina 
Tel./Fax  (39-0771) 85341 

 
Mr. Alessio SATTA 
Consultant, Ambiente Italia  
c/o Ecobilancio 
Via Nomentana, 257 
00161 Rome 
Tel. (39-06) 4423.9034 
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Fax (39-06) 4426.5063 
E-mail:  ecobil@cambio.it 
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ITALY/ITALIE (cont.) 

Mr. Elio SICA 
Manager 
Azienda Autonoma Cura Soggiorno e Turismo 
Isola di Capri 
Paizzetta Ignazio Cerio, 11 
80073 Capri (NA) 
Tel.  (39-081) 837.5308 
Fax  (39-081) 837.0918 
E-mail:  touristoffice@capri.it 

 
Mrs. Lucia SOLARO 
Direttore Generale  
Azienda di Promozione Turistica 
Golfo dei Poeti 
Viale Mazzini 47 
19121 La Spezia (I) 
Tel.  (39-0187) 770.900 
Fax  (39-0187) 770.908 
 
Dr. Giuseppe SPIRITO 
L’Assessore 
Comune di Capri 
Piazza Umberto 1 
80073 Capri 
Napoli 
Tel.  (39-081) 838.6111  
Fax  (39-081) 838.6246 
  
Mrs. Ilene STEINGUT 
Research Associate 
Universita di Cagliari 
Viale Poetto, 140 
Cagliari 09126 
Tel.  (39-070) 371.483 
Fax  (39-070) 675.5215 
E-mail  steingut@unica.it 

 
Mr. Marco TIRATTERRA 
Officer, Regional Tourist Board – Latium 
Via R. Raimondi Garibaldi, 7 
00145 Rome 
Tel.  (39-06) 5168.5560 
Fax  (39-06) 5168.4134 
 
Mrs. Marisa TORCHIO 
Researcher 
Department of Economics 
University of Torino 
Via Po, 53 
10124 Torino 
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Tel.  (39-011)  670.2751 
Fax  (39-011)  670.2762 
E-mail:  marisa.torchio@unito.it 
 

 
 
MALTA/MALTE 

Mr. Emmanuel ATTARD 
Councillor 
Birgu Local Council 
17, Nestu Laviera Street 
Birgu – CSP 08 
Tel.  (356) 662.166 
Fax  (356) 662.266 
E-mail:  birgucouncil@waldonet.net.mt 
 
Mr. Joseph C. AZZOPARDI 
Deputy Mayor 
Birgu Local Council 
12, Fuq Tal-Hawli 
Birgu- CSP 08 
Tel.  (356) 820.237/662.166 
Fax  (356) 662.266 
E-mail:  birgucouncil@waldonet.net.mt 

 
Mr. Jeffrey CUTAJAR  
Director  
Product, Planning and Development 
Malta Tourism Authority 
280, Republic Street 
Valletta CHR02 
Tel.  (356) 242.580/5 
Fax  (356) 383.829 
 
Mr. Alan VELLA  
Planning Officer, Planning Authority 
Floriana 
P.O. Box 200 
CMR 01 Valletta 
Tel.  (356) 240.976 
Fax  (356) 224.486 
E-mail: Alan.Vella@pa-malta.org 

 
 
SLOVENIA/SLOVENIE 

Mr. Damijan JAKLIN 
Member 
Municipality of Velika Polana 
Velika Polana, 44a 
9225 Velika Polana 
Tel.  (386-02) 5737.033 
Fax  (386-02) 5737.032 

  E-mail:  damijan_jaklin@hotmail.com 
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Mr. Stefan PRSA 
Mayor 
Municipality of Velika Polana 
Velika Polana, 44a 
9225 Velika Polana 
Tel.  (386-02) 5737.033 
Fax  (386-02) 5737.032 

  E-mail:  stefan_prsa@hotmail.com 
 
 
SPAIN/ESPAGNE 

Sr. Jordi CALABUIG i SERRA 
MED-Forum, Departamento de Turismo 
EcoMediterrànea 
Gran Via de les Corts Catalanes 643, 3r. 
08010 Barcelona 
Tel.  (34) 93.412.4309 
Fax  (34) 93.412.4622 
E-mail:  MEDForum@pangea.org 
 
Sra. Fina CASALS SENENT  
Directora General de Ordenación Turística 
Consejería de Turismo 
Gobierno de las Islas Baleares  
Montenegro, 5 
07012 Palma, Mallorca – Baleares 
Tel.  (34) 971.176.196 
Fax  (34) 971.176.367 
E-mail:  fcasals@dgoturis.caib.es 

 
Sra. María Socorro COLL ZAFORTEZA  
Consejería de Turismo 
Gobierno de las Islas Baleares  
Montenegro, 5 
07012 Palma, Mallorca – Baleares 
Tel.  (34) 971.176.196 
Fax  (34) 971.176.397 

 
Prof. Miguel CUERDO MIR  
Profesor Economía Aplicada 
Facultad de Ciencias Jurídicas y Sociales 
Universidad Rey Juan Carlos  
Paseo Artilleros s/n 
28032 Madrid 
Tel.  (34) 91.301.9800 
Fax  (34) 91 775.0342 
E-mail:  miguel.cuerdo@teleline.es 
 
Prof. José Antonio MANCHADO 
Profesor, Geógrafo 
Universitat de les Illes Balears 
Av. de Gabriel Alomar i Villalonga, 11 entl. 
E-07006 Palma, Mallorca - Baleares 
Tel  (34) 971.461708 
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Fax (34) 917.468052 
Email: pep@gaat.es 
 
Sra. Francisca POL CABRER 
Asesora de Actividades Empresariales 
Ayuntamiento de Palma de Mallorca  
Plaza de Santa Eulalia, 8 
07001 Palma, Mallorca - Baleares 
Tel.  (34) 971.225.923 
Fax  (34) 971.727.140 
E-mail:  turisme@a-palma.es 

 
 
 
 
 
SYRIAN ARAB REPUBLIC/REPUBLIQUE ARABE SYRIENNE 
 

Mr. Bashar AKBIK 
2nd Secretary 
Syrian Arab Embassy (for Ministry of Tourism) 
Piazza d'Anacapri - Rome 
Fax: (39-06) 679.4989  

 
 
TUNISIA/TUNISIE 

M. Mohamed MAALI 
Directeur 
Développement des nouvelles zones touristiques 
Agence Foncière Touristique (AFT) 
Ministère du Tourisme - Tunis 
Tel.  (216-1) 795.704 
Fax  (216-1) 780.918 
 
M. Rachid GHORBEL 
Directeur 
Ministère du Tourisme - Tunis 
Tel.  (216-1) 830.887 
Fax  (216-1) 830.887 
  

 
TURKEY/TURQUIE 

Mr. H. Burak ÖZTÜRK 
Urban Planner 
Directorate of Investments 
Ministry of Tourism 
Ismet Inönü Bulvari, no. 5 
Bahçelievler - 06520 Ankara 
Tel.  (90312) 2120562/2211998 
Fax  (90312) 2123788/2128397 
E-mail:  turizm.bilgi.islem@turizm.gov.tr 
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INTERNATIONAL ORGANIZATIONS/ 
ORGANISATIONS INTERNATIONALES 
 
 
BLUE PLAN - MEDITERRANEAN ACTION PLAN / 
PLAN D’ACTION POUR LA MEDITERRANNEE - PLAN BLEU 
 

Ms. Elisabeth COUDERT 
Head of Mission 
Blue Plan for the Mediterranean 
15, rue Ludwig Van Beethoven 
Sophia-Antipolis 
F-06560 Valbonne- France 
Tel. (33-4) 9365.3959 
Fax (33-4) 9365.3528 
E-mail:  coudert@planbleu.org 

 
 
UNITED NATIONS ENVIRONMENT PROGRAMME (UNEP) / 
PROGRAMME DES NATIONS UNIES POUR L’ENVIRONNEMENT (PNUE) 
 

Ms. Giulia CARBONE 
Associate Programme Officer  
Tourism Programme 
Division of Technology, Industry and Economics 
Tour Mirabeau, 39-43, quai André Citroën 
75739 Paris Cedex 15 
France 
Tel. (33-1) 4437.1450 
Fax (33-1) 4437.1474 
E-mail:  giulia.carbone@unep.fr 

 
Mr. Richard TAPPER 
UNEP expert 
16, Glenville Road 
Kingston upon Thames KT2 60D 
United Kingdom 
Tel. (44-20) 8549.1988 
Fax (44-20) 8549.1988 
E-mail:  rtapper@dircon.co.uk  

 
 
FOUNDATION FOR ENVIRONMENTAL EDUCATION IN EUROPE / 
FONDATION POUR L’EDUCATION ENVIRONNEMENTALE EN EUROPE 
 

Mr. Nigel TANSLEY THOMAS   
Tidy Britain Group 
5 Chalk Hill House 
19 Rosary Road 
Norwich, NR1 1SZ 
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United Kingdom 
Tel.  (44-1603) 766.559 
Fax  (44-1603) 766.559 

    E-mail:  main@feee.org 
 
      
 
 
INTERNATIONAL ORGANIZATIONS/ 
ORGANISATIONS INTERNATIONALES (cont.)  
 
 
WORLD TOURISM ORGANIZATION  / ORGANISATION MONDIALE DU 

TOURISME 
 
 
Mr. Francesco FRANGIALLI 
Secretary-General 
Capitán Haya, 42 
28020 Madrid - Spain 
Tel. (34) 91.567.8158 
Fax (34) 91.571.3733 
E-mail:  omt@world-tourism.org 
 
Mr. Eugenio YUNIS 
Chief 
Sustainable Development of Tourism  
Capitán Haya, 42 
28020 Madrid - Spain 
Tel. (34) 91.567.8211 
Fax (34) 91.571.3733 
E-mail:  eyunis@world-tourism.org 
 
Mr. Fernando PRATS 
WTO expert 
A.U.I.A 
Papa Negro, 41 - B 
Parque Conde de Orgaz 
28043 Madrid - Spain 
Tel. (34) 91.721.6580 
Fax (34) 91.759.7861 
E-mail:  auia@ran.es 

 
Mr. Robert LANQUAR  
WTO expert 
Condado de Treviño, 2 – 21H 
28033 Madrid – Spain 
E-mail: rlanquar@idecnet.com 
 
Ms. María Teresa ORTIZ DE ZARATE 
Assistant 
Sustainable Development of Tourism  
Capitán Haya, 42 
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28020 Madrid - Spain 
Tel. (34) 91.567.8212 
Fax (34) 91.571.3733 
E-mail:  mortiz@world-tourism.org 

 
 
 


